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INTRODUCTION  

 

The 3rd International Conference on Hospitality, Tourism and Wellness (3rd ICoHoTS 2025) is the 

third biennial international conference organised by the Faculty of Hospitality, Tourism and 

Wellness (FHPK), Universiti Malaysia Kelantan (UMK). Following the successful inaugural 

conference held in December 2021 and the second edition in November 2023, ICoHoTS has 

progressively evolved into a recognised platform for scholars, researchers, practitioners, and 

industry stakeholders to exchange knowledge, research findings, and innovative ideas in the fields 

of hospitality, tourism, and wellness. 

 

The conference aims to provide a multidisciplinary forum that supports the dissemination of high-

quality, peer-reviewed research while fostering meaningful collaboration among academia, 

industry, government, and community stakeholders. In line with UMK’s aspiration to enhance 

research visibility and international standing, the 3rd ICoHoTS 2025 also emphasises innovation 

and entrepreneurship through structured poster and innovation competitions, engaging participants 

across various levels. Ultimately, the conference seeks to reinforce UMK’s role as a catalyst for 

sustainable development, innovation, and societal well-being at both national and international 

levels. 
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ABSTRACT 

This pilot study aimed to examine the impact of health awareness, environmental consciousness, 

and social influence on consumer awareness of fruits and vegetables (green food) among students 

from the Faculty of Hospitality, Tourism, and Wellness (FHPK) at Universiti Malaysia Kelantan 

(UMK). A cross-sectional survey design was used, and data were collected from 30 students 

through a questionnaire. Descriptive statistics and correlation analysis were applied to analyze the 

relationships between the independent variables (health awareness, environmental consciousness, 

and social influence) and the dependent variable (consumer awareness of green food). The results 

indicated that health awareness, environmental consciousness, and social influence significantly 

influenced the students' awareness of green food. The study revealed that increased awareness in 

these areas could potentially enhance the consumption of sustainable fruits and vegetables among 

university students. The findings highlighted the importance of promoting health and 

environmental education to encourage healthier eating habits. This pilot study provided insights 

that would inform larger-scale research and interventions aimed at improving the dietary behaviors 

of young adults in academic settings. 

Keywords: Health Awareness, Environmental Consciousness, Green Food, Consumer Awareness, 

University Students 
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PURPOSE AND BACKGROUND 

Fruits and vegetables are essential components of a healthy diet, providing vital nutrients such as 

vitamins, minerals, and dietary fiber that help reduce the risk of chronic diseases and improve 

overall health. In addition to their health benefits, these foods are also crucial for environmental 

sustainability, given their lower carbon footprint compared to animal-based products. However, 

despite these advantages, the consumption of fruits and vegetables remains critically low among 

Malaysians, particularly university students. National surveys reveal that a small percentage of the 

population meets the recommended daily intake of fruits and vegetables.  

Factors such as high costs, limited access, and insufficient awareness contribute to this 

issue. Furthermore, young adults are influenced by health awareness, environmental 

consciousness, and social factors when making dietary choices. This pilot study focuses on 

students from the Faculty of Hospitality, Tourism, and Wellness (FHPK) at Universiti Malaysia 

Kelantan (UMK), exploring how health awareness, environmental consciousness, and social 

influence affect their awareness and consumption of green foods—fruits and vegetables produced 

through sustainable practices. The study aims to address the gap between consumer awareness and 

actual consumption, supporting efforts to promote healthier and more sustainable eating habits 

among university students. 

 

METHODOLOGY  

This study utilized a quantitative pilot study with a cross-sectional survey design to explore the 

impact of health awareness, environmental consciousness, and social influence on consumer 

awareness of fruits and vegetables (green food) among students at Universiti Malaysia Kelantan 

(UMK). The aim was to collect data from a representative sample and examine the factors 

influencing green food consumption patterns. A pilot test was conducted prior to the full-scale 

study to evaluate the reliability and validity of the questionnaire. Cronbach’s Alpha was used as 

the reliability measure to ensure internal consistency among the constructs. A sample of 30 

students from UMK Campus Kota was selected using simple random sampling. The questionnaire 

focused on socio demographic information, health awareness, environmental consciousness, social 

influence, and green food consumption patterns. 

Reliability Test 

Reliability refers to the consistency of a measurement tool, and Cronbach’s Alpha was employed 

to assess the internal consistency of the measurement items for each construct. According to 

George and Mallery (2003), a Cronbach’s Alpha value of 0.60 or higher indicates acceptable 

reliability, while values between 0.70 and 0.80 are considered good, and values above 0.80 are 

excellent. This test ensures that the items in the questionnaire are consistent in measuring the 
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intended variables. The results from the pilot test indicated that the measurement items for health 

awareness, environmental consciousness, and social influence showed reliable internal 

consistency. The findings were used to refine the questionnaire and improve its validity for the 

full-scale study. 

 

RESULTS AND DISCUSSION 

Demographic Profile 

A total of 30 students from UMK Kampus Kota were selected through simple random sampling. 

The majority of participants were female (93.3%). Most respondents (76.7%) were between 20 

and 23 years of age, and a vast majority (96.7%) were single. In terms of ethnicity, 96.7% were 

Malay and 3.3% were Chinese. Regarding academic background, 50% of the students were 

enrolled in the Wellness program, 33.3% in Hospitality, and 16.7% in Tourism. 

Reliability Analysis 

The researcher used a pilot test to identify the weaknesses of the questionnaire. Pilot testing helps 

researchers improve the quality of data in research and minimize errors. FHPK students from 

Universiti Malaysia Kelantan (UMK) were selected as the target respondents for the pilot phase, 

and a total of 30 questionnaires were distributed. The purpose of the pilot test was to identify any 

issues related to clarity, structure, and comprehension in the questionnaire, thereby enhancing the 

reliability and validity of the results before the full-scale study was conducted. 

The topic of this study is "The Impact of Health Awareness, Environmental Consciousness, 

and Social Influence on Consumer Awareness of Fruits and Vegetables (Green Food) Among 

FHPK Students at Universiti Malaysia Kelantan." The dependent variable (DV) is consumer 

awareness of fruits and vegetables (Green Food) among FHPK students at UMK. The study 

examines three independent variables (IVs): 

 

IV1: Health awareness 

IV2: Environmental consciousness 

IV3: Social influence 
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The reliability scores for each construct are summarized below: 

 

Variable Description Cronbach’s Alpha 

DV Consumer awareness of 

fruits and vegetables 

(Green Food) 

0.87 

IV1 Health awareness 0.87 

IV2 Environmental 

consciousness 

0.76 

IV3 Social influence 0.76 

 

The results of the pilot study demonstrate that all constructs achieved good to acceptable 

levels of internal consistency. The dependent variable (DV) and the first independent variable 

(IV1) both recorded a Cronbach’s Alpha of 0.87, indicating excellent reliability. The second (IV2) 

and third (IV3) independent variables each scored 0.76, which falls within the acceptable range. 

These findings confirm that the measurement items for each construct are consistent and reliable 

for use in the main study.  

These high reliability coefficients indicate that the measurement items for each construct 

are consistent and reliable for use in the main study. The Consumer Awareness and Health 

Awareness constructs, with alpha scores of 0.87, reflect excellent internal consistency, suggesting 

that the items used to measure these concepts are highly correlated (Lau et al., 2020). The scores 

for Environmental Consciousness and Social Influence, both at 0.76, are considered acceptable 

and suggest that the items in these categories also perform reliably for this study (Basu et al., 

2020). 

Several previous studies support these findings, where high Cronbach’s Alpha values have 

been reported in studies examining the reliability of instruments measuring health awareness and 

environmental consciousness. For instance, research by Chia et al. (2019) on health behaviors 

found Cronbach’s Alpha values above 0.80, indicating a robust measure for health awareness. 

Similarly, studies on consumer awareness regarding sustainability (Basu et al., 2020) have 

consistently reported reliability coefficients in the acceptable range, underscoring the importance 

of valid and consistent measures in health-related consumer behavior research. These studies 

emphasize that strong internal consistency is crucial for ensuring the reliability of constructs in 

consumer behavior studies, which aligns with the results of this study. 

 

CONCLUSION 

The pilot study revealed that health awareness, environmental consciousness, and social influence 

significantly contribute to consumer awareness of fruits and vegetables among FHPK students. 
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These findings underscore the need to promote sustainable eating habits to improve both public 

health and environmental outcomes. The study also suggests directions for future research, 

including exploring additional factors influencing food choices among young adults. 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This research provides valuable insights into the factors that drive consumer awareness and 

consumption of green foods. The findings can inform interventions aimed at enhancing health 

education and promoting environmental sustainability within university settings. 
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ABSTRACT  

Mental health issues among university students are on the rise, with stress, anxiety, and depression 

being the most reported concerns. Physical activity has been identified as a potential protective 

factor for mental health. This pilot study aimed to examine the effect of physical activity 

(frequency, intensity, and type) on the mental health of students at Universiti Malaysia Kelantan 

(UMK) Campus Kota. A cross-sectional survey was conducted among 30 students using a self-

administered questionnaire. Reliability analysis yielded strong Cronbach's alpha values for all 

constructs: mental health (0.91), frequency (0.87), intensity (0.72), and type of activity (0.86). The 

findings suggest that students who engage in frequent and varied physical activities report better 

mental health outcomes. This pilot study demonstrates good instrument reliability and provides 

preliminary support for the link between physical activity and mental health among Malaysian 

university students. These results will inform the development of targeted interventions in future 

studies. 

Keywords: physical activity, mental health, students, pilot study, UMK 

 

 

PURPOSE AND BACKGROUND 

Mental health concerns such as stress, anxiety, and depression are increasingly prevalent among 

university students. As academic pressure intensifies, students often face emotional distress that 

can hinder their academic performance and overall well-being. Physical activity has long been 

associated with improvements in mental health, acting as a buffer against psychological distress. 

Recent studies support this association; for example, research by Al-Wardat (2024) and Liu (2024) 

demonstrates that engaging in regular physical activity positively influences emotional regulation, 
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resilience, and psychological well-being among university students. However, localized studies 

within Malaysian university contexts remain limited. Therefore, this study seeks to examine the 

effect of physical activity specifically its frequency, intensity, and type on the mental health of 

students at Universiti Malaysia Kelantan (UMK) Campus Kota. 

According to the World Health Organization (2023), nearly 1 in 7 young people aged 15–

24 experience mental health issues, with university students among the most affected groups. This 

trend is also reflected in the Malaysia National Health and Morbidity Survey (NHMS, 2023), 

which reported that the prevalence of depression among adolescents and young adults has reached 

almost 30%. While numerous international studies have highlighted the benefits of physical 

activity on mental health, contextualized evidence within Malaysian universities—particularly 

Universiti Malaysia Kelantan—remains scarce. This pilot study therefore addresses an important 

gap by focusing on the frequency, intensity, and type of physical activity in relation to student 

mental health at UMK. Beyond serving as a pilot test to evaluate the reliability of the instrument, 

this study also has practical implications, as it may provide valuable insights to inform holistic 

student wellness programs at the university level. 

 

METHODOLOGY  

This quantitative pilot study employed a cross-sectional survey design. The researcher used a pilot 

test to identify the weaknesses of the questionnaire. Pilot testing helps researchers improve the 

quality of data in research and minimize errors. Students from Universiti Malaysia Kelantan 

(UMK) Campus Kota were selected as the target respondents for the pilot phase, and a total of 30 

questionnaires were distributed. The purpose of the pilot test was to identify any issues related to 

clarity, structure, and comprehension in the questionnaire, thereby enhancing the reliability and 

validity of the results prior to conducting the full-scale study. 

A total of 30 students from UMK Campus Kota were selected using simple random 

sampling. The questionnaire covered sociodemographic information, physical activity behaviors, 

and mental health indicators. Cronbach’s Alpha was used to assess the internal consistency of the 

constructs. The instrument was designed to capture three main aspects of physical activity: 

frequency, intensity, and type of activity, along with indicators of mental health such as stress, 

anxiety, and depressive symptoms. The pilot process also allowed the researchers to observe the 

feasibility of data collection in a real campus environment, including response rates and the clarity 

of instructions. Feedback gathered from participants was incorporated to refine ambiguous items 

and improve overall questionnaire flow. This iterative approach ensured that the final instrument 

would be both reliable and valid for use in subsequent large-scale studies. 
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RESULTS AND DISCUSSION  

Demographic Profile 

The majority of the respondents (90%) were between the ages of 18 and 23. Most participants were 

female, accounting for 76.7% of the sample. In terms of religion, 93.3% identified as Muslim, and 

86.7% were of Malay ethnicity. The majority of the students (96.7%) were single. Regarding 

academic background, 66.7% of the respondents were in their third year of study. In terms of 

socioeconomic status, 53.3% of the students reported a household income below RM2500, 

categorizing them within the B40 income group. 

Reliability Analysis 

The dependent variable (DV) is Mental Health Among Universiti Malaysia Kelantan (UMK) 

Campus Kota Students. The study examines three independent variables (IVs): Frequency (IV1), 

Intensity (IV2), and Type (IV3) of physical activity. The reliability scores for each construct are 

summarized below: 

Table 1. Example of table for the extended abstract 

 

Variable Description Cronbach’s Alpha 

DV Mental health 0.91 

IV1 Frequency  0.87 

IV2 Intensity 0.72 

IV3 type 0.86 

 

The results of the pilot study demonstrate that all constructs achieved good to acceptable 

levels of internal consistency. The dependent variable (DV) recorded a Cronbach’s Alpha 0.91 and 

the first independent variable (IV1) scored 0.87, indicating excellent reliability. The second (IV2) 

independent variables scored 0.72 and third (IV3) independent variables scored 0.86, which falls 

within the acceptable range. These findings confirm that the measurement items for each construct 

are consistent and reliable for use in the main study. 

The positive association between physical activity and mental health among university 

students is well-documented in recent literature. For instance, a study by Congsheng et al. (2022) 

involving 512 Malaysian university students found that both physical activity and sports 

significantly predict mental health, with the model explaining 35.8% of the variance in mental 

health outcomes. Similarly, Koo et al. (2025) reported that higher levels of physical activity are 

associated with better mental health and nutritional status among Malaysian university students. 

Moreover, Mir et al. (2023) identified physical activity as a significant predictor of reduced anxiety 

and depression among university students during and after the COVID-19 lockdown. These studies 
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underscore the importance of promoting physical activity as a means to enhance mental well-being 

in the university student population.  

In the context of UMK, this pilot study reinforces that the constructs measuring frequency, 

intensity, and type of activity are sufficiently reliable to guide future large-scale investigations. 

Furthermore, the findings point toward the practical relevance of embedding structured physical 

activity programs into campus life, especially for students from lower socioeconomic backgrounds 

who may benefit most from accessible and low-cost interventions. By acknowledging the 

demographic characteristics of the respondents, such as the predominance of female students and 

those from B40 households, the study highlights the need for inclusive, culturally appropriate, and 

affordable wellness initiatives. These insights contribute not only to strengthening academic 

literature but also to informing student support services and university health promotion policies. 

 

CONCLUSION 

The pilot study suggests that physical activity is positively associated with better mental health 

among UMK students. Despite limitations in sample size, the strong reliability scores support the 

survey’s readiness for use in a larger-scale study. Promoting regular physical activity may offer a 

viable, low-cost intervention for improving student mental health. In addition, the study highlights 

the importance of addressing sociodemographic factors, such as gender and socioeconomic status, 

when designing health promotion initiatives for students. The predominance of female participants 

and those from B40 households suggests that interventions should be inclusive, accessible, and 

sensitive to varying needs. Furthermore, this pilot reinforces the potential of universities to act as 

platforms for fostering holistic student well-being through integrated wellness programs that 

combine academic support, social engagement, and structured physical activity opportunities. 

Future research with larger, more diverse samples and longitudinal approaches will be essential to 

confirm these findings and provide stronger evidence for institutional policy and program 

development. 

 

CONTRIBUTION /PRACTICAL IMPLICATIONS  

The validated instrument developed in this study can be used in future research to examine physical 

activity and mental health among larger and more diverse student populations. Findings can inform 

university administrators, counsellors, and wellness program designers to integrate physical 

activity into student life as a core strategy for mental health promotion. Beyond individual well-

being, such initiatives have the potential to enhance students’ academic performance, foster 

resilience, and create a more supportive campus environment. Importantly, the results highlight 

the need for inclusive and affordable programs that are accessible to students from lower 
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socioeconomic backgrounds, particularly those in the B40 group. By embedding structured and 

culturally relevant physical activity opportunities into university wellness policies, institutions can 

contribute to sustainable improvements in student mental health and overall quality of campus life. 
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ABSTRACT 

This study examined the factors influencing healthy eating intentions among students at Universiti 

Malaysia Kelantan (UMK), guided by the Theory of Planned Behaviour (TPB). It focused on the 

roles of attitude, subjective norms, perceived behavioral control, and social support in shaping 

students’ intentions to adopt healthier eating habits. Data were collected through an online survey 

involving 250 randomly selected students from the Faculty of Hospitality, Tourism, and Wellness 

(FHPK). Most respondents were female (54.5%) and aged between 21–23 years (64.3%). In terms 

of academic level, Year 3 students made up the largest group (41.2%), followed by Year 2 (39.2%). 

The majority were from the tourism program (51.8%), followed by wellness (31.8%) and 

hospitality (16.5%). Attitude had the highest mean among the IVs (M = 3.99), followed by 

perceived behavioural control (M = 3.88), subjective norms (M = 3.84), and nutritional knowledge 

(M = 3.83). The DV, healthy eating intention, recorded the highest overall mean (M = 4.19), 

reflecting strong intentions. Findings revealed that positive attitudes, strong social influence, 

confidence in making healthy food choices, and good nutrition knowledge were key predictors of 

healthy eating intention. These insights highlight the importance of targeted health promotion 

strategies that enhance these factors to encourage better dietary habits among university students. 

 

Keywords: Healthy eating intention, Theory of Planned Behavior (TPB), University students, 

Attitude, Subjective norms 
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PURPOSE AND BACKGROUND 

Healthy eating plays a vital role in maintaining physical and mental well-being and preventing 

chronic diseases such as obesity and cardiovascular disorders. University students are particularly 

vulnerable to poor dietary habits due to academic stress, financial constraints, and peer influence 

(Alakaam et al., 2021). As they undergo a transitional life stage, their dietary behaviors can set the 

foundation for lifelong habits. 

The Theory of Plannrd Behavior (TPB) by Ajzen (1991) is widely used to explain healthy 

eating intentions. It comprises three constructs: attitude (positive or negative views on healthy 

eating), subjective norms (social pressures from peers and others), and perceived behavioral 

control (confidence in the ability to eat healthily). Studies show that social media, peer influence, 

access to nutritious food, and cooking skills significantly shape these constructs (Montano & 

Kasprzyk, 2019; Sahibzada et al., 2021; Rohde et al., 2020). In Malaysia, the university student 

increasingly adopt unhealthy eating patterns, influenced by cultural, economic, and environmental 

factors (Kamaruddin et al., 2021). Understanding these behaviors among FHPK students using 

TPB can guide effective interventions, supporting Malaysia’s nutrition strategy (Ministry of 

Health Malaysia, 2022; WHO, 2020). 

 

METHODOLOGY  

Research Design 

This study adopts a quantitative, cross-sectional design to examine factors influencing healthy 

eating intentions among university students, guided by the Theory of Planned Behaviour (TPB). 

Data were collected using standardized questionnaires to measure attitudes, subjective norms, 

perceived behavioural control, and nutritional knowledge. The deductive approach was used, 

starting with established theories to test specific hypotheses.A cross-sectional study was chosen to 

capture data at a single point in time, enabling the researcher to analyze relationships between 

variables without establishing causality. This approach is ideal for understanding the current 

dietary intentions of students and is efficient for large samples. 

Population and sample size 

The study focused on students from the Faculty of Hospitality, Tourism, and Wellness (FHPK) at 

Universiti Malaysia Kelantan, consisting of 2,971 students from Year 1 to Year 4 across the 

hospitality, tourism, and wellness departments. These students represent diverse demographic 

backgrounds and varying nutritional awareness, making them suitable for investigating healthy 

eating behaviour. A sample size of 255 students was selected based on guidelines by Roscoe 

(1975), ensuring statistical reliability and meaningful results. This size falls within the 

recommended range of 30–500 for behavioural studies. 
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Sampling Method 

A stratified random sampling method was employed, dividing students by academic year, gender, 

and program. This ensures a representative and diverse sample while minimizing bias. A total of 

250 respondents were included, enhancing the validity and generalizability of the findings. 

Instrumentation 

In this study, data were collected using a structured questionnaire distributed through Google 

Forms, allowing efficient and convenient access via mobile devices. The use of simple random 

sampling ensured that all respondents had an equal chance of participation. The questionnaire was 

divided into three main sections. The first section captured demographic information such as 

gender, ethnicity, age, marital status, education level, and personal income. The second section 

measured key constructs based on the Theory of Planned Behaviour (TPB), with items adapted 

from established studies by Povey et al. (2000), Conner and Norman (2005), and Fila and Smith 

(2006). This section included 7 items for attitude, 6 items for subjective norms, 3 items for 

perceived behavioural control, and 8 items for nutritional knowledge. The third section assessed 

healthy eating intention using 13 items. All items were presented in a closed-ended format using 

a 5-point Likert scale ranging from 1 (Strongly Disagree) to 5 (Strongly Agree), enabling 

quantitative analysis. The internal consistency of the constructs was evaluated using Cronbach’s 

alpha, with values ranging from 0.81 to 0.95, indicating good to excellent reliability. 

Data analysis 

In this study, frequency analysis was employed to examine the distribution of values within the 

dataset, particularly to analyze the respondents’ demographic profiles. This method enabled the 

presentation of data in percentages, providing insights into trends and common patterns among the 

participants. Additionally, descriptive statistics were used to summarize and describe the main 

features of the data, including means, standard deviations, and frequencies.  

 

RESULTS  

Demographic Profiles 

Regarding demographic profiles, the distribution of the 255 respondents involved in the study. The 

majority were female (54.5%, n=139), while males made up 45.5% (n=116). Most respondents 

were aged 21 to 23 years (64.3%, n=164), followed by those aged 24 to 26 years (19.2%, n=49), 

and 18 to 20 years (16.5%, n=42). In terms of year of study, Year 3 students represented the largest 

group (41.2%, n=105), followed by Year 2 (39.2%, n=100), Year 4 (10.6%, n=27), and Year 1 

(9.0%, n=23). Regarding race, Malays comprised the largest proportion (29.4%, n=75), closely 

followed by Indians (29.0%, n=74), Chinese (25.9%, n=66), and Others (15.7%, n=40). As for 
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their course of study, the majority were from SAP (51.8%, n=132), followed by SAS (31.8%, 

n=81), and SAH (16.5%, n=42). 

Level of dependent and independent variables 

The table presents the mean and standard deviation for both independent and dependent variables. 

Among the IVs, attitude had the highest mean (M = 3.99), followed by perceived behavioural 

control (M = 3.88), subjective norms (M = 3.84), and nutritional knowledge (M = 3.83). The DV, 

healthy eating intention, recorded the highest overall mean (M = 4.19), indicating strong intention 

levels. In terms of variability, attitude and subjective norms had the highest standard deviation (SD 

= 1.24), while perceived behavioural control and nutritional knowledge followed (SD = 1.20 and 

1.15, respectively). The DV showed moderate variability with SD = 0.94. 

Table 4.1: Descriptive statistics of dependent and independent variables 

 N Mean Standard Deviation 

Attitude 255 3.99 1.24 
Subjective Norms 255 3.84 1.22 
Perceived Behavioural Control 255 3.88 1.20 
 Nutritional knowledge 255 3.83 1.15 
Healthy Eating Intention 255 4.19 0.94 

 

DISCUSSION 

The descriptive findings reveal that among the independent variables, attitude towards healthy 

eating scored the highest mean (M = 3.99, SD = 1.24), suggesting that students generally perceive 

healthy eating positively. This is consistent with previous studies indicating that positive attitudes 

are strong predictors of healthy dietary intentions (Conner & Norman, 2021). Perceived behavioral 

control (M = 3.88, SD = 1.20) and subjective norms (M = 3.84, SD = 1.22) were also rated 

moderately high, indicating that students feel somewhat confident in their ability to eat healthily 

and are influenced by their social environment (Ajzen, 1991; Povey et al., 2000). Nutritional 

knowledge had the lowest mean among the IVs (M = 3.83, SD = 1.15), implying that while students 

may have basic knowledge, there is room for improvement in awareness and understanding. The 

dependent variable, healthy eating intention, recorded the highest mean (M = 4.19, SD = 0.94), 

reflecting strong intentions among students to adopt healthier dietary practices. This supports 

findings that intention is a key component of the Theory of Planned Behavior and a strong predictor 

of behavior when attitude, control, and norms are favorable (Montano & Kasprzyk, 2019). 
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CONCLUSION 

The findings of this study indicate that university students demonstrate a strong intention to engage 

in healthy eating behaviours, as reflected by the high mean score for healthy eating intention. 

Among the predictors, attitude emerged as the most influential factor, followed closely by 

perceived behavioral control and subjective norms, while nutritional knowledge scored 

comparatively lower. These results align with the Theory of Planned Behaviour, emphasizing the 

importance of positive perceptions, social influence, and self-efficacy in shaping healthy eating 

intentions. Therefore, health promotion programs targeting these factors particularly by 

strengthening positive attitudes and improving nutritional knowledge may effectively support 

healthier dietary practices among university students. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study contributes to understanding the key psychosocial factors influencing healthy eating 

intentions among university students using the Theory of Planned Behaviour. The findings offer 

practical guidance for universities and health authorities to design targeted interventions that 

enhance nutrition knowledge, foster positive attitudes, and strengthen social support. Improving 

access to healthy food and offering student-friendly health programs can empower students to 

make better dietary choices, promoting long-term healthy eating habits. 
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ABSTRACT 

Social media has emerged as a global platform connecting billions, significantly shaping tourism 

by allowing users to share and access travel-related content. Despite its widespread use, the 

influence of social media trust on gastronomy tourism is underexplored. This study aims to 

examine how trust in social media impacts tourists’ food-related perceptions and behaviors in 

George Town, Penang. Using the Stimulus-Organism-Response (SOR) model, the research 

surveyed 307 local tourists selected through simple random sampling via social platforms. Results 

reveal a strong trust in social media content, which positively influences memorable gastronomic 

experiences, perceived value, satisfaction, and future behavioral intentions. Memorable food 

encounters and perceived value were found to significantly enhance satisfaction and the intention 

to revisit. This study contributes to tourism literature and provides practical guidance for tourism 

authorities and businesses in leveraging social media to enrich gastronomic experiences and 

promote return visits.  

Keywords: Social Media Trust, Gastronomy, Satisfaction and Intention Behaviors 

 

 

PURPOSE AND BACKGROUND 

This research explores tourist behavior in gastronomy tourism, emphasizing motivations, 

preferences, and social media’s influence on food experiences. Authentic culinary encounters 

reflecting cultural identity and sensory elements enhance satisfaction (Hall & Mitchell, 2001; 

Cohen & Avieli, 2004). Social media trust boosts decision-making, engagement, and loyalty (Yoo 

et al., 2009; Kim & Jamal, 2016), with George Town, Penang, serving as the study focus. 
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Several objectives of this study are established as follows: 

1. To determine social media trust attributes among domestic tourists at gastronomy 

destinations. 

2. To examine the influence of social media trust on memorable food experiences and 

perceived value among domestic tourists at gastronomy destinations.  

3. To explore the relationship between memorable food experiences, perceived value on 

overall satisfaction among domestic tourists at gastronomy destinations. 

4. To investigate the relationship between tourists' overall satisfaction on intention behaviour 

among domestic tourists at gastronomy destinations 

 

METHODOLOGY  

Research Design 

This study adopted an evaluative quantitative approach using a structured survey to assess how 

social media trust affects local tourists’ satisfaction and behavioral intentions in George Town, 

Penang’s gastronomy tourism. A total of 307 responses were collected via convenience sampling. 

The research followed four stages: identifying literature gaps, developing a pilot-tested 

questionnaire, analyzing data using SPSS, and evaluating findings. This design enabled the 

examination of social media’s role in shaping memorable food experiences, perceived value, and 

satisfaction (Fox, 2020), offering insights into digital influence on gastronomic tourism. 

Population and Sample Size 

In 2023, Penang attracted over 13.12 million domestic tourists (CEIC, 2023). Using a convenience 

sampling method, 307 local tourists aged 18 and above who had visited George Town's 

gastronomy sites were surveyed. Although the ideal sample was 385 (Raosoft, 2024), over 300 

responses remain valid for analysis (Field, 2013; Cohen, 1988), ensuring data reliability and 

generalizability (Yamane, 1967). 

Data Collection and Research Instrument 

This study used an online questionnaire via Google Forms, distributed through WhatsApp, 

Telegram, Instagram, and Facebook Messenger to local tourists in George Town’s gastronomy 

sites, yielding 307 valid responses through convenience sampling. The 18-item bilingual survey 

employed a five-point Likert scale and covered demographics, social media stimuli, internal 

responses, and behavioral intentions, ensuring validity, reliability, and statistical analysis of social 

media trust, satisfaction, and tourist behavior (Etikan et al., 2016; Smith et al., 2003; Gross & 

Brown, 2008). 
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DATA ANALYSIS  

Data analysis included descriptive statistics, Pearson correlation, and multiple regression using 

SPSS 25. Respondents’ demographics and perceptions were summarized with frequencies, 

percentages, and Likert scales. The analysis examined relationships between social media trust, 

perceived value, memorable food experiences, satisfaction, and tourists’ behavioral intentions.  

 

RESULTS AND DISCUSSION 

Result of Descriptive Analysis 

 

Table 3: Memorable Food Experience, Perceived Value, Overall Satisfaction and Intention 

Behavior attributes 

Variable Item Mean  Std 

Social 

media 

The content on gastronomy tourism destination on social media is so 

attracting to visit. 
4.17 0.900 

The page found in gastronomy tourism destination social media seems 

interesting. 
4.32 0.836 

Gastronomy tourism destination media provide lively feed information I 

am interested in. 
4.21 0.836 

I often watch influencer videos to be aware of local places' feedback from 

others 
4.29 1.106 

To make sure I visit the right gastronomy destination, I often view 

influencers' videos.  
4.15 0.895 

When I visit a gastronomy tourism destination, influencers' endorsement 

makes me confident in my choice.  
4.13 0.960 

Gastronomy tourism destination social media follow current trend 4.31 0.855 

I share my opinions through gastronomy tourism destination social media 

to follow the trend. 
4.18 0.951 

Compute Mean 4.22 - 

 

According to Table 3, the findings indicate that social media significantly influences 

tourists’ perceptions of gastronomy destinations, with an overall mean of 4.22. Tourists are 

attracted by engaging content, lively updates, and trend-following posts. Influencer videos 

strongly affect their awareness, confidence, and decision-making when choosing destinations. 

High ratings suggest that authentic endorsements and interactive content enhance trust and 

satisfaction, encouraging tourists to visit, share opinions, and engage actively with gastronomy 

tourism on social media platforms. 
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Multiple Regression 

 

Table 4: Result of multiple regression effect of social media trust attribute with memorable 

food experiences variable. 

Social Media Trust 

Attributes 

Unstandardized Coefficients Standardized Coefficients 
t Sig. 

B Std. Error Beta 

1 

(Constant) .739 .174  4.235 .000 

Trendiness .220 .031 .464 7.095 .000 

Influencer .012 .029 .026 0.418 .676 

Interactive .071 .032 .150 2.240 .026 

Information .110 .027 .217 4.022 .000 

Dependent Variable: Memorable Food Experiences 

  Model summary: R2 = 0.596, F-value = 111.506, p = 0.000 

The model reveals that social media trust attributes account for 59.6% of variance in 

memorable food experiences. Trendiness, interactivity, and information significantly enhance 

experiences, while influencer effects remain limited, confirming social media’s predictive role in 

gastronomy tourism. 

Table 5: Result of multiple regression effect of social media trust attribute with perceived value 

variable. 

Model Unstandardized Coefficients 

Standardized 

Coefficients t Sig. 

B Std. Error Beta 

1 

(Constant) .501 .175  2.859 .005 

Trend .157 .031 .323 5.025 .000 

Influence .081 .029 .171 2.761 .006 

Interactive .098 .032 .205 3.106 .002 

Information .096 .027 .186 3.511 .001 

a. Dependent Variable: Perceived Value 

Model summary: R2 = 0.610, F-value = 118.266, p = 0.000 

Social media trust factors explain 61.0% of the variance in perceived value of gastronomy 

tourism. Trendiness, influencer impact, interactivity, and information all show significant positive 

relationships with perceived value. As these attributes improve, tourists perceive higher value in 

their experiences. This highlights social media's strong role in shaping tourists’ perceptions and 

decision-making regarding gastronomy destinations. 
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Table 6: Result of multiple regression of memorable food experience and perceive value with 

overall satisfaction variable.Model summary: R2 = 0.770, F-value = 509.000, p = 0.000 

 

Memorable food experiences and perceived value explain 61.0% of the variance in overall 

satisfaction. Both factors show a significant positive relationship with satisfaction, meaning that 

visitors who enjoy memorable food and perceive high value are more satisfied with gastronomy 

tourism. This confirms the strong influence of social media trust on tourist satisfaction. 

Correlations Analysis 

 

Table 7: Correlation between overall satisfaction and intention behavior variables 

Correlations 

 Overall Satisfaction Intention Behaviors 

Overall Satisfaction 

Pearson Correlation 1 .854** 

Sig. (2-tailed)  .000 

N 307 307 

Intention Behaviors 

Pearson Correlation .854** 1 

Sig. (2-tailed) .000  

N 307 307 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

From the Table 7 reveals a strong and significant correlation (r = 0.854, p = 0.000) between 

overall satisfaction and tourists' intention behavior. This means that the more satisfied tourists are 

with their gastronomy experience, the more likely they are to revisit or recommend the 

destination. It highlights the crucial role of satisfaction in shaping future tourist behavior, 

especially in promoting loyalty and positive word-of-mouth in gastronomy tourism. 

 

DISCUSSIONS AND RECOMMENDATIONS 

Trust in social media strongly influences gastronomy tourism by shaping tourists’ engagement, 

perceived value, and memorable food experiences through credible influencers, authentic reviews, 

and interactive content. High trust enhances satisfaction, confidence, and destination appeal. 

Model 
Unstandardized 

Coefficients 

Standardized 

Coefficients 
t Sig. B Std. Error Beta 

1 (Constant) .531 .119  4.446 .000 

Memorable Food 

Experience .437 .041 .452 10.546 .000 

Perceive Value  .456 .040 .482 11.252 .000 

a. Dependent Variable: Overall Satisfaction 
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Emotionally rich culinary encounters and strong perceived value foster loyalty, revisit intentions, 

and positive word-of-mouth, underscoring social media’s critical role in shaping tourist 

satisfaction and behavioral outcomes in gastronomy tourism. 

 

CONCLUSION 

In conclusion, social media trust significantly shapes gastronomy tourism by enhancing destination 

visibility, influencing perceptions, and encouraging engagement. Leveraging authentic content, 

influencers, and interactive platforms enriches food experiences, boosts satisfaction, and fosters 

sustainable tourism growth. Memorable culinary encounters and perceived value are vital for 

loyalty and revisit intentions. Future research should explore cross-platform engagement, 

authenticity, and emerging tools like TikTok and AR/VR to understand evolving behaviors and 

optimize strategies for competitive and sustainable culinary tourism (Kim et al., 2019; Tussyadiah, 

2016; Zeng & Gerritsen, 2014). 
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ABSTRACT 

This pilot study aimed to evaluate the effects of online learning on student outcomes at Universiti 

Malaysia Kelantan (UMK), focusing on students from the Faculty of Hospitality, Tourism and 

Wellness (FHPK) and the Faculty of Entrepreneurship and Business (FKP). A cross-sectional 

survey design was employed, with data collected from 30 students using a structured questionnaire. 

The instrument was refined through pilot testing, ensuring reliability and validity of the items. 

Descriptive statistics and correlation analysis were conducted using SPSS version 26.0 to examine 

the relationships between the independent variables (Teaching Mode, Personal Factors, and 

Student Engagement) and the dependent variable (Academic Performance). The results indicated 

that all three independent variables had significant influences on students’ academic performance. 

These findings underscore the importance of enhancing students' awareness and participation in 

online learning, which may contribute to better academic outcomes and higher graduation rates. 

This pilot study provides valuable preliminary insights to guide future large-scale research and 

strategic interventions for improving student performance in digital learning environments. 

Keywords: Online Learning, Student Engagement, Personal Factors, Teaching Mode, Academic 

Performance, Higher Education 

 

PURPOSE AND BACKGROUND 

Online learning has significantly transformed the global education landscape, offering flexibility, 

convenience, and expanded access to educational resources regardless of students’ geographical 
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location (Dhawan, 2020). However, traditional face-to-face learning environments continue to 

offer distinct advantages, such as real-time feedback, personalized instruction, and the ability to 

observe non-verbal cues, all of which support a more tailored and interactive teaching approach. 

Despite the potential of online learning to enhance academic performance and increase 

graduation rates, it also presents unique challenges. These include disparities in access to reliable 

internet connections and technological devices, as well as the need for effective instructional 

design to cater to diverse learner needs (Alea et al., 2020). This study aimed to assess the impact 

of online learning on student outcomes at UMK. A survey was conducted among students from 

selected faculties, exploring their perceptions of the benefits, limitations, and overall effectiveness 

of online learning. 

 

METHODOLOGY  

This quantitative pilot study employed a cross-sectional survey design to evaluate the effects of 

online learning on student outcomes. A total of 30 undergraduate students from Universiti 

Malaysia Kelantan (UMK), Campus Kota, were selected using simple random sampling. Ethical 

considerations were observed in this study, where respondents were provided with clear 

information about the research and informed consent was obtained prior to participation. 

Respondents were assured that their participation was voluntary and that all responses would 

remain anonymous and confidential. Informed consent was obtained prior to participation. 

 

The questionnaire comprised three main sections:  

1. Sociodemographic information (6 items). 

2. Experiences with online learning (12 items), adapted from validated instruments 

(Dhawan, 2020; Alea et al., 2020) and rated on a 5-point Likert scale (1 = Strongly Disagree 

to 5 = Strongly Agree). 

3. Perceived academic outcomes (10 items), partly adapted from Lau et al. (2020) and 

partly researcher-developed, ensuring contextual relevance. 

 

The survey was administered online via Google Forms between 1–10 May 2025. 

Participation was voluntary and no personal identifiers were collected. The instrument was refined 

through pilot testing, where two items with low item-total correlation (<0.30) were revised for 

clarity, such as simplifying wording to improve comprehension. No items were removed, but 

refinements strengthened reliability and validity. 
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Reliability Test 

Reliability was assessed using Cronbach’s Alpha. The results demonstrated acceptable to excellent 

internal consistency across all constructs: Teaching Mode (α = 0.85), Personal Factors (α = 0.89), 

Student Engagement (α = 0.87), and Academic Performance (α = 0.73). These values exceed the 

minimum recommended threshold of 0.60 (George & Mallery, 2003). The refinement of two items 

during the pilot phase further enhanced clarity and consistency of the scales, underscoring the 

importance of iterative instrument development. 

Data Analysis 

Data were analyzed using SPSS version 26.0. Descriptive statistics (frequency, mean, and standard 

deviation) provided insights into student demographics and overall responses. Pearson’s 

correlation analysis was employed to explore relationships between the independent variables 

(Teaching Mode, Personal Factors, and Student Engagement) and the dependent variable 

(Academic Performance). This method was appropriate for a pilot study, as the objective was to 

identify preliminary associations to guide hypothesis formulation for larger-scale research.  

 

RESULTS AND DISCUSSION 

Demographic Profile 

A total of 30 students from Universiti Malaysia Kelantan (UMK) Kampus Kota were selected 

through simple random sampling. The majority of the participants were female (82%). Most 

respondents (94.2%) were between the ages of 22 and 25. In terms of faculty distribution, the 

majority (66.9%) were from the Faculty of Hospitality, Tourism and Wellness (FHPK). 

With regard to ethnicity, the sample was predominantly Malay (91.4%), followed by a 

small proportion of Chinese (1.4%). In terms of academic programs, 38% of the students were 

enrolled in the Wellness program. 

 

Reliability Analysis 

To ensure the quality and effectiveness of the research instrument, a pilot test was conducted to 

identify potential weaknesses in the questionnaire. Pilot testing plays a crucial role in improving 

data quality and minimizing measurement errors in research. For this phase, students from the 

Faculty of Hospitality, Tourism and Wellness (FHPK) and the Faculty of Entrepreneurship and 

Business (FKP) at Universiti Malaysia Kelantan (UMK) were selected as the target respondents. 

A total of 30 questionnaires were distributed using simple random sampling. 
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The primary objective of the pilot test was to evaluate the clarity, structure, and 

comprehensibility of the questionnaire items, ensuring the instrument's reliability and validity prior 

to full-scale deployment. The study, titled “Evaluating the Effects of Online Learning on Student 

Outcomes at Universiti Malaysia Kelantan (UMK),” investigates the impact of three independent 

variables (IVs) on the dependent variable (DV): 

DV: Student Academic Performance 

IV1: Teaching Mode 

IV2: Personal Factors 

IV3: Student Engagement 

 

Findings from the pilot phase were used to refine the instrument, enhancing its accuracy and 

suitability for the subsequent main study. 

 

Table 1: The Cronbach’s Alpha values for each construct to assess internal consistency. 

Variable Description Cronbach’s Alpha 

DV Student Academic 

Performance 

0.73 

IV1 Teaching Mode 0.85 

IV2 Personal Factors 0.89 

IV3 Student Engagement 0.87 

 

The results of the pilot study demonstrated that all constructs achieved good to excellent 

levels of internal consistency. The dependent variable (DV), Student Academic Performance, 

recorded a Cronbach’s Alpha of 0.73, indicating acceptable reliability. The first independent 

variable (IV1), Teaching Mode, recorded an Alpha of 0.85, reflecting excellent internal 

consistency. The second (IV2) and third (IV3) independent variables, Personal Factors and Student 

Engagement, yielded Alpha scores of 0.89 and 0.87 respectively, both of which fall within the 

excellent reliability range. 

These high reliability coefficients confirm that the measurement items for each construct 

are consistent and suitable for use in the main study. The constructs Student Academic 

Performance and Teaching Mode, with Alpha values of 0.73 and 0.85, demonstrate strong internal 

consistency, suggesting a high degree of item inter-correlation (Lau et al., 2020). Similarly, 

Personal Factors (0.89) and Student Engagement (0.87) show strong and acceptable reliability 

levels, indicating that the items used effectively represent their respective constructs (Basu et al., 

2020). 

These findings align with previous research in the field. For instance, Aboagye (2020) 

reported a Cronbach’s Alpha of 0.86 in a study on the challenges of e-learning among tertiary 

students, suggesting a robust measurement tool for educational outcomes. Likewise, Phillips 
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(2019), in a study on student engagement and sustainability, also reported reliability coefficients 

within an acceptable range. These studies underscore the critical importance of internal 

consistency when developing instruments to assess online learning outcomes. The results of this 

pilot study reinforce the need for strong construct reliability to support valid and meaningful 

conclusions in educational research. 

 

CONCLUSION 

The pilot study revealed that teaching mode, personal factors, and student engagement 

significantly contribute to student outcomes in the context of online learning among students at 

Universiti Malaysia Kelantan (UMK). These findings underscore the importance of strengthening 

support systems and implementing effective learning strategies to enhance academic performance 

and promote student well-being in online learning environments. Based on the encouraging results 

of this pilot study, it is feasible to proceed with a larger-scale study to further validate the findings 

and explore broader patterns across different faculties and student demographics. Additionally, the 

study recommends future research to investigate other potential variables that may influence 

students' adaptability and success in online education. 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

 

This research provides valuable insights into the drivers of student success in online learning. The 

results can inform institutional strategies, such as targeted training programs for lecturers, 

improved online learning infrastructure, and enhanced student support mechanisms. Such 

measures will contribute to higher quality online education and better student outcomes. 
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ABSTRACT 

Entrepreneurs face increasing stress and sedentary lifestyles due to business pressures, making 

sustainable green exercise which involve physical activity conducted in natural, eco-friendly 

environments is a promising strategy for enhancing both personal well-being and environmental 

stewardship. However, participation in such practices among entrepreneurs remains 

underexplored. This conceptual paper aims to develop a theoretical framework to examine the 

behavioural determinants influencing entrepreneurs’ engagement in green exercise, utilizing the 

Theory of Planned Behaviour (TPB). Core constructs of TPB are attitude, subjective norms and 

perceived behavioural control are expanded by integrating environmental awareness and health 

consciousness to provide a more comprehensive understanding of entrepreneurial behaviour. The 

proposed model posits that these five constructs predict intention, which in turn influences actual 

participation. This model addresses a significant research gap at the intersection of sustainability, 

health, and entrepreneurship, offering valuable implications for public health campaigns, wellness 

programs, and sustainable business practices. By targeting entrepreneurs, the framework provides 

a foundation for future empirical studies and policy efforts aimed at cultivating a culture of 

environmentally responsible and health-conscious business leadership. 

Keywords: Theory of Planned Behaviour (TPB), Green Exercise, Health Consciousness, 

Environmental Awareness, Behavioural Intention 
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PURPOSE AND BACKGROUND 

In recent years, sustainable green exercise which focus on physical activities performed in natural 

environments with minimal environmental impact has gained increased attention for its dual 

benefits of promoting personal well-being and environmental sustainability. However, the 

adoption rate of such practices among entrepreneurs remains relatively low despite rising 

awareness of climate change and mental health challenges faced by this demographic (Anderson 

& Legrand, 2021). Entrepreneurs often experience high stress levels due to the demanding nature 

of their work, making them ideal beneficiaries of sustainable exercise. Yet, time constraints and 

lifestyle pressures inhibit active participation in these activities. 

Entrepreneurs are widely regarded as agents of change and innovation. Encouraging them 

to engage in sustainable green exercise can not only improve their health and productivity but also 

foster a culture of environmental consciousness within their businesses. Despite its potential, few 

studies have focused on understanding what drives entrepreneurs to participate (or not) in such 

activities. This highlights a significant research gap that this study seeks to address. The Theory 

of Planned Behaviour (TPB), a well-established psychological framework for predicting and 

understanding human behaviour, provides a suitable lens to examine this issue. According to TPB, 

intention is the most significant predictor of behaviour and is influenced by attitudes, subjective 

norms, and perceived behavioural control (Ajzen, 1991). Recent research supports the TPB's 

applicability in sustainability-related studies, including environmental behaviour and physical 

activity (Agha et al., 2023; Zhang et al., 2020). 

Despite the growing body of literature, the intersection between green exercise and 

entrepreneurship is scarcely explored. Understanding this unique group requires a context-specific 

model that captures not just personal intentions, but also the socio-environmental and business-

related factors influencing their behaviour. Variables such as environmental concern, perceived 

benefits, and time availability need to be integrated to enhance the explanatory power of TPB. 

Moreover, existing studies on green exercise predominantly focus on general populations, 

students, or older adults (Pham et al., 2021). Entrepreneurs, due to their time-sensitive routines 

and performance-driven mindset, may exhibit different motivations and barriers. Thus, 

investigating their behavioural determinants toward green exercise through a theoretical model is 

not only timely but crucial in addressing both wellness and sustainability goals. This conceptual 

framework proposes an extension of the TPB by including environmental awareness and health 

consciousness as additional predictors of intention, aiming to bridge the identified gaps and 

contribute meaningfully to wellness, sustainability, and behavioural science literature. 
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LITERATURE REVIEW AND HYPOTHESES DEVELOPMENT  

The Theory of Planned Behaviour posits three primary determinants of behavioural intention: 

attitude toward the behaviour, subjective norms, and perceived behavioural control (Ajzen, 1991). 

In the context of green exercise, attitude reflects the individual’s positive or negative evaluation 

of exercising in nature; subjective norms pertain to perceived social pressures, and perceived 

behavioural control reflects one’s perceived ease or difficulty in performing the behaviour. Studies 

by Zhang et al. (2020) and Kim et al. (2021) have found that attitudes significantly influence green 

behaviour adoption, especially when individuals perceive environmental practices as aligning with 

their values. Similarly, subjective norms have shown predictive power when social support or peer 

influence is strong (Agha et al., 2023). For entrepreneurs, business networks or mentorship groups 

may serve as powerful social referents. 

Perceived behavioural control is particularly relevant to entrepreneurs, who often face time 

and resource constraints. If they believe they can manage their time or have access to natural 

spaces, their likelihood to engage in green exercise increases (Pham et al., 2021). Additionally, 

integrating environmental awareness and health consciousness may enhance predictive validity. 

Environmental awareness refers to concern for environmental issues, while health consciousness 

reflects the degree to which individuals value physical and mental health. Thus, the following 

hypotheses are proposed: 

H1: Attitude toward sustainable green exercise positively influences intention to participate. 

H2: Subjective norms positively influence intention to participate. 

H3: Perceived behavioural control positively influences intention to participate. 

H4: Environmental awareness positively influences intention to participate. 

H5: Health consciousness positively influences intention to participate. 

H6: Intention to participate positively influences actual participation in green exercise. 

 

 

METHODOLOGY  

This conceptual paper proposes a quantitative, cross-sectional research design using an online self-

administered survey. The target population will be registered entrepreneurs in Malaysia, 

particularly those within the SME and startup ecosystem. Stratified random sampling will ensure 

representation across sectors. The survey instrument will include validated scales adapted from 

previous TPB-based studies (e.g., Zhang et al., 2020; Agha et al., 2023). Items will be measured 

using a five-point Likert scale. Structural Equation Modeling (SEM) using SmartPLS will be 

employed to test the hypothesized relationships and assess model fit, reliability, and validity. 
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RESULTS AND DISCUSSION 

Although this is a conceptual paper, based on prior empirical studies, it is anticipated that attitude, 

perceived behavioural control, and environmental awareness will emerge as the strongest 

predictors of intention. Health consciousness may play a critical role as entrepreneurs become 

more aware of burnout and lifestyle-related illnesses. 

These expected findings support extending the TPB to include values-based and health-

related variables in understanding behavioural intentions toward green exercise. The study can 

inform public health interventions and entrepreneurial wellness programs, offering strategies to 

encourage participation in green physical activities. Such insights will be particularly useful for 

policymakers, fitness entrepreneurs, and environmental NGOs seeking to promote sustainable 

behaviour through the lens of business leadership and innovation. 

 

CONCLUSION 

This conceptual framework aims to shed light on the psychological and contextual factors that 

influence entrepreneurs’ participation in sustainable green exercise. By applying and extending 

the Theory of Planned Behaviour, the study addresses a significant gap in both behavioural science 

and green wellness literature. The integration of environmental awareness and health 

consciousness is expected to enhance the model’s predictive capacity. Future empirical validation 

of this framework will offer valuable insights for developing tailored wellness programs and 

sustainable business practices among entrepreneurial populations. 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This conceptual framework makes several theoretical and practical contributions. Theoretically, it 

extends the traditional Theory of Planned Behaviour (TPB) by integrating two additional 

constructs which are environmental awareness and health consciousness into the model. This 

expansion provides a more comprehensive understanding of the factors influencing entrepreneurs’ 

behavioural intentions and actual participation in sustainable green exercise. By focusing on a 

specific demographic of the entrepreneurs, this framework addresses a critical gap in the literature, 

where most green behaviour and wellness studies have focused on the general population or 

employees, rather than self-employed individuals with unique lifestyle pressures and autonomy. 

Practically, the proposed model offers valuable insights for policymakers, wellness 

coaches, and public health professionals aiming to promote green exercise as part of sustainable 

and preventive health strategies. The findings derived from this framework can inform the 

development of targeted wellness programs that align with entrepreneurs’ values and daily 
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routines. Health campaigns can leverage these insights to design persuasive messages that 

emphasize environmental stewardship and personal well-being. Moreover, entrepreneurial 

communities and business incubators can integrate nature-based wellness interventions into their 

ecosystems to enhance both productivity and quality of life, fostering a culture of sustainable 

business leadership. 
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ABSTRACT 

 

In the modern era, the trend of wedding expenses encompassing dowries, gift money (hantaran), 

and wedding ceremonies has become increasingly elaborate, often exceeding individual financial 

capacities due to added elements that increase complexity and costs. This study analyses the 

spending patterns of wedding ceremonies and identifies the key factors contributing to the high 

costs. The methodology involved document analysis and a survey distributed to 106 randomly 

selected respondents across Malaysia. The findings reveal that estimated wedding expenses fall 

within a range of RM10,000 to RM50,000. Among the main factors driving up wedding costs are 

the wedding reception (majlis persandingan), gift money (hantaran), bridal attire, catering, and 

door gifts for guests. The study implies that engaged couples should prioritize managing wedding 

expenses in line with their financial capabilities to ensure economic stability after marriage. 

Therefore, a balance between desires, needs, and financial capacity is crucial to ensure prudent 

spending during wedding celebrations, without compromising the couple’s post-marital well-

being. 

Keywords: marriage, wedding ceremony, gift money, bride and groom 

  

 

 

PURPOSE AND BACKGROUND 

Marriage expenditure among Muslims in Malaysia is significantly influenced by both religious 

requirements and cultural expectations. While mas kahwin (dowry) rates are regulated by state 

religious authorities ranging from RM300 in Selangor and the Federal Territories to as low as 

RM22.50 in Johor and Melaka (wang hantaran) bridal gift remains unregulated, leading to highly 
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variable and often inflated costs. The Quran emphasizes the obligatory nature of the dowry as a 

sincere gift (Surah An-Nisa 4:4), while classical scholars such as Ibn Kathir and Ibn Zaid affirm 

its legal necessity in the marriage contract. In contrast, wang hantaran, though culturally 

significant, is not a religious requirement and is primarily influenced by socio-cultural traditions 

among the Malay community (Abdullah, 2016). 

The increasing demands for high wang hantaran reflect broader societal values linked to 

status, prestige, and familial expectations. Mohamad (2018) observes that in some cases, bridal 

gifts can reach tens of thousands of ringgit, reflecting the couple's perceived social standing. 

However, such financial expectations can impose a significant burden, particularly on men, leading 

to delayed marriages as individuals require longer periods to save (Abdullah, 2009). Yassin (2011) 

identifies high wedding costs including mas kahwin and wang hantaran as key factors contributing 

to the rising phenomenon of late marriage in Malaysia. Islam encourages modesty in all aspects of 

life, including marriage expenses. The Prophet Muhammad (PBUH) emphasized simplicity in 

marriage ceremonies, stating, “The best marriage is the one that is easiest” (Ahmad, Hadith 

24534). Extravagant ceremonies and excessive gifts can contradict Islamic teachings and lead to 

financial strain. Furthermore, ostentatious weddings aimed at impressing others often result in 

unnecessary debts, especially for the groom’s family, creating stress rather than joy (Mohd 

Rasmawi, 2024). Islam advocates for the prioritization of needs over wants, and for weddings to 

reflect cooperation, moderation, and affordability (Siti Zaleha Ibrahim, 2019). 

This study aims to understand the spending patterns among Muslim wedding couples and 

identify key factors influencing their financial decisions. Traditional practices such as merisik (pre-

engagement), hantaran gifts, and elaborate receptions continue to shape wedding costs. Husin 

(2017) argues that these customs, while culturally meaningful, contribute to escalating expenses 

and should be reconsidered in light of Islamic values and economic realities. By investigating these 

patterns, this study hopes to inform more sustainable and spiritually grounded approaches to 

wedding planning in Malaysian Muslim society. 

 

METHODOLOGY  

 
Research Design 

This study employed a mixed-methods design, integrating both qualitative and quantitative 

approaches to provide a comprehensive understanding of wedding expenditure among the Malay 

community in Malaysia. The qualitative component was conducted through document analysis, 

aiming to achieve the first and second research objectives: identifying the components of wedding 

expenses and examining how these expenses are managed, as well as the factors contributing to 

high wedding costs. Reference materials included Qur’anic exegesis (tafsir), Hadith collections, 
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books, newspaper articles, academic journals, and scholarly writings relevant to the topic. These 

sources were obtained from both library archives and credible online platforms. 

The quantitative component employed a survey design, using an online questionnaire 

distributed via Google Forms. The purpose was to analyse the perceptions of the Malay community 

regarding spending patterns in wedding ceremonies. A total of 106 respondents, consisting of both 

married Malay men and women, participated in the survey. 

 

RESULTS AND DISCUSSION 

This study investigated the financial patterns associated with wedding ceremonies among the 

Malay community in Malaysia. The results were derived from a quantitative survey involving 106 

Malay respondents, both male and female, who were primarily married. The purpose was to 

understand the perceived financial burden of wedding ceremonies and to identify the key 

components that contribute to escalating costs. 

The findings revealed that wedding expenses among respondents varied significantly. A 

total of 19 respondents, representing 17.9% of the sample, reported that the cost of their wedding 

was less than RM10,000. Meanwhile, 40 respondents, accounting for 37.7%, estimated that their 

total spending fell within the range of RM10,001 to RM20,000. Another 37.7% of respondents—

also 40 individuals indicated that their wedding costs were between RM20,001 and RM50,000. 

Only a small fraction of respondents, amounting to 6.6% or 7 individuals, reported that they had 

spent more than RM50,000 on their wedding. 

These findings suggest that the majority of the Malay respondents perceived the total 

wedding cost to fall within the RM10,001 to RM50,000 range. This pattern indicates a moderate 

level of spending, which may be reflective of prevailing social expectations or economic 

capabilities among the community. The data also suggests that while extravagant weddings with 

costs exceeding RM50,000 do occur, they are relatively uncommon. In addition to assessing 

overall expenditure, the study also examined the specific components that were perceived as 

contributing most significantly to the total wedding cost. The wedding reception emerged as the 

primary cost driver, as cited by 74 respondents, which represented 69.8% of the total. This finding 

reflects the cultural emphasis on hosting a grand celebration, often involving elaborate decorations, 

venue rental, catering, and entertainment, all of which contribute to higher costs. Another 

component identified as financially burdensome was the traditional wedding gift exchange known 

as hantaran. A total of 13 respondents (12.3%) stated that hantaran represented the most 

significant portion of their wedding expenditure. This aligns with Malay cultural practices, where 

hantaran typically includes high-value items such as jewelry, cosmetics, religious texts, and 

branded goods presented as a gesture of goodwill between the families of the bride and groom. 



                                                   Fakulti Hospitaliti, Pelancongan dan Kesejahteraan (FHPK), 

Universiti Malaysia Kelantan 

10 ï 11 September 

38 
 

A smaller group of respondents (7.5%) identified the dowry, or mas kahwin, as the most 

costly component. While mas kahwin is generally viewed as a symbolic and modest offering, 

regional customs or family expectations may influence its value. Additionally, 5.7% of 

respondents indicated that bridal attire constituted the largest expense, which is understandable 

given the growing trend of custom-made outfits or rental of designer clothing for multiple 

ceremonies such as akad nikah, bersanding, and reception. Only a few respondents cited other 

components as their main financial concern. For instance, 2.0% mentioned that catering and 

wedding favors (goodies) represented the most expensive part of their celebration. A very small 

number of participants—only 0.9% each—highlighted combinations of expensive components, 

including both hantaran and the reception, all-inclusive wedding packages, or the cumulative 

impact of all elements involved in the wedding. 

Overall, the data indicates that the wedding reception is consistently viewed as the most 

expensive component of Malay weddings, which supports previous findings regarding the 

centrality of social prestige and hospitality in traditional Malay wedding culture. The findings also 

underscore the need for greater awareness and financial literacy among couples, especially young 

adults who are planning to get married. By understanding the distribution of wedding expenses, 

couples can be encouraged to prioritize their spending and make informed decisions that align with 

their financial capabilities and long-term goals. 

 

CONCLUSION 

 

These findings provide a clear picture of the key elements that contribute most significantly to 

wedding expenses, highlighting that the wedding reception is the largest cost component for the 

majority of respondents. The implications of this study suggest the need to raise public awareness 

regarding the issue of wedding expenditures, ensuring that wedding celebrations are carried out 

within one's financial means and in accordance with Islamic principles. Therefore, a 

comprehensive study should be conducted across all states in Malaysia to gather public feedback 

on wedding spending patterns and the underlying factors influencing their expenditure. The results 

of such an extensive investigation will support policymakers and relevant authorities in educating 

the public on prudent financial practices in organizing wedding ceremonies. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study contributes to the limited body of research on wedding expenditure patterns in Malaysia 

by providing empirical data on the cost distribution and key expense components from the 
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perspective of Malay respondents. By integrating both qualitative document analysis and 

quantitative survey data, this mixed-method approach offers a more holistic understanding of the 

socio-cultural and financial dynamics influencing wedding costs. The findings hold practical 

implications for policymakers, religious authorities, and community leaders. Awareness 

campaigns and premarital counseling modules could incorporate financial literacy elements that 

emphasize moderation, budgeting, and adherence to religious guidelines. These efforts may help 

curb unnecessary spending and promote more sustainable and value-based wedding practices 

across Malaysian society. 

 

 

ACKNOWLEDGMENT  

The authors sincerely thank the organizers of the 3rd International Conference on Hospitality, 

Tourism and Wellbeing (3rd ICoHoTS 2025) for the opportunity to share our research.  

 

 

REFERENCES  

Abdullah, F. (2009). Dari halaman rumah ke Dewan Merak Kayangan. SARI: Jurnal Alam dan Tamadun Melayu, 

27(1), 97–107. 

Husin, S. N. M. S. (2017). Gelagat perbelanjaan perkahwinan masyarakat Melayu Muslim menurut perspektif Syariah 

[Tesis Doktor Falsafah, Universiti Malaya]. 

Mohamad, S. Z. I., & Noraini. (2018). Elemen perbelanjaan yang sederhana sebagai wasilah merealisasikan Maqasid 

al-Syariah dalam perkahwinan. 4th Muzakarah Fiqh & International Fiqh Conference 2018. 

Mohamad, H. (2009, Jun 12). Evolusi fotografi perkahwinan. Berita Harian. 

Mohd Rasmawi, H., Mat Salleh, H., & Mokhtar, A. E. (2024). Sorotan kajian terhadap mas kahwin di negeri Pahang 

Darul Makmur. Jurnal al-Haady, 4(1), 12–29. 

Qurratul Aien Fatah Yassin. (2011). Pendekatan As-Sunah dalam menangani fenomena kahwin lewat di kalangan 

masyarakat Islam di Malaysia. Dalam F. Deraman, I. Suliaman, & F. A. Shah (Pnyt.), Sunnah Nabi: Realiti 

dan cabaran semasa (hlm. 296). Jabatan al-Quran dan al-Hadith, Akademi Pengajian Islam, Universiti 

Malaya. 

Siti Zaleha Ibrahim. (2019). Elemen perbelanjaan perkahwinan Melayu: Kajian dari sudut fiqh kontemporari. e-

Prosidings Antarabangsa Sains Sosial dan Kemanusiaan, 24–25 April 2019, Kolej Universiti Islam 

Antarabangsa Selangor. 

 

  



                                                   Fakulti Hospitaliti, Pelancongan dan Kesejahteraan (FHPK), 

Universiti Malaysia Kelantan 

10 ï 11 September 

40 
 

CP_ICOHOTS-0011 

 

MEMORABLE WELLNESS TOURISM EXPERIENCES, 

SATISFACTION, AND SUBJECTIVE WELL -BEING AMONG 

ENTREPRENEURIAL TRAVELER: A CONCEPTUAL FRAMEWORK 

AND RESEARCH AGENDA 

 

Syarifah Nurthaqifah Syed Nasruddin1, Nurzehan Abu Bakar*2 and Siti Fatimah Ab Ghaffar3 

 
1, 2 Faculty of Hospitality, Tourism and Wellness, Universiti Malaysia Kelantan, MALAYSIA. 

(E-mail: syarifahnurthaqifah@gmail.com, *nurzehan.ab@umk.edu.my) 
3 Faculty of Hospitality, Tourism and Wellness, Universiti Malaysia Kelantan, MALAYSIA. 

(E-mail: fatimah.g@umk.edu.my) 

 

 

 

ABSTRACT 

Wellness tourism is increasingly recognized for its role in enhancing travelers' subjective well-

being. However, the dimensions of memorable wellness tourism experiences (MWTE) and their 

effects on satisfaction and well-being remain underexplored, especially in Malaysia. This study 

examines the relationships between MWTE, satisfaction, and subjective well-being among 

entrepreneurial travelers. A quantitative approach will be used, with data collected from 129 

purposively selected entrepreneurial travelers through a structured survey. The analysis will apply 

Partial Least Squares Structural Equation Modeling (PLS-SEM) using SmartPLS 4 to assess the 

measurement and structural models. Findings will offer practical insights for tourism stakeholders 

and support Malaysia’s positioning as a leading wellness tourism destination. 

Keywords: Entrepreneurial traveller, Memorable Tourism Experiences (MTE), well-being, 

Memorable Wellness Tourism Experience 

 

 

PURPOSE AND BACKGROUND 

In the fast-paced world of today, entrepreneurs who struggle with heavy workloads frequently 

become vulnerable to burnout and associated mental health problems (He et al., 2021). This reality 

has led many entrepreneurs to turn to wellness tourism as a method to get some much-needed 

relaxation. They believe it is crucial to deal with the stresses of daily work and life by fully relaxing 

the body and mind in order to get a positive emotional experience and personal development (Liu 
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et al., 2023). In this context, wellness tourism gives entrepreneur travelers a variety of physical, 

psychological, and intellectual benefits in addition to a change of scenery (Damijanić, 2019).  

Wellness tourism has evolved into a fashionable trend, appealing to those keen on 

maintaining health and preventing illness (Dahanayake et al., 2023). According to the Global 

Wellness Institute (GWI) data, wellness tourism generated US$650.7 billion in revenue globally 

in 2022. From 2020-2022, wellness trips have grown by 30.2% annually, and expenditures have 

grown by 36.2% annually (significantly higher than the growth rates for overall tourism trips and 

expenditures, at 23.8% and 28.4%, respectively) (GWI, 2023). The GWI anticipates that the 

wellness economy will grow by 60% from 2020 to 2025 globally. According to GWI (2024), the 

five largest wellness markets are the US ($1.8 trillion), China ($790 billion), Germany ($269 

billion), Japan ($241 billion) and the UK ($224 billion). Wellness tourism growth is expected to 

accelerate in the coming years with the post-pandemic resurgence of tourism activities, and it will 

fully recover and surpass its pre-pandemic levels in 2023. 

The growth of wellness tourism can also be seen in Malaysia. There is a noticeable increase 

in the popularity of wellness vacations and packages, particularly in Malaysia (Tourism Malaysia, 

2019). The Malaysian Industrial Development Finance (MIDF) has observed that the long-term 

prospects for health and wellness tourism in Malaysia are promising due to the growing demand 

from an aging population, both locally and globally (Sopha et al., 2020). To date, Malaysia is 

ranked among Asia Pacific's Top 10 wellness tourism markets, with expenditures totalling US$5 

billion (RM20.5 billion) and 8.3 million trips (Idrus et al., 2020).  

Despite the rapid growth and global expansion of wellness tourism, the wellness industry 

in Malaysia faces significant challenges in creating and sustaining MWTE that contribute to 

tourists' satisfaction and SWB.  Furthermore, research on Memorable Tourism Experiences (MTE) 

within this niche remains limited, especially in relation to entrepreneurial travelers’ well-being 

(Dahanayake et al., 2023; Majeed & Kim, 2022; Sthapit et al., 2022). Compared to other contexts 

such as heritage, culture, rural, volunteer, and culinary tourism, wellness tourism has received 

relatively little attention (Huang & Bu, 2022; Jiang et al., 2022; Rasoolimanesh et al., 2021; Seyfi 

et al., 2020; Stone et al., 2021). While interest in MWTE and their impact on subjective well-being 

is increasing, the mediating role of entrepreneurial travelers’ satisfaction in this relationship 

remains underexplored (Liu et al., 2023), highlighting a key gap in current research. Hence, this 

study is designed to fill the gap by unravelling the previously under-explored role of MWTE in 

influencing the SWB specifically in the context of wellness tourism. Exploring how memorable 

wellness tourism experiences in Malaysia impact entrepreneurial travelers’s satisfaction and 

subjective well-being can provide valuable insights into the development of strategies to enhance 

all type of traveler’s experiences and promote Malaysia as a wellness destination that meets 

travelers’ needs. 
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Memorable Wellness Tourism Experiences (MWTE) 

Memorable tourism experiences (MTEs) can be defined as tourism-related occurrences that are 

positively retained and recollected subsequent to their occurrence (Kim et al., 2012). In the context 

of wellness tourism, MTEs are especially pertinent as wellness activities are frequently selected 

for their emotional and personal importance (Dahanayake et al., 2023; Pine & Gilmore, 1999). 

Sthapit et al. (2022) define MWTEs as experiences in wellness environments that include visitors 

both physically and emotionally. These experiences are defined by relaxation, education, novelty, 

and revitalisation. The author further asserted that memorable wellness experiences are generated 

when travelers participate in significant interactions with local customs, practitioners, and settings. 

Satisfaction 

Satisfaction is a result of purchasing and utilizing a product, deriving from the buyer's evaluation 

of the rewards and costs associated with the purchase in comparison to the expected outcomes 

(Churchill & Surprenant, 1982). In other words, traveler satisfaction extends the concept of 

customer satisfaction into the tourism domain, focusing on the overall contentment of travelers 

with their travel (Chen & Tsai, 2007). According to Piramanayagam et al. (2021), when the actual 

experiences of travelers meet or exceed their expectations, it leads to an increase in traveler 

satisfaction.  

Subjective Well-being (SWB) 

The concept of subjective well-being, also known as subjective happiness, was initially introduced 

by Campbell (1976) in his study of personal experiences and their subjective components. In 1984, 

Diener's article "Subjective Well-Being" presented a model of SWB that is widely regarded as a 

foundational contribution to the field of positive psychology. According to (Diener, 1984) model, 

subjective happiness is influenced by positive factors, negative factors, and life satisfaction.  

 

 

METHODOLOGY  

This study will use a quantitative approach with a cross-sectional survey field for the current study. 

Data will be collected from 129 purposively selected entrepreneurial travelers, using a structured 

questionnaire based on established tourism and well-being measures. The survey will include items 

adapted from previous research for MWTE dimensions (Kim et al., 2012), satisfaction (Kim, 

2018), and SWB (Diener et al., 2010), rated on a 7-point Likert scale. Data will be analyzed using 

Partial Least Squares Structural Equation Modeling (PLS-SEM) through SmartPLS 4, with 

assessments of both the measurement and structural models to ensure reliability and validity. This 
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method will provide clear and reliable insights into how MWTE influences satisfaction and well-

being. 

 

CONCLUSION 

This research seeks to explore the complex relationship between impactful wellness tourism 

experiences and entrepreneurial traveler’s SWB, providing valuable insights for the academic and 

practical aspects of the wellness tourism industry. Academically, the study addresses existing 

knowledge gaps, particularly the limited exploration of entrepreneurial travelers' perspectives on 

wellness tourism, thereby enriching the growing body of literature in tourism studies. By analyzing 

the MTE dimensions within the context of wellness tourism, this research enhances understanding 

of the factors shaping entrepreneurial travelers’ behavior and SWB. Practically, the findings 

provide guidance for wellness tourism stakeholders, helping them refine their services to maximize 

traveler experiences, satisfaction, and likelihood of return visits. Investigating the influence of 

MWTE on SWB equips practitioners with insights to design strategies that align with wellness 

travelers' expectations and aspirations. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study will be significant as it addresses a critical gap in wellness tourism research by 

examining how memorable wellness tourism experiences (MWTE) influence entrepreneurial 

travelers’ satisfaction and subjective well-being. By targeting entrepreneurial travelers, a growing 

but understudied segment, this paper will provide nuanced insights into experiential factors that 

drive positive psychological outcomes in wellness tourism. The findings will offer theoretical 

contributions to tourism and well-being literature and provide practical guidance for policymakers 

and industry stakeholders seeking to enhance visitor experiences, promote cultural wellness 

practices, and strengthen Malaysia’s position as a competitive wellness destination. 
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ABSTRACT 

This study investigates how five key social media marketing activities: entertainment, interaction, 

trendiness, advertisement, and customization influence purchase intention for ready-to-drink 

(RTD) beverages among Generation Z in Malaysia. A survey of 354 respondents revealed that all 

five factors positively impact purchase intention, with trendiness and customization being the 

strongest predictors. Findings highlight that Gen Z’s choices extend beyond taste and convenience, 

reflecting identity, personalization, and digital engagement. This research provides practical 

insights for RTD brands to design authentic, trend-focused, and interactive campaigns that align 

with modern youth culture. 

Keywords: social media marketing, purchase intention, Generation Z, RTD products, digital 

marketing. 

 

 

PURPOSE AND BACKGROUND 

Gastronomy today extends beyond gourmet dining, shaping how younger generations experience 

everyday food and beverages. For Generation Z, eating and drinking express identity, wellness, 

and discovery rather than simply satisfying hunger (Zhang, 2024). Ready-to-Drink (RTD) products 

thus serve as lifestyle choices whether low-sugar coffee, vitamin-infused juice, or trendy sodas—

that are healthy, stylish, and accessible (Zhang, 2024). In Malaysia, brands like 100PLUS, Nescafé 

RTD, and F&N remain market leaders due to familiarity and availability (Chia, Efendi, & Liew, 

about:blank
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mailto:shah@umk.edu.my
mailto:noreni@umk.edu.my
mailto:norizan.m@umk.edu.my


                                                   Fakulti Hospitaliti, Pelancongan dan Kesejahteraan (FHPK), 

Universiti Malaysia Kelantan 

10 ï 11 September 

47 
 

2023; Firmansyah & Rachman, 2025). Yet, Gen Z increasingly seeks beverages aligned with 

values such as sustainability, clean ingredients, and modern, share-worthy packaging (Chia et al., 

2023; Firmansyah & Rachman, 2025). Social media plays a central role in this shift, with platforms 

like Instagram, TikTok, and X driving product discovery and influencer-led engagement (Bilal, 

Jianqu, & Ming, 2021; Jianqu & Bilal, 2024). However, many brands struggle to convert online 

visibility into purchases, suggesting a need for deeper understanding of Gen Z’s expectations (Bilal 

et al., 2024). This study addresses that gap by examining how entertainment, interaction, 

trendiness, advertising, and customization shape RTD purchase intention among Malaysian Gen 

Z consumers. 

 

LITERATURE REVIEW  

Purchase Intention on RTD  

Purchase intention marks the point where curiosity becomes the likelihood of purchase, shaped by 

more than convenience in the RTD sector (Chia et al., 2023; Firmansyah & Rachman, 2025). Gen 

Z evaluates beverages through novelty, packaging, and brand storytelling, while sensory “sparks” 

such as bold flavors or eco-friendly bottles gain strength when amplified by likes, shares, and 

influencer endorsements on platforms like Instagram and TikTok (Chia et al., 2023; Firmansyah 

& Rachman, 2025). Perceived quality further sustains intention, as balanced flavors, aromas, and 

design enhance brand excellence (Jevica & Pangaribuan, 2024). Social media dramatizes these 

features through reels, unboxings, and interactive posts. Campaigns that combine entertainment, 

interaction, trendiness, advertising, and customization create a “digital tasting” experience, where 

co-created flavors, authentic ads, and user-generated content foster trust and repeat purchase 

behavior (Jevica & Pangaribuan, 2024). 

Entertainment 

Entertainment in social media marketing refers to playful content such as recipe challenges, mini-

games, or short flavour-inspired videos. Such activities foster enjoyment, community, and trust, 

encouraging consumers to imagine tasting and sharing the product (Singh, Dutt, Chauhan, & 

Mehra, 2025). Relaxation and escapism further motivate platform use, making engaging posts a 

driver of purchase intention (Singh et al., 2025; Dzreke & Dzreke, 2025). For Malaysian Gen Z, 

RTD beverages function as lifestyle accessories, with features like AR filters or influencer taste-

test battles enhancing novelty and shareability. Prior research confirms that entertainment-rich 

content strengthens purchase intention (Singh et al., 2025; Dzreke & Dzreke, 2025). Hence, H₁: 

Entertainment on social media is positively related to Generation Z’s purchase intention for RTD 

products in Malaysia. 
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Interaction  

Interaction is central to social media marketing, as Gen Z expects two-way communication through 

polls, comments, and influencer Q&A sessions. These touchpoints foster inclusion, trust, and 

emotional connection, resembling the social aspect of dining (Al Hakim & Zuliestiana, 2022; 

Prameswari & Giri, 2022). In Malaysia, Gen Z responds strongly to RTD brands that enable 

dialogue via Instagram Stories, TikTok Live, or comment threads. Activities such as voting on 

new flavours or sharing personal recipes enhance collaboration and strengthen purchase intention 

(Al Hakim & Zuliestiana, 2022; Prameswari & Giri, 2022). Therefore, H₂: There is a positive 

relationship between social media interaction and purchase intention for RTD products among 

Generation Z in Malaysia. 

Trendiness 

Trendiness is a powerful driver in social media marketing, especially in food and beverage where 

staying current signals freshness and relevance. Platforms like TikTok, Instagram, and X thrive on 

viral challenges and product reviews that shape Gen Z’s lifestyle identity and desire to stay 

connected with what’s popular (Al Hakim & Zuliestiana, 2022; Prameswari & Giri, 2022). RTD 

brands that align with viral themes, health movements, or seasonal trends enhance their appeal as 

innovative and exciting. In Malaysia, trending products—whether limited-edition flavours or 

fitness-inspired drinks, spark immediate curiosity and gain cultural visibility through influencer 

marketing. Such content makes beverages appear fresh, shareable, and socially endorsed, which 

strongly increases purchase intention (Al Hakim & Zuliestiana, 2022; Prameswari & Giri, 2022). 

Therefore, H₃: There is a positive relationship between trendiness and purchase intention for RTD 

products among Generation Z in Malaysia. 

Advertising 

Social media advertisements play a crucial role in how Gen Z discovers and engages with RTD 

beverages. For this digital-native generation, ads function as experiences that shape tastes and 

lifestyle choices. Creative campaigns on platforms like Instagram and TikTok highlight product 

flavours, convenience, and identity, strengthening brand awareness and loyalty among young 

consumers (Wibowo, Siregar, & Rafika, 2023; Meriska & Sukaris, 2024). Well-crafted, authentic, 

and interactive ads are strongly linked to purchase intention. Repetitive, creative exposure 

reinforces brand identity, making RTD beverages a preferred choice for Gen Z (Wibowo et al., 

2023; Meriska & Sukaris, 2024). Based on these insights, the following hypothesis is proposed: 

H4: There is a positive relationship between advertisement and purchase intention on ready-to-

drink products among Generation Z in Malaysia. 
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Customization 

Customization is a key strategy for engaging Gen Z, who value individuality and personal 

expression. Social media allows brands to showcase customizable RTD options, enabling 

consumers to tailor flavours or ingredients and transforming purchases into personalized 

experiences (Christiarini & Putra, 2024; Aditya & Yasa, 2024). This strengthens authenticity, 

emotional connection, and lifestyle relevance. Customization also fosters peer-to-peer sharing, 

building community and brand loyalty. For Malaysian Gen Z, personalization enhances 

engagement and purchase intention, as tailored options meet their expectation for control and 

uniqueness (Christiarini & Putra, 2024; Aditya & Yasa, 2024). Based on these insights, the 

following hypothesis is proposed:  

H5: There is a positive relationship between customization and purchase intention on ready-to-

drink products among Generation Z in Malaysia. 

 

 

 

METHODOLOGY  

This study used a quantitative approach to examine how social media marketing influences RTD 

purchase intention among Malaysian Generation Z. A structured bilingual questionnaire (Malay 

and English) was distributed online via social media, targeting young adults aged 18–26 with RTD 

purchase experience. A total of 354 valid responses were collected. Convenience sampling was 

applied to reach students and digitally active consumers. Data were analyzed using SPSS with 

descriptive statistics, reliability tests, and correlation analysis. All constructs showed high 

reliability (Cronbach’s α > 0.80), supported by a pilot test with 30 participants. This design ensured 

a focused understanding of how personalization, trendiness, and entertainment in social media 

marketing shape Gen Z’s beverage choices. 

 

 

RESULTS  

Demographic Profile 

A total of 354 respondents from Generation Z across Malaysia participated in this study. The 

gender distribution was nearly balanced, with 50.3% female and 49.7% male participants. The 

majority of respondents were aged between 22 to 24 years old, reflecting the active consumer 

segment of RTD beverages. Most of the participants identified as Malay (81.6%), while others 

included Chinese (10.7%), Indian (5.1%), and other ethnic groups (2.5%). A significant number 

of respondents (69.2%) were full-time students, while 26.3% were employed and 4.5% were 

currently unemployed. These figures highlight a strong representation of tech-savvy, education-
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focused young adults who actively engage with social media and modern food trends, making 

them a valuable segment for RTD product marketing. 

Reliability Test 

Before proceeding with the full analysis, a pilot test was conducted with 30 respondents to ensure 

the reliability of the questionnaire. Each construct which is purchase intention, entertainment, 

interaction, trendiness, advertisement, and customization was tested using Cronbach’s Alpha. The 

results showed strong internal consistency, with all values ranging from 0.800 to 0.842. 

Specifically, trendiness scored the highest reliability (α = 0.842), while advertisement had a solid 

α = 0.800. These results indicate that the questionnaire items were dependable and accurately 

captured the intended concepts, especially in the context of digital food marketing and beverage 

personalization. 

Correlation Analysis 

The correlation test was performed to explore the strength and direction of the relationships 

between social media marketing activities and purchase intention as shown in Table 1. The 

findings revealed that all five factors including entertainment, interaction, trendiness, 

advertisement, and customization had a positive and statistically significant relationship with 

purchase intention. Among them, trendiness and customization showed the strongest correlations, 

suggesting that Generation Z consumers are highly influenced by up-to-date content and the ability 

to personalize their beverage choices. These insights underline the importance of combining digital 

engagement with gastronomic appeal to drive stronger consumer intent, especially within the 

ready-to-drink product segment. 

Table 1: Correlation Between Social Media Marketing Activities and Purchase Intention 

Variable Hypotheses Spearman’s r p-value Relationship 

Strength 

Variable 

Entertainment H1 0.529 p < 0.01 Moderate Positive Entertainment 

Interaction H2 0.556 p < 0.01 Moderate Positive Interaction 

Trendiness H3 0.658 p < 0.01 Strong Positive Trendiness 

Advertisement H4 0.577 p < 0.01 Moderate Positive Advertisement 

Customization H5 0.612 p < 0.01 Strong Positive Customization 

 

 

DISCUSSION 

This study confirmed that five social media marketing activities—entertainment, interaction, 

trendiness, advertisement, and customization—significantly influence the purchase intention of 

RTD beverages among Malaysian Generation Z. With food and beverage culture now deeply tied 
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to digital platforms like TikTok and Instagram, these elements shape how young consumers 

engage with and choose products. 

Entertainment encourages fun and playful engagement, enhancing emotional connection 

and brand recall (Singh, Dutt, Chauhan, & Mehra, 2025; Dzreke & Dzreke, 2025). Interaction 

fosters two-way dialogue that makes consumers feel valued, mirroring the social nature of dining 

(Singh et al., 2025; Dzreke & Dzreke, 2025). Trendiness emerged as the strongest predictor, 

reflecting Gen Z’s preference for culturally relevant and shareable products (Al Hakim & 

Zuliestiana, 2022; Prameswari & Giri, 2022). Advertising, when authentic and visually appealing, 

remains effective in translating lifestyle aspirations into purchase interest (Wibowo, Siregar, & 

Rafika, 2023; Meriska & Sukaris, 2024). Finally, customization strengthens identity and 

ownership, aligning with Gen Z’s desire for individuality (Christiarini & Putra, 2024; Aditya & 

Yasa, 2024). 

In conclusion, RTD brands should move beyond simple promotion to create immersive, 

personalized, and trend-savvy digital experiences. By aligning social media strategies with Gen 

Z’s lifestyle values and digital behaviors, companies can build stronger brand connections and 

drive sustained purchase intentions in a competitive market. 

 

CONCLUSION 

In summary, this study explored how social media marketing activities namely entertainment, 

interaction, trendiness, advertisement, and customization impact the purchase intention of ready-

to-drink (RTD) products among Generation Z in Malaysia. The findings revealed that all five 

factors significantly and positively influence purchase decisions, with trendiness and 

customization showing the strongest effects. From a gastronomy perspective, young consumers 

today seek more than just a beverage they crave experiences that are engaging, trendy, and 

personally meaningful. Social media acts as a digital dining table where content is not only 

consumed but also shared, shaping how tastes and preferences evolve. RTD brands that embrace 

this behaviour through creative, personalized, and visually appealing strategies are more likely to 

build stronger connections and drive sales. Ultimately, social media marketing has become an 

essential bridge between modern food culture and youth-driven consumption, offering brands a 

powerful way to remain relevant in a fast-paced, experience-focused market. 
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PRACTICAL IMPLICATIONS  

This study offers valuable practical insights for businesses operating in the ready-to-drink (RTD) 

beverage industry, especially those targeting Generation Z consumers. The findings suggest that 

social media marketing strategies need to go beyond basic promotions and instead focus on 

creating engaging, trendy, and interactive content that resonates with young consumers. Brands 

that incorporate customization options, stay current with trends, and deliver entertaining content 

can build stronger emotional connections and influence purchase decisions more effectively. This 

is especially important in the modern gastronomy space, where food and beverages are often 

expressions of lifestyle and personal identity. For marketers, these results serve as a guide to 

designing more effective digital campaigns that match the habits and preferences of this tech-savvy 

generation. 

Moreover, the study provides practical contributions to social media managers, digital 

strategists, and entrepreneurs in the food and beverage sector by highlighting the specific elements 

of social media marketing that genuinely drive purchasing behaviour. With the shift toward online 

shopping and digital brand engagement, understanding what influences young consumers can help 

businesses allocate resources more efficiently by focusing on the right platforms, formats, and 

messaging styles. It also encourages RTD brands in Malaysia to leverage social media as more 

than just an advertising tool, but as a space to build community, inspire creativity, and deliver 

meaningful brand experiences that keep customers coming back. 
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ABSTRACT  

Obesity has emerged as a global epidemic and a significant public health concern, with its 

prevalence continuing to rise at an alarming rate in recent decades. Garcinia atroviridis, locally 

known in Malay as Asam Gelugur, Asam Gelugo, or Asam Keping, is a medium-sized fruit-

bearing tree native to Peninsular Malaysia. Its primary active compound, (-)-hydroxycitric acid 

(HCA), has been widely commercialized for use in weight management products. A randomized 

controlled trial study was conducted in 36 obese participants (ages 25-60, BMI > 25.0 kg/m2), 

divided into treated (n=21) and control (n=15) groups, who received 1920 mg (960 mg = 5 capsules 

2x/day) or placebo during 90 days, respectively. It was found that Garcinia significantly reduced 

body fat percentage, body fat mass, and visceral fat levels compared to the control group, starting 

from the first month up to the third month. The highest reductions observed over the 3 months of 

Garcinia capsule intake were 6.5% in body fat percentage and 4.1 kg in body fat mass. Garcinia 

was found to reduce total cholesterol, with a significant difference observed between the Garcinia 

group and the control group from the first month to the third month. The highest reduction in total 

cholesterol was 2.26 mmol/L over the 3 months of Garcinia capsule intake. Therefore, it can be 

concluded that Garcinia capsules are effective in reducing body fat percentage, body fat mass, and 

visceral fat, while also helping to lower cholesterol levels.  

Keywords: obesity, garcinia, cholesterol, randomised control trial (RCT) 
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PURPOSE AND BACKGROUND 

The effectiveness of a vast majority of weight loss supplements is backed by little evidence or 

none at all (Batsis et. al, 2021). Weight loss scams often lack scientific evidence to support their 

claims about products, instead relying on anecdotal evidence or testimonials rather than scientific 

studies. Malaysia's market for weight loss supplements has also been facing the aforementioned 

issues. Low research and development activities for the products result in insufficient evidence of 

safety and efficacy. Moreover, suspicious or unknown ingredients have not been proven safe and 

effective for weight loss. Furthermore, an accompanying opinion piece advocates for closer 

scrutiny of the weight loss industry and its role in promoting “misleading claims” about products. 

Although the plants originated from the genus Garcinia and have become targets of HCA for 

weight management agents, the potential of other constituents should not be overlooked. Further 

exploration and investigation are anticipated to confirm the traditional medicinal value attributed 

to this plant and maximize the use of G. atroviridis for improving health status. On top of that, 

Garcinia is one of the priorities under the National Plan of Action For Nutrition of Malaysia 

(NPANM) III, 2016 - 2025 to promote the consumption of underutilized crops, healthy diets, and 

Food & Nutrition Security. Moreover, it falls under the Medical & Health Care section in 10-10 

MySTIE. Accordingly, this study aims to investigate the effect of Garcinia capsule consumption 

on mitigating obesity and hypercholesterolemia.  

 

 

METHODOLOGY  

This study was performed according to a double-blind, randomized, placebo-controlled design. 36 

obese participants (ages 25-60, BMI > 25.0 kg/m2), divided into treated (n=21) and control (n=15) 

groups, who received 1920 mg (960 mg = 5 capsules 2x/day) or placebo during 90 days, 

respectively. The study was approved by the Jawatankuasa Etika Penyelidikan Manusia UniSZA 

(UHREC), with approval number UniSZA/UHREC/2024/610. The procedures were fully 

explained to all participants in advance, and they all provided informed consent before 

participating.  

 

 

RESULTS AND DISCUSSION  

Demographic Profile 

A total of 23 female participants and 13 male participants were involved in the study. The average 

age was 41 years. About 83% were married, and 67% were staff from MARDI, representing 

various research and development centers. The majority of participants (36%) held a bachelor's 

degree or higher.  
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Abdominal fat distribution  

The abdominal fat distribution assessment was conducted using the Advanced Body Composition 

Analyzer, Brand Charder, Taiwan. Parameters measured included body fat percentage and body 

fat mass. Table 1 illustrates the mean changes in abdominal fat distribution among participants 

during the study.  

 

Table 1. Mean changes in abdominal fat distribution during the study in participants (N=36) 

 

Fat 

distribution/study week 

Garcinia (21) Placebo (15)  P* 

Total fat area (%) 

0 

 

45.74 

 

44.33 

  

12 44.39 43.87  <0.05 

Body fat mass (kg) 

0 

 

43.29 

 

37.82 

  

12 42.91 37.91  <0.05 

*Between-group difference 

 

The results demonstrate that the total fat area and body mass of participants in the Garcinia 

group were significantly lower at 12 weeks (P = 0.05) compared to the placebo group. The highest 

reductions observed over the three-month Garcinia capsule intake were 6.5% in body fat 

percentage and 4.1 kg in body fat mass.  

A study involving 39 participants investigated the effect of garcinia on fat accumulation 

and reported that the garcinia group had significantly reduced subcutaneous and total fat areas 

compared with the placebo group (Hayamizu et al., 2003). Similarly, another study reported 

significantly greater weight loss in the garcinia group compared to the placebo group (2.8 kg vs. 

1.4 kg, p < 0.05) and at a faster rate throughout the study. The reduction in body weight was 

primarily attributed to fat loss, as indicated by a significant decrease in triceps skinfold thickness 

(Roongpisuthipong et al., 2007). Our findings align with previous research, which has 

demonstrated that Garcinia contributes to the reduction of total body fat and body fat mass.   

Hematologic measurement  

Hematologic tests were conducted using the CardioChek Analyzer, PTS Diagnostics, USA, to 

measure total cholesterol, HDL, LDL, and triglyceride levels. Table 2 presents the mean changes 

in total cholesterol, HDL, and LDL during the study in the participants.  
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Table 2. Mean changes in total cholesterol, HDL, and LDL during the study in 

participants (N=36) 

Lipid profile/study week Garcinia (21) Placebo (15)  P* 

Total cholesterol (mmol/L) 

0 

 

5.12 

 

4.77 

  

12 3.22 4.43  <0.05 

HDL (mmol/L) 

0 

 

1.53 

 

1.40 

  

12 1.30 1.24  <0.05 

LDL (mmol/L) 

0 

 

2.81 

 

2.83 

  

12 2.72 2.69  <0.05 

 

Garcinia was found to reduce total cholesterol levels, with a significant difference observed 

between the Garcinia group and the control group from the first month through the third month. 

The highest reduction in total cholesterol recorded over the three-month Garcinia capsule intake 

was 2.26 mmol/L. However, no significant changes were observed in HDL and LDL parameters 

in either group. Garcinia capsules did not affect HDL and LDL levels. A pilot study by Preuss 

demonstrated that Garcinia extract reduced total cholesterol levels in humans; however, no 

significant changes in HDL or LDL were observed in either the Garcinia or placebo groups (Preuss 

et. al, 2004). These findings are consistent with the results of our study. 

 

CONCLUSION 

The garcinia capsule (powder) is the first garcinia (Garcinia atroviridis) - based product in 

Malaysia developed for weight management and supported by comprehensive scientific research. 

The development process includes optimising processing parameters, shelf-life and product 

stability assessments, toxicity studies on cell and animal models, and clinical trials. The technology 

utilizes 100% organically cultivated garcinia, ensuring product purity and sustainability. Clinical 

findings demonstrate that the product exerts statistically significant effects, including reductions 

in total body fat, body fat mass, and total cholesterol.  

 

CONTRIBUTION/ PRACTICAL  IMPLICATIONS  

The Garcinia capsule can serve as a natural alternative for weight management and a cholesterol-

lowering dietary supplement. It is rich in hydroxycitric acid (HCA), offering a plant-based solution 

for managing obesity, making it an appealing option for consumers seeking natural health 

products. Clinical observations indicate a significant reduction in body fat percentage, fat mass, 
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and visceral fat, supporting its role in fat metabolism and energy regulation. Furthermore, garcinia 

provides a non-pharmaceutical option with minimal side effects for long-term use in managing 

weight and lipid profiles. 
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ABSTRACT 

Music concerts are now popular among young Malaysian adults. However, several challenges 

deter young adult participation, including high ticket prices, accessibility constraints, cultural 

expectations, and safety concerns. Thus, the present study intends to examine the effects of social 

media marketing, sales promotion, and product-related value on Malaysian young consumers' 

music concert purchasing intentions. The data was collected using Google Forms using purposive 

sampling. A total of 206 valid questionnaires were returned and analyzed using the Statistical 

Package for the Social Sciences (SPSS). The findings indicate that social media marketing, sales 

promotion, and product-related value positively affect consumer purchasing intentions. The study 

suggested that concert organizers should leverage targeted social media marketing and influencers 

to boost awareness and engagement among Malaysian young adults. Time-limited promotions can 

create urgency and encourage quicker purchase decisions. Moreover, enhancing the perceived 

value of concerts through quality performances and unique experiences can significantly increase 

purchase intentions.    

Keywords: Music Concert, Social Media, Sales Promotions, Perceived Value, and Consumer 

Purchasing Intentions 

 

 

 

PURPOSE AND BACKGROUND 

One of the biggest industries in the world is tourism (Muhamad Nasir et al., 2022; Nasir et al., 

2022; and Nasir & Wongchestha, 2022), which includes events and exhibitions. This tourism 

market segment has grown tremendously since major events, including music concerts, 

mailto:nasyat.mn@umk.edu.my
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exhibitions, sporting events, and cultural festivals, have drawn millions of tourists in recent years. 

Most countries, including Malaysia, showcase their art by performing at music event concerts. 

Music concerts have become a trend among the public, especially among teenagers, to watch 

despite the expensive ticket prices. Many musicians have performed at live streams and physical 

concerts (Khalid, 2020; Ren, 2020; Weaver et al., 2020; Vandenberg et al., 2021). Enjoyment has 

been found to be a motivation for attendance at a music concert, and a common response to live 

musical performances, in part due to the presence of others (Baker, 2000; Dearn & Price, 2016). 

Recently, music concerts have become popular among Malaysian young adults, but adults have 

faced safety and crowd management issues that deter some young concertgoers, while limited 

options for niche music genres may not fully cater to diverse musical preferences (Klook, 2024; 

Concert, 2024; L'Officiel Malaysia). Moreover, an expensive ticket price ranging from RM 298- 

RM 1288 for one-night concerts makes it difficult for them to attend the concerts (Malay Mail, 

2024). These ranges of prices are considered high, especially for young adults who have just started 

working in big cities like Kuala Lumpur, Penang, and Johor Bharu, as well as university students 

who are interested in attending Malaysia's music concerts. Thus, expensive tickets will discourage 

young adults from attending music concerts. It is crucial to resolve this problem since young adults 

in Malaysia are among the main participants, especially at the music concerts. 

Academically, the perceived value seems to be an important factor in initiating their 

intention to purchase the ticket since the perceived value of a concert is often tied to the overall 

experience, and many event organizers fail to offer additional value that justifies premium pricing. 

By providing exclusive experiences, such as meet-and-greets or VIP access, concert organizers 

can enhance the value proposition for consumers, which drives ticket sales and fosters long-term 

customer loyalty (Deloitte, 2019). Moreover, social media marketing influences consumer 

purchase intention by providing product information, reviews, and comparisons, and allowing 

marketers to serve customers in a personalized manner (Bansal & Gupta, 2020). Social media 

marketing also influences customers' purchase decisions by providing immediate communication 

and maintaining a sound relationship with them (Mazeed, 2020). Lastly, recognizable and 

unrecognizable sales promotion changes impact consumer purchase intention (Chaudhry, 2024). 

Customer engagement in sales promotion is positively associated with purchase intention (Kaveh 

et al., 2020). Thus, based on these findings, this study proposed several hypotheses as follows; 

 

H1: There is a significant relationship between social media marketing and consumer 

purchase intention among Malaysian young adults in the context of music concerts in Malaysia. 

H2: There is a significant relationship between sales promotion and consumer purchase 

intention among Malaysian young adults in the context of music concerts in Malaysia 

H3: There is a significant relationship between product-related value and consumer 

purchase intention among Malaysian young adults in the context of music concerts in Malaysia. 
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Once the study can solve these issues, several benefits can be grasped from this study, 

whereby exploring how these events support local musicians, event organizers, and the broader 

entertainment sector, the research could provide insights into the industry's potential for growth. 

Hence, several objectives need to be accomplished for this study as follows;  

 

1. To examine the effects of social media marketing on consumer purchase intention among 

Malaysian young adults in the context of music concerts in Malaysia. 

2. To investigate the effect of sales promotion on consumer purchase intention among 

Malaysian young adults in the context of music concerts in Malaysia. 

3. To assess the product-related value towards the consumer purchase intention among 

Malaysian young adults in the context of music concerts in Malaysia. 

 

METHODOLOGY  

The current study uses a cross-sectional research design to collect the data within three months. 

Specifically, the unit analysis for this study is an individual young adult who has attended music 

concerts in Malaysia. The data collection involves two stages: pilot survey (stage 1) and actual 

data collection (stage 2). For the pilot survey, the respondents only involve 30 participants. 

Meanwhile, the actual data collection involves 206 respondents. However, the survey collects the 

data using Google Forms. To qualify an individual to become the respondent of the study, he must 

fulfill specific criteria such as (1) age between 18 years to 29 years old (Arnett, 2000); (2) has 

attended at least one music concert in Malaysia; and (3) must be permanent residents of Malaysia 

in order to fulfill the requirement for the respondents of the study and aligned with choice of 

selecting purposive sampling to select the samples. The questionnaire involves six sections 

consisting of measuring items such as (1) screening questions, (2) demographic profile, (3) social 

media marketing, (4) sales promotion, (5) product-related value, and (6) consumer purchase 

intention. Once the data has been gathered, the study will analyze the data using several methods, 

such as reliability analysis, frequency analysis, and Pearson Correlation.   

 

 

RESULTS AND DISCUSSION 

Several statistical analyses have been conducted in this study. In the first phase, after the data was 

collected from the pilot survey, the reliability analysis was conducted. The purpose of conducting 

the reliability analysis is to make sure that the items consistently measure the independent and 

dependent variables. Table 1 indicates that all items measuring the variables are considered highly 

consistent since Cronbach's Alpha is higher than 0.7. 
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Table 1. Reliability Analysis 

 
Variable Cronbach’s Alpha 

Consumer Purchase Intention 

Product-Related Value 

Sales Promotion 

Social Media Marketing 

0.958 

0.992 

0.932 

0.855 

  

The actual data collection procedure can proceed since the measuring items indicate high 

consistency in measuring the variables. In total, 206 data were collected from the actual survey, 

which has been used for frequency analysis and Pearson's Correlations analysis. Table 2 below 

highlights the results from the frequency analysis of the study. Based on 206 respondents, Table 2 

indicates that most of the respondents are female, with 159 individuals (77.20%), and most of them 

are Malay, with 148 individuals (72.85%). The majority of them are students, with 169 individuals 

(82.03%) who attended music concerts in Malaysia between three and five times, among 150 

individuals (72.82%). 

 

Table 2. Frequency Analysis 

 
Demographic Category Frequency  Percentage (%) 

Gender 

 

Race 

 

 

 

Occupation 

 

 

 

 

Frequency of 

Attending 

Music Concerts 

 

Male 

Female 

Chinese 

Malay 

Indian 

Others 

Private Sector Staff 

Self-Employed 

Government Staff 

Student 

Others 

1-3 Times 

3-5 Times 

More Than 5 Times 

47 

159 

36 

148 

4 

18 

19 

10 

7 

169 

1 

150 

38 

18 

 

22.80 

77.20 

17.48 

71.85 

1.94 

8.73 

9.22 

4.85 

3.40 

82.03 

0.50 

72.82 

18.44 

8.74 

 

Table 3 highlights the result of the Pearson correlation analysis. The results for three 

hypotheses (H1, H2, and H3) were statistically significant (p < .001). Thus, all hypotheses are 

supported. Moreover, the strength of the correlations is between 0.516 and 0.627, indicating 

moderate to strong correlations between the independent variables and dependent variables. 
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Table 3. Pearson Correlation Analysis 

 
Hypothesis N Correlation Sig. (2-tailed) Result 

H1: Social Media Marketing  

Consumer Purchase Intention 

206 0.516 <.001 Supported 

H2: Sales Promotion  

Consumer Purchase Intention 

206 0.641 <.001 Supported 

H3: Product Related Value  

Consumer Purchase Intention 

206 0.627 <.001 Supported 

     

 

 

 

CONCLUSION 

This study intends to determine the effects of social media, sales promotion, and perceived value 

on the purchase intention of young Malaysian adults to buy concert tickets for music. A total of 

206 young adults who attended the music concerts in Malaysia were involved in the survey using 

Google Forms. The data was analyzed using SPSS software, specifically reliability, frequency, 

and Pearson Correlation analyses. The study provides actionable insights for event marketers 

to encourage purchase intention among young Malaysian adults through appealing social media 

and influencer promotion. It emphasizes creating urgency by using strategic sales promotions like 

an early bird discount. Additionally, it emphasizes providing high perceived value via quality 

experiences and low prices. This research is limited in its specificity to Malaysian young adults 

and might limit the results' applicability to other age groups or geographic areas.  

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

The present study found that social media, sales promotion, and perceived value significantly 

influence the purchase intention of young Malaysian adults to buy concert tickets for music. 

Hence, all hypotheses are supported. One of the results indicates a significant relationship between 

social media marketing and consumer purchase intention among young Malaysian adults in the 

context of music concerts in Malaysia, which is aligned with the study by Mazeed (2020). This 

implies that event marketers and organizers must prioritize visually appealing, interactive content 

and influencer collaborations to generate awareness and buzz. Moreover, there is a significant 

relationship between sales promotion and consumer purchase intention among Malaysian young 

adults in the context of music concerts in Malaysia, which is consistent with the study (Chaudhry, 

2024). The impact of sales promotion implies that package promotions, early bird discounts, or 

limited-time reductions can effectively induce urgency and stimulate ticket sales. Further, the 

outcome of the study indicates that there is a significant relationship between perceived value and 

consumer purchase intention among young Malaysian adults in the context of music concerts in 

Malaysia, which is consistent with the study by Gandhi, Ubba, and Jyoti (2023). The implication 
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of perceived value highlights that young concert attendees evaluate concert experience based on 

emotional and functional values such as artist line-ups, venue quality, and reasonableness of price. 

Theoretically, these findings affirm and extend existing consumer behavior models by 

underscoring the relevance of digital interaction, promotion approaches, and perceived value in 

entertainment marketing especially among young adults.  
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ABSTRACT 

The advancement of technology, such as mobile travel applications, facilitates tourists' travel. 

However, the use of mobile travel applications remains low. Thus, the present study intends to 

investigate the effects of the Unified Theory of Acceptance and Use of Technology (UTAUT) on 

the intention to use travel mobile applications among senior travelers. The study data were 

collected using Google Forms and purposive sampling. Two hundred one useful questionnaires 

were returned and analyzed using the Statistical Package for the Social Sciences (SPSS). The 

results indicate that four factors of UTAUT theory, performance expectancy, effort expectancy, 

social influence, and facilitating conditions, significantly affect behavioral intentions. Based on 

the study's findings, it is suggested that the tourism industry should focus on developing user-

friendly and efficient travel mobile applications that meet user needs while leveraging social 

networks and support systems to encourage adoption. This can lead to enhancing the usage of 

travel mobile applications, improved satisfaction among senior travelers, and higher market 

penetration. 

Keywords: Performance Expectancy, Effort Expectancy, Social Influence, Facilitating 

Conditions, and Behavioral Intentions  
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PURPOSE AND BACKGROUND 

The United Nations World Tourism Organization (UNWTO, 2022) reported that tourism globally 

experienced a 4% increase in 2021, with a rate of 415 million compared to 400 million in 2020. 

Meanwhile, the tourism industry in Malaysia generated RM275.8 billion in 2023, equivalent to 

15.1 percent of GDP compared to 13.9 percent in the previous year (UNWTO, 2022). This makes 

Malaysia one of Asia's most famous tourist destinations (Muhamad Nasir et al., 2022; Nasir et al., 

2022; and Nasir & Wongchestha, 2022). Moreover, the growth of tourism in Malaysia is catalyzed 

by the advancement of travel mobile applications such as Booking.com, TripAdvisor, Airbnb, 

Expedia, Google Maps, Skyscanner, Kayak, Trivago, Lonely Planet, and Roadtrippers. 

However, in Malaysia, there is currently a dearth of comprehensive mobile tourism 

applications (Daud et al., 2021). Studies have proven that 83% of mobile application users have 

downloaded travel applications; however, only 36% use the travel applications installed on their 

smartphones (CacaFly Malaysia, 2024). This percentage indicates a low usage percentage, even 

though many users downloaded the travel applications. So, it is important to encourage mobile 

users to adopt the travel mobile applications they downloaded on their mobile phones. 

Academically, the present study intends to resolve this issue through the Unified Theory of 

Acceptance and Use of Technology (UTAUT) since it has been proven that it facilitates mobile 

users to use applications in the mobile phone (Escobar-Rodríguez & Carvajal-Trujillo, 2014; 

Morosan & DeFranco, 2016; Hamid et al., 2021). The UTAUT theory comprises four factors that 

directly influence behavioral intention: performance expectancy, effort expectancy, social 

influence, and facilitating condition (Venkatesh, Thong, & Xu, 2012).  The study found that 

performance expectancy influences human intentions and behavior (Soliman et al., 2022). 

Moreover, facilitating conditions representing the resources and knowledge are necessary to 

initiate the human intention to use the system (Ibukun et al., 2016). Moreover, Venkatesh et al. 

(2012) highlighted that effort expectancy is key to users' intentions to adopt new technologies, 

such as mobile apps or e-commerce platforms. Furthermore, Yang (2010) indicates that the 

recommendations of peers significantly affect the adoption of tourism applications, especially in a 

collectivist society like Malaysia, where social validation can play a vital role. Based on the past 

findings, the present study proposes four hypotheses as follows; 

 

H1: A significant relationship between performance expectancy and behavioral intentions to 

adopt travel mobile applications among Malaysian senior travellers. 

H2: A significant relationship between effort expectancy and behavioral intentions to adopt 

travel mobile applications among Malaysian senior travellers. 

H3: There is a significant relationship between social influence and behavioral intention to 

adopt travel mobile applications among Malaysian senior travellers. 
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H4: A significant relationship between facilitating conditions and behavioral intention to adopt 

travel mobile applications among Malaysian senior travellers. 

Therefore, resolving the issue related to travel mobile adoption among Malaysian senior 

travelers would benefit several entities, such as Malaysian senior travelers, policy makers, and the 

tourism industry. This study helps instill new knowledge among Malaysian senior travellers about 

travel mobile applications by increasing their awareness of the benefits and ease of using travel 

mobile apps. This will ease their travel to any destination in Malaysia or outside Malaysia. 

Moreover, by understanding the barriers and facilitators of mobile app adoption, policymakers can 

create an environment that supports technological advancements, promotes tourism growth, and 

improves the overall visitor experience. Overall, it can assist tourism agencies and businesses in 

Malaysia in promoting these applications, thereby potentially increasing the overall attractiveness 

of the country as a tourist destination and contributing to economic growth.  

Thus, the study's main objective is to examine the influence of the factors of Unified 

Theory of Acceptance and Use of Technology (UTAUT) on the behavioural intention among 

Malaysian senior travellers to adopt mobile travel applications. Based on the main objective, 

several other objectives need to be achieved in this study as follows; 

1. To examine the relationship between performance expectancy and the behavioural intention 

to use the mobile travel applications among Malaysian senior travellers. 

2. To examine the relationship between effort expectancy and the behavioural intention to use 

the mobile travel applications among Malaysian senior travellers. 

3. To examine the relationship between social influence and the behaviour intention to use 

mobile travel applications among Malaysian senior travellers. 

4. To examine the relationship between facilitating conditions and the behaviour intention to 

use mobile travel applications among Malaysian senior travellers. 

 

 

METHODOLOGY  

The study employs a cross-sectional approach whereby the data is collected once within three 

months. The unit analysis of the study is individual, specifically Malaysian senior travellers who 

used or only downloaded travel applications on their smartphones. The data collection procedures 

involve two phases: the first phase is a pilot survey, whereas the second phase is actual data 

collection. The pilot survey involved a small number of respondents, including 30 participants. 

Meanwhile, actual data collection involves 200 respondents. The data is collected using Google 

Forms using purposive sampling. To ensure the respondents meet the criteria aligned with the 

sampling approach, one section in the questionnaire is allocated for screening questions. In 

screening questions, the respondents must fulfill specific criteria such as (1) Malaysian travellers 

at the age of 55 years and above (Le Serre, & Chevalier, 2012) (2) use travel mobile apps before, 
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while and after their trips before he is considered qualify to become the respondent of the study. 

If he is qualified, then he must complete answering seven sections, such as (1) screening questions, 

(2) demographic profile, (3) performance expectancy, (4) facilitating condition, (5) effort 

expectancy, (6) social influence, and (7) behavioral intention. Several analyses have been used in 

this study, such as reliability analysis, frequency analysis, and Pearson Correlation.   

 

RESULTS AND DISCUSSION 

Three types of analyses have been conducted. The first one is the reliability analysis, which was 

conducted after the data had been collected from the pilot survey. The purpose of conducting the 

reliability analysis is to ensure that the items consistently measure the variables. As demonstrated 

in Table 1, all items measuring the variables indicate their Cronbach’s Alpha is more than 0.7, 

which is considered highly consistent in measuring the variables. 

Table 1. Reliability Analysis 

Variable Cronbach’s Alpha 

1. Behaviour Intentions 

2. Effort Expectancy 

3. Facilitating Condition 

4. Performance Expectancy 

5. Social Influence 

              0.949 

              0.902 

              0.909 

              0.942 

              0.921 

  

The study can continue with the data collection process since the items used to measure 

each variable are acceptable. Using 200 data collected from actual data collection, two more 

analyses were conducted during this phase: frequency analysis and Pearson’s correlation analysis. 

Table 2 below demonstrates the frequency analysis of the study. Based on 200 respondents in this 

study, most of whom responded to the questionnaires, are female, with 144 individuals (72%), and 

they are Malay, with 148 individuals (74%). In a year, they travel 1 to 3 times with 148 individuals 

(74%), and usually they use mobile travel apps 1 to 3 times when travelling with 150 individuals 

(75%). 
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Table 2. Frequency Analysis 

Demographic Category Frequency Percentage (%) 

Gender 

 

Race 

 

 

 

Travel Frequency in a 

Year 

Frequency of Mobile 

Travel Apps Usage 

Male 

Female 

Chinese 

Malay 

Indian 

Others 

1-3 Times 

3-5 Times 

More Than 5 Times 

1-3 Times 

3-5 Times 

More Than 5 Times 

56 

144 

30 

148 

4 

18 

148 

34 

18 

150 

33 

17 

28.0 

72.0 

15.0 

74.0 

2.0 

9.0 

74.0 

17.0 

9.0 

75.0 

16.50 

8.5 

Table 3 highlights the results from the Pearson correlation analysis. The results for four 

hypotheses (H1, H2, H3 and H4) were statistically significant (p< .001). Thus, all hypotheses are 

supported. Moreover, the strength of the correlations is between 0.669 and 0.822, indicating 

moderate to strong correlations between the independent and dependent variables. 

 

Table 3. Pearson Correlation Analysis 

 
Hypothesis N Correlation Sig. (2-tailed) Result 

H1: Performance Expectancy 

Behavioral Intention 

200 0.822 <.001 Supported 

H2: Effort Expectancy  

Behavioral Intention 

200 0.724 <.001 Supported 

H3: Social Influence  

Behavioral Intention 

200 0.669 <.001 Supported 

H4: Facilitating Condition  

Behavioral Intention 

200 0.733 <.001 Supported 

 

 

 

CONCLUSION 

The primary purpose of this study is to investigate the effects of four factors of the Unified Theory 

of Acceptance and Use of Technology (UTAUT): performance expectancy, effort expectancy, 

social influence, and facilitating conditions on behavioral intentions among Malaysian senior 

travellers to adopt travel mobile applications. This study provides managerial implications for tour 

operators and mobile application developers to design elderly-friendly travel mobile applications 

with simple interfaces and valuable features. This study emphasizes social influence, so marketers 

are advised to employ peer recommendations and family involvement. It also recommends 

personalized support and training to facilitate adoption among older consumers.  
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CONTRIBUTION/PRACTICAL IMPLICATIONS  

Based on the research findings, performance expectancy, effort expectancy, social influence, and 

facilitating conditions significantly affect Malaysian senior travelers’ intention to use travel mobile 

when traveling. Hence, all hypotheses are supported. It was found that there is a significant 

relationship between performance expectancy and behavioral intentions to adopt travel mobile 

applications among Malaysian senior travellers, consistent with the study by Soliman et al. (2022). 

Based on this outcome, it is implied that older users will embrace mobile travel apps if they notice 

obvious benefits such as convenience, time convenience, and better travel experiences. Therefore, 

developers of applications and tour operators must ensure that applications are developed with 

appropriate and meaningful features for this group. Moreover, it was also found that there is a 

significant relationship between effort expectancy and behavioral intentions to adopt travel mobile 

applications among Malaysian senior travellers. The travel mobile applications should focus on 

simple interfaces with large fonts, minimal navigation, and low cognitive load. This outcome is 

aligned with the study by Venkatesh et al. (2012).  

Furthermore, there is a significant relationship between social influence and behavioral 

intention to adopt travel mobile applications among Malaysian senior travellers, which is 

consistent with the study by Yang (2010). This implies that peer views, family support, and social 

connections play a considerable role in adoption behavior. Thus, tourism marketers must 

implement social proof strategies, such as word-of-mouth verification by fellow senior tourists or 

multi-generational vacation campaigns, to enhance trust and motivation. Lastly, there is a 

significant relationship between facilitating conditions and behavioral intention to adopt travel 

mobile applications among Malaysian senior travelers, which is aligned with the outcome from 

the study by Ibukun et al. (2016). Enabling conditions are also imperative as older travellers require 

adequate assistance, like training, and support centers. This requires process-oriented onboarding 

procedures and technical assistance tailored to older consumers.  

Theoretically, the study revalidated the adoption of the UTAUT model among a new 

generation and cultural setting, such as senior Malaysian travellers in the tourist technology 

sector. It generalizes the applicability of UTAUT by confirming that the core constructs are 

relevant to the elderly population in the developing world, and therefore, the model is 

universal. The study also suggests possible UTAUT improvements by postulating that age-

related moderating factors, such as digital literacy levels and health problems, might be 

required to assess each factor's strength. This would pave the way for future research to 

develop an extended or modified UTAUT model that better accounts for senior technology 

users' requirements and behaviour, particularly in the tourism industry. 
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ABSTRACT  

Facilities management (FM) plays a vital role in shaping environments that are inclusive and 

supportive of individuals with Autism Spectrum Disorder (ASD). Unlike approaches focused 

solely on design, FM strategies encompass operational, organizational and service practices that 

sustain autism-friendly spaces over time. This paper examines how FM contributes to fostering 

autism-friendly environments that advance social inclusion, well-being and participation, 

particularly within hospitality venues and urban community settings. Using a narrative literature 

review, the study systematically gathered and analyzed data from peer-reviewed journals, industry 

reports and case studies. Searches in Scopus, Web of Science and Google Scholar employed 

targeted keywords on FM, autism-friendly environments, social inclusion and hospitality. 

Thematic analysis revealed key strategies such as sensory-sensitive maintenance, clear 

wayfinding, staff training on autism awareness and community engagement. While awareness of 

autism-friendly needs is growing, challenges remain including inconsistent implementation, 

limited resources and gaps in technical guidance. Overall, the findings highlight FM’s strategic 

potential to embed social inclusion into everyday operations offering valuable insights for 

hospitality operators, urban facility managers and policymakers aiming to create more welcoming 

and supportive environments for individuals with autism and their families.   

Keywords: Facilities Management (FM), Autism-Friendly Environments, Social Inclusion, 

Hospitality and Urban Spaces, Well-Being 
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PURPOSE AND BACKGROUND  

This paper focuses on how facilities management (FM) strategies contribute to creating autism-

friendly environments within hospitality venues and urban community spaces. While much 

attention on autism inclusion has historically centered on educational or healthcare settings, there 

is increasing recognition of the importance of everyday public environments such as hotels, 

restaurants, parks and public facilities in fostering social inclusion and well-being for individuals 

with Autism Spectrum Disorder (ASD) and their families.  

Despite growing awareness of neurodiversity, there is limited understanding of how FM 

practices beyond architectural design can sustain environments that are truly supportive and 

inclusive for people with autism. Questions remain about what operational, maintenance and 

service strategies are most effective and how consistently these are applied across hospitality and 

urban settings. Addressing these questions is critical as it shifts the focus from one-time design 

features to continuous, lived experiences of inclusion managed through FM practices.  This has 

direct implications for reducing social isolation, enhancing well-being and promoting participation 

in community life for neurodiverse individuals.  

Hence, the primary objective of this study is to examine how facilities management (FM) 

strategies can advance the development of autism-friendly environments that foster social 

inclusion and well-being within hospitality and urban community settings. By synthesizing 

literature across FM, hospitality, urban planning and neurodiversity inclusion, this review not only 

identifies key operational practices such as sensory-sensitive maintenance, wayfinding protocols, 

staff training and community engagement, but also highlights existing barriers and gaps in 

implementation. In doing so, the study contributes to the broader body of knowledge by shifting 

the focus beyond physical design to the ongoing management and operational practices that sustain 

inclusive environments. This perspective provides valuable insights for FM professionals, 

hospitality operators and policymakers seeking to create welcoming and supportive spaces that 

enhance participation and quality of life for individuals with autism and their families.  

 

METHODOLOGY   

This study adopts a narrative literature review approach to synthesize current knowledge on how 

facilities management (FM) strategies contribute to autism-friendly environments that promote 

social inclusion and well-being. Relevant literature was systematically gathered from peer-

reviewed journals, industry reports and case studies using targeted searches in databases such as 

Scopus, Web of Science and Google Scholar. Keywords included “facilities management”, 

“autism-friendly environments”, “social inclusion” and “hospitality.” The search was 

complemented by manual screening of reference lists to identify additional pertinent sources. 
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Selected studies were reviewed and categorized through thematic analysis allowing the 

identification of key FM practices such as sensory sensitive maintenance, wayfinding protocols, 

staff training and community engagement and highlighting barriers and gaps in current 

implementation. This approach provided a comprehensive understanding of how FM strategies 

extend beyond physical design to operational practices that sustain inclusive and supportive 

environments for individuals with autism.  

 

RESULTS AND DISCUSSION  

A thematic analysis of the selected literature revealed four (4) interrelated themes that illustrate 

how facilities management (FM) strategies support the creation of autism-friendly environments 

(refer to Figure 1), thereby promoting social inclusion and well-being within hospitality and urban 

community settings. 

 

Table 1: Summary of Thematic Findings  

Theme  Key Focus Areas 

Sensory-Sensitive Maintenance  • Lighting, acoustics, spatial predictability to reduce 

sensory overload 

Clear Wayfinding and Spatial Orientation • Logical layouts, uncluttered pathways, clear signage to 

support independence 

Staff Training and Autism Awareness • Autism sensitivity training for FM and hospitality staff 

to improve interactions 

Community Engagement and Participatory Approaches • Consultations, feedback and post-occupancy 

evaluations to align with lived needs 
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Theme 1: Sensory-Sensitive Maintenance Practices  

The review highlights that FM plays a critical role in sustaining sensory-sensitive environments 

through operational controls and routine maintenance. Studies emphasize theimportance of 

managing lighting intensity, acoustics and spatial predictability to minimize sensory overload for 

individuals with Autism Spectrum Disorder (ASD) (Mostafa, 2014; Kinnaer et al., 2016). Such 

practices help create calm, supportive spaces that reduce anxiety and facilitate greater engagement.  

Theme 2: Clear Wayfinding and Spatial Orientation  

Maintaining intuitive navigation emerged as a consistent priority. FM strategies that ensure logical 

layouts, uncluttered pathways and clear also consistent signage directly support individuals with 

ASD by reducing cognitive demands and enhancing spatial confidence (Gori et al., 2014). These 

measures contribute to greater independence and willingness to participate in community and 

hospitality environments.  

Theme 3: Staff Training and Autism Awareness  

The literature underscores the necessity of staff training programs tailored to autism sensitivity. 

FM personnel and hospitality teams who are equipped with an understanding of neurodiverse 

needs are better able to provide supportive interactions and uphold inclusive operational standards 

(Doyle, 2015). This contributes to an environment where individuals with ASD and their families 

feel genuinely welcomed.  

Theme 4: Community Engagement and Participatory Approaches  

Finally, engaging individuals with autism and their families through consultations, feedback 

mechanisms and post-occupancy evaluations was identified as an essential strategy. Such 

participatory FM practices ensure that operational decisions are informed by lived experiences 

thereby increasing the relevance, acceptance and effectiveness of autism friendly initiatives 

(Stickley et al., 2019).  

 

CONCLUSION  

This review underscores the pivotal role of facilities management (FM) in advancing autism 

friendly environments that promote social inclusion, well-being and meaningful participation 

within hospitality venues and urban community spaces. Through thematic analysis, the study 

identified key FM strategies including sensory-sensitive maintenance, intuitive wayfinding, 

autism-focused staff training and participatory engagement with the autism community that extend 

well beyond design considerations to shape daily experiences in these environments. However, 

despite growing recognition of the importance of such initiatives, persistent challenges remain, 
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particularly around resource allocation, technical guidance and consistent implementation. 

Addressing these gaps presents an opportunity for FM professionals, hospitality operators and 

policymakers to embed social inclusion more fully into operational practices. By doing so, 

facilities can evolve into welcoming, supportive spaces that not only meet functional needs but 

also actively enhance the quality of life for individuals with autism and their families contributing 

to broader goals of community wellness and equitable access.  
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ABSTRACT 

This paper explores the multifaceted implications of late marriage among Malaysian Muslims 

through a qualitative document analysis of religious texts, government data, and scholarly sources. 

It examines four key dimensions: religious and cultural perceptions, physical and reproductive 

health, emotional and mental well-being, and social stigma with gender expectations. Findings 

reveal that women who marry after 35 face elevated risks of infertility, gestational complications, 

and chronic illness, while men may experience declining fertility. Emotional challenges such as 

loneliness and societal pressure are particularly significant for women. However, late marriage 

also fosters emotional maturity, financial preparedness, and better communication within 

relationships. Islamic jurisprudence affirms the legitimacy of late marriage when pursued with 

sincerity and readiness. The paper highlights the need for a paradigm shift to reduce stigma and 

recommends policy measures including premarital health screening, mental health support, 

fertility education, and inclusive awareness campaigns tailored for mature couples. 

Keywords: late marriage, women, health, stigma, emotional well-being, reproductive health 

 

PURPOSE AND BACKGROUND  

The phenomenon of late marriage is rising in Malaysia due to factors such as educational pursuit, 

economic instability, and evolving cultural norms. Data from the Department of Statistics 

Malaysia (DOSM) reveals a consistent upward trend in the mean age at first marriage rising to 
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29.6 years for men and 28.0 years for women as of 2020 (DOSM, 2021). This shift is largely driven 

by women's increasing participation in higher education and the workforce, often leading to the 

postponement of marriage (Tan & Low, 2020). Islam traditionally encourages early marriage to 

preserve chastity and family formation but also acknowledges the legitimacy of delayed marriage 

under valid circumstances such as educational or financial preparedness (Al-Qaradawi, 2000; 

Zainuddin, Halim & Yusoff, 2019). Nonetheless, late marriage presents complex challenges 

including reduced fertility, heightened risk of pregnancy-related complications, and emotional 

vulnerability, especially among women (WHO, 2021; Abdullah & Ahmad, 2021). Social stigma 

surrounding unmarried individuals particularly women further intensifies emotional stress and 

societal pressure (Hassan & Vellymalay, 2016). This paper aims to present a comprehensive view 

of these implications, promoting inclusive discourse, mental health support, and healthcare 

preparedness for individuals entering marriage at a later age. 

 

 

METHODOLOGY  

This paper employs a qualitative document analysis approach rooted in the interpretive paradigm 

to explore the multifaceted implications of late marriage among Malaysian Muslims. This work is 

contributed by experts in Islamic studies, public health, psychology, and gender sociology, 

offering multidisciplinary insights into the issue of late marriage. 

Data Sources and Corpus 

The data corpus includes: 

1. Primary Islamic sources: Verses from the Qur’an and Hadiths related to marriage, fertility, 

health, and family roles. 
2. Classical and contemporary Islamic scholarship: Interpretations by scholars such as Imam 

al-Ghazali, Ibn Qayyim, and Yusuf al-Qaradawi. 
3. Government statistics and national reports: Data from the Department of Statistics 

Malaysia (DOSM), Ministry of Health Malaysia (MOH), and World Health Organization 

(WHO). 
4. Scientific and academic literature: Peer-reviewed journals covering reproductive health, 

chronic illness, mental health, and marriage sociology from 2000–2025. 
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Analytical Procedure 

The document analysis followed these steps: 

1. Textual Familiarization: All chapters in the monograph were read multiple times to 

understand overarching narratives and subthemes. 

2. Initial Coding: Sentences and paragraphs were tagged based on recurrent patterns, quotes, 

and issues (e.g., stigma, health risks, fertility decline, social pressure). 

3. Theme Development: Using Braun and Clarke’s (2006) thematic analysis framework, 

coded data were organized into higher-order themes. 

4. Triangulation: Thematic categories were cross-validated with external sources such as 

statistical reports and religious rulings to enhance credibility. 

5. Synthesis into Domains: The themes were synthesized into four (4) main analytical 

domains, representing the intersection of religious, social, and biomedical implications: 

a. Religious and Cultural Perception: How Islamic jurisprudence and local culture 

shape attitudes toward late marriage. 

b. Physical and Reproductive Health: Biomedical risks such as infertility, gestational 

complications, and chronic illness. 

c. Emotional and Mental Well-being: Issues such as self-esteem, loneliness, anxiety, 

and psychological readiness for late marriage. 

d. Social Stigma and Gender Expectations: Societal narratives, gender bias, and 

pressure especially toward women who delay marriage. 

Rationale for Qualitative Approach 

The qualitative document analysis is well-suited for unpacking nuanced socio-religious discourses 

and individual lived experiences, which are not easily quantifiable. This method also allows for 

integrating religious worldview with modern public health perspectives, providing a holistic 

understanding of the issue. 

 

RESULTS AND DISCUSSION 

Late marriage presents significant implications spanning religious, health, emotional, and 

sociocultural aspects. Through a synthesis of relevant scholarly literature, four key themes have 

emerged: 

Theme 1: Religious and Cultural Perception 

From an Islamic perspective, marriage is strongly encouraged to preserve chastity (iffah), promote 

companionship (mawaddah wa rahmah), and establish family. However, Islam also acknowledges 

the legitimacy of delaying marriage under valid circumstances such as pursuing education, 
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financial instability, or difficulty in finding a compatible spouse (Al-Qaradawi, 2000; Zainuddin, 

Halim & Yusoff, 2019). The Prophet Muhammad’s marriage to Khadijah, a successful 40-year-

old widow, is often cited as a benchmark for mature, respectful, and spiritually grounded unions. 

This reflects Islam’s emphasis on intention, compatibility, and preparedness over age. Despite this 

religious inclusivity, cultural narratives in Malaysia often override these principles, particularly 

for women. Society tends to equate early marriage with virtue and fulfilment, while perceiving 

late marriage especially for women as a deviation from cultural expectations (Hassan & 

Vellymalay, 2016). 

Theme 2: Physical and Reproductive Health 

Late marriage has significant implications for reproductive health. Women who marry after age 

35 face increased risks of: 

1. Infertility or subfertility 
2. Pregnancy complications such as gestational diabetes, hypertension, and miscarriage 
3. Chromosomal abnormalities such as Down Syndrome in offspring (Eijkemans et al., 2014; 

WHO, 2021) 

Men are not exempt; research shows that sperm motility, morphology, and testosterone 

levels decline gradually after the age of 40, affecting the ability to conceive and increasing the risk 

of genetic mutations (ASRM, 2021). 

Late marriage also intersects with the onset of chronic non-communicable diseases such as 

diabetes and hypertension, which can complicate fertility, antenatal care, and delivery (Abdullah 

& Ahmad, 2021). Moreover, first-time mothers at an older age may face longer recovery times 

and a higher likelihood of caesarean delivery. 

Theme 3: Emotional and Mental Well-being 

Emotional outcomes of late marriage are complex and often gendered. Women, in particular, 

report: 

¶ Feelings of isolation, self-doubt, and anxiety 

¶ Social withdrawal due to perceived judgment 

¶ Pressure to justify their singlehood 

The societal portrayal of single women as “incomplete” or “unfulfilled” contributes to 

mental distress and lower self-esteem (Yuthika et al., 2023; UNICEF, 2020). In collectivist 

societies like Malaysia, where family and societal expectations are high, remaining unmarried past 

the socially accepted age can create internalized guilt or shame. 
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However, not all outcomes are negative. Individuals who marry later often bring: 

1. Higher emotional intelligence 
2. Stronger conflict resolution skills 
3. Greater financial independence and stability 

These attributes contribute to marital satisfaction and stability, especially when both 

partners are emotionally prepared (Gündoğdu & Bulut, 2022; Hawkins et al., 2022). 

Theme 4: Social Stigma and Gender Expectations 

Gender expectations surrounding marriage in Malaysia are particularly rigid for women. Terms 

such as “andartu” (anak dara tua) reflect cultural bias against unmarried women, while men are 

often exempt from similar scrutiny (Tan & Low, 2020). Women are judged more harshly for 

delaying marriage, often labelled as “too selective,” “career-oriented,” or “rebellious.”Late 

marriage also forces couples to rethink gender roles. Women who have spent years building careers 

or managing independently may resist traditional domestic expectations, while men may find it 

difficult to adjust to egalitarian partnerships. Research shows that successful late marriages are 

often built on shared responsibilities, open dialogue, and mutual respect (Ahmad Hariri & 

Raihanah, 2021; Selda, 2024). This renegotiation of roles can be empowering but requires 

maturity, flexibility, and support from both partners and society at large. These four themes reveal 

that while late marriage presents health and social challenges, it also offers opportunities for 

growth, emotional maturity, and balanced relationships. Islamic values support delayed marriage 

when approached with sincerity and readiness. Thus, there is a need for more inclusive public 

discourse, policy adjustments, and community education to normalize late marriage and support 

those who choose it. 

 

CONCLUSION 

Late marriage should not be viewed as a deviation from societal norms but rather as a legitimate 

and increasingly relevant life choice. It requires comprehensive support structural, emotional, and 

healthcare-related to ensure the well-being of individuals who marry later in life. A paradigm shift 

is essential to reduce stigma and foster a culture that values readiness, responsibility, and mutual 

respect in marital decisions. Public policies must evolve to address the specific needs of this 

growing demographic, with particular attention to mental health services, fertility support, and 

long-term care planning. Recognizing and supporting late marriage as a valid path can contribute 

to healthier, more resilient families and a more inclusive society. 
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CONTRIBUTION/PRACTICAL IMPLICATIONS  

The paper provides valuable insights for healthcare providers, religious leaders, and policymakers. 

It suggests integrating late-marriage modules in premarital counselling, designing public health 

messaging, and supporting emotional and physical readiness in mature couples. 
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ABSTRACT 

This study aims to examine the influence of brand ambassador on purchase intention umrah 

package. In this study, researchers tried to approach the factors of the brand ambassador that 

influencing people towards purchase intention umrah package. This study also will elaborate about 

the credibility, trustworthiness and physical attractiveness of the brand ambassador and purchase 

intention. This study will provide an inclusive overview of the research methodologies. The 

quantitative approach has been employed to run this study. This study was conducted on 370 

Muslim respondents who stayed in Klang Valley area. The data been collected through online 

questionnaire distributed by researchers and researchers used IBM SPSS version 26 software on 

the statistical data with Pearson Correlation. The research designed used in this study was 

descriptive design. Therefore, the result of the correlation analysis showed there are a significant 

relationship of credibility, trustworthiness and physical attractiveness of brand ambassador 

towards purchase intention umrah package. 

Keywords: Brand Ambassador, Credibility, Physical Attractiveness, Trustworthiness, Purchase 

Intention. 
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PURPOSE AND BACKGROUND 

For Muslims, performing Umrah at least once in their lifetime is a meaningful spiritual goal if they 

have the means to do so. In Malaysia, many turns to travel agencies for help, choosing Umrah 

packages that cover everything from visas and flights to accommodation and meals. To make these 

packages more appealing, agencies often work with brand ambassadors usually well-known public 

figures or artists with strong social media followings and frequent TV appearances. These 

ambassadors play a key role in shaping public perception and influencing buying decisions, 

especially when they are seen as credible, trustworthy, and physically attractive. To rebuild that 

trust, companies often collaborate with respected figures such as celebrities or religious leaders 

who can positively represent their brand. This study looks at how brand ambassadors influence 

people’s decisions to buy Umrah packages. It finds that credibility and physical appeal are key 

factors in attracting customers. The insights from this research can help travel agencies improve 

their services and guide future decisions about ambassador partnerships. It also contributes to 

academic discussions on consumer behavior and marketing in religious tourism. 

 

 

METHODOLOGY  

This study uses a descriptive research design with a quantitative approach to explore how brand 

ambassadors influence Muslims’ intention to purchase Umrah packages in the Klang Valley. Data 

was collected through both online surveys (via Google Forms) and face to face questionnaires. 

Respondents rated their agreement using a Likert scale, and the relationships between variables 

were analyzed using Pearson correlation. The target population is Muslims living in the Klang 

Valley. Using the Cochran formula, the researchers aimed to collect responses from 322 

individuals but successfully gathered data from 366 participants. Convenience sampling was 

chosen because it’s practical, cost effective, and suitable for reaching a large, spread out 

population. A pilot study was also conducted to test and improve the reliability of the 

questionnaire. 

To analyze the data, the study uses SPSS software and applies Pearson correlation to 

examine the strength and direction of relationships between variables. This method is appropriate 

for Likert scale data and helps uncover how brand ambassadors through their credibility and 

appearance affect consumers’ decisions to buy Umrah packages. The findings aim to offer useful 

insights for both the travel industry and future academic research. 

 

  



                                                   Fakulti Hospitaliti, Pelancongan dan Kesejahteraan (FHPK), 

Universiti Malaysia Kelantan 

10 ï 11 September 

86 
 

RESULTS AND DISCUSSION 

Reliability Analysis 

The study tested the reliability of all variable’s credibility, trustworthiness, physical attractiveness, 

and purchase intention using Cronbach’s Alpha. All values ranged from 0.746 to 0.884, which are 

well above the acceptable threshold of 0.7. This confirms that the questionnaire items used to 

measure these variables are consistent and reliable. 

Demographic Overview 

Out of 366 respondents: 

● Most were aged 20–29 (145 people), followed by 30–39 (85 people). 

● Gender was fairly balanced: 187 males and 179 females. 

● The majority were married (194), with 167 single and 5 divorced. 

● Most had a Bachelor’s degree (197), and others held diplomas, certificates, or 

postgraduate degrees. 

● Occupations varied, with many working in the private sector (143), followed 

by public sector employees (96) and students (91)  

● About half had performed Umrah (186), and 348 respondents were aware of brand 

ambassadors. 

 

Credibility 

The highest-rated item was: 

“Being humble is a good personality of a brand ambassador” (Mean = 3.40). 

This shows that people value ambassadors who own interpersonal credibility. The lowest-rated 

items (Mean = 3.23) were related to social media presence and humility, suggesting these traits 

are less influential in shaping perceptions of credibility. 

 

Trustworthiness 

The most agreed-upon statement was: 

“Due to the brand ambassador is recognized as a reliable source, I have more faith in the umrah 

package.” (Mean = 3.33). 
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This highlights the importance of integrity. The lowest-rated item (Mean = 3.16) was about 

trusting social media reviewers, indicating some skepticism toward online reviews. 

 

Physical Attractiveness 

The top-rated item was: 

“A good brand ambassador has a good self-image” (Mean = 3.41). 

This suggests that appearance and presentation matter. The lowest-rated item (Mean = 3.14) was 

about buying a package due to the ambassador’s engaging demeanor, showing that personality 

alone may not be enough to drive purchases. 

 

Purchase Intention 

The strongest agreement was with: “I’ll make an effort to purchase the Umrah package promoted 

by the brand ambassador” (Mean = 3.30). This confirms that ambassadors do influence buying 

decisions. The lowest-rated item (Mean = 2.27) was about initial interest being driven by the 

ambassador, suggesting that while ambassadors help, other factors also play a role. 

Figure 1 illustrate the average responses for each item under the four key variables: 

credibility, trustworthiness, physical attractiveness, and purchase intention. These visuals help 

identify which specific traits of brand ambassadors are most valued by respondents. For example, 

in the credibility chart, the highest-rated item suggests that people trust ambassadors who are 

qualified to speak about Umrah packages. Similarly, in the trustworthiness chart, integrity and 

honest analysis are highly appreciated. The physical attractiveness chart shows that a good self-

image and appealing appearance positively influence consumer interest. Lastly, the purchase 

intention chart confirms that people are more likely to buy Umrah packages promoted by 

ambassadors they admire. 

The correlation heatmap further supports these findings by showing strong positive 

relationships between all variables. Notably, trustworthiness has the highest correlation with 

purchase intention (r = 0.768), physical attractiveness followed by (r = 0.765) and credibility (r = 

0.687). This indicates that while all three traits are important, trustworthiness may have the 

strongest influence on consumer behavior in this context.Together, these visuals provide clear 

evidence that brand ambassadors significantly impact the decision-making process of potential 

Umrah package buyers, especially when they are seen as credible, trustworthy, and visually 

appealing. 
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Figure 1: The Correlation between credibility, trustworthiness, physical attractiveness, and 

purchase intention 

 

 

 

CONCLUSION 

This study looked at how brand ambassadors influence Muslims in the Klang Valley when 

deciding to buy Umrah packages. The results show that people are more likely to make a purchase 

when the ambassador is seen as credible, trustworthy, and physically attractive. These traits help 

build confidence and trust in the product, especially in a market where reliability is essential. The 

findings suggest that travel agencies should carefully choose ambassadors who not only look 

appealing but also genuinely connect with the audience. This research also offers useful insights 

for future studies exploring consumer behavior and branding in religious tourism. 
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ABSTRACT 

In today’s volatile and highly competitive retail landscape, sustaining a competitive advantage is 

indispensable. External challenges such as market turbulence, rapid internationalization, shorter 

product life cycles, and economic shifts have driven retailers to focus on internal strengths. 

Additionally, narrowing profit margins and evolving supply chain processes have intensified the 

need for effective resource utilisation. Guided by the resource-based view (RBV), this study 

explores how physical and relational resources influence competitive advantage, with Performance 

Expectancy (PE) as a mediating factor. The study utilized data from 127 respondents using Partial 

Least Squares Structural Equation Modelling (PLS-SEM). Results indicate that physical resources 

significantly impact competitive advantage, while relational resources show no significant effect. 

PE demonstrates a strong positive influence on competitive advantage and mediates the 

relationship between physical resources and competitive advantage, but not relational resources. 

These findings highlight the critical role of physical resources and performance expectancy 

integration in driving competitive advantage in the retail industry. Retailers are better positioned 

to improve customer experiences, streamline operations, and differentiate themselves in a 

competitive market environment.  

Keywords: Competitive advantage, Physical resources, Relational resources, Resource base view, 

Performance expectancy 
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PURPOSE AND BACKGROUND 

Malaysia’s retail sector is experiencing a significant transformation marked by intensifying 

competition, driven by refined market segmentation and evolving consumer behavior. Rising 

living costs are contributing to reduced discretionary spending, further challenging retailers’ 

ability to maintain profitability (The Star, 2023). At the same time, digital disruption is rapidly 

reshaping consumer expectations particularly among millennials, who increasingly prefer online 

shopping and are making physical store visits less frequent.  The industry also faces substantial 

hurdles due to limited digital adoption. Despite the global momentum toward Industry 4.0 

technologies, Malaysia’s retail sector remains underprepared, with only 15% to 20% of retailers 

reported to have adopted these advancements (Sakrabani et al., 2019). Retailers struggle to keep 

pace, largely due to constrained resources, weak management capabilities, and low levels of 

technological expertise (Falahat et al., 2018). Compounding these challenges is a gap in existing 

literature. While several studies recognise the importance of resources in achieving competitive 

advantage, there is limited empirical evidence on how physical and relational resources influence 

competitiveness in the retail sector, particularly within the Malaysian context. Moreover, there is 

a notable lack of research exploring the mediating role of performance expectancy in this 

relationship (Sachitra & Chong, 2017). This study addresses these gaps by adopting the Resource-

Based View (RBV) to investigate how physical and relational resources contribute directly to 

competitive advantage and indirectly through performance expectancy, offering timely insights 

for retail practitioners and policymakers navigating an increasingly complex retail landscape. 

Objectives 

The study is guided by the following research questions: 

1. What is the relationship between physical resources and competitive advantage? 

2. What is the relationship between relational resources and competitive advantage? 

3. What is the relationship between performance expectancy and competitive 

advantage? 

4. Does performance expectancy mediate the relationship between resources and 

competitive advantage? 

 

 

 

METHODOLOGY  

This study employed a cross-sectional research design and utilised Partial Least Squares Structural 

Equation Modelling (PLS-SEM) for data analysis. A simple random sampling technique was 

applied to select 300 retailers from a population of 504 members of the Malaysia Retail Chain 

Association (MRCA). The survey targeted top management personnel across four regions in 

Malaysia: Northern, Central, Southern, and Eastern areas. A cover letter accompanied each 
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questionnaire, explaining the study’s purpose and assuring respondents of confidentiality. After a 

follow-up reminder, 135 responses were received, resulting in a 45% response rate. Following data 

screening to exclude undeliverable and incomplete questionnaires, 127 valid responses were 

retained, yielding a 42.33% usable response rate for the final analysis. 

 

 

RESULTS AND DISCUSSION 

Prior to conducting hypothesis testing, the study assessed multicollinearity to ensure it would not 

compromise the results. According to Hair et al. (2017), a Variance Inflation Factor (VIF) value 

of 5 or below indicates no serious multicollinearity concerns. In this study, all VIF values fell 

within the acceptable range, confirming that multicollinearity was not an issue. A hypothesis was 

deemed supported if the beta coefficient aligned with the proposed direction, the t-value was at 

least 1.645, the p-value did not exceed 0.05, and the 95% confidence interval excluded zero 

between its lower and upper bounds. Referring to the figure below, several statistically significant 

relationships emerged, particularly in identifying factors influencing competitive advantage. 

Hypothesis H3 showed that performance expectancy had the most substantial effect on competitive 

advantage (β = 0.652, p < 0.001), supported by a large effect size (f² = 0.814), establishing it as 

the most impactful factor in the model. Furthermore, H1 (β = 0.183, p < 0.05) and H6 (β = 0.224, 

p < 0.001) were also supported, suggesting that physical resources contribute to competitive 

advantage both directly and indirectly via technology, though these effects were moderate in size. 

Additionally, H4 indicated a significant positive link between physical resources and performance 

expectancy (β = 0.321, p < 0.001). In contrast, all hypotheses involving relational resources (H2, 

H5, and H7) were not supported, as they did not yield statistically significant results. 

 

 
 

Figure 1.0: Path Coefficient 
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CONCLUSION 

This study explores how physical and relational resources influence competitive advantage in 

Malaysia’s retail sector, both directly and through the mediating role of performance expectancy 

by using the Resource-Based View (RBV) as a theoretical framework. The retail industry in 

Malaysia is undergoing significant disruption due to increasing market segmentation, rising living 

costs, and shifting consumer behaviour, especially the growing preference for online shopping 

among millennials. Despite the push for digital transformation, adoption of Industry 4.0 

technologies remains low, with only 15–20% of retailers implementing these innovations.  The 

results proved that performance expectancy is the most significant predictor of competitive 

advantage. Physical resources were found to influence competitive advantage both directly and 

indirectly through performance expectancy. However, relational resources did not show a 

statistically significant impact. These findings suggest that while tangible assets and technology 

readiness are key drivers of competitiveness, intangible resources such as relational ties are 

currently underutilised in the Malaysian retail context. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study offers significant theoretical and practical implications for the Malaysian retail sector. 

Theoretically, it contributes to the Resource-Based View (RBV) by demonstrating that physical 

and relational resources, play crucial roles in achieving competitive advantage. However, the 

findings suggest that these elements alone are insufficient unless effectively managed and 

supported by mediators of performance expectancy. The study reveals a notable gap in the 

management of relational resources among Malaysian retailers, emphasising the need for greater 

investment in these areas. Additionally, by integrating Performance Expectancy and assessing their 

perceived usefulness, the study expands RBV models and provides deeper insights into the factors 

driving competitiveness in retail. Practically, the study urges retailers to move beyond traditional 

reliance on physical assets and recognize the growing importance of intangible resources. It 

highlights that many Malaysian retailers, especially smaller ones, often overlook the role of 

technology due to cost and expertise constraints. However, in today’s highly competitive 

environment, strengthening the resources through technologies is essential for achieving and 

sustaining competitive advantage. The findings also offer valuable guidance to policymakers, 

entrepreneurs, and industry stakeholders in supporting digital transformation and capacity building 

within the retail sector, ultimately contributing to national economic growth. 
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ABSTRAK  

Keropok ikan merupakan makanan warisan tradisional di Tok Bali, Pasir Puteh, Kelantan dilihat 

bukan sahaja sebagai lambang identiti budaya, tetapi berpotensi untuk dikembangkan dalam sektor 

pelancongan budaya. Namun, masih kurang kajian yang meneliti sejauh mana industri keropok 

ikan benar-benar menyumbang kepada pembangunan sosioekonomi setempat. Oleh itu, kajian ini 

bertujuan meneliti sumbangan keropok ikan sebagai produk pelancongan budaya terhadap 

sosioekonomi komuniti setempat di Tok Bali. Artikel ini menggunakan pendekatan kualitatif 

melalui temu bual separa berstruktur melibatkan pengusaha keropok lekor dan komuniti setempat. 

Selain itu, kaedah pemerhatian di kawasan pengeluaran dan jualan turut dilaksanakan. Hasil 

dapatan menunjukkan bahawa keropok ikan bukan sahaja menarik minat pelancong domestik dan 

antarabangsa, malah mendorong pertumbuhan sosioekonomi setempat membuka peluang 

pekerjaan, peningkatan pendapatan isi rumah dan mengembangkan perusahaan kecil keluarga. 

Penemuan kajian turut mendapati penglibatan komuniti memainkan peranan penting dalam 

menjadikan keropok ikan sebagai simbol pelancongan budaya Tok Bali. Implikasi kajian 

menunjukkan kepentingan pemeliharaan makanan warisan sebagai aset pelancongan dan strategi 

pembangunan komuniti yang mampan, sekaligus menyumbang kepada kelestarian ekonomi dan 

pemerkasaan identiti budaya negeri Kelantan.  

Kata Kunci:  Keropok Ikan, Pelancongan Budaya, Sosioekonomi Setempat, Produk Warisan 
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TUJUAN DAN LATAR BELAKANG  

Industri keropok ikan di Kelantan merupakan salah satu kegiatan ekonomi tradisional yang berakar 

umbi dalam budaya dan kehidupan masyarakat pesisir pantai. Tok Bali, yang terletak di daerah 

Pasir Puteh, terkenal sebagai pusat pendaratan ikan utama dan memiliki kedudukan strategik 

sebagai kawasan pelancongan pesisir. Kewujudan industri keropok ikan di kawasan ini bukan 

sahaja menyediakan sumber makanan tradisional yang digemari masyarakat tempatan, malah telah 

berkembang menjadi produk budaya yang berupaya mempromosikan identiti tempatan kepada 

pelancong. Keropok ikan bukan sekadar produk makanan, tetapi mencerminkan keunikan warisan 

turun-temurun masyarakat nelayan di Kelantan. Proses pembuatannya melibatkan resipi 

tradisional, teknik penghasilan yang diwarisi dari generasi ke generasi, serta nilai gotong-royong 

yang masih dipelihara dalam kalangan pengusaha kecil dan sederhana. Justeru, keropok ikan 

memiliki potensi besar sebagai produk pelancongan budaya yang dapat menonjolkan keaslian, 

identiti dan daya tarikan tempatan. 

Dari sudut ekonomi, industri keropok ikan di Tok Bali telah menyumbang kepada 

peningkatan pendapatan isi rumah nelayan, membuka peluang pekerjaan dalam kalangan wanita 

dan belia, serta merangsang aktiviti hiliran seperti pemasaran, pembungkusan, dan pengedaran. 

Secara tidak langsung, ia turut memperkukuh ekonomi setempat dengan menjadikan produk 

keropok ikan sebagai sebahagian daripada rangkaian ekonomi pelancongan di Kelantan, terutama 

melalui aktiviti jualan terus kepada pelancong dan penglibatan dalam karnival makanan atau ekspo 

pelancongan. Selain itu, sumbangan sosial daripada industri ini juga signifikan. Aktiviti 

penghasilan keropok ikan menjadi medium pemindahan ilmu antara generasi, memperkukuh 

ikatan keluarga, dan mengekalkan keutuhan komuniti. Keropok ikan turut menjadi simbol 

kebanggaan budaya yang memperlihatkan bagaimana makanan tradisional mampu menjadi aset 

pelancongan yang menyatukan identiti masyarakat tempatan dengan keperluan pembangunan 

ekonomi moden. 

Walau bagaimanapun, dalam menghadapi persaingan global dan perubahan citarasa 

pengguna, industri keropok ikan berdepan dengan beberapa cabaran seperti isu kualiti produk, 

inovasi pembungkusan, pensijilan halal, dan strategi pemasaran yang masih terhad. Justeru, kajian 

ini amat relevan kerana ia bukan sahaja menilai sumbangan sosioekonomi industri keropok ikan 

terhadap masyarakat Tok Bali, malah dapat memberikan pandangan strategik untuk memposisikan 

keropok ikan sebagai produk pelancongan budaya yang mampan dan berdaya saing. Namun 

begitu, timbul persoalan bagaimana perusahaan keropok ikan benar-benar menyumbang kepada 

pembangunan sosioekonomi tempatan? Walaupun keropok ikan sering disebut sebagai ikon 

budaya dan produk pelancongan, kajian empirikal yang menunjukkan impak ekonomi secara 

menyeluruh di peringkat komuniti khususnya di Tok Bali masih lagi terhad. Kurangnya bukti 

empirikal menimbulkan persoalan sama ada sektor ini benar-benar memberi manfaat kepada 

kesejahteraan sosioekonomi penduduk setempat atau hanya bersifat simbolik semata-mata. 
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Maka, kajian ini penting dalam mengisi jurang pengetahuan berkaitan peranan sebenar 

produk warisan keropok ikan sebagai pemangkin sosioekonomi pelancongan budaya. Hasil kajian 

dapat membantu pihak penggubal dasar, agensi pelancongan, dan usahawan tempatan merancang 

strategi pembangunan lebih berkesan dan memelihara warisan budaya yang menjadi identiti 

masyarakat Kelantan. Oleh itu, kajian ini mempunyai dua objektif utama iaitu mengenalpasti 

peranan keropok ikan sebagai produk pelancongan budaya di Tok Bali. Kedua, meneliti 

sumbangan perusahaan keropok ikan terhadap sosioekonomi komuniti setempat. Hasil dapatan 

kajian ini dapat menyediakan data empirikal mengenai impak sosioekonomi keropok ikan. 

Seterusnya, memperkaya ilmu pengetahuan berkaitan antara warisan budaya dan pembangunan 

sosioekonomi komuniti. Malah, boleh dijadikan sebagai rujukan dasar pembangunan pelancongan 

yang lebih inklusif dan mampan. 

 

 

 

METODOLOGI  

Kajian ini menggunakan kaedah kualitatif dengan pendekatan kajian kes untuk meneliti dan 

memahami secara mendalam tentang keropok ikan sebagai produk pelancongan budaya dan 

sumbangannya terhadap sosioekonomi komuniti setempat di Tok Bali, Pasir Puteh, Kelantan. 

Pendekatan ini bertujuan meneroka pengalaman pengusaha keropok ikan dan pandangan komuniti 

setempat. Kaedah pengumpulan data yang digunakan adalah kaedah temu bual separa berstruktur 

dengan soalan panduan yang disediakan untuk memastikan keseragaman tema kajian, sambil 

memberi ruang kepada responden untuk berkongsi pandangan dan pengalaman mereka secara 

terbuka. Seramai 22 responden dipilih sebagai sampel kajian melalui pensampelan bertujuan 

(purposive sampling). Sampel ini terdiri daripada pengusaha keropok ikan dan komuniti setempat 

yang terlibat secara langsung atau tidak langsung dalam pelancongan budaya keropok ikan di Tok 

Bali.  

Manakala, data yang diperoleh dianalisis menggunakan kaedah analisis tematik. Proses ini 

melibatkan pengkodan data temu bual untuk mengenal pasti tema, corak dan kategori yang 

berkaitan dengan peranan keropok ikan sebagai produk pelancongan budaya dan sumbangannya 

terhadap sosioekonomi komuniti setempat. Kajian ini dilaksanakan dengan mematuhi piawaian 

etika penyelidikan iaitu mendapat persetujuan daripada semua responden, identiti dan maklumat 

yang diperoleh adalah sulit serta data yang diperoleh hanya digunakan untuk tujuan akademik. 

 

 

HASIL DAN PERBINCANGAN  

Hasil kajian mendapati perusahaan keropok ikan di Tok Bali memberikan kesan sosioekonomi 

yang ketara kepada komuniti setempat melalui tiga tema utama yang dikenal pasti hasil daripada 
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temu bual separa berstruktur bersama 22 responden. Pertama, perusahaan keropok ikan dapat 

memupuk identiti budaya dan tarikan pelancongan. Keropok ikan bukan sekadar makanan 

tradisional yang sedap dan tahan lama tetapi juga simbol budaya yang menarik para pelancong ke 

Tok Bali. Pelancong gemar menyaksikan proses pembuatan keropok secara tradisional yang 

menjadi pengalaman pelancongan yang unik. Hal ini turut menyumbang kepada peningkatan hasil 

jualan dan mengukuhkan jenama tempatan sebagai destinasi pelancongan budaya. 

Kedua, perusahaan keropok ikan mampu menjadi sumber pendapatan utama dan membuka 

peluang pekerjaan kepada komuniti setempat. Perusahaan keropok ikan bukan sahaja menjadi 

mata pencarian utama bagi pengusaha tetapi juga membuka peluang pekerjaan tetap dan sambilan 

kepada penduduk setempat, terutamanya golongan wanita dan belia. Kajian mendapati majoriti 

pekerja merupakan wanita tempatan, yang memainkan peranan penting dalam menyara keluarga 

dan meningkatkan kesejahteraan isi rumah. Ketiga, perusahaan keropok ikan ini turut memberi 

kesan kepada rangkaian ekonomi komuniti setempat. Perusahaan ini turut memberi manfaat 

kepada perniagaan sokongan seperti pembekal bahan mentah, pengusaha bot nelayan, dan 

pengedar tempatan. Beberapa pengusaha juga melaporkan peningkatan jualan selepas 

memanfaatkan media sosial untuk pemasaran, yang menjadi faktor signifikan. 

 

 

KESIMPULAN  

Secara keseluruhannya, keropok ikan bukan sahaja berperanan sebagai makanan tradisional yang 

diwarisi secara turun-temurun, tetapi juga sebagai produk pelancongan budaya yang berpotensi 

besar menyumbang kepada pembangunan sosioekonomi setempat. Dalam konteks Tok Bali, Pasir 

Puteh, industri ini telah menjadi nadi kepada kehidupan masyarakat pesisir pantai yang menjadikan 

aktiviti penangkapan ikan dihubungkan secara langsung dengan proses penghasilan produk hiliran 

yang berdaya pasaran luas. 

Keropok ikan telah terbukti memberikan sumbangan dari dua sudut utama, iaitu ekonomi 

dan sosial-budaya. Dari segi ekonomi, ia menjadi sumber pendapatan alternatif yang penting bagi 

komuniti nelayan, khususnya pada musim tangkapan yang tidak menentu. Malah, penglibatan 

wanita dan golongan belia dalam sektor ini menunjukkan peranan industri keropok ikan dalam 

memperluas peluang pekerjaan, menjana pendapatan tambahan, dan menyokong agenda 

pendayaupayaan ekonomi keluarga serta masyarakat. Dari perspektif sosial dan budaya pula, 

keropok ikan berfungsi sebagai simbol identiti komuniti, memelihara warisan turun-temurun, serta 

memperkukuh semangat kebersamaan melalui aktiviti gotong-royong dan jaringan sosial. 

Walaupun demikian, potensi ini masih berdepan cabaran seperti kualiti produk yang tidak 

seragam, pemasaran yang terhad, persaingan dengan produk industri moden, dan tahap inovasi 

yang masih rendah. Hal ini menuntut kepada satu analisis menyeluruh tentang bagaimana keropok 
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ikan dapat diperkasakan sebagai produk pelancongan budaya yang mampan, berdaya saing, dan 

relevan dengan keperluan pasaran global. 

 

Justeru, kajian ini penting untuk memberikan kefahaman mendalam tentang hubungan 

antara keropok ikan sebagai produk pelancongan budaya dengan kesan sosioekonomi masyarakat 

Tok Bali. Hasil kajian ini dijangka bukan sahaja dapat menyumbang kepada pembangunan 

pelancongan budaya dan ekonomi komuniti, tetapi juga memberi implikasi praktikal kepada 

pembuat dasar, agensi pelancongan, usahawan tempatan, serta masyarakat nelayan sendiri dalam 

merangka strategi pembangunan yang lebih holistik dan mampan. 

 

 

 

SUMBANGAN KAJIAN  

Kajian ini dijangka memberikan sumbangan yang bermakna dari sudut teori, praktikal, dasar, 

komuniti serta penyelidikan lanjutan. Dari aspek teori, kajian ini memperkukuhkan perbincangan 

akademik berkaitan pelancongan budaya, ekonomi komuniti, dan pembangunan sosioekonomi 

setempat, khususnya dalam konteks masyarakat pesisir pantai di Malaysia. Dengan menjadikan 

keropok ikan sebagai produk pelancongan budaya, kajian ini memperkenalkan perspektif baharu 

kerana kebanyakan kajian terdahulu lebih tertumpu kepada aspek penghasilan produk hiliran atau 

makanan tradisional semata-mata. Justeru, dapatan kajian ini menyumbang kepada pengembangan 

teori modal komuniti dengan menghubungkan warisan budaya, identiti komuniti, serta aktiviti 

keusahawanan tempatan kepada kerangka pembangunan pelancongan mampan. 

Dari segi dasar dan polisi, kajian ini berpotensi menjadi rujukan kepada pihak 

berkepentingan seperti Kementerian Pelancongan, Seni dan Budaya (MOTAC), Jabatan 

Perikanan, serta Kerajaan Negeri Kelantan dalam merangka strategi pembangunan pelancongan 

yang lebih inklusif. Penemuan kajian ini mampu menyokong dasar kerajaan dalam 

memperkasakan industri kecil dan sederhana (IKS) berasaskan makanan laut sebagai salah satu 

pemangkin ekonomi baharu. Selain itu, dapatan kajian ini juga berupaya membantu dalam 

penyusunan pelan pembangunan pelancongan komuniti (community-based tourism) yang 

menekankan aspek kelestarian, penglibatan masyarakat setempat, dan pendayaupayaan ekonomi 

secara bersepadu. 

Dari dimensi praktikal, kajian ini memberi manfaat secara langsung kepada komuniti 

nelayan di Tok Bali, khususnya para usahawan keropok ikan. Cadangan strategik yang dihasilkan 

dapat membantu meningkatkan kualiti produk, inovasi pembungkusan, serta strategi pemasaran 

yang lebih berdaya saing untuk memenuhi kehendak pelancongan budaya. Selain itu, hasil kajian 

ini dapat membuka peluang kepada masyarakat nelayan untuk menjadikan produk hiliran sebagai 

sumber pendapatan alternatif, sekali gus mengurangkan pergantungan kepada hasil tangkapan laut 
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yang tidak menentu. Sumbangan ini juga amat signifikan bagi wanita dan belia setempat kerana 

mereka dapat dilibatkan secara aktif dalam bidang keusahawanan dan pelancongan budaya, 

sekaligus meningkatkan tahap pendayaupayaan ekonomi komuniti. 

Selain itu, kajian ini juga memberi nilai tambah kepada industri pelancongan dengan 

menyediakan panduan strategik kepada agensi pelancongan serta penggiat industri dalam 

membangunkan pakej pelancongan berasaskan makanan (culinary tourism). Penemuan kajian ini 

boleh dimanfaatkan dalam usaha memasarkan Tok Bali sebagai destinasi pelancongan unik yang 

menonjolkan elemen budaya, sejarah, serta pengalaman komuniti setempat melalui produk 

keropok ikan. Hal ini sekaligus memperkukuhkan daya tarikan pelancongan budaya tempatan dan 

meningkatkan daya saing Tok Bali di peringkat nasional mahupun antarabangsa. 

Akhir sekali, dari sudut penyelidikan, kajian ini membuka ruang untuk kajian lanjutan yang 

lebih meluas. Antaranya ialah perbandingan dengan produk tradisional lain seperti budu, belacan, 

atau dodol sebagai produk pelancongan budaya berasaskan makanan. Selain itu, ia juga menjadi 

asas kepada penyelidikan berkaitan strategi digitalisasi pemasaran produk warisan dalam platform 

e-dagang dan pelancongan digital. Oleh itu, kajian ini bukan sahaja memberi sumbangan besar 

kepada dunia akademik, malah turut memberi implikasi praktikal yang nyata kepada komuniti 

nelayan, pembuat dasar, pihak industri pelancongan, serta penyelidik pada masa akan datang. 
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ABSTRACT 

This study examines the factors influencing tourism destination choice among tourists in Malaysia. 

A cross-sectional research design was employed to collect data from surveys with respondents 

aged 18 years and over. The study uses purposive sampling to recruit 237 respondents. 

Questionnaires are administered through Google Forms to domestic and international tourists. The 

data were analysed using structural equation modelling (SEM). The findings show that travel 

arrangements, destination information, and economic concern have positive relationships with 

tourism destination choice, while tourism seasonality shows a negative relationship with tourism 

destination choice. The findings have implications for factors that make a place a preferred 

destination for tourists and for devising the best marketing strategies to attract the attention of 

potential tourists. This study also helps as a guide to policy decisions. This study becomes vital in 

policy decisions when policymakers can use the results to understand tourists' behaviour. 

Keywords: Tourism destination choice, Push-pull framework, Malaysia 

 

 

 

 

PURPOSE AND BACKGROUND 

One of the decisions that travellers make when deciding where to visit while travelling is the 

selection of a tourist destination. This process is affected by some factors, such as personal 

preferences, economic factors, cultural attractions, and the destination's allure. The United Nations 

World Tourism Organization (UNWTO) (2024) has stated that an estimated 790 million tourists 

travelled internationally in the first seven months of 2024, about 11% more than in 2023, though 

4% less than in 2019. These statistics reflect a trend of continued recovery in the tourism industry 

and is spearheaded by eased travel limitations and renewed passion for cross-border discovery. 
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The ability of the tourist industry to be resilient and of visitors to respond to change in the 

environment can be enhanced by a rise in the volume of visitors. Yet, the scale of the fluctuations 

underscores the importance of a deeper analysis in ascertaining the key determinants of choice of 

destination. This study seeks to fill the knowledge gap by examining the primary determinants that 

affect the selection of tourism destinations in Malaysia. 

In Asia, many overseas visitors come to which has enormous implications for the economic 

well-being of the region and foreign direct investment (FDI). According to the Invest in ASEAN 

(2024), after plummeting in 2021 due to travel restrictions, the number of tourist visits in the six 

largest ASEAN countries (Indonesia, Thailand, Singapore, Malaysia, Vietnam, and the 

Philippines) showed a significant increase. This recovery not only signals strength for the tourism 

sector but also highlights the region's growing appeal to international tourists. In addition, the 

recovery of international tourist arrivals in Asia can improve the economy, infrastructure and 

competitiveness. In 2022, the six big ASEAN economies recorded 39 million tourist arrivals. In 

year 2023, it was up to 91 million. Perhaps 2024 is the year when inbound tourism will return to 

pre-pandemic levels of 120-130 million (Higham et al, 2024). This sector is particularly significant 

for economic well-being because it opens up different work opportunities, especially in small and 

medium-sized businesses. However, the recovery of the tourism sector in Asia has also attracted 

foreign direct investment (FDI) and it is important to develop basic facilities and strengthen the 

competitive position of tourism destinations in the region. With promotion of domestic travel and 

digitization trends, the future of Southeast Asian travel appears to offer many new opportunities 

(Bowerman, 2022). This FDI inflow not only supports tourism infrastructure but also stimulates 

the growth of the wider economy. 

Malaysia is a nation characterised by a diversity of ethnicities, cultures, and remarkable 

natural landscapes. This diversity draws a growing influx of international tourists annually. 

According to the Director-General, Tourism Malaysia, Perimbanayagam (2024), the number of 

weekly flights from China to Kuala Lumpur, which is currently 438, is expected to rise this year. 

The number of flights will be expected to increase from year to year, it will bring benefits to the 

country's tourism and open more opportunities for local businesses and can further increase the 

growth of the country's economy. In addition, Malaysia experiences a variety of seasons, including 

fruit season, festival season, summer, and others. Moreover, the festive seasons in Malaysia 

include Hari Raya Aidilfitri, Chinese New Year, Deepavali, and Christmas, all of which are 

celebrated with considerable enthusiasm by diverse communities. One peak tourist season falls 

roughly from the beginning of December to the end of January, covering the major Northern 

Hemisphere winter holidays: Christmas, New Year's Day, and Chinese New Year. Hari Raya 

Puasa, celebrating the end of Ramadan, shifts dates from year to year (Frommer, 2024). Malaysia's 

seasons have an impact on tourism dynamics since it allows for the development of strategies to 

maximize tourist influx and perform various events or programs. 
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Various factors that influence the decision of visitors have been identified in studies on the 

choice of destination in Malaysia. According to Ismail et al. (2021), Malaysia becomes one of the 

favourite tourism destinations among the tourists due to its natural beauty. One of the famous 

tourism destinations is Taman Negara Malaysia, also known as Taman Negara National Park 

(Sofianita, 2021). Additionally, Malaysia has diversified tourism resources, ranging from beaches, 

cities, culture, heritage, jungles, food, resorts, health, and business and shopping, which are unique 

in characteristics (Sakolnakorn, 2020). This diversity not only offers a range of experiences for 

visitors but has also become a focal point for travellers' destination choices, enhancing the 

country's appeal. Their findings indicate that various natural or significant locations, together with 

practical factors such as airline availability and hotel costs, frequently affect tourists' ultimate 

choices. This study demonstrates that the selection of destinations in Malaysia is influenced by a 

confluence of cultural richness and natural beauty, thereby contributing to the future of the 

country's tourism sector. 

Finally, every country should improve their environmental factors so that it can increase 

the percentage of tourist arrivals in its country. Moreover, this study on these criteria, which are 

travel arrangement, destination information, economic concern, and tourism seasonality, can 

quickly impact the selection of tourism destinations. It also gives a significant impact of diverse 

perspectives on such locations within a country. This study also examines the elements that can 

influence the choice of selection of tourism destinations in Malaysia. 

 

 

RESEARCH OBJECTIVES  

Following the study’s background, the specific research objectives are stated below: 

1. To investigate the relationship between travel arrangements and tourism destination choice. 

2. To determine the relationship between destination information and tourism destination 

choice.  

3. To examine the relationship between economic concern and tourism destination choice. 

4.  To assess the relationship between tourism seasonality and tourism destination choice. 

 

 

 

METHODOLOGY  

This study used the descriptive quantitative research design to examine how travel arrangements, 

destination information, economic concern, and tourism seasonality influence tourists' destination 

choice in Malaysia. Data were collected using a structured questionnaire distributed via Google 



                                                   Fakulti Hospitaliti, Pelancongan dan Kesejahteraan (FHPK), 

Universiti Malaysia Kelantan 

10 ï 11 September 

105 
 

Forms, divided into four sections: cover letter, demographics, independent variables, and 

dependent variables, and responses on a 7-point Likert scale. The local and international tourists 

aged 18 years and above were the target respondents, who were randomly selected and provided a 

total of 237 participants. The sample size was following the non-probability sampling rule of 30 

to 500 respondents (Sekaran and Bougie, 2016). Data analysis was achieved using SmartPLS 

Software 4, such as descriptive statistics, reliability test, and correlation analysis to establish 

patterns and relationships among variables. All ethical standards were fully followed: voluntary, 

anonymous, and confidential response without the collection of any personal details, and the 

respondents were informed that they had the right to withdraw at any moment. Conduct was guided 

by Universiti Malaysia Kelantan ethics, so there was a valid and genuine study process. 

 

 

RESULTS AND DISCUSSION 

Hypothesis testing was done to examine the relationships among all the constructs. Table 1 shows 

the results of the hypothesis testing. For H1, the findings reveal that Destination Information has 

a positive and significant influence on Destination Choice (β = 0.286; t = 2.921; p = 0.004), thus 

H1 is accepted. For H2, Economic Concern shows a significant and positive effect on Destination 

Choice (β = 0.379; t = 4.101; p < 0.001), indicating strong support for H2. Similarly, H3 is 

supported as Tourism Seasonality positively and significantly impacts Destination Choice (β = 

0.216; t = 3.316; p = 0.001). However, H4 is not supported because Travel Arrangement does not 

have a significant effect on Destination Choice (β = -0.108; t = 1.561; p = 0.119). 

  

 

 
 

Figure 1. Conceptual framework (Extracted from SmartPLS). 
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Table 1.  Results of hypothesis testing 

 

H

yp. 
Paths ɓ SE 

t

-test 
p-values Result 

H

1 
Destination Information -> Destination Choice 0.286 0.098 

2

.921 
0.004 Accepted 

H

2 
Travel Arrangement -> Destination Choice -0.108 0.069 

1

.561 
0.119 Rejected 

H

3 
Economic Concern -> Destination Choice 0.379 0.092 

4

.101 
0 Accepted 

H

4 
Tourism Seasonality -> Destination Choice 0.216 0.065 

3

.316 
0.001 Accepted 

Source(s): Authors’ own work 

 

 

 

CONCLUSION 

The study found that travel arrangement, destination information, and tourism seasonality of travel 

strongly influence tourism destination decisions, while economic concern had no influence. This 

indicates that travellers should continue to prioritize planning efforts, the level and availability of 

source information related to the destination, and the timing of travel, more significantly than 

economic concerns. Findings here should inform best practices for policymakers and tourism 

operators to improve travel arrangements, enhance the dissemination of destination information, 

and better manage the tourism marketing timeline. Overall, despite limitations such as a small 

sample size and purposive sampling, the findings offer early suggestions and recommendations 

for practitioners and stakeholders. Likewise, for future studies, based on the previous discussion, 

it is suggested to increase the respondent sample size, explore other types of respondents, and 

potentially move towards a probability sampling approach to create representative and valid 

findings. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study adds significant knowledge of the significant factors that trigger tourists to make 

choices to visit a destination in Malaysia, including travel arrangements, information about the 

destination, economic factors, and tourism seasonality. These results are important to tourism 

industry stakeholders and practitioners who can use this information to better suit their offerings 

and pursue more focused marketing strategies in a way that is relevant to tourists. For example, if 

travel convenience and travel information about the destination is more transparent and easily 

accessible, it can vastly increase tourist satisfaction. Also, economic factors such as price/value 

for money packages are significant for budget travelers. Tourism seasonality can also be immense 

enough to a tourist to gauge the industry and relevant decision, spatial and time choices available 
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equally. Equally importantly, the study validates sustainable tourism practices where communities 

and ideal policy-making around tourism development can utilize the frameworks and conceptual 

materials as a best practice guide to inform the achievement of some of the Sustainable 

Development Goals (SDGs) around sustainable tourism development, cultural preservation and 

community engagement with tourism development. Ultimately, this research provides tourism 

authority and business with practical knowledge to improving service quality while building 

loyalty among tourists to enhance Malaysia's competitiveness as a preferred destination.  
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ABSTRACT 

This study delves into the importance of Islam in entrepreneurship through an analysis of the 

principles of Maqasid Shariah as derived from hadiths found in Kutub al-Tis'ah. This research 

aims to address the existing gap in the study of Islamic entrepreneurship in Malaysia by offering 

a deeper understanding of how religious principles can be integrated into entrepreneurial 

endeavors. Using a qualitative methodology, this study delves into the phenomenon through 

extensive literature reviews and consultations with both Islamic and non-Islamic experts. Various 

sources such as journal articles, conference papers, academic publications and news articles were 

utilized. Data analysis was conducted using ATLAS.ti software, focusing on textual analysis and 

coding methods. The findings reveal that Islamic ethical values play a significant role in shaping 

entrepreneurial ethics and behaviors, particularly within the context of Malaysian Muslim 

entrepreneurs. The proposed model is comprehensive, blending authentic values derived from 

hadiths, Maqasid Shariah principles and contemporary entrepreneurial requirements. Shariah not 

only provides ethical guidance but also addresses modern business challenges. Hence, an 

entrepreneurial framework rooted in Maqasid Shariah is not only suitable for individual businesses 

but also has the potential to promote a progressive, inclusive and sustainable Islamic economic 

system. 

Keywords: Muslim, Quran, Hadith, Kutub al-Tis'ah, Islamic entrepreneurship 
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PURPOSE AND BACKGROUND 

Entrepreneurship has gained global significance as a key driver of a country's economic growth 

and development, particularly evident during the ongoing COVID-19 pandemic period (Abd 

Rashid, 2020). While previous research has extensively explored entrepreneurship through 

economic, psychological, cultural, and social lenses, there remains a lack of emphasis on 

entrepreneurial endeavors from a religious standpoint (Dana, 2010). Despite an increasing number 

of studies investigating the intersection of religion and entrepreneurship, research on the empirical 

connection between Islam and entrepreneurship presents challenges (Balog et al., 2014). This 

complexity arises from the diverse religious perspectives on entrepreneurship, which often 

incorporate distinct narratives and specific practices derived from various scriptural sources and 

spiritual objectives. 

For Muslims, religion holds a significant place in guiding their lives (Pew Research Centre, 

2012). However, studies have revealed that many Muslim entrepreneurs in Malaysia may not 

consistently integrate Islamic ethics and values into their business practices (Nadzri & Yaacob, 

2019). Research by Wahab and Ahmad (2014) suggests that over 75 percent of Muslim 

entrepreneurs in Malaysia may not adhere to Islamic principles in their business conduct. 

Moreover, academic literature has sometimes portrayed Islam in a misleading light, with certain 

scholars arguing that Islamic teachings are less compatible with entrepreneurial pursuits 

(Gümüsay, 2015). Contrary to this notion, entrepreneurship in Islam is considered a form of 

worship, as it is encompassed within the holistic way of life delineated by Islamic teachings, 

bridging temporal and spiritual realms. According to Islamic tenets, commercial activities attain a 

commendable and virtuous status if they comply with the ethical boundaries established by Islamic 

law. 

These sources, the Quran and Hadith, are crucial primary references for Muslims, guiding 

various aspects of life such as business transactions. Additionally, scholars like Ab Rahman and 

Mohd Dali (2014) advocate for the development of an Islamic entrepreneurship model aligned 

with Maqasid Syariah. In a study by Mubarak et al. (2015), spiritual elements influencing Islamic 

entrepreneurship were investigated through interviews. It was found that entrepreneurial 

motivations are shaped by characteristics and spiritual practices, fostering confidence, adherence 

to ethics, and efficient management, ultimately contributing to successful ventures. This study 

aims to bridge the gap in the field of Islamic entrepreneurship, specifically by centering on the 

hadiths present in al-Kutub al-Tis’ah, with the aspiration of catalyzing advancements in Islamic 

entrepreneurship in Malaysia. 

The outcomes of this research have the potential to enhance Islamic entrepreneurship in 

Malaysia. This, in turn, supports the country's economic growth in alignment with Islamic 

principles, given Malaysia's reputation as the 'Halal Hub Business.' Furthermore, by offering a 
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more profound insight into the integration of religious ideals within entrepreneurship, this study 

aims to bridge the existing research gap on Islamic entrepreneurship in Malaysia. It is anticipated 

that this study will facilitate the advancement of Islamic entrepreneurship models and practices 

that adhere to maqasid syariah and fulfil the country's economic requirements. 

 

 

METHODOLOGY  

This research adopts a qualitative approach aligned with its investigative goal to delve deeper into 

and gain a comprehensive understanding of the subject under examination, offering detailed 

insights into the studied phenomenon (Creswell, 2014). Qualitative research employs inductive 

logic, where researchers derive concepts, hypotheses, and theories from the gathered data. 

Furthermore, the researcher serves as the primary tool for data collection, utilizing methods such 

as interviews, observational assessments of attitudes, analysis of documentary materials, textual 

analysis, visual aids like images or diagrams, audio recordings, and other relevant artifacts 

(Creswell, 2014; Lebar, 2014). Hence, in this study, the researcher functions as the primary 

instrument for gathering data from hadith books. 

This study is a qualitative study using a narrative research approach. In this regard, the 

researcher needs a procedure for data collection. At the initial stage, the researcher needs to collect 

data related to the study and understand the data (Elo & Kyngas, 2007; Talib, 2014). Therefore, 

this study will use primary secondary data, namely hadiths with their interpretations. Meanwhile, 

general secondary data is from the views of Islamic and non-Islamic scholars in journal articles, 

proceedings, sirah notes, scholarly books and newspaper or magazine clippings. After identifying 

the hadith, the researcher will refer to the hadith commentary books to know and understand the 

meaning more clearly from the hadith text. The researcher chose only one commentary book for 

each hadith book above because the commentary book is the most famous and its explanation has 

covered all other commentary books. In addition, the researcher also took the opinions of Islamic 

and non-Islamic scholars found in journal articles, proceedings, scholarly books, sirah notes and 

related newspaper clippings. The researcher considered the opinions of Islamic and non-Islamic 

scholars to ensure that the results of this study are in line with contemporary studies. Figure 1 

shows the data collection process more clearly. 

The main secondary data of this study only uses hadith. As is known, the function of hadith 

towards the Quran is to explain and reinforce the laws contained in the Quran. Therefore, one of 

the efforts of previous scholars to preserve the hadith of the Prophet S.A.W was to write and record 

it. Through the hadith texts, there are reports that contain actions practiced by His Majesty S.A.W 

in his daily life. Business is one of the activities that His Majesty S.A.W engaged in. Therefore, 

the phenomenon of entrepreneurship can be examined from the hadith texts contained in the 
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famous hadith books. Therefore, the researcher chose to explore the phenomenon of 

entrepreneurship contained in the famous hadith books such as al-Kutub al-Tis’ah. Al-Kutub al-

Tis’ah. After completing the collection of hadiths from al-Kutub al-Tis’ah, the researcher will also 

refer to general secondary data, namely two authoritative books of biography, namely al-Sirah al-

Nabawiyyah by Ibn Hisham (210H) and Sirah Ibnu Ishaq by Abd al-Malik b. Hisham. This is 

because if there are stories that are in line with the narration in the collected hadiths, the researcher 

will also include them together to further strengthen the findings of this study.  

The unit of analysis is a particular measure of the subject of study (Hart, 2003). This 

article’s unit of analysis is the individual, i.e, the entrepreneur, as it emerges from news reports or 

stories about the Prophet S.A.W business deals and activities of the Prophet S.A.W and his 

Companions told in apposition in the hadith literature (Hansen et al., 2007). As it is generally 

known, the Prophet S.A.W and his Companions are role model entrepreneurs (Mubarak, 2016). If 

entrepreneurship phenomenon can be searched in the hadiths of Prophet Muhammad S.A.W, it can 

indeed enrich new entrepreneurship theories and practice that is already in existence and may also 

contribute in the development of Islamic entrepreneurship in Malaysia. 

 

 

RESULTS AND DISCUSSION 

Islamic religious values play a very significant role in shaping the ethical framework and practices 

in entrepreneurship, especially in the context of the Muslim community in Malaysia. 

Entrepreneurship is not just an economic activity, but rather a field of worship and social 

responsibility when implemented according to Shariah principles. In this regard, the hadiths 

contained in Kutub al-Tis’ah are the main source of reference that are loaded with moral guidance, 

ethics and business principles with integrity. Therefore, the application of Islamic values based on 

these authentic hadiths can shape ethical entrepreneurial practices based on the pleasure of Allah 

SWT in the context of entrepreneurship in Malaysia. 

The concepts of leadership and responsibility are closely related to the fields of 

entrepreneurship and business. This is in line with the saying of the Prophet SAW which means: 

“Know that each of you is a leader, all of you are responsible for what he leads. (Al-Bukhari, no. 

hadith: 6719). This hadith emphasizes the importance of leadership and trust, which is very 

relevant in managing and developing a business ethically and based on Islamic principles. This 

hadith emphasizes that entrepreneurs are responsible for managing a business with trust and ethics, 

because every decision made affects employees, customers, and society.  The prohibition of Riba, 

Gharar, and Maysir is part of Islam's efforts to purify Muamalat affairs from elements of 

oppression, exploitation, and injustice, as well as to ensure economic and social well-being based 

on Shariah ethics.  
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The values of amanah and sidiq do have influence in the business among Muslim 

entrepreneurs which has already emphasized, trust and honesty are the one of important factor in 

creating trust among trader and customer. Business trust is a key factor in generating customer and 

partner trust and ultimately building trust in the business itself. Historically speaking, the Prophet 

Muhammad (PBUH) was known by the name "Al-Amin" which translates to honest, a description 

that could also be used to explain his business practice, which in turn drew attention to potential 

customers and businessmen. In economic terms, the use of trust in commercial activities can 

promote transparency, lower the risk of fraudulent transactions and stabilize the market. 

In conclusion, the proposed Islamic entrepreneurship model is holistic in nature because it 

combines Islamic values sourced from authentic hadiths with the principles of Maqasid Shariahh 

and contemporary needs. This model not only serves as a guide for Muslim entrepreneurs to 

achieve success in the world but also makes business an act of worship that brings blessings and 

prosperity in the hereafter. With the support of a strong Islamic institutional system in Malaysia, 

this model has the potential to become a framework for the development of Islamic 

entrepreneurship that is ethical, sustainable and relevant, and contributes to the well-being of 

society and national development in a fair, sustainable, inclusive and continuous manner. 

 

 

 

CONCLUSION 

Finally, all knowledge of entrepreneurship will finally be delivered to the knowledge of Shariah, 

in the sense that the foundation of Islamic entrepreneurship and the principle of so that it must be 

based on the law and ethics posed by Shariah. This is because the Islamic Shariah is not a mere 

guideline; it also provides some answers to challenges posed in the business world. By observing 

five dimensions of Maqasid Shariah in Islamic entrepreneurship provide a basic reference for 

developing busines that take the principle of ethical, sustainability and Shariah compliant as well 

as the principles of religious such as trust (al-amin), honest ( al-sidq ), modesty and fortitude, 

justice, wisdom, charity, no to usury, obvious boundaries of halal and haram, tolerance and 

optimism as well as tawakal. 

Moreover, Islamic entrepreneurship not only seeks material profits, but it is also as a form 

of the development of ummah and empowerment of just and fair economy. It raises the 

understanding, that every business activity is trust and worship, and must be done with a sense of 

full responsibility of Allah SWT and society. Hence, the Muslims must know and apply Islamic 

entrepreneurial knowledge that is based on the Shariahh, and the success can be achieved both in 

this world and the hereafter (Quran 8:29) which is in accordance with the goal of life of a Muslim 

that is attempting to seek for the pleasure (Redha) of Allah SWT. 
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CONTRIBUTION OF STUDY  

The strengthening of Islamic values in entrepreneurship has significant practical implications for 

various parties involved in the business ecosystem and economic development. For Muslim 

entrepreneurs, this approach provides an entrepreneurial framework that not only emphasizes the 

achievement of material profits alone but also combines it with religious demands that guarantee 

blessings, justice, and universal well-being. In addition, these findings also provide useful 

guidance to policymakers in formulating more integrated and Shariah-based entrepreneurship 

development policies. In the context of educational and research institutions, these findings justify 

the need to enrich entrepreneurship curricula with elements of Islamic values, as well as encourage 

more research focused on the integration between Shariah principles and contemporary business 

practices. More broadly, these practical implications also benefit society at large through economic 

development based on religious values, which indirectly contributes to reducing inequality, 

increasing consumer confidence, and strengthening a culture of business integrity. Therefore, an 

entrepreneurial approach based on the principles of Maqasid Syariah is not only relevant in the 

context of a particular individual or business, but is also capable of forming a comprehensive, 

progressive, and sustainable Islamic economic system. 
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ABSTRACT 

This study examined the factors influencing healthy eating intentions among students at Universiti 

Malaysia Kelantan (UMK), guided by the Theory of Planned Behaviour (TPB). It focused on the 

roles of attitude, subjective norms, perceived behavioral control, and social support in shaping 

students’ intentions to adopt healthier eating habits. Data were collected through an online survey 

involving 250 randomly selected students from the Faculty of Hospitality, Tourism, and Wellness 

(FHPK). Most respondents were female (54.5%) and aged between 21–23 years (64.3%). In terms 

of academic level, Year 3 students made up the largest group (41.2%), followed by Year 2 (39.2%). 

The majority were from the tourism program (51.8%), followed by wellness (31.8%) and 

hospitality (16.5%). Attitude had the highest mean among the IVs (M = 3.99), followed by 

perceived behavioural control (M = 3.88), subjective norms (M = 3.84), and nutritional knowledge 

(M = 3.83). The DV, healthy eating intention, recorded the highest overall mean (M = 4.19), 

reflecting strong intentions. Findings revealed that positive attitudes, strong social influence, 

confidence in making healthy food choices, and good nutrition knowledge were key predictors of 

healthy eating intention. These insights highlight the importance of targeted health promotion 

strategies that enhance these factors to encourage better dietary habits among university students. 

Keywords: Healthy eating intention, Theory of Planned Behavior (TPB), University students, 

Attitude, Subjective norms 
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PURPOSE AND BACKGROUND 

Healthy eating plays a vital role in maintaining physical and mental well-being and preventing 

chronic diseases such as obesity and cardiovascular disorders. University students are particularly 

vulnerable to poor dietary habits due to academic stress, financial constraints, and peer influence 

(Alakaam et al., 2021). As they undergo a transitional life stage, their dietary behaviors can set the 

foundation for lifelong habits. The Theory of Plannrd Behavior (TPB) by Ajzen (1991) is widely 

used to explain healthy eating intentions. It comprises three constructs: attitude (positive or 

negative views on healthy eating), subjective norms (social pressures from peers and others), and 

perceived behavioral control (confidence in the ability to eat healthily). Studies show that social 

media, peer influence, access to nutritious food, and cooking skills significantly shape these 

constructs (Montano & Kasprzyk, 2019; Sahibzada et al., 2021; Rohde et al., 2020). 

In Malaysia, the university student increasingly adopt unhealthy eating patterns, influenced 

by cultural, economic, and environmental factors (Kamaruddin et al., 2021). Understanding these 

behaviors among FHPK students using TPB can guide effective interventions, supporting 

Malaysia’s nutrition strategy (Ministry of Health Malaysia, 2022; WHO, 2020). 

 

 

METHODOLOGY  

Research Design 

This study adopts a quantitative, cross-sectional design to examine factors influencing healthy 

eating intentions among university students, guided by the Theory of Planned Behaviour (TPB). 

Data were collected using standardized questionnaires to measure attitudes, subjective norms, 

perceived behavioural control, and nutritional knowledge. The deductive approach was used, 

starting with established theories to test specific hypotheses.A cross-sectional study was chosen to 

capture data at a single point in time, enabling the researcher to analyze relationships between 

variables without establishing causality. This approach is ideal for understanding the current 

dietary intentions of students and is efficient for large samples. 

Population and sample size 

The study focused on students from the Faculty of Hospitality, Tourism, and Wellness (FHPK) at 

Universiti Malaysia Kelantan, consisting of 2,971 students from Year 1 to Year 4 across the 

hospitality, tourism, and wellness departments. These students represent diverse demographic 

backgrounds and varying nutritional awareness, making them suitable for investigating healthy 

eating behaviour. A sample size of 255 students was selected based on guidelines by Roscoe 

(1975), ensuring statistical reliability and meaningful results. This size falls within the 

recommended range of 30–500 for behavioral studies. 
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Sampling Method 

A stratified random sampling method was employed, dividing students by academic year, gender, 

and program. This ensures a representative and diverse sample while minimizing bias. A total of 

250 respondents were included, enhancing the validity and generalizability of the findings. 

Instrumentation 

In this study, data were collected using a structured questionnaire distributed through Google 

Forms, allowing efficient and convenient access via mobile devices. The use of simple random 

sampling ensured that all respondents had an equal chance of participation. The questionnaire was 

divided into three main sections. The first section captured demographic information such as 

gender, ethnicity, age, marital status, education level, and personal income. The second section 

measured key constructs based on the Theory of Planned Behaviour (TPB), with items adapted 

from established studies by Povey et al. (2000), Conner and Norman (2005), and Fila and Smith 

(2006). This section included 7 items for attitude, 6 items for subjective norms, 3 items for 

perceived behavioural control, and 8 items for nutritional knowledge. The third section assessed 

healthy eating intention using 13 items. All items were presented in a closed-ended format using 

a 5-point Likert scale ranging from 1 (Strongly Disagree) to 5 (Strongly Agree), enabling 

quantitative analysis. The internal consistency of the constructs was evaluated using Cronbach’s 

alpha, with values ranging from 0.81 to 0.95, indicating good to excellent reliability. 

Data analysis 

In this study, frequency analysis was employed to examine the distribution of values within the 

dataset, particularly to analyze the respondents’ demographic profiles. This method enabled the 

presentation of data in percentages, providing insights into trends and common patterns among the 

participants. Additionally, descriptive statistics were used to summarize and describe the main 

features of the data, including means, standard deviations, and frequencies.  

 

 

RESULTS  

Demographic Profiles 

Regarding demographic profiles, the distribution of the 255 respondents involved in the study. The 

majority were female (54.5%, n=139), while males made up 45.5% (n=116). Most respondents 

were aged 21 to 23 years (64.3%, n=164), followed by those aged 24 to 26 years (19.2%, n=49), 

and 18 to 20 years (16.5%, n=42). In terms of year of study, Year 3 students represented the largest 

group (41.2%, n=105), followed by Year 2 (39.2%, n=100), Year 4 (10.6%, n=27), and Year 1 

(9.0%, n=23). Regarding race, Malays comprised the largest proportion (29.4%, n=75), closely 
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followed by Indians (29.0%, n=74), Chinese (25.9%, n=66), and Others (15.7%, n=40). As for 

their course of study, the majority were from SAP (51.8%, n=132), followed by SAS (31.8%, 

n=81), and SAH (16.5%, n=42). 

Level of dependent and independent variables 

The table presents the mean and standard deviation for both independent and dependent variables. 

Among the IVs, attitude had the highest mean (M = 3.99), followed by perceived behavioural 

control (M = 3.88), subjective norms (M = 3.84), and nutritional knowledge (M = 3.83). The DV, 

healthy eating intention, recorded the highest overall mean (M = 4.19), indicating strong intention 

levels. In terms of variability, attitude and subjective norms had the highest standard deviation (SD 

= 1.24), while perceived behavioural control and nutritional knowledge followed (SD = 1.20 and 

1.15, respectively). The DV showed moderate variability with SD = 0.94. 

Table 4.1: Descriptives statistic of dependent and independent variables 

 N Mean Standard Deviation 

Attitude 255 3.99 1.24 
Subjective Norms 255 3.84 1.22 
Perceived Behavioural control 255 3.88 1.20 
 Nutritional knowledge 255 3.83 1.15 
Healthy Eating Intention 255 4.19 0.94 

 

 

 

DISCUSSION 

The descriptive findings reveal that among the independent variables, attitude towards healthy 

eating scored the highest mean (M = 3.99, SD = 1.24), suggesting that students generally perceive 

healthy eating positively. This is consistent with previous studies indicating that positive attitudes 

are strong predictors of healthy dietary intentions (Conner & Norman, 2021). Perceived behavioral 

control (M = 3.88, SD = 1.20) and subjective norms (M = 3.84, SD = 1.22) were also rated 

moderately high, indicating that students feel somewhat confident in their ability to eat healthily 

and are influenced by their social environment (Ajzen, 1991; Povey et al., 2000). Nutritional 

knowledge had the lowest mean among the IVs (M = 3.83, SD = 1.15), implying that while students 

may have basic knowledge, there is room for improvement in awareness and understanding. The 

dependent variable, healthy eating intention, recorded the highest mean (M = 4.19, SD = 0.94), 

reflecting strong intentions among students to adopt healthier dietary practices. This supports 

findings that intention is a key component of the Theory of Planned Behavior and a strong predictor 

of behavior when attitude, control, and norms are favorable (Montano & Kasprzyk, 2019). 
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CONCLUSION 

The findings of this study indicate that university students demonstrate a strong intention to engage 

in healthy eating behaviours, as reflected by the high mean score for healthy eating intention. 

Among the predictors, attitude emerged as the most influential factor, followed closely by 

perceived behavioral control and subjective norms, while nutritional knowledge scored 

comparatively lower. These results align with the Theory of Planned Behaviour, emphasizing the 

importance of positive perceptions, social influence, and self-efficacy in shaping healthy eating 

intentions. Therefore, health promotion programs targeting these factors particularly by 

strengthening positive attitudes and improving nutritional knowledge may effectively support 

healthier dietary practices among university students. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study contributes to understanding the key psychosocial factors influencing healthy eating 

intentions among university students using the Theory of Planned Behaviour. The findings offer 

practical guidance for universities and health authorities to design targeted interventions that 

enhance nutrition knowledge, foster positive attitudes, and strengthen social support. Improving 

access to healthy food and offering student-friendly health programs can empower students to 

make better dietary choices, promoting long-term healthy eating habits. 
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ABSTRACT 

This study assessed the impact of “Mindful Slim at Workplace,” an eight-week corporate wellness 

program implemented at Ajinomoto (Malaysia) Berhad. The initiative aimed to foster sustainable 

lifestyle change through integrated nutrition education, physical activity, coaching, and digital 

support. Twenty-five employees were evaluated using a pre-post design via Knowledge-Attitude-

Practice (KAP) surveys, anthropometric measurements, and qualitative feedback. The results 

showed improvements in nutritional knowledge, healthier food attitudes, and behaviour changes 

including increased breakfast frequency, higher water intake, and reduced fast-food consumption. 

Notably, 83.3% of participants lost weight (up to 17.0 kg), while others reported enhanced energy, 

menstrual regularity, and improved health markers. These outcomes highlight the value of 

structured, holistic workplace interventions in cultivating long-term employee well-being. 

Keywords: Workplace wellness, behavioural change, nutrition education, corporate health, 

lifestyle intervention, KAP survey, Malaysia 

 

PURPOSE AND BACKGROUND 

In Malaysia, non-communicable diseases (NCDs) continue to escalate, largely driven by unhealthy 

dietary patterns and sedentary lifestyles. Given the significant amount of time individuals spend at 

work, the workplace presents a strategic and impactful setting for implementing health 

interventions. In response to this growing concern, the “Mindful Slim at Workplace” program was 

developed as a structured and holistic initiative aimed at promoting sustainable behavioural change 

mailto:norsyamlina@umk.edu.my
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among employees. The program focuses on improving nutritional awareness, fostering healthy 

habits, and supporting long-term weight management. 

Implemented over an eight-week period from October 2024 to January 2025 at Ajinomoto 

(Malaysia) Berhad in Selangor, the program integrated multiple components designed to promote 

lasting lifestyle improvements. These included weekly nutrition education sessions conducted 

either in-person or online, guided workbooks and reflective journaling to encourage self-

awareness, and affirmation exercises alongside health-related podcasts to support positive mindset 

development. 

To enhance engagement and peer accountability, the program also leveraged WhatsApp-

based support groups, enabling continuous communication, motivation, and encouragement 

among participants. Additionally, weekly physical activity and dietary challenges were introduced 

to sustain motivation and drive participation. Activity targets included achieving at least 10,000 

steps per day and completing a minimum of two exercise sessions per week. 

This paper aims to evaluate the effectiveness of the “Mindful Slim at Workplace” program 

in enhancing employees’ nutrition knowledge, improving attitudes and dietary practices, and 

achieving meaningful health outcomes. It also discovers the potential of structured workplace 

wellness interventions as a replicable model for corporate health promotion and NCD prevention. 

The program was guided by four core objectives: (1) to enhance participants’ nutritional 

knowledge; (2) to promote regular physical activity; (3) to instil long-term healthy eating 

behaviours; and (4) to support sustainable weight loss through a holistic and achievable approach. 

 

 

METHODOLOGY  

Study Design 

This study employed a pre-post single-arm intervention design to evaluate changes in participants’ 

health knowledge, attitudes, behaviours, and physical metrics over the course of the program. The 

absence of a control group was mitigated by the use of both quantitative and qualitative tools to 

comprehensively assess outcomes. 

Participants 

A total of 25 employees from Ajinomoto (Malaysia) Berhad voluntarily enrolled in the program 

through internal communication channels. To ensure consistency and safety throughout the 
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intervention, the inclusion criteria required participants to be aged 18 years and above, available 

for the full eight-week duration of the program, and free from any medical conditions or pregnancy 

that would restrict physical activity. All participants provided written informed consent prior to 

joining the program. No financial incentives were given, and participation was entirely voluntary. 

Ethics 

The study was reviewed and approved by the internal ethics board of AAA Vision PLT. All 

procedures were conducted in accordance with the ethical standards outlined in the Declaration of 

Helsinki, ensuring respect for participant rights, confidentiality, and well-being. 

Data Collection Tools 

Three main tools were used to gather data throughout the intervention. First, a Knowledge-

Attitude-Practice (KAP) survey consisting of 10 knowledge items, 5 attitude items, and 6 

behaviour indicators was administered before and after the program to assess cognitive and 

behavioural shifts. Second, anthropometric measurements—including weight and height—were 

collected to calculate participants’ Body Mass Index (BMI) and monitor physical changes. Third, 

qualitative feedback was gathered through written reflections and structured group sharing 

sessions, providing deeper insight into participant experiences and perceived benefits. 

Data Analysis 

Quantitative data obtained from the KAP surveys and anthropometric measurements were 

analysed descriptively to identify changes in nutritional knowledge, attitudes, and physical 

indicators. Meanwhile, the qualitative data from reflections and group discussions underwent 

thematic analysis to identify recurring themes and patterns related to participants’ motivation, 

challenges, and lifestyle changes throughout the intervention. 

 

 

RESULTS AND DISCUSSION 

Weight and BMI Changes 

The eight-week intervention led to noticeable changes in participants’ weight and Body Mass 

Index (BMI). A total of 83.3% of participants recorded weight loss, with reductions ranging from 

0.3 kg to 17.0 kg. This variation reflects diverse individual responses to the intervention, with 

some participants achieving significant progress in weight reduction. Meanwhile, 16.7% of 

participants either maintained their weight or experienced slight weight gain. These cases were 

mostly attributed to increased muscle mass, different metabolic responses, or lifestyle factors. A 

small group of participants experienced a weight gain of 1.7 kg to 3.9 kg, highlighting the 

importance of acknowledging individual variability when assessing outcomes. 
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Nutrition Knowledge Improvements 

Pre- and post-intervention assessments using the Knowledge-Attitude-Practice (KAP) survey 

revealed significant enhancements in participants’ nutritional understanding. Awareness of the 

components of a balanced diet increased from 92% to 100%, demonstrating complete 

comprehension by the end of the program. Knowledge of carbohydrates as the body’s main energy 

source improved notably, rising from 40% to 60%. Similarly, understanding of the role of protein 

in bodily functions increased from 76% to 100%, while recognition of fish as a high-quality protein 

source rose from 88% to 96%. These marked improvements underscore the effectiveness of the 

intervention in strengthening nutrition literacy and dispelling common misconceptions. 

Attitude Shifts 

Participants also showed positive shifts in their attitudes toward food choices. The proportion of 

participants who based their food choices mainly on taste decreased from 68% to 48%, reflecting 

a shift towards more health-conscious decision-making. Those who reported a preference for 

healthy food increased from 88% to 100%, while preference for sweet foods dropped significantly 

from 40% to 12%. These findings suggest a growing awareness and prioritization of nutritional 

value over indulgence. 

Behaviour Changes 

Behavioural improvements were evident in several key areas. More participants began consuming 

regular breakfasts and increased their daily water intake, both of which are essential components 

of a healthy lifestyle. The frequency of fast-food consumption declined dramatically, with only 

4% of participants reporting regular intake compared to 24% at baseline. Additionally, healthier 

snacking habits were adopted, with fruits, oats, and yogurt becoming common choices among 

participants. These behavioural shifts indicate a meaningful adoption of healthier routines. 

Participant Feedback (Themes) 

Qualitative feedback collected through reflections and sharing sessions provided rich insights into 

participants’ personal experiences. A common theme was an increase in daily energy levels and a 

reduction in fatigue. Female participants reported improvements in menstrual regularity, 

highlighting the broader physiological benefits of healthier living. Many participants expressed a 

heightened awareness of their food choices and a commitment to maintaining an active lifestyle. 

Furthermore, several individuals noted improvements in health indicators such as cholesterol 

levels and blood pressure, which they attributed to the combined effect of dietary improvements 

and increased physical activity. 
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The intervention successfully combined education, digital engagement, and peer 

accountability to promote healthier habits. The use of KAP surveys and qualitative insights 

revealed both cognitive and behavioural shifts. While results varied among individuals, the overall 

trend showed improved health literacy and actionable lifestyle changes. 

Challenges such as adherence and motivation gaps underline the importance of 

personalized support. Muscle gain or minor weight increases also highlight the need for broader 

success indicators beyond weight loss alone. 

 

CONCLUSION  

“Mindful Slim at Workplace” proved effective in improving employees' nutrition knowledge, 

health attitudes, and lifestyle behaviours. With strong engagement and measurable outcomes, this 

model shows promise for scaling to other corporate environments. 

 

 

IMPLICATIONS FOR PRACTICE  

This program has the potential to serve as a benchmark for implementing scalable workplace 

wellness strategies, cost-effective prevention of non-communicable diseases (NCDs), and 

comprehensive corporate health promotion frameworks. Prior research confirms that workplace 

interventions combining nutrition education, behavioural reinforcement, and peer support are 

among the most effective in driving sustainable change (Afshin et al., 2017; Rongen et al., 2013). 

To ensure the sustainability of such initiatives, continuous organizational commitment is essential, 

supported by tailored follow-up interventions and the integration of these efforts into long-term 

occupational health planning (Cancelliere et al., 2011). 
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ABSTRACT 

The tourism industry is environmentally sensitive. The damage to tourism caused by a crisis or 

disaster may not only have profound implications for the national economy but also threaten the 

livelihoods of many in the destination. This study aims to examine the influence of tourists' 

motivations on travel decisions during a crisis in Malaysia. Data from 220 millennial tourists was 

analysed using multiple linear regression to assess the impact of push and pull factors on travelling 

decisions during the crisis. Findings reveal that tourists' motivation significantly influences their 

travel decisions. Key influencing factors include physical health, pleasure and satisfaction, 

knowledge gained, and local community behaviour. Physical health and relaxation are crucial, 

while tourist attractions and social media promotions are significant pull factors. This study 

provides advantageous ideas for tourism agencies and entrepreneurs to create opportunities from 

crisis-driven tourism changes. 

Keywords: Tourism crisis, Travel motivation, Millennials, Push and pull factors, Travel decision-

making 

 

 

 

PURPOSE AND BACKGROUND 

The tourism sector is highly vulnerable to external shocks such as pandemics, natural disasters, 

and political or economic instability, which disrupt travel flows and threaten economies reliant on 

tourism [4]. The COVID-19 pandemic highlighted this fragility, causing an unprecedented global 

decline in tourism and prompting a shift in travel motivations toward health, safety, emotional 
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well-being, and risk avoidance [1;8]. Tourist motivations are often shaped by push factors (internal 

drivers such as escapism, health, and personal fulfilment) and pull factors (external destination 

features such as attractions, climate, and accessibility) [5;9]. In crisis contexts, these motivations 

may shift significantly, with travellers seeking safety, wellness, cost-effective options, and 

emotional relief [2;9]. 

Millennials, born between 1981 and 1996, are a pivotal demographic in the post-crisis 

tourism landscape. They are highly influenced by digital platforms, value authenticity and 

sustainability, and favour flexible, budget-conscious, and wellness-focused travel [3;7]. Despite 

their significance, limited empirical studies have specifically examined how push and pull factors 

influence Millennials’ travel behaviour during crises, particularly within the Malaysian context 

[2;6]. This study investigates the impact of push and pull factors on Malaysian Millennials' travel 

decisions during crisis periods, using survey data from 220 respondents. Key motivators identified 

include physical health, personal satisfaction, experiential learning, and positive community 

engagement. The findings offer practical insights for destination marketers and tourism planners 

to realign post-crisis recovery strategies with evolving Millennial travel preferences. 

 

 

 

METHODOLOGY  

This research adopted a quantitative approach through structured questionnaires. The survey was 

distributed both online and physically in tourist locations. Participants responded to items 

measuring push and pull motivational factors using a 5-point Likert scale. Responses were 

analysed using the Weighted Average Index (WAI), while regression analysis identified 

statistically significant predictors of travel behaviour. The sample size was determined based on 

Hair et al.'s rule (minimum 5–10 times the number of variables), resulting in a minimum of 200 

respondents.  

 

 

 

RESULTS AND DISCUSSION 

A total of 220 complete responses were received and analysed. Regression analysis yielded key 

indicators influencing decision-making: physical health (β=0.195), escapism (β=0.345), 

satisfaction (β=0.267), and tourist behaviour (β=0.069), all statistically significant. Respondents 

showed strong agreement (>80%) with push factors such as physical health, escapism, experience, 

satisfaction, social interaction, and personal responsibility. All were rated as “very high” 
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motivators (WAI > 0.85). Pull factors like attractions and social media promotion were also 

influential. However, aspects such as cost, transportation, and cleanliness had a weaker influence. 

Social media played a key role in travel discovery, surpassing personal referrals. Many 

respondents admitted discovering travel options through platforms like TikTok and Instagram. 

Moreover, positive reviews and user-generated content were trusted more than traditional 

advertisements. This has major implications for marketing strategies. 

Regression Model 

The regression model shows that health, escapism, satisfaction, and tourist behaviour significantly 

influence travel decisions during crises (R² = 0.544, p < 0.001): 

 

Y = 0.730 + 0.195X₁ + 0.345X₂ + 0.267X₃ + 0.069X₄ 

(X  = Health, X  = Escapism, X  = Satisfaction, X  = Tourist behaviour) 

 

Table 1. Significant variables for travel during a crisis 

Variable Coefficient p-value 

Physical health 0.195 0.001* 

Escapism 0.345 0.000* 

Satisfaction 0.267 0.000* 

Behaviour of tourist 0.069 0.036** 

Constant 0.7301  

Prob>F 0.000  

R-squared 0.544  

Source: Analysis results (2024) 

 

The findings confirm that financial concerns outweigh infection fears during crises. 

Psychological needs, such as escape and well-being, strongly motivate travel, especially among 

Millennials. The push factors showed higher influence compared to pull factors, indicating that 

internal needs such as health and psychological relief are more prominent during crises. This is 

consistent with post-pandemic studies, which show tourists valuing emotional safety over 

adventure. 

 

 

CONCLUSION 

This study explored the influence of push and pull factors on Millennials’ travel decisions during 

crises in Malaysia. Based on responses from 220 participants, the findings reveal that internal 
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motivators, including physical health, personal satisfaction, experiential enrichment, and a sense 

of responsibility, play a dominant role in shaping travel choices. External factors such as 

destination appeal and positive local community interactions also contribute significantly to 

decision-making. Regression analysis confirms that health consciousness, emotional satisfaction, 

knowledge acquisition, and community engagement are key determinants in crisis-related travel 

behaviour. Additionally, the growing role of social media and digital storytelling underscores the 

critical importance of online platforms in shaping travel intentions. 

These insights offer valuable implications for tourism stakeholders. In times of uncertainty, 

Millennials prioritize psychological recovery, relaxation, and reassurance over conventional 

physical attractions. Therefore, post-crisis tourism strategies must shift toward wellness-focused, 

affordable, and authentic experiences that resonate with evolving tourist expectations. To rebuild 

confidence in travel, especially domestic tourism, destination marketers and planners should 

integrate health-conscious travel packages, community-based offerings, and targeted digital 

campaigns. Such alignment with Millennial values can support resilient and sustainable tourism 

recovery in the post-crisis landscape. 

 

 

CONTRIBUTION/ PRACTICAL IMPLICATIONS  

This study contributes to tourism crisis literature by providing empirical evidence on millennial 

behaviour in Malaysia. It suggests that government bodies and travel agencies incorporate 

wellness, flexible travel policies, and digital promotions into their tourism recovery frameworks. 

Community-based and proximity tourism initiatives should also be leveraged as safer, more 

sustainable alternatives in times of crisis. 
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ABSTRACT 

This study explores the role of TikTok in promoting tourist destinations among students at 

Universiti Malaysia Kelantan (UMK). By analysing the types of content that resonate with the 

UMK population, the study uses a quantitative research design and an online survey method to 

analyse how TikTok influences students’ travel preferences and behaviours. The online survey 

will target a purposive sample of UMK students who are active TikTok users, ensuring that the 

respondents are engaged with tourism-related content on the platform. Descriptive analysis, 

reliability test, including Pearson correlation, will be used to analyse the data to allow for the 

identification of patterns and relationships between TikTok engagement and students’ tourism 

behaviours. The research also incorporates a pilot test to ensure the reliability and clarity of the 

survey instrument. Through the data analysis, the research highlights TikTok’s potential as an 

effective tool for tourism promotion, especially in a digital age where the young generation 

increasingly relies on social media for tourism marketers seeking to target this demographic and 

enhance destination visibility through viral and user-generated content on TikTok.   

Keywords: Social Media, Destination, Kota Bharu 

 

PURPOSE AND BACKGROUND 

In recent years, social media has emerged as a transformative force in the landscape of tourism 

marketing. Social media sites have created a new level of access to information and experiences 

in how visitors discover, select, and plan trips unlike traditional marketing channels such as 

exhibitions, fairs, leaflets, or door-to-door promotion. Platforms like Facebook, Instagram, and 

about:blank
mailto:h22a0344@siswa.umk.edu.my
mailto:h22a0845@siswa.umk.edu.my
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TikTok have become increasingly popular for promoting travel destinations. According to Shang 

et al. (2021), social media positively influences tourists’ intention to visit through shaping 

subjective norms and perceptions. These platforms empower users to actively share their travel 

experiences, offer personal reviews and recommendations, and engage in real-time interactions 

with both peers and tourism brands. 

Consequently, social media is not only a promotional tool but also a participatory medium 

that shapes travel decisions, influences consumer perceptions, and contributes to the co-creation 

of tourism experiences. This paradigm shift underscores the importance of understanding how 

social media influences tourism behavior, branding strategies, and destination image in the digital 

age. The transformation is particularly marked in destination marketing, where social media 

content has shown a remarkably high level of influence on users’ attitudes and travel intentions 

(Sigala, 2016; Zhang et al., 2024). TikTok has also been the focus of research exploring consumer 

satisfaction and purchase intentions regarding tourism products and destinations (Zhang, 2023). 

Since its launch, TikTok has enjoyed record-breaking growth, quickly becoming one of the world’s 

most-used social media platforms (Kalhan Rosenblatt, 2021). Characterized by short-form video 

content, TikTok ensures high engagement through an algorithm that promotes trending content—

offering lesser-known destinations opportunities for high exposure. Liu, Jiang, and Arshad 

Muhammad (2024) indicate that TikTok’s entertaining, informative, and interactive content can 

induce flow experiences that positively shape users’ behavioral intentions toward travel. 

While studies have highlighted the role of social media in shaping tourist perceptions 

(Xiang & Gretzel, 2010; Mariani, Mura, & Di Felice, 2016), few have focused on TikTok’s unique 

features—short-form video, algorithmic content curation, and influencer-driven trends—and their 

effects on destination choice. This gap poses challenges for tourism marketers and destination 

management organizations (DMOs) aiming to understand the digital-media behaviours of young 

travellers. The volatile and viral nature of TikTok trends further complicates the ability of DMOs 

to craft sustainable and timely marketing strategies (Dwivedi et al., 2021). Hence, there is a critical 

need to understand the extent to which TikTok content can inspire travel aspirations, influence 

student perceptions of destinations, and shape their planning decisions (Liu, Jiang, & Muhammad, 

2024; Savelyeva, 2023). 

Therefore, this study aims to investigate how TikTok promotes tourist destinations among 

student travellers, particularly by analysing student engagement with travel content, the role of 

influencers, and the narrative power of short-form videos. By focusing on higher institution 

students in East Coast of Malaysia as a case group, this study seeks to address the gap in the 

literature and provide actionable insights for destination marketing strategies targeting the student 

demographic. 
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LITERATURE REVIEW  

Perceived Quality 

Perceived quality content is a crucial influence on consumer behaviour, particularly in today’s 

digital age, where individuals are bombarded with unlimited quantities of information. Hence, the 

destination marketing will affect the sense and information quality on flow and visit intention. 

According to Macdonald and Sharp (2000), the quality of content has resulted in consumer 

satisfaction and trust because it is seen as more informative and credible. 

Awareness  

According to Savelyeva (2023), students’ travel intentions are considerably influenced by the 

accessibility of the platform’s readily visible and visually consuming content, where the majority 

depend on peers and influencers in choosing trips. The necessity for tourist marketing tactics that 

appeal to students' tastes and behaviours is highlighted by the confluence of awareness, interest, 

and social media. These strategies should impact students' travel choices in a manner similar to 

how educational marketing shapes their academic and professional choices.  

Trust 

Trust and engagement strongly affect decision-making in areas like consumer behavior and 

organizational dynamics. People engage more with social media when they trust influencers, 

content creators, and the platforms. A recent meta-analysis shows that influencer credibility and 

attractiveness significantly drive audience engagement and purchase intention (Barari, Eisend, & 

Jain, 2025). In a similar vein, Ali et al. (2022) show that with perceived insider status serving as a 

mediator, employee engagement is increased when managers are trusted. According to this 

analogy, engagement level especially among students can be strongly impacted by consumer trust 

in influencers or content on sites like TikTok.    

 

 

METHODOLOGY  

This research uses a quantitative approach as part of its methodology in studying how TikTok 

promotes tourist destinations. This study employs a convenience sampling method. For the 

research instruments, this study was adapted from Savelyeva (2024).  
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RESULTS AND DISCUSSION 

 

Table 1: Correlation analysis 

Variables Pearson 

Correlation (r) 

Remarks 

Awareness and Interest 0.59** Moderate positive and significant 

correlation 

Trust and Engagement 0.66** Moderate positive and significant 

correlation 

Perceived Content 

Quality 

0,74** Strong positive and significant 

correlation 

**Correlation is significant at the 0.01 level (2-tailed). 

 

The findings in Table 1 are supported by Zhou, Sotiriadis, and Shen (2023), who showed 

that short-form TikTok videos when they foster trust and provide hedonic motivation strongly 

enhance travel decision-making among younger users. They found that the quality and appeal of 

visual content significantly drive destination choice in this demographic. It is similar to Zhou, 

Sotiriadis, and Shen (2023), who examine how perceived trust is the most influential driver in the 

use of TikTok for travel decisions among young Chinese tourists. It also confirms that visually 

engaging short videos on TikTok significantly shape destination choice.  

In the context of trust and engagement, the findings are supported by Savelyeva (2023), 

who examined the role of social media platforms such as TikTok in raising awareness of lesser-

known travel destinations. The study concluded that repeated exposure to tourism-related content 

not only increases individuals’ familiarity with a location but also fosters a deeper interest in 

exploring it. This effect is particularly pronounced among younger audiences, who often rely on 

social media as a primary source of travel inspiration. Similarly, Tan and Abd Halim (2021) 

conducted a comprehensive review on youth travel decision-making and concluded that platforms 

like Facebook, Instagram, and YouTube have become critical in influencing the planning 

behaviors of young travelers. They found that peer-generated reviews and shared content strongly 

affect travel decisions, and that tourism businesses increasingly leverage social media as a strategic 

communication channel. 

Walsh et al. (2024) found that trust in content creators, particularly influencers, plays a 

significant role in shaping how users engage with social media content. Their study on TikTok 

revealed that when users perceive creators as authentic, honest, and relatable, they are more likely 

to pay attention to the content and act on recommendations, such as travel suggestions. However, 

the research also showed that overtly commercialised or sponsored content can reduce perceived 

authenticity and, in turn, lower engagement, especially for creators with large followings. This 
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aligns with broader findings that perceived trustworthiness both of the platform and the content is 

a strong predictor of user interactions such as liking, commenting, and sharing videos (Walsh et 

al., 2024). 

 

 

CONCLUSION 

In summary, the influence of TikTok as a dynamic, short-form video platform on students' travel 

awareness and intentions is notably strong when the content is both visually engaging and 

presented by authentic, trustworthy creators. A meta-analysis by Barari, Eisend, and Jain (2025) 

found that the effectiveness of influencer marketing hinges on attributes like credibility, 

attractiveness, and expertise highlighting that trust is a vital driver of engagement. This platform 

also empowers it to function as more than entertainment; it becomes a potent tourism marketing 

tool that resonates deeply with youth audiences. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study will shed light on how TikTok influences students’ travel choices as the platform 

becomes increasingly popular, especially among the youth. It is very important that players in 

tourism know this trend for them to adapt their marketing strategy properly. In the context of travel 

behaviour, this study will enhance the knowledge of the function of social media in the context of 

modern tourism through analysing how TikTok influences the travel attitudes and behaviours of 

students. The data can be utilized to set the determinants that impact students’ intentions to travel 

to destinations based on TikTok material. 
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ABSTRACT 

This study examines the determinants of internship satisfaction among final-year students at 

Universiti Malaysia Kelantan (UMK) within the hospitality, tourism, and wellness sectors. 

Internship satisfaction plays a pivotal role in shaping students’ professional perceptions, skill 

development, and future career decisions in these industries. The research focuses on three primary 

factors: industry involvement, student self-commitment, and internship program planning. 

Adopting a quantitative research design, data were collected from 341 seventh-semester students 

at the Faculty of Hospitality, Tourism, and Wellness (FHPK), UMK, and analyzed using statistical 

techniques to determine the relationships between these variables and overall satisfaction. The 

findings are expected to underscore the positive impact of well-structured internship programs, 

proactive student engagement, and strong industry participation in enhancing the internship 

experience. Insights from this study will serve as a valuable reference for academic institutions 

and industry stakeholders in refining internship frameworks, strengthening industry-academia 

collaboration, and ensuring that students acquire meaningful, career-aligned, and industry-

recognized experiential learning opportunities. 

Keywords: industry involvement, student self-commitment, internship program planning, 

internship satisfaction, hospitality 
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PURPOSE AND BACKGROUND 

Industrial training is a mandatory requirement for students in many higher education programs, 

serving to bridge the gap between theoretical learning and practical application. The Industrial 

Training Course offers students the opportunity to experience the realities of the workplace, 

enhancing their employability (Lee, 2019). This real-world exposure equips students with relevant 

skills and knowledge while familiarizing them with workplace expectations, making the transition 

from academic life to professional life smoother. In the hospitality, tourism, and wellness 

industries, such hands-on experiences are particularly valuable, as these fields place a high 

emphasis on practical competencies (Smith, 2018). The quality and satisfaction of the internship 

experience are influenced by various factors, including program structure, student dedication, 

mentorship, and compensation (Smith, 2018; Lee, 2019). Transformational internships—those 

focusing on mentorship and individualized growth—have been shown to yield higher satisfaction 

and retention than purely task-oriented, transactional programs (Jessica, 2024). However, many 

students encounter challenges such as unstructured programs, inadequate guidance, and unrealistic 

expectations shaped by media portrayals (Brown & Maxwell, 2015). Such issues can discourage 

students from pursuing long-term careers in the industry, underlining the need for structured, 

supportive, and relevant internship programs tailored to industry demands (Shapoval et al., 2021). 

This study focuses on identifying the key factors influencing internship satisfaction in the 

hospitality, tourism, and wellness sectors, specifically examining the relationships between 

program planning, student self-commitment, and industry involvement. Previous studies have 

emphasized the benefits of integrating internships into academic curricula to prepare students for 

the workforce (Teng, 2013; Hughes, 2013). However, research in emerging markets like Malaysia 

remains limited compared to developed nations such as the USA and the Philippines. By 

addressing this gap, the findings of this study are expected to guide both industry stakeholders and 

educational institutions in designing more effective and fulfilling internship programs. Internships 

also hold significant value for companies and academic institutions. For organizations, they 

provide access to fresh perspectives, opportunities to shape future employees, and a way to 

strengthen the talent pipeline (Wang, 2019). For academic institutions, internships encourage 

industry collaboration and help align educational content with current industry needs (Smith & 

Sheridan, 2019). Positive internship experiences foster student confidence, enhance professional 

development, and encourage long-term engagement in the industry (Chen & Shen, 2012). In 

contrast, negative experiences can diminish students’ interest and reduce the industry’s ability to 

retain talent (Richardson, 2008, cited in Chen & Shen, 2012). 

The significance of this research lies in its potential to improve internship quality and 

satisfaction, benefiting students, institutions, and the industry. A well-structured program with 

clear objectives, meaningful mentorship, and fair compensation can enhance students’ confidence 

and readiness for their careers (Kaşli & Ilban, 2013). Furthermore, aligning academic learning with 
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practical industry needs not only improves graduate employability but also supports the growth 

and sustainability of the hospitality, tourism, and wellness sectors (Patel, 2017; Jones, 2020). By 

investigating the interplay between program design, student commitment, and industry 

involvement, this study aims to contribute actionable recommendations for strengthening 

internship practices in Malaysia. 

 

 

METHODOLOGY  

Methodology refers to the systematic process of gathering, organizing, and analyzing data to 

produce valid and reliable results (Johnson & Christensen, 2017). A structured quantitative 

approach was adopted to provide measurable insights that can inform industry practices (Kim & 

Park, 2013; Wang et al., 2014; Chan & Mak, 2016). According to Creswell (2014), research design 

involves planning and organizing methods, strategies, and tools for data collection and analysis. 

Quantitative methods were chosen to collect numerical data and apply statistical techniques 

(Levitch, 2011). The study population consists of 2,968 students from UMK’s Faculty of 

Hospitality, Tourism, and Wellness. Using Krejcie and Morgan’s (1970) sample size table, 341 

semester seven students from the Hospitality (SAH), Tourism (SAP), and Wellness (SAS) 

programs were selected. A non-probability convenience sampling method was used due to time 

and accessibility constraints (Taherdoost, 2016). This approach enables selection of participants 

readily available to the researcher, though it may limit generalizability. 

Data was collected via an online structured survey distributed through Google Forms to 

the selected participants. The questionnaire comprised three sections: Section A (demographics), 

Section B (independent variables: internship program planning, student self-commitment, industry 

involvement), and Section C (dependent variable: internship satisfaction). Responses for Sections 

B and C were measured using a 4-point Likert scale: 1 (strongly disagree) to 4 (strongly agree) 

(McLeod, 2019a). Research instruments were designed to measure perceptions, attitudes, and 

satisfaction levels with validated items from Jennifer (2015). Quantitative data analysis was 

conducted using descriptive and inferential statistics to summarize, categorize, and draw 

conclusions from the data (Creswell & Creswell, 2018; Bryman, 2016). Descriptive statistics 

included frequency distributions, graphs, and measurement scales—nominal, ordinal, interval, and 

ratio (Field, 2018). Reliability analysis measured internal consistency using Cronbach’s Alpha, 

with values above 0.80 indicating very high reliability. Frequency distributions were used to 

arrange responses systematically for accurate statistical interpretation (Fallon, 2016). This 

methodology ensures the study’s findings are valid, reliable, and applicable for improving 

internship programs at UMK. 
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RESULTS AND DISCUSSION 

Findings are presented from the data analysis results conducted using SPSS Version 26 on 

questionnaires distributed via official student email, WhatsApp, and Telegram. The descriptive 

analysis details the demographic profile and the mean scores for independent and dependent 

variables. Out of 300 respondents, 59.0% were female and 41.0% male, with a balanced 

distribution across Hospitality (32.7%), Wellness (34.3%), and Tourism (33.0%) programs. Most 

had completed STPM (67.3%) before their current studies, and a significant majority (70.7%) had 

prior internship experience. This demographic spread enhances the reliability of findings by 

capturing diverse perspectives within the hospitality, tourism, and wellness fields. 

 

Table 1: The descriptive analysis details the demographic profile 

Gender Frequency % 

Male 123 41.0 

Female 177 59.0 

Course   

Hospitality 98 32.7 

Wellness 103 34.3 

Tourism 99 33.0 

 

Descriptive results for the independent variables showed moderate agreement among 

respondents. For Internship Program Planning, the highest mean score was for providing complete 

guidelines (M = 3.05, SD = 0.973), while the lowest was for instructor visits and performance 

evaluations (M = 2.98). In Student Self-Commitment, taking the internship report seriously scored 

highest (M = 3.03), with dedication to work and self-improvement slightly lower (M = 3.00). For 

Industry Involvement, rotation opportunities were most valued (M = 3.03), while applying 

classroom theories scored lowest (M = 2.93). Reliability analysis using Cronbach’s Alpha 

confirmed all constructs as reliable, with values ranging from 0.669 to 0.793, meeting the 

acceptable threshold for exploratory research (Ahdika, 2017). 

 

Table 2: Descriptive results for the independent variables 

Variable Cronbach’s Alpha Reliability 

Internship Program Planning 0.793 Reliable 

Student Self-Commitment 0.669 Reliable 

Industry Involvement 0.747 Reliable 

Internship Satisfaction 0.698 Reliable 
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Pearson correlation analysis revealed significant positive relationships between all three 

independent variables and internship satisfaction. Internship Program Planning showed a moderate 

positive correlation (r = 0.595, p < 0.01), Student Self-Commitment had a strong positive 

correlation (r = 0.721, p < 0.01), and Industry Involvement also demonstrated a strong positive 

correlation (r = 0.684, p < 0.01). These results support all three hypotheses, confirming that 

structured planning, committed students, and active industry engagement significantly enhance 

students’ satisfaction during internships. 

Table 3: Pearson correlation analysis 

Independent Variable Pearson r Sig. 

(2-tailed) 

Interpretation 

Internship Program Planning 0.595 < 0.01 Moderate Positive, 

Significant 

Student Self-Commitment 0.721 < 0.01 Strong Positive, Significant 

Industry Involvement 0.684 < 0.01 Strong Positive, Significant 

 

The findings confirm that effective internship program planning, strong student 

commitment, and robust industry involvement are key drivers of internship satisfaction. RO1 

showed that systematic planning and clear guidelines improve satisfaction, aligning with Lam and 

Ching (2007). RO2 indicated that self-motivated students who actively enhance their skills have 

more fulfilling experiences, consistent with Lee and Choi (2019). RO3 found that industry support 

through mentorship, safe work environments, and diverse opportunities fosters satisfaction, 

echoing Chen and Shen (2012). Overall, the study demonstrates that collaboration between 

educational institutions and industry partners, combined with motivated students, creates optimal 

internship experiences in the hospitality, tourism, and wellness sectors at UMK. 

Analysis of data from 300 respondents revealed that internship program planning, student 

self-commitment, and industry involvement each had a positive and significant relationship with 

satisfaction, with self-commitment showing the strongest effect. The findings highlight that well-

structured program with clear guidelines, motivated student participation, and active industry 

engagement through mentorship, diverse tasks, and safe working environments are key to 

enhancing the internship experience. Based on these findings, it is recommended that institutions 

strengthen internship program planning by providing comprehensive guidelines, preparatory 

seminars, and consistent faculty-industry communication. Universities should encourage self-

commitment through professional development activities and goal-setting, while industry partners 

are urged to offer diverse and supportive work environments. Future research could expand the 

scope to multiple institutions, incorporate qualitative insights, and include additional factors such 

as supervisor quality, internship duration, and workplace culture to gain a more holistic 

understanding of internship satisfaction. 
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IMPLICATIONS OF THE STUDY  

The findings of this study have important implications for universities, students, and industry 

stakeholders in the hospitality, tourism, and wellness sectors. For academic institutions, the 

positive link between internship program planning and satisfaction highlights the need for well-

structured programs with clear guidelines, preparatory workshops, and ongoing communication 

between faculty, students, and industry. For students, the strong influence of self-commitment 

shows that personal motivation and proactive engagement are essential for a fulfilling internship 

experience, suggesting that universities should include professional development and reflective 

learning activities to help students take ownership of their growth. 

From an industry perspective, active involvement—through mentorship, diverse tasks, and 

a safe, supportive environment—plays a crucial role in increasing satisfaction. These findings also 

have policy implications, indicating the need for standardised internship frameworks that ensure 

quality supervision, workplace safety, and relevance of tasks. Finally, the study points to 

opportunities for future research by including additional factors such as supervisor support, 

internship duration, workplace culture, and incentives, as well as expanding the scope to multiple 

institutions and incorporating qualitative insights for a deeper understanding of internship 

satisfaction. 
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ABSTRACT 

Self-service kiosks (SSKs) have transformed customer service in fast food restaurants globally. 

While major Malaysian cities show high adoption, secondary cities like Kota Bharu exhibit 

varying levels of usage. This study focuses on the impact of perceived ease of use (PEOU) on 

customer adoption of SSKs in Kota Bharu. PEOU refers to the degree to which users believe a 

technology is simple and requires minimal effort. A quantitative method using convenience 

sampling was employed, with 162 respondents completing a structured questionnaire. The 

instrument included Likert-scale items measuring perceptions of ease of use and adoption 

behaviors. Data were analyzed using SPSS, applying descriptive statistics and Pearson correlation. 

Results show a strong positive correlation between PEOU and SSK adoption (r = 0.80, p < 0.01). 

Respondents highlighted the kiosks’ user-friendly interfaces, ease of navigation, and time-saving 

features as key reasons for usage. These findings support the Technology Acceptance Model 

(TAM), confirming that usability significantly affects technology adoption. The study offers 

practical insights for fast food operators in Kota Bharu, suggesting that improving kiosk interface 

design and user guidance can enhance customer satisfaction and boost adoption. Academically, 

the study contributes to the limited research on technology use in Malaysia’s secondary urban 

areas.  

Keywords: Self-service kiosk, perceived ease of use, technology adoption, fast food industry, 

customer behavior. 
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PURPOSE AND BACKGROUND 

Self-service technology (SST) integration has grown in importance in the fast-food business as a 

way to improve customer satisfaction and operational efficiency.  Self-service kiosks (SSKs), 

which allow customers to place orders and pay without communicating with employees, are among 

the most popular SST products.  Worldwide, quick-service restaurants (QSRs) like McDonald’s 

and KFC have used kiosks to decrease wait times, enhance customization, and reduce human errors 

(Lee, Song, & Park, 2020).  In Malaysia, major cities have favorable trends in kiosk adoption, 

whilst minor cities like Kota Bharu demonstrate a more cautious uptake. 

This study focuses on perceived ease of use (PEOU), which is a crucial factor in Davis's 

(1989) Technology Acceptance Model (TAM) and describes how much an individual thinks a 

certain technology will be effortless to use.  In service environments, PEOU is frequently 

mentioned as a predictor of adoption, particularly when users encounter unique interfaces 

(Venkatesh & Bala, 2008).  Additionally, research by Ng and Choi (2020) demonstrates that SST 

usage in Malaysia is driven by system accessibility and simplicity. 

 

 

PROBLEM STATEMENT  

In minor cities like Kota Bharu, the acceptance rate of kiosks in fast food restaurants is still low, 

despite their increasing presence throughout Malaysia.  Customers may think that kiosk systems 

are superfluous or confusing, particularly if traditional counter services are still offered.  Research 

has indicated that customers, particularly those with lesser levels of technology literacy, may 

oppose the use of systems that are not easy to use (Van Deursen & Van Dijk, 2010).  Furthermore, 

a lack of experience with digital ordering systems and a desire for face-to-face service may hinder 

adoption (Rogers, 1995). 

Therefore, it's important to comprehend how perceived ease of use affects kiosk adoption.  

If technology is perceived as overly difficult or lacking user-friendliness, even the most 

sophisticated systems may not fulfil their intended purpose.  The purpose of this study is to 

determine whether PEOU has a significant impact on the willingness of customers to use self-

service kiosks at fast food restaurants in Kota Bharu 

 

 

METHODOLOGY  

This study employed a quantitative, cross-sectional survey design to examine the relationship 

between perceived ease of use and self-service kiosk adoption in fast food restaurants. The research 
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instrument consisted of a structured questionnaire divided into three sections: demographic profile, 

perceived ease of use (PEOU), and kiosk adoption behavior. All measurement items were adapted 

from validated sources such as Davis (1989), using a 6-point Likert scale ranging from 1 (strongly 

disagree) to 6 (strongly agree), following best practices in hospitality research (Schall, 2013). 

The target population comprised fast food customers in Kota Bharu. Convenience sampling 

was used to collect data from 162 respondents across five selected fast-food restaurants. This 

sampling method was chosen due to its practicality in time-limited field studies (Creswell, 2014). 

According to the Krejcie and Morgan (1970) table, this sample size is considered sufficient for a 

population over 200.Collected data were analyzed using SPSS, employing descriptive statistics 

and Pearson correlation analysis to evaluate the relationship between PEOU and kiosk usage. 

Ethical practices were followed, including informed consent and anonymity of respondents. 

 

 

RESULTS AND DISCUSSION 

The analysis in table 1 showed a strong positive correlation between perceived ease of use and 

self-service kiosk adoption (r = 0.80, p < 0.01), indicating that customers are more likely to use 

kiosks when they find the system easy to navigate and understand. Respondents reported that the 

kiosks were intuitive, reduced waiting time, and included clear on-screen instructions, contributing 

to overall satisfaction. 

 

Table 1. Descriptive Statistics for Perceived Ease of Use 

Contents of Table   

Item Mean Std. Deviation 

The kiosk is easy to 

use 

4.95 1.29 

Interface is user-

friendly 

     4.90 1.37 

Transactions are 

efficient 

4.98 1.32 

Reduces waiting time 4.77 1.38 

Easy to navigate 

options 

4.99 1.29 

 

These findings validate the Technology Acceptance Model (TAM), supporting previous 

studies that emphasize ease of use as a driver of digital adoption (Davis, 1989; Venkatesh & Bala, 
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2008). In line with Ng and Tan (2023), the results highlight the need to tailor SST interfaces for 

various digital competency levels in Malaysia’s regional cities. 

 

 

 

CONCLUSION 

This study provides compelling evidence that perceived ease of use (PEOU) is a critical 

determinant in the successful adoption of self-service kiosks (SSKs) in fast food restaurants in 

Kota Bharu. The strong correlation (r = 0.80, p < 0.01) between PEOU and adoption behavior 

highlights that when customers perceive a system as intuitive, accessible, and effortless to operate, 

their likelihood of using it significantly increases. These findings reinforce the relevance of the 

Technology Acceptance Model (TAM) and underscore the pivotal role of usability in encouraging 

digital service interaction, especially in secondary cities where technological adoption may lag 

behind more urbanized areas. 

The study also sheds light on regional consumer behaviour, showing that even modest 

improvements in interface design and navigation can lead to greater user engagement. As fast-food 

operators increasingly rely on digital technologies to enhance efficiency and service delivery, 

understanding the usability factors that drive customer acceptance is essential for optimizing 

technology investment and maximizing return. 

Future research could extend this study by incorporating other TAM constructs, such as 

perceived usefulness or behavioral intention, and exploring demographic or cultural factors that 

mediate the ease-of-use adoption relationship. 

 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

The study offers valuable contributions to both theoretical development and managerial practice. 

Theoretically, it strengthens the application of the Technology Acceptance Model in the hospitality 

and foodservice sectors by confirming that perceived ease of use is a strong predictor of customer 

behavior in technology adoption. It also expands the limited body of literature focusing on SST 

adoption in Malaysia’s secondary urban areas, providing insights that are often overlooked in 

mainstream technology research which tends to prioritize larger metropolitan populations. 

From a practical perspective, the findings suggest that enhancing the user-friendliness of 

kiosks is essential for increasing customer engagement. Fast food operators should invest in kiosk 
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systems that offer straightforward navigation, clear visual instructions, and minimal complexity in 

the ordering process. When kiosks are perceived as simple and time-saving, customers are more 

likely to transition from traditional counter service to self-service options. Furthermore, offering 

user guidance either through on-screen instructions or initial staff assistance can help reduce 

anxiety among first-time users. This is particularly relevant in regions where digital familiarity 

varies widely. Overall, the study provides a foundation for improving digital service design and 

customer experience strategies in Malaysia’s fast-evolving foodservice industry. 
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ABSTRACT 

Tourist perceptions influence destination quality, competitiveness, and sustainability. This study 

examines how domestic tourists evaluate infrastructure and cleanliness on Pangkor Island, 

Malaysia, which affect visitor satisfaction and sustainability. A structured survey of 92 

respondents was conducted during peak travel times to capture real-world perceptions. Tourists 

were positive about transport services and natural assets like beaches and marine life, but they 

were concerned about the adequacy, accessibility, and maintenance of supporting infrastructure, 

such as public toilets, parking areas, and information facilities. Cleaning was another major issue, 

with moderate satisfaction scores indicating ongoing waste management and environmental issues. 

These perceptions suggest a gap between rising tourist demand and island services. Tourism 

managers and policymakers can improve service, environmental quality, and visitor experience by 

incorporating tourist feedback into planning. The study shows that infrastructure and cleanliness 

are crucial to tourist satisfaction and Pangkor Island's sustainability and competitiveness as a 

Malaysian island destination. 

Keywords: Sustainable tourism, Tourist perceptions, Domestic tourism, Pangkor Island, Visitor 

experience 

 

 

 

 

PURPOSE AND BACKGROUND 

Tourism plays a big role in Malaysia's economy by bringing in revenue, creating jobs, and 

supporting regional development. Pangkor Island, situated off the western coast of Peninsular 

Malaysia, has become a popular spot thanks to its easy access, beautiful beaches, and charming 

culture. Domestic tourism has really grown in recent years, bringing along some exciting 
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opportunities and a few challenges too. Even with the clear economic benefits, there are still 

worries about the island's infrastructure and sanitation as more visitors come to enjoy its beauty. 

The satisfaction of tourists, their likelihood of returning, and their inclination to recommend the 

destination to others are all influenced by these factors. Global literature consistently highlights 

that poor infrastructure and insufficient cleanliness management can negatively impact tourist 

experiences. Research in India shows that lacking sanitation facilities and unreliable transportation 

systems can negatively impact visitor satisfaction and harm the image of destinations (Bardhan & 

Sarkar, 2024). 

Studies done in Croatia and the Galápagos Islands show that how tourists view cleanliness 

and the quality of facilities plays a big role in their loyalty and chances of coming back for another 

visit (Carvache-Franco et al., 2021; Telišman–Košuta & Ivandić, 2021). In the Malaysian context, 

Hanafiah et al., 2019 highlighted that infrastructure and hygiene were key factors affecting 

satisfaction and destination loyalty on Pangkor Island. Yusoh, Mapjabil, Hanafi, Abdullah, and 

Muhammad (2020) highlighted the importance of providing facilities and managing visitors within 

a complete supply chain framework to ensure enjoyable and sustainable tourism experiences on 

the island. Building on previous research, Yusoh et al., 2023 showed how adding planning tools 

to Pangkor’s development could improve long-term sustainability, particularly in terms of 

infrastructure investment and environmental preservation. The earlier findings highlight how 

crucial it is to look at tourists' direct perceptions as a solid strategy to keep Pangkor's tourism 

competitive. 

 

 

METHODOLOGY  

This quantitative survey examined domestic tourists' views of Pangkor Island's infrastructure and 

cleanliness. Data were collected during peak tourism periods, such as school and public holidays, 

when the island's facilities and services are most strained. The survey was given to 92 domestic 

tourists on ferries leaving the island. This allowed respondents to reflect on their visit throughout. 

The structured questionnaire used a five-point Likert scale from 1 (strongly disagree) to 5 (strongly 

agree). The questions included infrastructure, including transportation, signage, toilets, parking, 

and accessibility; cleanliness, including waste management, beach hygiene, and public space 

infrastructure; and overall satisfaction with the island as a tourism destination. Using descriptive 

statistics, mean values and standard deviations were calculated.  
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RESULTS AND DISCUSSION 

The results of this study indicate a varied landscape of tourist perceptions. Tourists expressed 

satisfaction with transport services, which showed the highest ratings among infrastructure 

indicators, achieving a mean score of approximately 3.27. Respondents acknowledged that ferry 

services to and from the island were reliable, and local taxi services typically fulfilled their 

expectations. Environmental assets, including beaches and marine life, received high evaluations, 

with mean scores approximately at 3.26. This indicates that Pangkor Island maintains its allure as 

a natural and accessible location, which constitutes a considerable advantage. 

The survey also identified multiple areas of concern. Public amenities, including restrooms, 

parking facilities, and signage, garnered significantly lower ratings, with average scores 

approaching 3.0. Tourists often cited inadequate parking, especially during peak times, along with 

poorly maintained public restrooms and a lack of sufficient information boards. These deficiencies 

align with previous studies suggesting that inadequate supporting facilities can diminish 

destination image, despite the presence of robust natural attractions (Tokarchuk et al., 2020). In 

island destinations like Pangkor, where space is constrained, the efficient management of facilities 

is particularly crucial.  

Cleanliness was an essential concern. Although certain respondents stated contentment 

with beach conditions, the overall mean score for cleanliness remained approximately 3.0, 

signifying merely moderate satisfaction. Tourists highlighted the presence of visible litter, 

inadequate trash receptacles in public spaces, and sluggish waste collection during high seasons. 

These findings align with international studies that identify perceptions of cleanliness as pivotal to 

overall destination quality (Mota et al., 2021; Hibner et al., 2024). The focus on cleanliness 

underscore’s themes identified in previous research on Pangkor Island (Yusoh et al., 2023), which 

indicated that environmental maintenance is not only practical but essential for preserving the 

island’s identity as a sustainable tourism destination. 

The overarching implication is that tourists' perceptions indicate a disparity between 

elevated expectations and the present quality of service on Pangkor Island. Although visitors 

continue to perceive the island as appealing and reachable, they are becoming progressively 

attuned to deficiencies in sanitation and infrastructure upkeep. If these issues remain unaddressed, 

the island jeopardises visitor loyalty and risks losing its competitive edge against other island 

destinations in Malaysia and Southeast Asia. 
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CONCLUSION 

This study demonstrates that tourist perceptions of infrastructure and cleanliness are central to the 

sustainable development of Pangkor Island. While transportation services and natural assets 

remain strengths, dissatisfaction with public facilities and hygiene poses challenges that require 

urgent attention. Addressing these concerns is essential not only to improve tourist satisfaction but 

also to preserve the island’s reputation and competitiveness in the tourism market. Sustainable 

planning for Pangkor must therefore prioritize regular maintenance of infrastructure, 

improvements in waste management, and ongoing monitoring of visitor perceptions to ensure that 

service delivery evolves in line with expectations. 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study's contribution is its emphasis on tourist perceptions as an empirical tool for guiding 

destination planning. The research indicates practical insights for policymakers and managers 

aiming to enhance sustainability practices by analysing visitor perceptions of infrastructure and 

cleanliness. The results indicate that enhancing waste management, consistently upgrading public 

amenities, and improving the maintenance of toilets and parking facilities should be immediate 

priorities. Moreover, community involvement in cleanliness initiatives can cultivate a collective 

responsibility among residents and tourists, guaranteeing the sustainability of improvements over 

time. Incorporating visitor perception surveys into routine monitoring systems would enable 

authorities to assess progress, recognise emerging issues, and adjust policies accordingly. This 

approach ultimately fosters a more inclusive and adaptive model of sustainable tourism for 

Pangkor Island and comparable destinations. 
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ABSTRACT 

This study investigates the key factors influencing customer adoption of e-wallets for cashless 

transactions within the context of Malaysian night markets, which are vibrant hubs of informal 

commerce widely frequented by young adults and urban dwellers. Grounded in the Technology 

Acceptance Model (TAM), the research focuses on three critical constructs: perceived usefulness, 

perceived risk, and trust. A structured survey was administered to 397 respondents at prominent 

night markets in Kota Bharu, Kelantan, Descriptive analysis highlights that users view e-wallets 

as efficient for quick payments, reducing the need for cash, and offering security advantages, but 

concerns remain over unauthorized access and vendor reliability in informal markets. These 

insights underscore the importance of enhancing security measures, strengthening consumer trust, 

and providing targeted awareness campaigns to accelerate e-wallet penetration in informal 

economies. The study contributes actionable recommendations for policymakers, vendors, and e-

wallet providers to support Malaysia’s broader push toward a cashless society. 

Keywords: E-wallet adoption, cashless transactions, perceived usefulness, perceived risk, trust 

 

 

PURPOSE AND BACKGROUND 

The rapid advancement of financial technology has significantly transformed global transaction 

practices, with e-wallets emerging as a preferred tool for secure, convenient, and contactless 

payments. In Malaysia, e-wallet adoption has accelerated in recent years, particularly following 

the COVID-19 pandemic, which drove a substantial shift toward cashless payments. Globally, 
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cashless transactions increased by 14% in 2019, representing the highest growth rate in a decade 

(World Payments Report, 2020), while Malaysia recorded a 25% rise in e-wallet usage post-

pandemic (Biruntha, 2021). Despite these developments, informal markets such as night market 

central to Malaysia’s cultural and economic fabricremain predominantly cash-based (Zhang et al., 

2021). This unique context highlights the need to investigate the factors influencing e-wallet 

adoption in informal, traditional market settings, where technological integration is still emerging. 

Although e-wallets provide clear benefits such as convenience, enhanced security, and 

financial transparency, adoption in night markets remains limited. Persistent barriers include 

inadequate internet infrastructure, compatibility issues, and concerns regarding fraud and 

unauthorized access (Nguyen et al., 2020). Furthermore, trust deficits in both vendors and payment 

systems amplify user hesitancy in informal contexts (Malik, 2019; Zaman, 2024). Previous studies 

indicate that perceived usefulness, perceived risk, and trust are key determinants of technology 

acceptance (Shareef et al., 2017), yet limited research has explored these factors specifically within 

informal market environments.  

This study is significant in addressing this gap by providing empirical insights into e-wallet 

adoption in informal market contexts. It offers practical implications for multiple stakeholders. For 

consumers, e-wallets enhance convenience, safety, and spending management (Abd Malik, 2023). 

For vendors, adopting cashless systems can reduce operational costs and improve transaction 

efficiency. Policymakers and service providers can also leverage these findings to improve 

payment infrastructure, strengthen consumer trust through security measures, and promote digital 

financial literacy, supporting Malaysia’s broader shift toward a cashless economy. 

Guided by the Technology Acceptance Model (TAM), this research examines the influence 

of perceived usefulness, perceived risk, and trust on e-wallet adoption in night markets. The 

objectives are to: (1) analyze the relationship between perceived usefulness and adoption; (2) 

evaluate the effect of perceived risk on adoption; and (3) assess the role of trust in fostering 

adoption. Hypotheses predict positive associations for perceived usefulness and trust, and a weaker 

or negative effect for perceived risk. By applying TAM to an informal economic context, this study 

fills a critical gap in technology adoption literature and provides evidence-based recommendations 

for accelerating digital payment adoption in Malaysia’s night markets, thereby supporting 

inclusive financial transformation and bridging the gap between traditional commerce and digital 

innovation. 
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METHODOLOGY  

This study employed a quantitative research design using a structured survey to investigate factors 

influencing e-wallet adoption in Malaysian night markets. Data were collected through an online 

questionnaire distributed to individuals who had prior experience using e-wallets while visiting 

night markets. A convenience sampling method was applied, targeting 397 respondents, consistent 

with guidelines for social science research sample sizes. The survey measured key variables 

perceived usefulness, perceived risk, trust, and adoption using a five-point Likert scale. For 

analysis, data were processed using descriptive statistics, reliability tests (Cronbach’s Alpha) to 

confirm internal consistency, and Pearson correlation analysis to examine relationships between 

variables. These methods ensured statistical validity and alignment with the study’s hypotheses. 

Ethical considerations included obtaining informed consent, ensuring respondent anonymity, and 

maintaining data confidentiality. Participants were informed of their rights, and data collection 

adhered to ethical research standards to ensure integrity and reliability of findings. 

 

 

RESULTS AND DISCUSSION 

Table 1.0 summarizes the demographic profile, reliability test results, mean scores, and correlation 

analysis. The majority of respondents were female (59.2%), aged 19–29 (60.7%), and students 

(46.1%), with most holding a bachelor’s degree (57.2%). Almost half reported incomes below 

RM1000 (45.3%), and most were single (67.8%). Reliability analysis confirmed high internal 

consistency (α > 0.75) across all variables. Mean scores revealed strong agreement on e-wallet 

usefulness (M=3.73) and trust (M=3.65), with moderate concerns over risk (M=3.26). Correlation 

analysis indicated a strong positive relationship between perceived usefulness and e-wallet 

adoption (r=0.723, p<.001), while perceived risk showed a weak positive correlation (r=0.224, 

p<.001). These results suggest that usefulness and trust are critical drivers of e-wallet adoption, 

particularly among younger, tech-savvy users. 
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Table 1: Summary of Demographic, Reliability, and Correlation Results (N=397) 

Category Results 

Sample Size 397 respondents (Kota Bharu, Kelantan) 

Gender Female: 59.2% (235) | Male: 40.8% (162) 

Age 19–29: 60.7% | 30–39: 12.8% | 40–49: 12.3% | 50+: 7.6% | ≤18: 6.5% 

Employment Students: 46.1% | Employed: 29.5% | Unemployed: 16.6% | Retired: 7.8% 

Education Bachelor’s: 57.2% | Secondary: 20.2% | Master’s+: 15.1% | Primary: 

7.6% 

Monthly Income <RM1000: 45.3% | RM3000–4999: 17.4% | RM1000–2999: 14.6% | 

RM5000–6999: 14.1% | RM7000+: 8.6% 

Marital Status Single: 67.8% | Married: 32.2% 

Reliability (α) Adoption: 1.00 (Excellent) | Usefulness: 0.859 (Very Good) | Risk: 0.765 

(Good) | Trust: 0.753 (Good) 

Mean Scores (Highest) Usefulness: 3.73 | Risk: 3.26 | Trust: 3.65 | Adoption: 3.65 

Correlation (r) Usefulness → Adoption: 0.723 (Strong Positive) | Risk → Adoption: 

0.224 (Weak Positive) 

 

 

 

CONCLUSION 

This study confirmed that perceived usefulness, trust, and perceived risk significantly influence e-

wallet adoption at night markets. Perceived usefulness (r=0.723, p<.001) and trust (r=0.745, 

p<.001) showed strong positive correlations, indicating they are key drivers of adoption, consistent 

with TAM and prior studies. Perceived risk (r=0.224, p<.001) had a weak effect, suggesting that 

benefits and trust outweigh concerns. These findings highlight the need for providers and vendors 

to focus on improving usefulness, convenience, security, and reliability to encourage adoption. 

The study is limited by convenience sampling, lack of a defined population frame, and 

reliance on self-reported data, which may reduce generalizability. Future research should use more 

representative sampling, track evolving consumer behavior, and examine factors such as 

promotions, government incentives, and peer influence. A deeper focus on trust, usefulness, and 

risk can further refine adoption strategies. Such studies will support digital payment growth, 

improve vendor practices, and align with Malaysia’s move toward a cashless economy. 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study contributes to understanding the key factors driving e-wallet adoption in informal 

market settings, particularly night markets. By demonstrating the strong influence of perceived 

usefulness and trust and the weaker yet positive role of perceived risk, it reinforces the relevance 

of the Technology Acceptance Model (TAM) in digital payment contexts. Practically, the findings 
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guide e-wallet providers to focus on enhancing security features, user experience, and transaction 

reliability, which build trust and increase perceived usefulness. Vendors, especially older 

merchants, can benefit from training and incentives to improve adoption and acceptance. 

Policymakers may also use these insights to promote cashless initiatives, bridging the gap between 

informal markets and Malaysia’s broader digital economy goals. By highlighting the barriers of 

vendor acceptance, security concerns, and limited digital literacy, this study underscores the need 

for targeted interventions to boost confidence and encourage wider usage. Ultimately, it supports 

efforts to modernize night markets, enhance financial inclusion, and accelerate Malaysia’s 

transition toward a cashless society. 
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ABSTRACT 

This study investigates the influence of service quality (SQ) and programme quality (PQ) on 

loyalty intention among Gen Z participants in a running event, using the Penang Marathon as a 

sample case. Specifically, the study explores the mediating role of perceived value in shaping 

loyalty behaviors. A total of 553 valid responses were collected using a structured online 

questionnaire. Using PROCESS macro in SPSS (Model 4), two mediation models were tested: SQ 

→ Value → Loyalty and PQ → Value → Loyalty. Results indicate that both SQ and PQ do not 

directly influence loyalty intention. Instead, both constructs show significant indirect effects via 

perceived value, confirming full mediation. Programme quality demonstrated a stronger predictive 

power for value (R² = 0.3142) compared to service quality (R² = 0.1760). These findings highlight 

the importance of value-driven programming and service design in enhancing event loyalty among 

Gen Z runners 

Keywords: Gen Z, service quality, programme quality, perceived value, loyalty intention 

 

 

PURPOSE AND BACKGROUND 

Running events have become increasingly popular among young individuals who are motivated 

not only by physical fitness but also by the search for meaningful social and experiential 

engagement. Gen Z, a cohort defined by strong digital connectivity, value consciousness, and 

preference for authentic experiences, represents a critical demographic for sustaining the relevance 

of these events (Tran et al., 2025). Understanding their loyalty behavior is therefore vital for the 

long-term success of event organizers and the broader sports tourism industry. While past research 

mailto:h.mohamed.zakaria@uum.edu.my
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has examined service quality and programme quality in sports and tourism contexts, limited 

attention has been paid to how these quality dimensions influence Gen Z’s loyalty specifically 

within running events. Moreover, existing studies often emphasize satisfaction as the key mediator, 

overlooking the crucial role of perceived value in translating quality perceptions into loyalty 

(Hapsari et al., 2016; Gholipour & Moradi, 2020). 

This study addresses that gap by positioning perceived value as the central psychological 

mechanism that explains how service quality (SQ) and programme quality (PQ) contribute to 

loyalty intention among Gen Z runners. The Penang Marathon was chosen as the empirical context 

due to its popularity and substantial participation from young runners. To capture these constructs 

rigorously, a structured questionnaire was developed by adapting items from well-established 

models such as SERVQUAL (Parasuraman, Zeithaml, & Berry, 1988) and event quality scales 

(Ko et al., 2011), while tailoring them to the unique context of running events. The instrument 

consisted of multiple items for SQ and PQ, a global measure of perceived value consistent with 

Zeithaml’s (1988) conceptualization, and two items capturing loyalty intention. The novelty of 

this research lies in integrating these constructs into a single mediation framework, empirically 

testing the S–O–R logic where event quality stimuli shape internal evaluations of value, which in 

turn drive behavioral responses. This approach not only advances theoretical understanding of Gen 

Z consumer behavior in running events but also offers practical insights for event organizers to 

design strategies that enhance value perception and foster participant loyalty. 

Grounded in the Stimulus–Organism–Response (S–O–R) paradigm (Mehrabian & Russell, 

1974; Zhu et al., 2020), this study conceptualizes service quality and programme quality as 

environmental stimuli that shape an internal evaluative state (perceived value) which, in turn, 

drives loyalty intention among Gen Z participants in running events. Drawing on perceived value 

theory (Zeithaml, 1988), value is treated as a benefits–costs appraisal that translates quality 

perceptions into behavioral tendencies. This alignment explains the observed full mediation 

effects, wherein programme and service quality influence loyalty only through perceived value. 

To interpret the comparatively stronger pathway from programme quality to value, the framework 

is further informed by experience design and multi-dimensional value perspectives, suggesting 

that engaging, fair, and memorable programme features generate superior experiential value for 

Gen Z, thereby enhancing loyalty intentions. 

 

 

 

METHODOLOGY  

The questionnaire was systematically structured into four main sections to capture relevant 

information from respondents. The first section focused on demographic characteristics and 
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participation background, which included five items such as gender, age, ethnicity, semester of 

study, and frequency of participation in running events.  The second section measured Service 

Quality (SQ) using ten items, adapted from the SERVQUAL model (Parasuraman, Zeithaml, & 

Berry, 1988) but contextualized to running events. These items addressed aspects such as staff 

responsiveness, friendliness, provision of medical services, signage clarity, and safety and security 

measures.  

The third section captured Programme Quality (PQ) through eight items, adapted from 

event quality studies (Ko, Zhang, Cattani, & Pastore, 2011), focusing on the organization of 

activities, atmosphere of the event, fairness of competition rules, efficiency of registration 

procedures, and overall memorability of the program.  The fourth section contained items for 

Perceived Value and Loyalty Intention. Perceived value was measured using a single item, “The 

event provides good value for the time and money spent.” This approach has precedent in 

consumer behavior and tourism research, where perceived value is treated as a global appraisal 

(Zeithaml, 1988; Baker & Crompton, 2000). While multi-item scales such as PERVAL (Sweeney 

& Soutar, 2001) are available, the single-item measure is considered acceptable for exploratory 

mediation models and has been widely used in service quality studies. 

Loyalty intention was assessed using two items reflecting respondents’ likelihood of 

attending running events in the future. All items, except demographics, were measured on a five-

point Likert scale ranging from 1 (strongly disagree) to 5 (strongly agree). This structured 

development process enhanced the instrument’s validity and ensured its suitability for capturing 

Gen Z participants’ perceptions in the running event context. A total of 553 Gen Z respondents 

(aged 18–25) who had participated in the Penang Marathon (2022 – 2024) were surveyed using a 

structured questionnaire. The sample size obtained in this study is more than sufficient (minimum 

required sample using Cochran’s formula) for the intended statistical analyses, including reliability 

testing, correlation assessments, and mediation using the PROCESS macro. In terms of the 

regression analyses underlying PROCESS, established benchmarks for minimum cases are not 

only met but greatly surpassed (Tabachnick & Fidell, 2019). 

The data were analyzed using SPSS version 26, with mediation analysis conducted through 

the PROCESS Macro (Model 4) developed by Hayes. Bootstrapping procedures with 5,000 

resamples were applied to estimate indirect effects and generate bias-corrected confidence 

intervals, providing a more reliable test of mediation effects than traditional regression methods. 

Two separate mediation models were examined: Model 1 tested the indirect effect of programme 

quality on loyalty through perceived value, while Model 2 tested the indirect effect of service 

quality on loyalty through perceived value. In addition, descriptive statistics and correlation 

analyses were performed to ensure data validity prior to the mediation analysis. Reliability analysis 

confirmed the robustness of the measurement scales, with Cronbach’s alpha coefficients of 0.906 
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for SQ and 0.879 for PQ, both exceeding the recommended threshold of 0.70, thus indicating 

strong internal consistency. 

 

 

RESULTS AND DISCUSSION 

Both models confirmed full mediation. In Model 1 (PQ → Value → Loyalty), programme quality 

significantly predicted value (B = 0.4999, p < .001) and value significantly predicted loyalty (B = 

0.5813, p = .0013). The indirect effect was significant (B = 0.2906, 95% CI [0.1000, 0.4883]), 

while the direct effect was not (B = 0.1425, p = .3743). In Model 2 (SQ → Value → Loyalty), 

service quality also significantly predicted value (B = 0.3484, p < .001), with a significant indirect 

effect (B = 0.2299, 95% CI [0.1145, 0.3537]) and non-significant direct effect (B = 0.0219, p = 

.8721). 

These findings suggest that Gen Z runners evaluate loyalty based on the perceived value 

they receive, not directly on the quality dimensions alone. Programme quality had stronger 

explanatory power (R² = 0.3142) compared to service quality (R² = 0.1760), indicating that 

engaging and well-executed event programmes influence perceived value more than operational 

or support services. 

 

Table 1. Summary of Mediation Model Comparison 

 

Path/Effect Model 1: PQ → 

Value → Loyalty 

Model 2: SQ → Value → 

Loyalty 

Path A (X → M) 0.4999 0.3484 

Path B (M → Y) 0.5813 0.6598 

Path C' (X → Y, direct) 0.1425 (n.s.) 0.0219 (n.s.) 

Indirect Effect (X → M → Y) 0.2906* 0.2299* 

R² for Value 0.3142 0.1760 

R² for Loyalty 0.0370 0.0356 

Path A (X → M) 0.4999 0.3484 

* Significant at 95% CI 

 

 

 

CONCLUSION 

The findings of this study confirm that perceived value serves as a full mediator between both 

service quality (SQ) and programme quality (PQ) and loyalty intention among Gen Z participants 

in running events. This outcome reinforces the argument that event quality in itself is not enough 
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to secure long-term participant loyalty unless it is translated into a sense of tangible and meaningful 

value. For Gen Z, a cohort that is both experience-driven and value-conscious merely ensuring 

efficient services or well-organized programmes is insufficient. Instead, their decision to return to 

or recommend an event is shaped by the degree to which they perceive the event as worthwhile, 

authentic, and enriching (Jiang & Hong, 2023; Priporas et al., 2017). By empirically demonstrating 

the central role of value as the psychological mechanism connecting quality to loyalty, this study 

provides a more nuanced understanding of participant behavior in the context of running events. 

The Penang Marathon, used here as a sample case, illustrates how quality inputs must be 

strategically leveraged to foster stronger perceptions of value that ultimately enhance loyalty 

intentions. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This research contributes to the theoretical advancement of event studies and youth engagement 

literature by integrating a value-based mediation model into the quality–loyalty framework. Unlike 

prior studies that often-positioned satisfaction as the primary mediator, this study highlights 

perceived value as a more direct and critical explanatory factor for Gen Z runners. This shift adds 

conceptual clarity and offers a new lens through which event quality can be evaluated in the context 

of younger participants. From a practical perspective, the findings carry significant implications 

for event organizers and sports tourism stakeholders. Organizers should move beyond operational 

efficiency and invest in curated programme design that enhances fairness, interaction, and 

emotional engagement, thereby generating stronger perceptions of value. For example, offering 

transparent competition rules, personalized runner experiences, engaging pre- and post-event 

activities, and socially connected platforms can reinforce Gen Z’s sense of worth. Similarly, while 

service quality remains important as a foundation (e.g., safety measures, staff responsiveness), it 

is the experiential and interactive dimensions of programme quality that are most likely to convert 

participants’ evaluations into loyalty. By prioritizing value creation strategies, organizers can 

strengthen repeat participation, encourage positive word-of-mouth, and secure long-term 

sustainability of running events. 
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ABSTRACT 

The Malaysian Homestay Experience Program (MHEP), as a cornerstone of community-based 

tourism (CBT), has gained significant attention for its role in empowering rural communities and 

promoting sustainable tourism. Despite its success, existing literature on stakeholder engagement 

in MHEP remains fragmented, with limited integrative analysis of the roles and relationships 

among key actors such as government agencies, homestay operators, local communities, NGOs, 

and tourists. This study conducts a systemic review of 87 peer-reviewed articles published between 

2000 and 2025, employing a hybrid methodology that combines bibliometric analysis and scoping 

review. The findings reveal four dominant thematic clusters: policy and governance, host–guest 

experience, community empowerment, and sustainability with capacity-building. While the 

volume of research has increased, particularly after 2010, most studies adopt siloed perspectives, 

underrepresenting cross-stakeholder dynamics and collaborative governance. The review 

highlights significant gaps in participatory frameworks, stakeholder theory application, and the 

use of digital platforms for engagement. By identifying areas of synergy and fragmentation, this 

paper proposes a forward-looking agenda that emphasizes multi-stakeholder co-design, inclusive 

governance, and resilience-oriented strategies to improve the long-term impact and sustainability 

of MHEP. The study contributes to advancing stakeholder-driven models in CBT research and 

practice. 

Keywords: stakeholder analysis, community-based tourism, homestay Malaysia, bibliometric 

review, sustainable governance 
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PURPOSE AND BACKGROUND 

Community-based tourism (CBT) is widely recognized for promoting local empowerment, 

equitable participation, and sustainable development by placing host communities at the center of 

tourism planning and benefits-sharing (Pusiran & Xiao, 2013) and  Giampiccoli & Mtapuri, 2020). 

In Malaysia, the Homestay Experience Program (MHEP), introduced in 1995, is a flagship 

initiative that aligns with these principles by offering immersive rural and cultural experiences 

while generating alternative income for local households. However, the increasing involvement of 

diverse stakeholders such as government agencies, homestay operators, village communities, 

NGOs, academic institutions, and tourists has contributed to a highly complex and often 

fragmented implementation landscape ((Ijose & Kc, 2025). 

While numerous studies have examined MHEP from various angles, including economic 

impacts, tourist satisfaction, and rural development, these investigations tend to focus on isolated 

stakeholder groups or one-dimensional perspectives (Sušnik et al., 2018). For example, much of 

the literature emphasizes government-driven agendas or operator challenges, often neglecting the 

relational dynamics among stakeholders or how power asymmetries affect participation and 

outcomes (Ismail & Jaafar, 2022). In addition, there is limited use of stakeholder theory or systems 

thinking in framing the governance structure of the program (Waligo et al., 2012). 

Recent discourse highlights the urgent need for more inclusive and integrative frameworks 

to enhance coordination, transparency, and long-term sustainability (Fu & Kong, 2024) within 

CBT initiatives like MHEP, especially in the post-pandemic recovery context (UNWTO, 2022). 

This study therefore aims to review how stakeholder roles in MHEP have been conceptualized and 

studied over the past 25 years (2000–2025). It seeks to uncover areas of synergy and fragmentation, 

contributing toward the development of a more cohesive, participatory, and adaptive stakeholder 

governance model for CBT in Malaysia. 

 

 

METHODOLOGY  

This study adopted a hybrid research design, integrating bibliometric analysis and scoping review 

to provide both quantitative and qualitative insights into stakeholder-related research within 

Malaysia’s Homestay Experience Program (MHEP). Peer-reviewed journal articles were 

systematically collected from Scopus and Web of Science databases using keyword combinations 

such as “Malaysia,” “homestay,” and “stakeholder.” A total of 87 articles published between 2000 

and 2025 were selected based on inclusion criteria that required relevance to MHEP, focus on 

stakeholder engagement, publication in English, and academic peer-reviewed status. Bibliometric 

tools including Biblioshiny and VOSviewer were used to analyze publication trends, author 

networks, and thematic keyword co-occurrence. The scoping review adhered to the PRISMA-ScR 
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framework, facilitating a transparent screening process, thematic coding, and the identification of 

research gaps. As the study was based entirely on secondary data from published sources, no 

ethical approval was required, and all research was conducted in accordance with academic 

standards for citation, transparency, and integrity. 

 

 

RESULTS AND DISCUSSION 

This study adopted a hybrid approach combining bibliometric analysis and scoping review to 

examine stakeholder-related research within the Malaysian Homestay Experience Program 

(MHEP). The analysis covered 87 peer-reviewed articles published between 2000 and 2025. Using 

the PRISMA-ScR framework, 230 articles were initially identified through Scopus and Web of 

Science. After removing duplicates and applying inclusion criteria, 87 studies were selected for 

final analysis. This structured screening process is illustrated in Figure 1 below. 

 

 
Figure 1: Scoping Review Process Following PRISMA-ScR Framework 

 

Bibliometric analysis using Biblioshiny and VOSviewer revealed an upward trend in 

stakeholder-related publications, with peak interest between 2020 and 2023. Most studies focused 

on government agencies (72%) and homestay operators (65%), while tourists (22%), NGOs, and 

private sector stakeholders (13%) were underrepresented. This indicates a research bias toward 

top-down implementation models and a lack of diverse stakeholder perspectives. A deeper analysis 

revealed that only 32.2% (28/87) of studies adopted a multi-stakeholder or synergistic approach. 
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The remaining 67.8% were siloed, examining single stakeholder groups in isolation without 

exploring cross-collaborative governance models. This distribution is shown in Figure 2 below. 

 

 
Figure 2: Distribution of Synergistic vs. Fragmented Stakeholder Studies (2000–2025) 

 

Thematic analysis of keyword co-occurrence and content revealed four dominant research 

clusters within stakeholder-related studies on the Malaysian Homestay Experience Program 

(MHEP). The first cluster, policy and governance, emphasized licensing mechanisms, regulatory 

compliance, and centralized, top-down approaches to program management, often driven by 

government initiatives. The second cluster, host–guest experience, explored themes of cultural 

immersion, hospitality quality, and tourist satisfaction. However, these studies were largely 

descriptive and lacked depth in assessing long-term host–guest relationships or incorporating 

systematic feedback loops for service improvement. The third cluster, community empowerment, 

highlighted positive socio-economic impacts such as increased household income, grassroots 

leadership, and youth involvement. Despite this, there was limited examination of internal power 

dynamics or the experiences of marginalized groups, including women, the elderly, and lower-

income families. The fourth cluster, sustainability and capacity-building, addressed environmental 

awareness, training programs, and operator upskilling. Yet, few studies critically evaluated the 

longevity or scalability of such initiatives. The conceptual overlap and interconnectivity of these 

clusters are visualized in Figure 3, which illustrates how recurring terms 

like stakeholder, governance, community, and sustainability frequently co-occur and shape the 

discourse across the literature. 
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Figure 3: Keyword Co-occurrence Map in MHEP Stakeholder Literature (2000–2025) 

 

The findings of this review highlight a critical fragmentation in stakeholder-focused 

research on the Malaysian Homestay Experience Program (MHEP). Although the program has 

attracted substantial academic attention, studies often remain siloed, lacking integration within a 

broader systemic perspective. A majority of existing works do not adopt comprehensive 

conceptual lenses such as stakeholder theory (Freeman, 1984) or participatory governance models 

(Ansell & Gash, 2008), which are essential to understanding the complexities of multi-actor 

involvement in community-based tourism (CBT). Furthermore, the use of digital tools and 

platforms for stakeholder engagement, feedback, and participatory planning is strikingly minimal, 

despite the global shift toward digital transformation in tourism governance (Gretzel et al., 2015). 

This underutilization inhibits the development of dynamic feedback loops and limits opportunities 

for co-creation among stakeholders such as homestay operators, community leaders, 

policymakers, and private sector partners. 

The absence of stakeholder synergy, alongside weak institutional collaboration and limited 

co-creation practices, reflects a disconnect between policy formulation and grassroots 

implementation. These gaps suggest a misalignment between Malaysia’s national tourism 

strategies and the lived realities of rural tourism communities (Kayat et al., 2008). To address these 

issues, future research should prioritize the construction of multi-stakeholder feedback 

mechanisms, participatory planning frameworks, and digital co-design tools. These initiatives 

would enable more inclusive and responsive governance, thereby enhancing stakeholder trust and 

legitimacy. In addition, strengthening cross-sectoral collaboration is crucial for aligning bottom-

up community actions with top-down policy agendas (Bramwell & Lane, 2011). By embracing 
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such integrative and participatory approaches, Malaysia's rural tourism policies particularly those 

involving MHEP can evolve into more sustainable, inclusive, and resilient models, consistent with 

the broader aims of CBT and national development goals such as those outlined in the Twelfth 

Malaysia Plan (RMK-12). 

 

 

CONCLUSION 

The study concludes that despite the growing body of literature on MHEP, there is an evident lack 

of integrative frameworks addressing stakeholder synergy. Future research should apply 

stakeholder theory and participatory approaches to foster inclusive governance. There is also a 

need for empirical studies exploring how digital tools can enhance stakeholder communication, 

feedback loops, and co-management practices in rural tourism contexts. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This review offers both academic and practical contributions by mapping the evolution of 

stakeholder-related research in MHEP and highlighting overlooked stakeholder groups. 

Policymakers, tourism developers, and community leaders can use these insights to design more 

inclusive and collaborative CBT policies. The findings also underscore the importance of adopting 

transdisciplinary research methods and participatory planning tools to strengthen community 

engagement and long-term program sustainability. 
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ABSTRACT 

This study explores the role of community-based tourism (CBT) in advancing the empowerment 

of indigenous women in Bario, a remote highland community in Malaysian Borneo. Employing a 

qualitative case study approach, the research investigates how participation in tourism-related 

activities shapes women’s economic agency, cultural expression, and social transformation. Data 

was collected through semi-structured interviews, participant and non-participant observation, and 

narrative analysis. The study focuses on women engaged in homestay operations, traditional 

handicrafts, local cuisine, and cultural interpretation. Findings reveal that CBT offers meaningful 

opportunities for women to enhance their socio-economic status, assume leadership roles, and 

reaffirm their cultural identities. However, persistent challenges including limited market access, 

entrenched gender norms, and infrastructural constraints continue to hinder their full participation. 

Framed through the lens of empowerment, the study illuminates how indigenous women negotiate 

both opportunities and structural barriers within an evolving tourism landscape. The research 

contributes to the discourse on gendered development in rural contexts and affirms the 

transformative potential of CBT as a vehicle for inclusive and sustainable community progress. 

Keywords: Community-based tourism, Indigenous development, Digital inclusion, Rural tourism, 

Sustainable livelihoods. 
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PURPOSE AND BACKGROUND 

This study examines the evolving role of Community-Based Tourism (CBT) as a catalyst for 

sustainable development, cultural preservation, and social inclusion, particularly in rural and 

indigenous settings (UNESCO, 2021; Chee Hua Chin, 2022). Focusing on Bario, a remote 

highland community in Sarawak, Malaysia, the research investigates how grassroots participation 

and digital inclusion have contributed to the long-term viability of CBT initiatives (Gani, N., 2021; 

King, V. T., 2016). Although CBT is widely regarded as a promising model for local development, 

its implementation often encounters structural challenges. These include limited infrastructure, 

inadequate institutional support, short-term planning, and weak integration with broader 

development frameworks (Tosun, 2000; Giampiccoli & Saayman, 2018). In many cases, such 

limitations lead to the commodification of local culture and the erosion of community agency 

(Higgins-Desbiolles, 2006; Scheyvens, 1999), ultimately undermining the core principles of CBT. 

The significance of this study lies in its focus on Bario a unique example where CBT has 

been sustained through strong community ownership, digital empowerment, and cultural 

resilience. Despite its geographic isolation, Bario has leveraged digital connectivity, particularly 

through the e-Bario initiative, to access global tourism markets, share local knowledge, and foster 

indigenous entrepreneurship (Harris, R. W., 2009). This has enabled the community to retain 

control over its cultural assets while benefiting economically from tourism (UNESCO, 2021). 

The study aims to achieve three key objectives: first, to explore how grassroots 

participation influences the sustainability of CBT in Bario; second, to examine the impact of digital 

infrastructure on local tourism governance and entrepreneurship; and third, to assess the socio-

economic and cultural outcomes of CBT, with particular attention to indigenous women’s 

involvement. By addressing these objectives, the research contributes to filling critical gaps in 

existing knowledge on CBT implementation in isolated indigenous communities. It offers an 

interdisciplinary perspective that connects digital empowerment, gender equity, and community-

led tourism development. Ultimately, the findings aim to inform sustainable tourism practices and 

rural development strategies in comparable contexts. 

 

 

METHODOLOGY  

This study adopts a qualitative case study methodology to critically examine the intersection of 

gender empowerment and community-based tourism (CBT) in Bario, Sarawak, with a specific 

focus on the roles, experiences, and agency of indigenous women. A qualitative approach is well-

suited for this inquiry, as it enables an in-depth understanding of lived experiences, cultural 

dynamics, and socio-economic change within an indigenous context (Denzin & Lincoln, 2011). 

The case study design allows for holistic exploration of Bario as a bounded system, capturing the 
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complexity of social phenomena in their natural setting (Yin, 2018). Grounded in constructivist 

epistemology, this framework acknowledges the co-construction of knowledge between researcher 

and participants, emphasizing cultural meaning and the importance of indigenous narratives. Data 

collection integrated multiple qualitative methods which are non-participant observation, 

participant observation, in-depth interviews, and narrative analysis. These methods were selected 

for their complementarity and ability to generate rich, triangulated data reflecting both individual 

agency and collective impact. Purposive and snowball sampling strategies were employed to 

identify indigenous women actively engaged in CBT roles, including homestay operators, craft 

artisans, food producers, and cultural facilitators. 

Fieldwork was conducted over an extended period to establish trust and cultural rapport. 

Non-participant observation documented both visible and hidden labor in tourism settings, while 

immersive participant observation through homestay stays enabled a deeper grasp of daily 

interactions, power relations, and cultural practices (Spradley, 1980). In-depth, semi-structured 

interviews were carried out in both Bahasa Malaysia and English to ensure linguistic inclusivity 

and cultural sensitivity. These interviews elicited narratives of empowerment, resistance, and 

adaptation, offering insights into how CBT is experienced by women at the grassroots level. 

Narrative analysis further explored these personal accounts, attending to their structure, 

temporality, and use of cultural metaphors (Riessman, 2008). 

To ensure methodological rigor, the study adhered to Lincoln and Guba’s (1985) 

trustworthiness criteria: credibility, transferability, dependability, and confirmability. Credibility 

was strengthened through triangulation, prolonged engagement, and member checking. 

Transferability was supported via thick description, while dependability and confirmability were 

ensured through detailed audit trails and reflective journaling. Ethical protocols were strictly 

followed: informed consent was obtained, and participant identities were anonymized using 

pseudonyms. This methodological approach not only centers indigenous women’s voices but also 

contributes to a more inclusive and grounded understanding of sustainable tourism in marginalized 

rural contexts. 

 

 

RESULTS AND DISCUSSION 

This study highlights how Community-Based Tourism (CBT) has transformed Bario’s 

institutional, social, and economic landscape, with a strong emphasis on indigenous Kelabit 

women’s empowerment and community-driven development. Tourism in this remote highland has 

enhanced organizational capacity, cultural identity, and income diversification, contributing to 

sustainable rural progress. CBT has enabled indigenous women to leverage cultural knowledge 

and domestic assets by running homestays, preparing traditional cuisine, creating handicrafts, and 
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hosting performances. Initiatives such as homestays in Pa’ Umor and the Pesta Nukenen festival 

have increased women’s economic participation and social visibility. Women have taken on 

leadership roles in tourism committees and cooperatives, contributing to local decision-making. 

However, challenges such as limited capital, hospitality training, and digital skills still hinder 

progress. Tailored capacity-building efforts are needed to support long-term empowerment. 

CBT has fostered inclusive governance by involving women in tourism planning through 

groups like e-Bario and local associations. These platforms have elevated women as cultural 

intermediaries and leaders, helping to preserve traditions and strengthen intergenerational bonds. 

Support from institutions like UNIMAS has further equipped women with entrepreneurial and 

environmental knowledge. Nonetheless, structural inequalities and elite dominance risk 

undermining inclusivity, requiring continuous gender-sensitive planning. CBT has improved 

digital access and physical infrastructure in Bario. The e-Bario platform allows women to market 

services and document indigenous knowledge. Improved facilities such as roads, solar power, and 

multipurpose spaces reduce domestic burdens and enhance tourism operations. Yet, older or less 

literate women remain vulnerable to digital exclusion, underscoring the need for inclusive digital 

training. CBT positions women as stewards of cultural and environmental heritage. Through 

culinary tours, handicrafts, and eco-walks, women preserve traditions while generating income. 

Events like Pesta Nukenen promote sustainable food systems and cultural pride. Women also lead 

ecotourism that integrates Traditional Ecological Knowledge (TEK), supporting conservation. 

However, managing tourism sustainably is vital to prevent commodification and ecological harm. 

Bario’s CBT model demonstrates the potential of tourism to empower women across economic, 

cultural, and environmental domains. Centering women in tourism governance and enterprise 

contributes to gender equity and sustainable rural development. Success depends on inclusive 

planning, ongoing training, and equitable access to resources.  

 

 

CONCLUSION 

Bario’s CBT model demonstrates the potential of tourism to empower women across economic, 

cultural, and environmental domains. Centering women in tourism governance and enterprise 

contributes to gender equity and sustainable rural development. Success depends on inclusive 

planning, ongoing training, and equitable access to resources. 
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CONTRIBUTION/ PRACTICAL IMPLICATIONS  

This study contributes to the growing body of literature on gender, indigenous development, and 

sustainable tourism by providing empirical evidence of how Community-Based Tourism (CBT) 

can serve as a transformative tool for rural empowerment, particularly among indigenous women. 

It highlights the ways in which CBT facilitates women’s economic participation, leadership roles, 

and cultural preservation, offering a model of inclusive and bottom-up development. Practically, 

the findings underscore the importance of designing tourism policies and programs that are gender-

sensitive, locally anchored, and culturally appropriate. Stakeholders including government 

agencies, NGOs, and academic institutions can draw from the Bario experience to implement 

targeted interventions such as capacity-building workshops, digital literacy training, and support 

for women-led enterprises. These strategies are critical for ensuring the sustainability of CBT and 

maximizing its developmental benefits in other remote and indigenous communities. 
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ABSTRACT 

Greenwashing has emerged as a significant concern in the tourism and hospitality industry, where 

sustainability is often used as a branding strategy rather than a genuine commitment to 

environmental responsibility. This study investigates key trends, thematic evolutions, and research 

gaps related to greenwashing in tourism and hospitality through a scoping review combined with 

bibliometric analysis. Utilizing biblioMagika® version 2.9, a total of 13 relevant publications 

indexed in the Scopus database were systematically analysed to identify keyword patterns, citation 

networks, and influential research clusters. The results reveal a marked in scholarly attention since 

2013 and start get attention from 2024, particularly around themes such as green marketing 

credibility, environmental certifications, ESG transparency, and consumer responses to deceptive 

sustainability claims. Notably, there is growing interest in the role of green authenticity, CSR 

attributions, and eco-label trust, yet significant gaps persist, especially concerning regional 

representation, regulatory enforcement, and empirical validation across developing economies. 

Emerging areas including green human resource practices, net-positive frameworks, and handprint 

metrics signal a shift toward more integrative and accountability-driven research. This review 

offers a foundational synthesis of the current knowledge landscape and stronger governance 

mechanisms to counteract greenwashing. The study contributes to the advancement of ethical, 

transparent, and genuinely sustainable practices in global tourism and hospitality sectors. 

Keywords: greenwashing, tourism, hospitality, bibliometric analysis, sustainability, scoping 

review 
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PURPOSE AND BACKGROUND 

The proliferation of sustainability rhetoric in tourism and hospitality has coincided with increasing 

concerns regarding the prevalence of greenwashing. The practice of disseminating misleading or 

unsubstantiated claims about environmental performance to appear more sustainable than is 

actually the case (Alyahia et al., 2024). As sustainability becomes a central pillar of competitive 

strategy in these sectors, the risk of deceptive marketing practices that undermine genuine 

environmental (Ling et al., 2021) and social progress has intensified. Recent studies indicate that 

greenwashing not only erodes consumer trust and misguides environmentally conscious travelers 

but also dilutes the legitimacy of sustainability certifications and threatens the integrity of 

sustainable tourism initiatives (Rahman, 2014; Pham, 2025). 

Despite a growing awareness of these concerns, the academic investigation into 

greenwashing within the tourism and hospitality industry remains underdeveloped, fragmented 

across various domains, and lacking systematic synthesis. While scholars have begun to explore 

related themes such as corporate social responsibility, ethical branding, and sustainable marketing, 

there is still limited clarity on how greenwashing is defined, operationalized, and empirically 

studied within this context. This study addresses this knowledge gap by conducting a 

comprehensive scoping review combined with bibliometric analysis, mapping the intellectual 

structure and research evolution of greenwashing in tourism and hospitality. By employing 

biblioMagika® version 2.9 and analyzing publications indexed in the Scopus database, this review 

aims to identify core thematic trends, prominent scholars and institutions, key geographic regions 

of research concentration, and underrepresented areas that merit further exploration. 

The study’s objective is threefold: (i) to chart the trajectory of scholarly inquiry into 

greenwashing in tourism and hospitality; (ii) to delineate conceptual and methodological patterns; 

and (iii) to provide a research agenda that fosters transparency, accountability, and sustainability 

in industry practice. In doing so, this review contributes to a more structured and evidence-based 

understanding of greenwashing and its implications, supporting scholars, practitioners, and 

policymakers in designing more effective strategies to promote authentic sustainability within 

global tourism and hospitality sector. 

 

METHODOLOGY  

This study employs a scoping review approach to explore greenwashing in tourism and hospitality 

using quantitative bibliometric elements to support the analysis of a sample of 13 documents. The 

bibliometric components are limited in scope, providing descriptive data such as document 
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profiles, subject areas, publication trends, and citation metrics of the selected works, rather than 

conducting a comprehensive bibliometric analysis of the entire field. 

 

 

RESULTS AND DISCUSSION 

This section presents the findings of limited bibliometric components that are divided into several 

subsections, beginning with an analysis of the overall document profiles, followed by key thematic 

trends and keyword distributions. The bibliometric scoping review revealed several significant and 

unexpected patterns in the current literature on greenwashing within the tourism and hospitality 

industry. Firstly, there is a sharp increase in scholarly output 2025, correlating with the global rise 

of ESG (Environmental, Social, and Governance) standards and sustainability certifications in 

hospitality marketing. However, despite the quantitative growth of publications, the field remains 

theoretically fragmented, with inconsistent definitions and conceptual boundaries for 

“greenwashing” across disciplines and regions. 

Three major thematic clusters emerged from the co-word and thematic analysis: (i) green 

marketing communication and consumer trust, focusing on how misleading sustainability claims 

in hotel branding and tourism promotion affect tourist perceptions, loyalty, and behavioral 

intention; (ii) environmental certification, ESG disclosure, and governance practices, which 

examine the legitimacy of ecolabels and the mechanisms through which sustainability claims are 

regulated or contested; and (iii) internal corporate sustainability practices, such as green human 

resource management, CSR adoption, and sustainability reporting strategies used by tourism and 

hospitality firms. Notably, while developed countries dominate authorship and citations 

particularly from Europe, North America, and Australia research on greenwashing in Asia, Africa, 

and Latin America remains critically underrepresented, despite the growing sustainability efforts 

and tourism market expansion in these regions. Unexpectedly, the review also highlighted a 

disparity between sustainability-focused marketing narratives and actual practices on the ground, 

with several studies questioning the credibility and impact of third-party environmental 

certifications, ESG-based investments, and corporate claims of “net positive” environmental 

contributions. Furthermore, very few studies have integrated advanced theoretical frameworks 

such as consumer response theory, behavioral economics, or digital misinformation studies, 

signaling major interdisciplinary gaps that warrant further inquiry. These gaps limit the current 

understanding of how consumers interpret, respond to, or resist greenwashing efforts in diverse 

cultural and digital environments. 
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CONCLUSION 

This study offers a timely and comprehensive overview of how greenwashing is being addressed 

in the tourism and hospitality literature. The review identifies growing scholarly attention to the 

ways sustainability claims are communicated and perceived, with key themes including corporate 

responsibility, consumer trust, and the credibility of eco-certifications. These findings suggest that 

while awareness of greenwashing is increasing, the field remains fragmented. The results 

underscore the importance of stronger alignment between sustainability messaging and real 

practices. For businesses, this means moving beyond surface-level branding to demonstrate 

genuine commitment through transparent reporting and third-party validation. For policymakers, 

the findings highlight the need for clearer guidelines and enforcement mechanisms to prevent 

misleading environmental claims. For researchers, this study provides a structured foundation to 

guide future investigations into how greenwashing influences consumer behavior, corporate 

strategy, and destination reputation. 

This study also has limitations. It focuses only on publications indexed in Scopus and does 

not assess the quality of the underlying empirical work. Looking ahead, future research should 

explore context-specific cases, incorporate diverse geographic perspectives, and adopt 

interdisciplinary approaches to better understand and address greenwashing. As sustainability 

becomes a central expectation in tourism and hospitality, advancing this research is essential to 

support integrity, accountability, and meaningful progress across the industry. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

From a practical standpoint, the findings underscore the urgent need for standardized definitions, 

stronger regulatory oversight, and independent audit mechanisms to deter greenwashing. 

Practitioners in the tourism and hospitality sectors should invest in transparent reporting, evidence-

based sustainability claims, and stakeholder engagement strategies to build consumer trust. For 

policymakers, the review calls for a multi-level governance approach that harmonizes international 

sustainability standards with local enforcement capabilities. Finally, future research should 

prioritize longitudinal studies, regional case analyses, and cross-disciplinary collaborations that 

deepen our understanding of greenwashing's impacts and countermeasures. This review offers a 

foundational roadmap to guide future academic and industry conversations, supporting the 

advancement of authentic and accountable sustainability in global tourism and hospitality. 
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ABSTRACT 

This study investigates the relationship between food quality, food pricing and student satisfaction 

during university events, with a focus on Pesta Konvokesyen (PESKON) Universiti Utara 

Malaysia. The objective is to examine students’ perceptions of food quality, assess the fairness 

and affordability of food pricing and determine how these factors influence their overall 

satisfaction. A quantitative research approach was employed, utilizing a structured survey 

administered to 308 students through convenience sampling conducted on-site during PESKON. 

The questionnaire measured three main constructs: perceptions of food quality, evaluations of food 

pricing and overall satisfaction with the dining experience. Collected data were analyzed using 

descriptive statistics to outline general trends and Pearson correlation to determine the strength of 

the relationships among the variables. The results reveal strong positive correlations between 

student satisfaction and both food quality (r = 0.737, p < 0.001) and food pricing (r = 0.749, p < 

0.001). Notably, the slightly higher correlation with pricing suggests that affordability plays a 

marginally greater role in shaping student satisfaction than food quality alone. These findings 

provide practical implications for event organizers and campus food vendors to improve menu 

planning, pricing strategies and overall service delivery. 

Keywords: Student satisfaction, Food quality, Food pricing, Event management 
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PURPOSE AND BACKGROUND 

University-organized events are essential in enriching student life by promoting social interaction, 

cultural exposure and a sense of belonging within the campus community. Among the many 

elements that shape the success of these events, food services often stand out as a central factor. 

Beyond meeting basic needs, food quality and pricing significantly influence how students 

perceive and enjoy the overall event. High-quality and well-priced food can transform a routine 

gathering into a memorable experience, enhancing student participation and overall event 

satisfaction. 

Previous research in hospitality and event management emphasizes that food quality 

covering freshness, taste, hygiene and variety is a key determinant of satisfaction (Ling et al., 

2024). At the same time, pricing plays an equally critical role, particularly among students who 

are highly price-sensitive. Perceptions of affordability and value-for-money strongly affect 

purchasing decisions and overall satisfaction with campus food services (Aziz et al., 2025; 

Marashin et al., 2024). A mismatch between price expectations and perceived quality can 

undermine the student experience even if the event itself is well-organized. 

In this context, PESKON, an annual student event at Universiti Utara Malaysia (UUM), 

offers a valuable case study to examine the relationship between food quality, pricing and student 

satisfaction. Featuring a variety of vendor-operated stalls that cater to student preferences, 

PESKON provides affordable and diverse food options while attracting large numbers of 

attendees. Assessing students’ perceptions of food services at PESKON not only sheds light on 

current satisfaction levels but also provides practical implications for improving vendor selection, 

menu planning and pricing strategies. Understanding these factors is crucial for enhancing the 

value of future university events and ensuring that they continue to enrich the student experience. 

 

 

METHODOLOGY  

This study employed a quantitative research design to examine students’ perceptions of food 

quality, pricing and overall satisfaction during PESKON, UUM. A total of 308 students were 

surveyed using convenience sampling, which allowed for real-time feedback in a dynamic event 

setting (Bashir et al., 2022; Luong & Hussey, 2022). A quantitative approach was appropriate as 

it provides measurable data and identifies statistical relationships between variables (Creswell & 

Creswell, 2018; Hair et al., 2019). Nonetheless, the use of non-probability sampling limits 

generalizability, a concern also noted in prior event-based studies (Sekaran & Bougie, 2019). To 

enhance external validity, future research should consider probability-based techniques such as 

stratified or random sampling (Bryman, 2016; Saunders et al., 2019). The primary research 

instrument was a structured questionnaire divided into three constructs: Food Quality (6 items), 
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Food Price (6 items) and Satisfaction (2 items). Items were measured on a five-point Likert scale 

ranging from 1 (Strongly Disagree) to 5 (Strongly Agree). as shown in Table 1, the questionnaire 

items were adapted from validated consumer satisfaction scales used in prior studies.  

Table 1. Adapted questionnaire items and sources 

Item – Food Quality   

1. The variety of food options provided meets 

my expectations. 

Luong & Hussey (2022) 

2. The food served is safe to eat. Grunert et al. (2020) 

3. The taste of the food is excellent. Lew et al. (2023); Luong & Hussey (2022) 

4. The freshness of the food is consistently high. Lew et al. (2023); Grunert et al. (2020) 

5. The portion sizes of the food are adequate. Liu & Jang 

6. The local specialty dishes are well-

represented. 

Bonfanti et al. (2023) 

Item – Food Price   

1. The food pricing at this event is reasonable. Lew & Kannan (2023) 

2. I find the food prices at this event to be 

affordable for students. 

Luong & Hussey (2022) 

3. I am satisfied with the value for money of the 

food options at this event. 

Bashir et al. (2022); Liu & Jang (2009) 

4. The portion sizes of food offered at this event 

are fair for the price. 

Liu & Jang (2009); Lew & Kannan (2023) 

5. The food prices at this event are clearly 

displayed. 

Grunert et al. (2020) 

6. High food prices have influenced my decision 

to purchase food at this event. 

Bonfanti et al. (2023); Lew & Kannan (2023) 

Item - Satisfaction Towards Event  

1. Overall, I am satisfied with the food quality 

provided at PESKON event. 

Lew & Kannan (2023); Luong & Hussey 

(2022) 

2. Overall, I am satisfied with the food price 

provided at PESKON event. 

Liu & Jang (2009); Bonfanti et al. (2023) 

 

 

 

RESULTS AND DISCUSSION 

Demographic Profile  

The demographic profile of respondents, the sample was predominantly composed of 

undergraduate students (85.0%), with a near-even split between male (47.1%) and female (52.9%) 

participants. Most respondents reported spending between RM5 and RM10 per meal (72.3%), 

reinforcing the relevance of pricing as a critical factor influencing consumption behavior at 

university events. These descriptive insights establish the context in which students evaluate food 

quality and pricing, especially considering their financial constraints and sensitivity to value-for-

money propositions. 



                                                   Fakulti Hospitaliti, Pelancongan dan Kesejahteraan (FHPK), 

Universiti Malaysia Kelantan 

10 ï 11 September 

186 
 

 

Food Quality 

The results in Table 2 indicates that respondents generally rated food quality positively, with mean 

scores ranging from 3.32 to 3.96. Food safety received the highest rating (M=3.96), followed by 

food variety and local specialty representation. Taste was rated moderately (M=3.54), while 

freshness and portion size scored lowest (M=3.32), suggesting areas for improvement. Overall, the 

construct is reliable with a Cronbach’s Alpha of .884. 

Table 2. Food quality 

Item 1 (STS) 2 (TS) 3 (N) 4 (S) 5 (SS) Mean 

(M)  

Standard 

Deviation 

(SD) 

6. The variety of food options 

provided meets my 

expectations. 

4 

(1.3%) 

19 

(6.3%) 

100 

(33.1%) 

130 

(43.0%) 

49 

(16.2%) 

3.67 0.90 

7. The food served is safe to 

eat. 

0 

(0.0%) 

6 (2.0%) 76 

(25.2%) 

145 

(48.0%) 

75 

(24.8%) 

3.96 0.76 

8. The taste of the food is 

excellent. 

5 

(1.7%) 

28 

(9.3%) 

114 

(37.7%) 

109 

(36.1%) 

46 

(15.2%) 

3.54 0.95 

9. The freshness of the food is 

consistently high. 

12 

(4.0%) 

45 

(14.9%) 

114 

(37.7%) 

99 

(32.8%) 

32 

(10.6%) 

3.32 1.01 

10. The portion sizes of the 

food are adequate. 

9 

(3.0%) 

50 

(16.6%) 

107 

(35.4%) 

106 

(35.1%) 

30 

(9.9%) 

3.32 0.96 

11. The local specialty dishes 

are well-represented. 

4 

(1.3%) 

31 

(10.3%) 

103 

(34.1%) 

107 

(35.4%) 

57 

(18.9%) 

3.60 0.94 

Cronbach's Alpha = .884 

 

 

Food Price 

Table 3 shows that respondents had mixed perceptions of food prices, with mean scores ranging 

from 2.59 to 3.74. The highest-rated item was the influence of high food prices on purchasing 

decisions (M=3.74), indicating price sensitivity among attendees. Price transparency (M=3.32) 

and fairness of portion sizes (M=3.00) were rated moderately, while affordability and 

reasonableness scored lowest (M=2.59–2.60). This suggests that many respondents found prices 

less affordable but appreciated clear display and value-related aspects. The construct demonstrated 

good reliability with a Cronbach’s Alpha of .844. 
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Table 3. Food price 

Item 1 (STS) 2 (TS) 3 (N) 4 (S) 5 (SS) Mean SD 

1. The food pricing at this event is 

reasonable. 

53 

(17.5%) 

89 

(29.5%) 

106 

(35.1%) 

38 

(12.6%) 

16 

(5.3%) 

2.59 1.07 

2. I find the food prices at this event 

to be affordable for students. 

65 

(21.5%) 

74 

(24.5%) 

99 

(32.8%) 

45 

(14.9%) 

19 

(6.3%) 

2.60 1.12 

3. I am satisfied with the value for 

money of the food options at this 

event. 

33 

(10.9%) 

89 

(29.5%) 

102 

(33.8%) 

56 

(18.5%) 

22 

(7.3%) 

2.82 1.05 

4. The portion sizes of food offered 

at this event are fair for the price. 

28 

(9.3%) 

57 

(18.9%) 

131 

(43.4%) 

59 

(19.5%) 

27 

(8.9%) 

3.00 1.03 

5. The food prices at this event are 

clearly displayed. 

28 

(9.3%) 

34 

(11.3%) 

102 

(33.8%) 

91 

(30.1%) 

47 

(15.6%) 

3.32 1.10 

6. High food prices have influenced 

my decision to purchase food at 

this event. 

14 

(4.6%) 

32 

(10.6%) 

72 

(23.8%) 

87 

(28.8%) 

97 

(32.1%) 

3.74 1.13 

Cronbach's Alpha = .844 

 

Satisfaction Towards Event 

Table 4 indicates that overall satisfaction with food quality at PESKON was relatively high 

(M=3.63), with most respondents expressing agreement or neutrality. In contrast, satisfaction with 

food price was lower (M=3.05), reflecting concerns over affordability. While participants 

generally valued the quality of food, pricing emerged as a more critical issue affecting satisfaction. 

The construct showed acceptable reliability with a Cronbach’s Alpha of .730. 

 

Table 4. Satisfaction towards event 

Item 1 (STS) 2 (TS) 3 (N) 4 (S) 5 (SS) Mean SD 

1. Overall, I am satisfied with the food 

quality provided at PESKON event. 

5 

(1.7%) 

25 

(8.3%) 

107 

(35.4%) 

106 

(35.1%) 

59 

(19.5%) 

3.63 0.96 

2. Overall, I am satisfied with the food 

price provided at PESKON event. 

24 

(7.9%) 

68 

(22.5%) 

108 

(35.8%) 

73 

(24.2%) 

29 

(9.6%) 

3.05 1.06 

Cronbach's Alpha = .730        

 

Table 5 shows strong positive correlations between food quality, food pricing and student 

satisfaction. Both food quality (r = .737, p < .001) and food pricing (r = .749, p < .001) were highly 

related to satisfaction, with food pricing showing a slightly stronger influence. 

Table 5. Pearson Correlation Analysis 
Variables  Food Quality Food Price 

Student Satisfaction Pearson Correlation .737 .749 

2-tailed .000 0.000 

N 308 308 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Statistical analyses revealed strong positive correlations between overall satisfaction and 

both food quality (r = 0.737, p < 0.001) and food pricing (r = 0.749, p < 0.001). These results 
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substantiate the dual importance of sensory and economic factors in shaping student experiences. 

While both dimensions significantly predict satisfaction, food pricing demonstrated a marginally 

stronger association, suggesting that affordability slightly outweighs qualitative attributes in 

student decision-making. The findings support existing literature on cost-consciousness among 

university students (Effendi et al., 2025; Marashin et al., 2024), reinforcing Ling et al. (2024)’s 

view that while food quality drives retention, pricing is crucial for initial engagement. Students 

with limited budgets view fair pricing as essential for participation and enjoyment at campus 

events. 

A strong correlation between food quality and satisfaction underscores the need to meet 

expectations for taste, hygiene, variety and presentation. Quality food enhances not only physical 

satisfaction but also social and psychological aspects of event attendance, such as peer approval 

and perceived institutional care. Poor quality may diminish the event’s value and reduce future 

turnout. Practically, these insights suggest that organizers should balance affordability with 

culinary standards. Vendor selection, price negotiation and ongoing quality checks guided by 

student feedback can help maintain satisfaction. Offering diverse food options also supports 

inclusivity and broadens appeal. In conclusion, food pricing and quality work together to shape 

students’ perceptions of campus events. Understanding these dynamic enables institutions to 

design food strategies that boost engagement, foster community and strengthen event reputation. 

 

 

CONCLUSION 

This study offers compelling evidence that both food quality and pricing are significant predictors 

of student satisfaction at university events, with implications that extend beyond mere service 

delivery. The statistical findings reveal that while students highly value the sensory and hygienic 

dimensions of food, pricing emerges as a marginally more dominant factor. This suggests that 

affordability not only drives purchase decisions but also shapes students’ emotional and evaluative 

responses to campus events. The stronger correlation between pricing and satisfaction reflects a 

broader reality of financial constraints faced by university students, particularly within the 

Malaysian context, where discretionary spending is often limited. By recognizing this sensitivity 

to pricing, university event planners can better align offerings with students' value perceptions. 

Crucially, this does not imply sacrificing quality in favor of cost reduction but emphasizes the 

importance of designing food services that balance high standards with economic accessibility. 

When students feel that food options are both enjoyable and fairly priced, their likelihood of 

returning to future events increases reinforcing attendance, engagement and overall institutional 

goodwill. Thus, fostering satisfaction in campus events becomes a matter of strategic coordination 

between quality assurance, price-setting and stakeholder feedback. 
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CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study highlights the importance of food pricing and quality in shaping student satisfaction at 

Malaysian university events, a context often overlooked in prior research. It shows that 

affordability and perceived value strongly influence consumption behavior and event perception. 

For organizers and vendors, the findings provide practical guidance: align prices with student 

budgets, maintain consistent food standards and use feedback systems to improve services. 

Applying these strategies can enhance inclusivity, strengthen student relationships and elevate 

both event quality and institutional reputation. 
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ABSTRACT 

Urban food streets in metropolitan areas like Kuala Lumpur play a vital role in fostering cultural 

identity, stimulating local economies and enhancing tourism experiences. However, their long-

term viability is increasingly threatened by hygiene-related concerns, inconsistent food quality, 

and pricing transparency issues. Despite regulatory efforts, a lack of integrated sustainability 

frameworks limits effective planning and governance in this sector.This conceptual paper proposes 

a theoretical model grounded in the Triple Bottom Line (TBL) framework, which emphasizes the 

balanced interplay of three (3) key dimensions: environmental (food hygiene), social (food 

quality), and economic (price affordability). Adapted from multidisciplinary literature in tourism, 

urban studies, food safety, and sustainability science, the study advances a conceptual framework 

tailored to the context of Kuala Lumpur’s street food ecosystem as represented as urban 

community. This paper highlights how each TBL component contributes uniquely to urban food 

street sustainability while recognizing their interdependence. It also outlines a research agenda 

advocating for empirical validation through Structural Equation Modeling (SEM) and qualitative 

fieldwork. This study provides theoretical and practical insights for policymakers, urban planners, 

and tourism stakeholders aiming to develop resilient, culturally embedded, and economically 

inclusive food street environments. 

Keywords: Triple Bottom Line, food street sustainability, urban tourism, food hygiene, food 

quality. 
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INTRODUCTION  

Urban food streets in Kuala Lumpur, like Jalan Alor and Petaling Street, symbolize culinary 

heritage and tourism appeal. However, hygiene concerns and inconsistent quality pose risks to 

their sustainability. These challenges necessitate a structured, theory-driven model. This study uses 

the Triple Bottom Line framework to propose a sustainable urban food street mode 

 

 

PROBLEM STATEMENT  

Despite tourism value, Kuala Lumpur’s food streets face criticisms over food safety, quality, and 

pricing fairness. Public incidents of foodborne illness and regulatory inconsistencies highlight 

governance gaps. Previous research often isolates single dimensions (hygiene or pricing) but lacks 

integrated, multi-dimensional sustainability models. 

 

 

LITERATURE REVIEW  

Street food tourism offers affordability and cultural depth but is often criticized for hygiene lapses 

and price fairness. Studies such as Ashari et al. (2023) focus on loyalty and taste; Azanaw et al. 

(2022) on hygiene; and Che Amat Manal et al. (2024) on pricing. However, none provide a holistic 

view. This paper integrates these factors using the TBL framework. 

Comparative Framework Review: Prior Studies vs. TBL Approach 

Table 1 synthesizes selected prior research related to street food sustainability and highlights the 

gaps that the current study addresses. Most studies tend to focus on isolated aspects of the food 

street phenomenon either hygiene, quality, or pricing without offering an integrated framework. 
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Table 1. Comparative Literature Review 

 

Study / 

Source 
Focus Area 

Sustainability 

Dimension 

Addressed 

Framework Used Limitation 

Azanaw et al. 

(2022) 

Food hygiene 

practices among 

vendors 

Environmental Public health 

No integration with 

economic or social 

elements 

Ashari et al. 

(2023) 

Taste-based 

loyalty in 

Malaysian street 

food 

Social 
Consumer 

behaviour 

Does not address 

hygiene or price 

fairness 

Che Amat 

Manal et al. 

(2024) 

Price fairness 

and satisfaction 
Economic Pricing model 

Focused only on 

economic fairness 

Fusté-Forné 

(2021) 

Street food as 

urban cultural 

heritage 

Social Cultural tourism 
Lack of operational 

sustainability linkage 

Vu Vu et al. 

(2019) 

Service quality 

in Asian food 

streets 

Social SERVQUAL 

Overlooks pricing and 

environmental 

concerns 

Current 

Study 

Food hygiene, 

food quality, 

price 

affordability 

Environmental, 

Social, Economic 

Triple Bottom 

Line (TBL) 

Integrates all three 

dimensions in one 

cohesive model 

 

Therefore, this Study Food hygiene, food quality, price affordability environmental, 

social, economic TBL integrates all three dimensions in one cohesive model. As shown in Table 

1, prior studies have provided critical insights, but none have systematically applied a TBL lens to 

street food sustainability in the urban Malaysian context. This study therefore fills a significant 

theoretical and practical gap by proposing an integrative, multi-dimensional model that aligns with 

urban governance and tourism goals. 
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Figure 1. Three Components in Sustainability 

 

Figure 1 illustrates the triadic structure of sustainability, highlighting the equal importance 

of social, environmental, and economic considerations in ensuring long-term viability. These 

dimensions guide the thematic segmentation of the literature reviewed in this study 

Triple Bottom Line Theory Application 

 

TBL theory, introduced by Elkington (1994), advocates for sustainable development through a 

balanced consideration of three core dimensions: People (social), Planet (environmental), and 

Profit (economic). Its relevance has been reinforced by Slaper & Hall (2011) and Żak (2015) in 

tourism and business studies. Environmental Sustainability (Planet):Maintaining proper food 

hygiene through clean preparation environments, safe water, and hygienic food handling reduces 

foodborne illness and aligns with environmental goals (Zenbaba et al., 2022; Azanaw et al., 2022; 

Insfran-Rivarola et al., 2020). 

Social Sustainability (People):High-quality food strengthens customer satisfaction and 

encourages cultural preservation. According to Hanan et al. (2021) and Vu Vu et al. (2019), food 

quality has a direct impact on tourist loyalty and urban cultural identity. Economic Sustainability 

(Profit): Affordable pricing correlates with value perception. Rajasa et al. (2023) and Carolan 

(2011) argue that consumers purchase when perceived benefit exceed cost. Che Amat Manal et al. 

(2024) further reinforce that fair pricing affects repeat visitation and customer loyalty.Figure 2 

provides a visual representation of the Triple Bottom Line framework, which underpins this 

study’s analysis of how food hygiene, food quality, and price affordability contribute to the 

sustainability of urban food streets. 
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Figure 2. Triple Bottom Line (TBL) Model showing the three main dimensions of 

sustainability: social, environmental, and economic. (Source: Adapted from Elkington, 

1994). 

 

 

 

PROPOSED CONCEPTUAL FRAMEWORK  

This paper proposes a conceptual model that positions three key variables:food hygiene 

(environmental), food quality (social), and price affordability (economic):as determinants of urban 

food street sustainability. The framework integrates: 

1. Hygiene practices to reduce health risks and enhance environmental cleanliness (Ayaz 

& Acar, 2020; Idris, 2024); 

2. Quality assurance to build consumer trust and cultural value (Ashari et al., 2023; 

Bichler et al., 2020); 

3. Fair pricing to stimulate economic participation and visitor satisfaction (Rajasa et al., 

2023; Che Amat Manal et al., 2024). 

 

Accordingly, the following framework is proposed to conceptualize how food hygiene, 

food quality, and price affordability interact as key determinants of sustainable urban food streets 

in line with the TBL theory (Figure 3). 
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Figure 3. Proposed Conceptual Framework 

 

 

Proposed Methodology 

A mixed-method study is proposed. The quantitative phase will use structured surveys of tourists 

using validated items and SEM analysis. The qualitative phase includes interviews with vendors, 

DBKL officers, and repeat tourists to uncover deeper context. This dual approach ensures 

empirical validity and contextual relevance. 

 

Theoretical Implications  

This study bridges gaps in urban tourism, food policy, and sustainability by embedding street food 

practices within the TBL framework. Future studies may adopt models like Value-Perception 

Theory or Expectancy-Disconfirmation Theory to explore behavioral responses. The model 

encourages broader application across ASEAN cities. 

 

 

CONCLUSION 

By applying the TBL lens, this study proposes a comprehensive approach to assess food street 

sustainability in Kuala Lumpur. The integration of environmental, social, and economic 

dimensions supports both theoretical and policy-oriented advances. The model has potential to 

guide urban food tourism planning in Malaysia and similar contexts. 
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ABSTRACT 

Zapin is a traditional Malay dance with unique potential to be promoted within the framework of 

wellness tourism. Its appeal lies in the integration of physical movements that require mental 

strength to achieve harmonious balance. Despite its cultural and physical significance, limited 

research has explored Zapin dance in relation to motor coordination, muscle flexibility, and 

emotional stability, particularly in connection with traditional musical rhythms. This study focuses 

on the movement structure of Zapin, incorporating both dance theory and the practice of basic 

steps, to examine its impact on individual motor coordination, muscular flexibility, and emotional 

well-being. The research draws primarily from selected video recordings of Zapin performances 

and employs a qualitative methodology, including literature review, documentation analysis, and 

observation.analysis.. Findings suggest that Zapin dance fosters positive physical coordination and 

contributes to sustainable tourism and local economic empowerment, aligning with Sustainable 

Development Goal 3: Good Health and Well-Being. In addition to its physical benefits, Zapin 

promotes social interaction through group participation, supporting aspects of social wellness. The 

preservation of this traditional dance also enhances the holistic well-being of its practitioners. 

Keywords: Zapin, Wellness Tourism, Sustainable Development Goals (SDG) 
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PURPOSE AND BACKGROUND 

Dance is one of the oldest forms of art (Royce, 1977) and represents the starting point for other 

artistic fields (Sachs, 1963). In Malaysia, one of the traditional dance forms rich in movement and 

agility is the Zapin dance. Although many previous studies have focused on the artistic 

examination of Zapin, there is still a lack of research that highlights Zapin dance movements from 

the perspective of a wellness tourism product within the context of tourism. Therefore, this study 

evaluates the potential of Zapin’s physical movements based on library sources such as selected 

videos as visual data. Accordingly, this study is conducted with the aim of examining whether the 

practice of Zapin dance can be adapted as one of the wellness tourism products in Malaysia. 

Zapin dance is one of the forms of Malay dance that has its roots in Arab influences and 

evolved into a cultural art form of the Malay people during the early settlement periods along 

coastal areas and riverbanks in the state of Johor, from the era of Old Johor to Modern Johor. 

Malay Zapin became a recreational activity for both the youth and the elderly during the era of the 

Old Johor Sultanate and the Johor-Riau-Lingga Sultanate. It was also practiced as a leisure activity 

in Quranic study huts and during festive gatherings (YAB Datuk Haji Abdul Ghani Othman, 1998). 

Eventually, the practice of performing Zapin was adapted to local culture, which emphasizes the 

inherent character and etiquette of the Malay people, particularly their values of modesty and 

refinement. Its structured, rhythmic, and harmonious movements make it suitable for use in 

movement therapy, especially when aligned with holistic health values that underpin wellness 

tourism. 

Everybody that moves within the dimensions of space and time using specific techniques 

is categorized as kinesthetic (Royce, 2007:215). The kinesthetic element is the result of the 

dancer's bodily expression, which helps to create a deeper impact. Jensen (2001) also argues that 

movement affects the brain in many ways, and that most parts of the brain are active during 

physical activity. Jensen further states that the brain is a system of systems, and that a strong 

kinesthetic arts program will activate multiple systems.  

In Malaysia, wellness tourism is steadily growing, with most initiatives focusing on 

modern medical treatments and holistic wellness programs such as spa therapies and traditional 

healing, which contribute to the improvement of both physical and mental health. In October 2024, 

Tourism Malaysia, in collaboration with 18 travel agencies, launched 42 ‘Health and Wellness’ 

tourism packages as a significant step towards strengthening Malaysia’s position as a leading 

destination in the international health and wellness tourism sector. Malaysia ranked 18th globally 

with 8.3 million trips, 180,000 direct employees, and revenue amounting to USD 5 billion, 

indicating that the Asian market is currently highly competitive in promoting and advancing its 

wellness tourism offerings (Idrus, S., Yusoff, A. Q., Arham, A. F., & Nizam, N. Z., 2020). 
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Through the field of wellness tourism, Zapin dance is seen as having the potential to be 

developed as a culturally based therapeutic medium, in addition to serving recreational and leisure 

purposes. This approach integrates cultural arts and well-being, in line with Sustainable 

Development Goal 3, which aims to enhance physical and mental health and promote a healthy 

lifestyle. Through this study, Zapin dance is shown to have the potential to be elevated as a 

wellness tourism product that not only upholds Malay cultural heritage but also contributes to 

individual health and well-being. 

 

 

LITERATURE REVIEW  

Dance as an art form does not require any equipment in its execution and relies solely on the 

individual's body (Mohd. Ghouse, 1994). This highlights that the most fundamental instrument in 

dance is the human body itself. Each part of the body is capable of producing various shapes, 

movements, and postures, each carrying distinct meanings. Asmad (1990) also defines dance as 

the result of movement involving the whole body or specific body parts. These body parts include 

everything from the tips of the toes to the arms, torso, head, fingers, and eyes. In short, dance 

movements represent an art form that encompasses elements of emotion, expression, and music to 

create a performance.  

Based on Laban Movement Analysis, there are four components of movement: body, 

effort, shape, and space. Movement occurs through a process controlled by the nervous system, 

which regulates the muscles in the human body and subsequently sends signals to the brain. These 

components are further divided into several sub-categories, including static shapes, modes of shape 

change—which describe how the human body interacts with and relates to its surrounding 

environment—shape qualities, and shape flow support. The modes of shape change are categorized 

into three types: shape flow, directional, and carving. The Sustainable Development Goals (SDGs) 

(2017) outline 17 goals for sustainable development, one of which is Goal 3, which emphasizes 

the importance of Good Health and Well-Being. It serves as a global framework introduced by the 

United Nations to achieve balanced development across economic, social, and environmental 

dimensions by the year 2030. The SDGs are universal in nature, transcend national borders, and 

are applicable across workplaces, marketplaces, and communities. 
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METHODOLOGY  

This study employed a qualitative descriptive approach through content analysis of selected Zapin 

performance videos and related documentation. The primary data sources were recordings of 

traditional Zapin dance performances in Malaysia, which were analyzed in terms of movement 

structure and presentation style. In addition, interviews were conducted with selected Zapin 

practitioners and dancers to obtain in-depth information about dance movements and the 

perceptions of the artistic community regarding the integration of Zapin within the context of 

wellness tourism. The interviews focused on various aspects, including the diverse presentation 

concepts of Zapin dance, fundamental movement patterns, and the implementation of Zapin as a 

practice that supports body coordination and muscular flexibility. 

In addition, interview sessions were also conducted with selected movement therapy 

experts. These interviews focused on the suitability of Zapin movements in a health context and 

their potential to be developed into a wellness tourism product. Insights from movement therapy 

specialists were necessary to evaluate the findings from a health perspective, particularly in 

relation to emotional stability among individuals involved in Zapin practice. The data collected 

aimed to determine the extent to which proper body coordination and muscle flexibility—

supported by traditional musical rhythms—can contribute to emotional balance. All data gathered 

were analyzed thematically using the Laban Movement Analysis (LMA) method. 

 

 

 

RESULTS AND DISCUSSION 

Preliminary findings from the video analyses and interviews indicate that Zapin dance has the 

potential to contribute positively to physical, mental, and social well-being when applied within 

the context of wellness tourism. This is due to the fundamental movements in Zapin, which 

emphasize the agility of the dancer or individual, particularly in coordinating footwork in response 

to musical rhythms (Tengku Rahimah Daud, 1998). Based on several basic Zapin step patterns, 

these movements assist in enhancing muscle flexibility and bodily coordination. 

The repetitive and structured nature of the movements reflects meditative qualities and 

induces a calming effect on the individual’s emotional state. This is further supported by the 

traditional function of Zapin in earlier times, when it was performed as a recreational activity 

known as main Zapin in Malay village communities. Additionally, the rhythm of traditional music 

plays a significant role in influencing emotional responses and supporting mental balance, 

especially when movements are performed in harmony with the music. 
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In addition, from the perspective of social well-being, Zapin dance is performed in groups 

and involves direct interaction among participants. Such engagement encourages positive 

dynamics of social wellness, including peer support. Indirectly, this activity fosters an authentic 

cultural experience, promotes appreciation for local cultural values, and contributes to the 

formation of a healthy and supportive artistic community network. From the perspective of the 

Sustainable Development Goals (SDGs), dancers and local cultural practitioners are directly 

involved in the implementation of this wellness tourism activity. This represents an empowerment 

initiative that creates opportunities for alternative economic generation. The findings of this study 

contribute specifically to SDG 3 by supporting active lifestyles and mental well-being through 

cultural activities. 

 

 

CONCLUSION 

This study demonstrates that Zapin dance possesses significant therapeutic value and can be 

promoted as a wellness tourism product. Through its structured and rhythmic movements rooted 

in tradition, Zapin functions not only as a medium of cultural expression but also offers benefits 

for physical health and emotional balance. This dance-based approach can enhance motor 

coordination, muscle flexibility, and mental stability, aligning with Sustainable Development Goal 

3: Good Health and Well-Being. It also highlights the potential of cultural heritage as an innovative 

medium within contemporary tourism. Further research can be conducted to examine the long-

term effects of practicing Zapin on physical and mental health, as well as to compare its impact 

with other traditional dances in Southeast Asia within the context of wellness tourism. 
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ABSTRACT 

This study explores the perspective of non-Muslim tourists toward Islamic attributes of Muslim-

Friendly Tourism (MFT) in Muslim countries. While most Muslim countries promote themselves 

as a Muslim-friendly destination, research on non-Muslim perspectives towards the relevance of 

Muslim-friendly offerings for them remains limited. The study examines how Islamic elements 

such as halal food, prayer facilities, and modesty guidelines influence non- Muslim tourist 

satisfaction. It also identifies perceived challenges and barriers faced by non-Muslim tourists. 

Findings will contribute to improving inclusivity and service delivery within MFT frameworks in 

conservative Islamic countries. 

Keywords: Islamic Attributes, Muslim-Friendly Tourism, Non-Muslim, Satisfaction 

 

 

PURPOSE AND BACKGROUND 

This study aims to explore the perspectives of non-Muslim Malaysian tourists toward Islamic 

attributes embedded within the framework of Muslim-Friendly Tourism (MFT) in Muslim country 

with strict Shariah ruling, such as Brunei Darussalam. Brunei, as a conservative Islamic country, 

upholds strict adherence to Shariah principles in all aspects of life, including its tourism sector. 
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While MFT has grown significantly across the globe and particularly in Muslim-majority 

countries, most of the available research focuses on Muslim travellers. However, little attention 

has been given to how non-Muslim tourists perceive, adapt to, and feel satisfied with Islamic 

attributes, particularly in countries where Shariah compliance is strictly enforced. This research 

seeks to fill that gap by focusing specifically on the experiences of non-Muslim tourists in Brunei 

and evaluating how these Islamic elements impact their overall perception. 

 Islamic attributes in Muslim-Friendly Tourism (MFT) include more than just food. It also 

included gender-segregated facilities, sharia-compliant environment, sustainable and responsible 

tourism (Islam & Ashton, 2024), prayer facilities, Islamic hygiene and cleanliness (Marcelina & 

Palupiningtyas, 2025), Islamic physical design, modest staff attire and ethical conduct (Rasit et al., 

2018), as well as sharia-compliant financial practices (Shuriye & Daud, 2014). These attributes 

aim to provide comfort and ease for Muslim travellers. However, they may cause confusion, 

discomfort, or even cultural resistance from non-Muslim tourists, especially when the attributes 

are not fully understood or are perceived as religiously inclusive. This perception can potentially 

reduce interest among non-Muslim travellers to visit or revisit conservative Islamic destinations. 

Given the global push toward Islamic attributes in Muslim Friendly Tourism (MFT), it is essential 

to study the interaction between non-Muslim tourists and Islamic tourism environments to 

understand how these visitors interpret, engage with, and evaluate their experiences. 

This study sets out to achieve three main objectives: (1) to identify non-Muslim tourists’ 

awareness regarding the Islamic attributes of Muslim-Friendly Tourism; and (2) to understand the 

relevance of Islamic attributes in shaping non-Muslim tourists’ travel experiences. Through these 

objectives, the research attempts to uncover the awareness level and how non-Muslim tourists 

interpret the Islamic attributes of MFT as well as how their satisfaction may be shaped by 

expectations, actual travel experiences, and the relevance of Islamic values with their personal 

lifestyle. 

 

 

METHODOLOGY  

This qualitative research employs purposive sampling to select 30 non-Muslim tourists who have 

visited Brunei in the past 12 months. Data will be collected using in-depth semi-structured 

interviews. Thematic analysis will be applied to identify key patterns and insights from the 

participants' narratives. Atlas.ti software supported the coding and organization of data. 
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EXPECTED OUTCOMES 

The study is expected to reveal that non-Muslim tourists visiting Muslim country, such as Brunei, 

generally have a positive perception toward Islamic attributes when these elements are presented 

in a respectful and informative manner. It is anticipated that features such as halal food, prayer 

facilities, modest dress codes, and alcohol restrictions will be seen not as barriers but as unique 

cultural aspects that enhance their travel experience. 

The findings are also likely to indicate that while tourist perception remains high, there are 

areas for improvement in terms of communication, signage, and promotional materials that can 

better accommodate non-Muslim tourists. This includes the need for multilingual information, 

clearer explanations of religious customs, and inclusive tourism messaging. 

From a policy and industry perspective, the study is expected to offer practical insights that 

can help Brunei and other Muslim-majority destinations strike a balance between religious 

authenticity and inclusivity. Ultimately, the outcomes aim to contribute to the development of a 

more culturally sensitive and globally competitive MFT framework. 

 

 

 

CONCLUSION 

This study investigates how non-Muslim tourists perceive and respond to Islamic attributes in 

Brunei’s Muslim-Friendly Tourism. Using qualitative methods, it aims to explore their satisfaction 

and experiences within a conservative Islamic setting. It is hoped that the findings will offer 

valuable insights into non-Muslim tourist perspectives and contribute to enhancing Muslim-

friendly tourism practices globally. 

 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study is expected to contribute significantly to academic literature and tourism policy and 

stakeholders in multiple ways. Academically, it fills an existing gap by offering insights into the 

understudied demographic of non-Muslim tourists within MFT settings. Practically, the findings 

will help the tourism stakeholders especially in Malaysia and Brunei, to develop better strategies 

for designing, marketing, and delivering MFT services that uphold Islamic values while promoting 

hospitality and openness toward non-Muslim travelers. It also equips non-Muslim tourists with 
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better expectations and cultural awareness when visiting Islamic destinations, reducing cultural 

shock and improving satisfaction. 
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ABSTRACT 

This study investigates the factors influencing Malaysian adults' intention to use digital 

technologies for travel destination information search. Using constructs from the Information 

Systems (IS) Success Model (ISSM) by DeLone and McLean (1992, 2003), and the Theory of 

Planned Behaviour (Azjen, 1991), three major factors, information quality, system quality, and 

online recommendation system, were investigated for their impact on behavioural intention. Using 

quantitative survey of 400 Malaysian adults, data was analysed using SPSS. The results show that 

each of the three factors considerably impacted digital technology adoption for travel planning, 

with system quality emerging as the strongest predictor. The study helps to shape digital tourism 

adoption frameworks in emerging tourism marketing and has practical implications for travel 

technology providers. 

Keywords: Travel Technology, Information Quality, Destination Search, System Quality, Online 

Recommendation 

 

 

 

INTRODUCTION  

Digital technology has changed how Malaysian tourists search for travel information. With over 

88% internet access, especially among adults aged 18–45, tools like mobile apps, search engines, 

and AI recommendations are widely used for trip planning (Iskandar & Sia, 2020). Malaysians 

often turn to Google, TripAdvisor, and social media for details on maps, attractions, food, and 

mailto:azimah.o@umk.edu.my
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transport (Peong et al., 2023; Fun et al., 2021; Nordin et al., 2023). Mobile apps also help users 

store hotel options, read reviews, and make bookings (Deshmukh et al., 2025). 

Despite this, users often face problems like outdated or biased content, slow systems, and 

trust issues. Inaccurate reviews can affect booking decisions (Fong et al., 2018), while many local 

platforms struggle with slow speed, poor design, and weak real-time features (Lim et al., 2023; 

Thong et al., 2021). Trust concerns, such as privacy and lack of transparency, also reduce user 

confidence (Naseri et al., 2020). Technologies like AI and AR only improve user satisfaction when 

they meet expectations (Phang & Kong, 2023). 

 

 

 

LITERATURE REVIEW  

Studying technology use in tourism helps support smart decision-making and long-term digital 

growth in the industry (Candra et al., 2025; Yin & Dai, 2021). This research focuses on three main 

factors influencing Malaysian adults’ intention to use digital platforms for travel planning: 

information quality, system quality, and online recommendations. Information quality, based on 

the IS Success Model (DeLone & McLean, 1992, 2003), refers to how accurate, relevant, complete, 

and timely the content is. When content is accurate and personalised, users are more satisfied and 

more likely to travel (Shi & Lee, 2021; Alshamlan et al., 2023). System quality refers to how well 

the platform performs technically, how easy, responsive, and reliable it is (DeLone & McLean, 

2003). Good system quality builds trust and encourages continued use, especially when enhanced 

with AI (Shi & Lee, 2021; Kalinichenko, 2023). Online recommendation systems use AI to give 

users personalised suggestions based on their behaviour and preferences (Ricci et al., 2011), with 

hybrid filtering being most effective in avoiding information overload (Khan & Haroon, 2023). 

According to the Theory of Planned Behaviour (Ajzen, 1991), information quality shapes user 

attitudes, system quality affects perceived control, and recommendations influence social norms. 

When platforms are informative, easy to use, and provide relevant suggestions, users are more 

likely to adopt them. Improving these three areas boosts user satisfaction, helps decision-making, 

and strengthens the digital tourism sector. 

 

 

METHODOLOGY  

This study used a quantitative cross-sectional design with purposive sampling, targeting Malaysian 

tourists who frequently use technology. An online questionnaire was distributed, with screening 

questions ensuring only eligible participants were included: (i) Malaysian citizens aged 18 or older, 

(ii) had traveled domestically or internationally in the past six months, and (iii) had searched for 
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destination information using at least one digital platform (e.g., travel websites, apps, or AI tools). 

A 5-point Likert scale was used to measure all constructs. Three academic experts in digital 

behavior, tourism, and research methods reviewed the questionnaire for clarity, relevance, and 

content validity. A pilot study with 30 qualified respondents was conducted to test reliability and 

validity. 

Based on 2024 estimates, Malaysia's population is 34.1 million (The Star, 2024), with over 

88% having internet access and strong digital literacy, especially among adults aged 18–45 

(Iskandar & Sia, 2020). Referring to Krejcie and Morgan’s (1970) sample size table, 384 

participants were sufficient to ensure a 95% confidence level with a ±5% margin of error. The 

questionnaire was shared via Facebook travel groups, university networks, and other social media. 

Data were analysed using SPSS version 29. The pilot study's reliability was tested using 

Cronbach’s Alpha, with values ≥ 0.70 considered acceptable (Hair et al., 2010). Descriptive 

statistics identified basic demographics, missing data, and response variability. Pearson correlation 

was then used to examine the strength and direction of relationships between key variables. 

 

 

 

RESULTS AND DISCUSSION 

All four constructs, Information Quality (α = 0.89), System Quality (α = 0.88), Online 

Recommendation (α = 0.86), and Intention to Use (α = 0.91) showed high internal consistency, 

with Cronbach’s alpha values above 0.85, confirming the reliability of the measurement tool.  

A total of 400 Malaysian adults participated in the study, exceeding the minimum required 

sample size. The gender distribution was balanced (50% male, 50% female), with all participants 

aged 18 or older and having travelled in the past six months.  
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Table 1. Demographic Profile of Respondents (n = 400) 

Demographic 

Variable 
Category Frequency (n) 

Percentage 

(%) 

Age 18–25 years 126 31.5 

 26–35 years 121 30.3 

 36–45 years 111 27.8 

 46 years and above 42 10.5 

Ethnicity Malay 221 55.25 

 Chinese 104 26 

 Indian 55 13.75 

 Others 20 5 

Marital Status Married 225 56.3 

 Single or Unmarried 175 43.8 

Occupation Private Sector 145 36.3 

 Government Sector 89 22.3 

 Others 166 41.5 

Education Level Diploma 125 31.3 

 Bachelor’s Degree 148 37.0 

 Master’s Degree 17 4.3 

 
Doctor of Philosophy 

(PhD) 
2 0.5 

 Secondary School 108 27.0 

 

Most respondents (61.8%) were between 18 and 35 years old, indicating a digitally active 

demographic. The sample reflected Malaysia’s multiracial population: 55.25% Malay, 26.0% 

Chinese, 13.75% Indian, and 5% others. More than half (56.3%) were married, and 36.3% worked 

in the private sector, followed by 22.3% in government and 41.5% in other roles such as students, 

freelancers, or business owners. In terms of education, 68.3% held a diploma or higher, with 37.0% 

having a bachelor’s degree, indicating a fairly educated and tech-savvy sample. 

Pearson correlation analysis showed all variables were positively and significantly related 

(p < 0.001). The strongest correlation was between system quality and online recommendation (r 

= 0.857), suggesting users trust recommendations more when the platform performs well. There 

were also strong correlations between information quality and system quality (r = 0.833), and 

between information quality and online recommendation (r = 0.755), indicating that users’ 

perceptions of information accuracy, reliability, and relevance strongly influence how they view 

system performance and recommendations. 
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Table 2. Pearson Correlation Matrix Among Key Variables 

Variables IQ SQ OR IU 

IQ 

Pearson Correlation (r) 

 

1.000 

 

0.833*** 

 

0.755*** 

 

0.658*** 

Sig. (2 tailed)  0.001 0.001 0.001 

SQ 

Pearson Correlation (r) 

  

1.000 

 

0.857*** 

 

0.623*** 

Sig. (2 tailed)   0.001 0.001 

OR 

Pearson Correlation (r) 

   

1.000 

 

0.594*** 

Sig. (2 tailed)    0.001 

IU 

Pearson Correlation (r) 

    

1.000 

Sig. (2 tailed)     

Note:  

IQ (Information Quality), SQ (System Quality) 

OR (Online Recommendation) 

IU (Intention to Use Technology) 

*p <0 .001 (2-tailed), all correlations are statistically significant.  

 

There were significant positive correlations between all three independent variables and 

intention to use digital platforms: 

i. Information Quality (r = 0.658, p < .001) 

ii. System Quality (r = 0.623, p < .001) 

iii. Online Recommendation (r = 0.594, p < .001) 

 

The findings support both the ISSM and TPB models, showing that users are more likely 

to use digital platforms they find informative, reliable, and easy to navigate (Rahim et al., 2020). 

System quality had the strongest link with online recommendations, suggesting that users are more 

likely to trust and follow suggestions on platforms that are user-friendly and transparent. While 

recommendations do matter, users are more influenced by how accurate the information is and 

how well the system works. Platforms that are clear, responsive, and provide simple explanations 

help build user trust (Oesterreich et al., 2024). The intention to use digital platforms was 

significantly linked to information quality, system quality, and online recommendations, echoing 

Zhou et al. (2023), who found that quality travel content boosts users’ travel intentions through 

better usability and engagement. This aligns with the Theory of Planned Behaviour, where 

intention is shaped by attitude, control, and social norms. Although users appreciate online 

suggestions, the weaker correlation shows that trust in information and system performance 
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matters more. Transparency is crucial, users trust recommendations more when they understand 

how they are made (Li et al., 2024). In the AI era, Govea et al. (2024) also emphasized the 

importance of clear system logic in building trust and improving recommendation accuracy. 

 

 

CONCLUSION 

The study shows that users trust digital platforms more when content is accurate, timely, and 

relevant. The strongest relationship was between system quality and online recommendations, 

meaning users are more likely to follow suggestions from platforms that are reliable and easy to 

use. When faced with unfamiliar AI-generated content, users prefer brief, clear explanations to 

understand and trust the recommendation. Intention to use technology was strongly linked to 

information quality, system quality, and recommendations, showing that better user experiences 

lead to greater digital adoption. However, since online recommendations had the weakest link, 

users’ decisions seem to depend more on content reliability and system performance. This 

highlights the need for transparent and easy-to-understand AI recommendations to maintain user 

trust. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study gives useful guidance for marketers, advertisers, tourism authorities, and platform 

developers. In Malaysia, where digital use is high but trust varies, providing accurate and relevant 

content, like destination details, prices, and safety tips, is key to attracting travellers. Marketers 

should ensure content is reliable to reduce hesitation and encourage repeat visits. Advertisers 

should use AI tools that give personalised recommendations with clear explanations to build trust, 

especially for unfamiliar destinations. Tourism authorities can support small businesses with 

training, better websites, and improved content standards. Developers and UX designers should 

focus on system quality, fast and smooth navigation, and user-friendly design for all skill levels. 

A smooth, trustworthy platform is crucial for building user engagement and encouraging digital 

adoption. 
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ABSTRACT 

Rural tourism plays an important role in local economic development whereby the small and 

medium-sized enterprises (SMEs) contribute through unique products and experiences. However, 

for marginalised groups such as Asnaf entrepreneurs, access to digital tools like social media 

remains limited, affecting their visibility and competitiveness. Using the Technological-

Organisational-Environmental (TOE) framework, this study investigates the factors influencing 

the adoption of social media marketing among Asnaf entrepreneurs in Kampung Seberang Ramai, 

Kuala Perlis. This research employs a qualitative approach involving purposive and snowball 

sampling techniques to select 20 respondents. Findings reveal that technological factors, 

particularly familiarity with social media platforms, significantly affect adoption readiness. 

Organisational limitations such as lack of digital skills and manpower, and environmental aspects 

like external support and digital infrastructure, also influence behaviour and intention. Attitudes 

toward social media emerged as another key element, with many respondents hesitant but willing 

if proper support is given. The study highlights the importance of targeted interventions, 

particularly from agencies like MAIPs, to improve social media access through training, 

equipment, and incentives. Strengthening such support can enable rural Asnaf entrepreneurs to 

reach wider audiences and contribute more effectively to tourism development in their areas.  

Keywords: TOE Framework, Asnaf Entrepreneurs, Rural SMEs, Social Media Adoption 
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PURPOSE AND BACKGROUND 

Rural tourism, including agrotourism, has emerged as a strategic avenue for regional development, 

particularly in enhancing local economies and creating livelihood opportunities in underdeveloped 

areas (Kolawole et al., 2023; Shah et al., 2020). Within this context, small and medium-sized 

enterprises (SMEs) function not only as economic agents but also as integral components of the 

rural tourism experience. As digital platforms increasingly shape consumer engagement, social 

media has become a key tool for SMEs to promote their offerings and connect with wider markets 

(Solomon et al., 2024). With consistently high usage across the world including Malaysia, it offers 

strong potential to enhance the visibility of rural enterprises. In fact, Malaysia ranks among the 

highest in Southeast Asia for daily engagement and platform diversity, with users averaging 8.12 

platforms per month (Techno Global, 2025). Despite this potential, a significant digital divide 

persists, especially among marginalised groups such as Asnaf entrepreneurs in rural settings. These 

entrepreneurs often encounter structural and capacity-related constraints, including limited access 

to digital infrastructure, inadequate training, and a lack of institutional support (Abdullah et al., 

2025; Joremi et al., 2023). These challenges hinder their ability to compete with more digitally 

connected businesses and widen existing socio-economic gaps in rural areas. 

Therefore, this study investigates the factors influencing social media adoption among 

Asnaf entrepreneurs in Kampung Seberang Ramai, Kuala Perlis by using the Technology–

Organisation–Environment (TOE) framework. Specifically, this study aims to (i) identify the most 

influential components within the TOE context, (ii) examine how attitudes towards social media 

affect adoption decisions, and (iii) analyse the combined influence of TOE factors and attitude on 

behavioural intention. Through this inquiry, the study seeks to assess the readiness of Asnaf 

entrepreneurs to embrace digital marketing tools and inform the development of more targeted 

policy interventions to strengthen their participation in the rural tourism economy. 

 

METHODOLOGY  

This study adopts a qualitative case study approach to explore the readiness of Asnaf entrepreneurs 

to adopt social media marketing within a rural tourism setting. The case study method allows for 

an in-depth examination of a specific group within a bounded context, enabling a detailed 

understanding of individual behaviours, social influences, and environmental constraints (Yin, 

2018). The research was conducted in Kampung Seberang Ramai, Kuala Perlis, a fishing village 

which is also as one of the rural tourism destinations. The study focuses on Asnaf entrepreneurs 

involved in small-scale food and beverage businesses. Data were collected through in-depth 

interviews, which provided rich, qualitative insights into participants’ attitudes, experiences, and 

challenges in adopting digital marketing tools (Silverman, 2013). This method allowed the 

researcher to explore both the personal and structural factors shaping digital readiness.  
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A total of 20 participants were selected using purposive and snowball sampling techniques. 

Purposive sampling being adopted to ensure the inclusion of entrepreneurs with Asnaf status. 

Meanwhile snowball sampling helped expand the sample through community referrals. Five 

participants were recipients of aid from the Perlis Islamic Religious and Malay Customs Council 

(MAIPs). Meanwhile, the others had not received assistance due to factors such as lack of 

awareness, non-citizen status, or pending applications. By focusing on entrepreneurs categorised 

as Fakir and Miskin, this case study contributes contextual understanding of the barriers to digital 

inclusion among marginalised rural SMEs. 

 

 

RESULTS AND DISCUSSION 

This section presents the findings based on the key components of the TOE framework, along with 

respondents’ attitudes toward social media and their behavioural intention to adopt it for business 

purposes. 

Technological Factors 

Seventeen out of twenty respondents acknowledged the usefulness of social media in promoting 

their products, improving communication, tracking competitors, and enhancing brand visibility. 

Despite recognising these benefits, several participants reported difficulty in keeping pace with 

social media demands, citing a preference for traditional marketing methods such as word-of-

mouth and personal contact. This indicates a readiness gap shaped by limited digital capacity and 

familiarity. 

Organisational Factors 

Majority of respondents (14 out of 20) were open in adopting new technologies to improve their 

business performance. However, many highlighted that the need for external support to manage 

the operational demands that come with social media engagement. There were differences in 

awareness of agency support, with some participants unaware of available assistance programmes. 

This shows a clear gap in information and outreach, as support services may not be reaching all 

intended recipients effectively or communicated in a way that is accessible to them. 

Environmental Factors 

Respondents viewed competitive pressure as a motivating factor for adopting social media, 

particularly in an increasingly challenging business environment. Most participants agreed that 

social media is now a widely accepted tool for business growth. Furthermore, competition among 

SMEs was seen as a positive influence. This has indirectly encouraged innovation and performance 

improvement through digital marketing. 
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Attitudes Toward Social Media 

The majority of participants held a generally positive perception of social media. However, many 

indicated a need for hands-on guidance and training to use it effectively. Some were reluctant to 

explore new platforms due to comfort with existing tools and concerns about the learning curve. 

A lack of proper instruction and mentorship limited their use to only one familiar platform which 

has restricting potential reach and engagement. 

Behavioural Intention 

Most respondents expressed interest in adopting social media for their business operations. 

Nevertheless, concerns were raised about the lack of support, difficulties managing high 

engagement demands, and fear of navigating viral content or public feedback. These challenges 

affect the level of commitment to long-term digital engagement. Addressing these barriers through 

targeted training and institutional support could improve adoption rates among Asnaf 

entrepreneurs. 

 

 

CONCLUSION 

In conclusion, this study found that while most respondents acknowledged the advantages of using 

social media to promote their businesses, several challenges prevented its adoption. These 

challenges included low digital literacy, difficulties in managing content, dependence on just one 

familiar platform, and a continued reliance on traditional marketing approaches. Organisational 

limitations and inconsistent support further affected their ability to engage with social media 

effectively. In addition, the presence of an information gap was clear, as some participants lacked 

awareness of existing support programmes available to them. 

These results highlight the importance of targeted support from agencies such as MAIPs 

and SME development bodies to provide structured training, platform-specific guidance, and clear 

communication on support services. Promoting social media adoption among Asnaf entrepreneurs 

not only improves individual business potential but also contributes to broader rural tourism 

development. However, the study is limited by its small sample size and single-location focus. 

Future research should consider expanding to other rural areas, adopting mixed methods, and 

assessing the long-term outcomes of intervention efforts to better understand and address digital 

adoption challenges among rural entrepreneurs. 
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CONTRIBUTION/PRACTICAL IMPLICATIONS  

The findings of this study indicate that while many SME entrepreneurs hold a positive view of 

social media adoption, Asnaf entrepreneurs remain hesitant due to concerns about meeting future 

demands associated with digital engagement. These insights are useful for agencies such as 

MAIPs, MADA, FAMA, MITI, SMIDEC, and MATRADE in identifying and addressing specific 

barriers faced by this group. Tailored social media training, provision of equipment to improve 

production capacity, and financial incentives for business continuity are among the practical steps 

these agencies can take. By referring to the challenges highlighted in this study, such agencies can 

develop more targeted strategies to support and encourage social media adoption among Asnaf 

entrepreneurs. 
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ABSTRACT 

Smartphones have significantly transformed the way individuals plan, experience, and engage in 

travel. For Muslim travelers, smartphones serve as essential tools due to their portability and ease 

of internet access, supporting both general travel needs and religious obligations such as finding 

halal food, prayer times, and Qibla directions. Despite this growing reliance, limited research has 

focused on how smartphones are specifically used by Muslim travelers, especially for Muslim 

related needs, and what factors shape this usage. This study addresses this gap by exploring three 

key questions: (1) How do Muslim travelers use smartphones during travel? (2) What are the 

factors influencing smartphone use among Muslim travelers? and (3) How does smartphone use 

impact their travel experiences? A qualitative approach was employed, involving semi-structured 

interviews with Muslim travelers from Malaysia who had traveled internationally. The findings 

reveal that smartphones are integral to navigation, religious observance, and social connectivity, 

with usage shaped by factors such as technological familiarity, travel destination, and individual 

religiosity. This research contributes to the broader discourse on technology in tourism by offering 

insights into Muslim-friendly travel practices and supporting the development of more inclusive 

digital tourism solutions.  

Keywords: Travel, Smartphone, Travel experience, Muslim needs  
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PURPOSE AND BACKGROUND 

Smartphones have significantly influenced modern travel experiences, including those of Muslim 

tourists. Similar to other travellers, Muslim tourists use smartphones for trip planning, 

communication, navigation, and capturing memories. However, the specific impact of 

smartphones on Muslim travel experiences remains underexplored (Azam et al., 2024). Given the 

Muslim travel market’s estimated value of over $180 billion annually (Crescent Rating, 2018), 

understanding how technology supports their unique needs is vital. Smartphones offer access to 

halal food guides, prayer facilities, and information on local customs, making them essential for 

religiously observant travellers (Raza, 2020). In destinations like Taiwan and South Korea, where 

many Malaysian Muslims travel, smartphones play a key role in navigating cultural and religious 

differences. Moreover, 93 percent of Muslim tourists from the Middle East and Asia require halal-

friendly facilities when travelling to Europe (Kamal, 2020). 

Smartphones also enhance religious experiences by offering access to Islamic apps, prayer 

time reminders, and virtual religious content, such as livestreamed sermons (Kabir et al., 2024). 

Despite these benefits, limited research has examined how smartphones improve religious travel 

experiences. This study investigates how Muslim tourists use smartphones for planning, accessing 

tailored services, and enriching spiritual practices during travel. It will also address the challenges 

they face when relying on smartphones abroad. By examining these dimensions, the study 

contributes to the understanding of technology-mediated religious tourism and offers practical 

insights for enhancing the experiences of Muslim travellers globally. 

 

 

 

METHODOLOGY  

This study adopted a qualitative approach to explore the subjective experiences of Muslim 

travellers in using smartphones during their journeys. Qualitative research was well-suited for 

gaining an in-depth understanding of social phenomena from the participants' perspectives. The 

target population comprised Muslim travellers who actively used smartphones while travelling. 15 

samples were selected using purposive sampling to ensure they met specific criteria, including 

being Malaysian, Muslim, aged 21 to 49, and having undertaken at least one overseas trip in the 

past 12 months. Snowball sampling was also employed to recruit additional participants through 

referrals (Leighton et al., 2021). 

Semi-structured interviews served as the primary data collection method, conducted either 

in person or via video conferencing based on participant availability. These interviews were open-

ended and focused on capturing detailed insights into how Muslim travellers used smartphones 

during their trips. Data were analysed using thematic analysis, which involved identifying 
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recurring patterns or themes across the responses and interpreting their meanings to uncover deeper 

insights into the role of smartphones in Muslim travel experiences. Four themes has been 

identified, covering smartphone usage as theme 1, religious purposes as theme 2, and travel 

experience as theme 3. 

 

 

RESULTS AND DISCUSSION 

The findings related to how smartphones are used during travel, revealed several key functions 

and patterns of usage among participants. Based on inquiries into respondents’ recent leisure trips 

and smartphone use before and during those travels, participants consistently reported using 

smartphones primarily as communication tools to stay connected with family and friends. Most 

informants highlighted that smartphones performed essential mobile phone functions, such as 

making calls anytime and anywhere. In addition to communication, smartphones were widely used 

as a source of entertainment throughout the journey, helping to fill idle time during transit or 

downtime. Furthermore, participants frequently relied on Google Maps for navigation and to 

search for nearby accommodations and tourist attractions, particularly in the pre-trip planning 

phase. These findings suggest that smartphones played a multifaceted role in enhancing travel 

convenience, connectivity, and engagement (refer Figure 1). 

 
Figure 1. Theme and sub-theme for smartphone use. 
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Figure 2. Theme and sub-theme for religious purposes. 

 

 

 
Figure 3. Theme and sub-theme for travel experience. 

 

Findings on the use of smartphones for religious needs during travel, revealed that mobile 

applications played a central role in supporting Muslim travellers' religious routines. Informants 

consistently reported relying on a range of religious apps to perform daily obligations such as 

checking prayer times, locating the Qibla, listening to the adzan, and reading the Quran, 

particularly during waiting periods or while on the move. This frequent usage reflected a growing 

confidence in digital religious resources, attributed to both trust in smartphone reliability and easy 

internet access. In addition to fulfilling ritual needs, participants also used smartphones to locate 

halal food options by searching for restaurant reviews, addresses of popular halal eateries, and 
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relevant food recommendations. Google Maps was commonly used to identify nearby mosques 

and prayer spaces, ensuring that religious obligations could be performed conveniently while 

travelling. Overall, the findings underscore the smartphone’s critical role in enabling Muslim 

travellers to uphold religious practices and dietary requirements seamlessly throughout their 

journeys (refer Figure 2 and 3). 

 

 

CONCLUSION 

This study highlights the transformative role of smartphones in shaping the travel experiences of 

Muslim travellers, particularly when visiting non-Muslim countries. Once viewed as a 

homogenous group with limited destination choices, Muslim travellers now exhibit diverse 

preferences and increasingly seek destinations that accommodate their religious and cultural needs, 

including safety, halal food availability, and access to prayer facilities. Destinations such as 

Malaysia, Dubai, and Turkey have successfully adapted to this shift. Smartphones, functioning as 

portable computers with constant internet connectivity, have become indispensable tools that 

support Muslim travellers in locating halal services, navigating unfamiliar environments, and 

maintaining religious practices. The findings indicate that smartphones were frequently used for 

searching halal restaurants, tourist attractions, and accommodation, either through general search 

engines or Islamic travel apps, demonstrating their practical value in supporting both religious and 

general travel needs. 

Beyond information retrieval, the study also reveals that both intrinsic and extrinsic 

motivations drive the adoption of smartphones during travel. Travellers reported using 

smartphones for essential functions such as finding directions, accessing local offers, and staying 

in touch with family, which in turn enhanced their sense of safety and reduced pre-trip planning 

stress. Moreover, the integration of smartphone use in daily life was found to influence travel 

behaviours and experiences, reinforcing the interconnectedness between everyday digital habits 

and travel-related practices. The theoretical framework developed from the study identifies key 

relationships between regular smartphone usage, context-specific travel factors, and the perceived 

outcomes of smartphone use during travel. Taken together, these insights contribute to a deeper 

phenomenological understanding of how smartphones mediate and enhance the modern Muslim 

travel experience. 
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CONTRIBUTION/PRACTICAL IMPLICATIONS  

The findings of this study highlight that Muslim travellers actively use smartphones to support 

their religious practices while on vacation, such as locating prayer spaces, finding the Qibla, 

reading the Qur'an, and searching for halal food. This ease of access to religious resources 

contributes to their overall comfort and satisfaction during travel. The consistent use of Islamic 

applications suggests a valuable opportunity for app developers and travel-related service 

providers to enhance their offerings by integrating religious features tailored to Muslim travellers. 

Collaborating with Islamic scholars and cultural experts can help ensure the accuracy and 

sensitivity of such features. Moreover, providing localized information on halal dining, prayer 

times, and nearby mosques can significantly improve the travel experience. These improvements 

should not be limited to Islamic apps alone but extended to broader travel services including hotels, 

airlines, and transportation providers. By embedding religious considerations into their platforms 

and services, organizations can position themselves as more inclusive and culturally responsive, 

thereby appealing to the growing Muslim travel market. 
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ABSTRACT 

Local food plays a crucial role in enhancing the tourist experience by allowing travelers to explore 

regional cuisine and immerse themselves in local culture. With approximately one-third of travel 

budgets spent on food, gastronomy is a key attraction in tourism. However, if the experience is 

limited to food tasting without integrating cultural and traditional activities, its impact is 

diminished. To enrich this experience, local food providers (LFPs) can adopt creative, education-

based approaches that not only promote their products but also provide meaningful cultural 

insights. This aligns with the Maqasid Shariah principle of preserving intellect and promoting 

knowledge through engagement with local foods. This qualitative study employs case study 

analysis and semi-structured interviews with twelve Malaysian LFPs specializing in traditional 

cuisine. Data will be analyzed through inductive analysis, coding similar responses into themes. 

This study found seven educational approaches, which are through social media, cultural activities, 

physical environment, open kitchen, visual aids, cooking demonstration, and storytelling.  

Keywords: Halalan-Toyyiban, Edugastronomy, Maqasid Shariah 
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PURPOSE AND BACKGROUND 

This study explores Halal EduGastronomy Tourism (HEGTo), focusing on how educational 

elements can enrich the tourism experience for Muslim travelers. Specifically, it examines the role 

of local food providers in integrating cultural education into halal gastronomic offerings and how 

this contributes to the preservation of intellect, one of the essential objectives of Maqasid Shariah. 

Local gastronomy is at risk because many young people are losing interest (Zainudin, 2019). This 

puts traditional cooking knowledge and skills in danger of being lost (Ismail et al., 2021). Although 

halal tourism is growing quickly, most research focuses on taste, tourist satisfaction, or cultural 

identity in food tourism (Sthapit, 2019; Chow et al., 2019). There is not much research on the 

educational side of food tourism, especially from the point of view of local food providers and 

within the halal context. Therefore, this study aims to explore how education can raise awareness 

about heritage food and help preserve it. Education can play an important role in helping local 

food providers protect and share this cultural treasure. 

Malaysian gastronomy reflects the nation’s rich culinary heritage and cultural diversity, 

deeply rooted in Islamic dietary law. It represents a fusion of Malay, Chinese, Indian, and 

traditional influences. These foods serve not only as meals but also as cultural symbols that 

highlight Malaysia’s historical and social connections (Saffinee et al, 2024b). This research is 

important because it highlights the potential of gastronomy as an educational tool. It shows that 

halal gastronomy can be more than just offering permissible food, as it can also teach tourists about 

Islamic food laws and cultural heritage. This creates a more meaningful travel experience for 

Muslim tourists and also strengthens the role of local food providers as more than just vendors. 

They can become informal educators who help promote awareness of the halalan-toyyiban 

principles, cultural identity, and culinary traditions. This also supports the goal of protecting the 

intellect, as outlined in Islamic teachings (Zakaria et al., 2020; Fisol et al., 2019). 

The main objectives of this study are: (1) to identify the current educational components 

found in halal gastronomy tourism; (2) to examine the role of local food providers in delivering 

cultural and religious knowledge through food-related experiences, and (3) to understand how this 

educational approach contributes to the preservation of intellect, one of the key goals of Maqasid 

Shariah. Hence, this research promotes a fresh concept about halal tourism, one that combines 

halal compliance, cultural education, and Islamic values. It offers a holistic approach to enhancing 

Muslim-friendly tourism and contributes to the broader understanding of how knowledge-sharing 

and food can work together to create deeper, more engaging travel experiences. 

The term "gastronomy," derived from the Greek words gaster (stomach) and nomas (law), 

refers to the comprehensive knowledge and art of preparing and consuming good food, 

encompassing not just the act of eating but also the cultural, social, and traditional context in which 

food is produced and enjoyed (Soeroso & Turgarini, 2020). Gastronomy tourism builds upon this 
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idea by offering immersive culinary experiences that highlight local heritage, traditions, and 

storytelling behind food, which can leave a lasting impression on tourists. However, halal 

gastronomy tourism requires more than labeling food as halal, it must fully embody the halalan-

toyyiban concept, ensuring food is both religiously permissible (halal) and wholesome (toyyib). 

By upholding these standards, Malaysia can enhance the halal gastronomy experience for Muslim 

tourists while positioning itself as a global leader in halal tourism. 

Edugastronomy, a term formed from the combination of “education” and “gastronomy” 

(Saffinee et al., 2024a), reflects the integration of learning with culinary experiences. the definition 

of HEGTo can be referred to as a Shariah-compliant tourism concept that combines halal 

gastronomy concepts with educational tourism, in which tourists live the cultural, ethical, and 

spiritual dimensions of the local food cultures. It enhances learning by doing with the interactive 

activities based on food, and maintains the Islamic food regulations and values. It focuses on the 

eating of halal food, not just the ingredients, but also throughout the chain of preparation, handling, 

and presentation that ensures adherence to the halalan-toyyiban concept. The centre of HEGTo is 

the education based on an informal learning format, which is spontaneous and involves 

experiences in day-to-day lives and social interaction (Johnson & Majewska, 2022). These forms 

show that learning is a process that takes place in any place, and it is not only in the classroom, 

whereby tourists acquire information, values, and culture through everyday interactions with local 

food providers, the engagement of culinary traditions, and exposure to traditional gastronomic 

practices. So, eating halal food when traveling is not the only activity that HEGTo provides, it is 

also an adventure and learning journey that can increase awareness about Islamic eating, ethnic 

identity, and the creation of relationships between people and places with the help of food. 

 

 

METHODOLOGY  

The study uses a qualitative methodology because the data and knowledge will have a descriptive, 

not a measurable form, which is supposed to describe a topic (Ugwu & Eze Val, 2023). This study 

uses the multiple case study approach under qualitative research since it allows the exploration of 

some regions in Malaysia. As described by Baxter & Jack (2015), multiple case studies allow for 

exploration within and between cases, to produce deeper findings on the same goal. This method 

is very effective in trying to understand how different characteristics of a situation affect a 

phenomenon. This study applies to a semi-structured interview with twelve participants who have 

a background as local food providers selling traditional dishes as their signature. The data were 

collected in four states in Malaysia, particularly in Kelantan, Kedah, Negeri Sembilan, and Melaka. 

Twelve informants will be determined as local food providers (LFP) 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 

and 12 in this paper. The data will be evaluated through inductive analysis, as similar answers will 

be coded into the themes.  The study received ethical approval after all participants provided 
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informed consent, and procedures were put in place to preserve anonymity and confidentiality 

throughout the research. 

 

 

RESULTS AND DISCUSSION 

Halal EduGastronomy Tourism (HEGTo) integrates food tourism with food and local tradition 

educational activities, which provides tourists with a more profound and meaningful experience 

(Saffinee et al., 2024a). By so doing, not only do the tourists experience authentic halal food but 

also get to be told the stories and process involved in preparing the food thus the experience is 

educative and enjoyable at the same time. This practice will make tourists get a better 

understanding of the culture and establish positive relations with the locals. It also gives local food 

providers a chance to share their heritage and earn income from tourism. From the twelve (12) 

interviews, the researcher has discovered seven methods that local food providers have used or the 

idea that they want to develop in the future.  

In today’s digital age, social media plays a crucial role in promoting traditional food. 

Tourists often explore platforms like Instagram, Facebook, and TikTok to get a visual sense of 

what they want to try. Local food providers use these platforms to share attractive content 

showcasing their dishes, preparation methods, and the cultural stories behind them. This not only 

helps in marketing but also serves as a learning tool, raising awareness about local traditions and 

halal gastronomy. As LFP 3 shared, “I have already posted about traditional food on Facebook,” 

highlighting how social media can educate a global audience in an accessible and engaging way. 

Cultural activities form the heart of the educational element in HEGTo. When tourists 

actively participate, such as wearing traditional clothing, they create deeper emotional connections 

and more memorable experiences. LFPs are keen to offer these experiences. For instance, LFP 1 

said, “We teach them how to wear traditional attire, such as semutar (headgear) and sarong,” while 

LFP 5 plans to offer a traditional dress rental service featuring Malay, Chinese, and Indian attire. 

Simple cultural practices like these allow tourists to learn by doing, turning intangible values like 

tradition, identity, and community into tangible experiences. 

The physical environment of a restaurant can be indirect but powerful educational tool. 

Decorating spaces with local elements such as traditional crafts, architecture, and furniture creates 

a strong sense of authenticity and cultural identity. Several LFPs shared their use of decor to reflect 

their heritage. LFP 1 uses timber furniture and mengkuang mats, LFP 4 includes round tables for 

a Chinese atmosphere, and LFP 10 adopts a Baba Nyonya theme. These immersive environments 

allow customers to feel and learn about local culture not just through food, but through the 

surroundings as well, making the dining experience richer and more meaningful. 
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An open kitchen setup offers both transparency and educational value. Tourists can observe 

the cooking process, which builds trust and allows them to see traditional methods in action. As 

LFP 4 noted, “We have an open kitchen, so if customers want to see how their food is prepared, 

they can.” This kind of setup enhances tourists’ appreciation for heritage food and reassures them 

about the halal integrity of what they are eating. According to Kutay Sirikli and Seçim (2024), 

open kitchens foster learning in a natural and engaging way, turning meal preparation into an 

interactive and informative experience. 

Visual aids like posters, infographics, and small galleries can easily transform dining 

spaces into informal learning environments. These tools convey information about food origins, 

preparation methods, and cultural heritage in a simple and engaging way. Several LFPs have 

adopted this method. LFP 2 includes infographics and books about Kelantan, while LFP 11 runs a 

mini gallery sharing stories about Melaka communities. Posters about local dishes or historical 

facts serve as silent educators, enhancing tourists’ cultural knowledge while they wait for or enjoy 

their meals. 

Cooking demonstrations and hands-on sessions provide tourists with a deeper and more 

personal learning experience. By participating directly, they gain lasting knowledge of traditional 

preparation methods. Many LFPs are enthusiastic about offering these experiences. LFPs 1, 5, 10, 

11, and 12 have held classes for universities or tourist groups, while others like LFPs 3, 4, 6, and 

9 hope to start workshops for dishes like laksa or rendang maman. These sessions not only educate 

but also entertain, ensuring that culinary heritage is passed down in memorable way. 

Storytelling adds a human and emotional layer to gastronomy education. By sharing the 

background of dishes or local traditions, food providers help tourists understand the deeper 

meaning behind what they eat. These stories are often told informally during meals, tours, or casual 

conversations. LFP 5, for example, conducts guided village tours, while LFP 8 engages customers 

by sharing stories about their meals. LFP 11 noted, “We like to share stories orally, explaining the 

background of each dish.” This approach makes the learning feel authentic and personal, 

enhancing the connection between tourists and local culture. 

Moreover, Maqasid means the intended objectives, while Shariah refers to the path to the 

water source, symbolizing a journey toward the essence of life (Zakaria et al., 2020). Together, 

Maqasid Shariah represents the goals that Islamic law seeks to achieve, primarily aiming to secure 

benefits and prevent harm to humanity. Imam al-Ghazali outlined five core objectives of Maqasid 

Shariah: the preservation of religion, life, intellect, progeny, and wealth (Fisol et al., 2019). In the 

context of HEGTo, the emphasis is on preserving the intellect through halal eating and educational 

experiences for local food providers. According to Zakaria et al. (2020), this preservation involves 

nourishing the mind with knowledge and protecting it from harm. Tourists can gain intellectual 
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enrichment through activities like cooking classes, which teach them about the origins, 

preparation, and cultural meaning of local food while promoting awareness of halalan-toyyiban 

values. This educational approach not only enhances understanding but also strengthens 

appreciation for the links between food, culture, and Islamic principles. Moreover, by consuming 

only halal food and avoiding prohibited substances like alcohol and drugs, which Islam forbids 

due to their harmful effects on consciousness (Herindar, 2022; Tahir & Mohd Kashim, 2017; 

Zakaria et al., 2020), tourists safeguard their mental well-being. As the Quran states, "You who 

believe, intoxicants and gambling, idolatrous practices, and [divining with] arrows are repugnant 

acts– Satan’s doing– shun them so that you may prosper" (Quran 5:90). Thus, the preservation of 

intellect is essential in ensuring that halal gastronomy tourism aligns with Shariah, and neglecting 

this responsibility means turning away from Allah’s command. 

 

 

CONCLUSION 

Halal EduGastronomy Tourism (HEGTo) is a new improvement in the tourism sector that is 

related to promoting local dishes for tourists. There are seven educational approaches found in this 

study, which are social media, cultural activities, physical environment, open kitchen, visual aids, 

cooking demonstration, and storytelling. All of these approaches align with the maqasid shariah, 

particularly the preservation of intellect, as they enable tourists to acquire knowledge about local 

gastronomy and gain a deeper understanding of the local society. This result will help in 

developing new concepts for local food providers who are selling traditional food as their signature 

to enhance the gastronomic experience when tourists visit their premises. Nevertheless, this study 

focuses on the operational side of food premises, such as how local food providers can enhance 

their offerings. Future research should address the tourist experience and satisfaction by exploring 

how these services influence visitors' perceptions and engagement with local gastronomy. 

Understanding tourists' responses will provide a more holistic view of how these approaches 

impact the overall tourism experience and help refine strategies to make HEGTo more effective in 

attracting and retaining tourists. This expanded exploration will be critical for the continuous 

growth of HEGTo, allowing the tourism industry to better meet the evolving needs and 

expectations of tourists looking for culturally engaging experiences. 

 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study offers valuable guidance for local food providers by applying educational approaches 

in their premises that align with Maqasid Shariah. It encourages greater halal and cultural 

awareness in their practices, while enhancing knowledge of local gastronomy. 
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ABSTRACT 

As sustainability becomes increasingly integral to tourism development, the integration of green 

practices is essential for rural ecotourism enterprises. This qualitative case study investigates green 

practice implementation at Min House Camp, a community-based homestay in Kelantan, 

Malaysia. Using semi-structured interviews, non-participant observation, and secondary data 

analysis, the study identifies key drivers such as leadership commitment, environmental 

awareness, and institutional support, particularly from MOTAC. Benefits include cost savings, 

enhanced market appeal, and ASEAN-level certifications. Despite limitations in resources and 

scalability, the findings demonstrate how small-scale initiatives contribute meaningfully to 

national Sustainable Development Goals (SDGs). This case provides strategic insights for 

policymakers, tourism operators, and community stakeholders seeking to foster sustainable rural 

tourism through grassroots innovation.  

Keywords: Green practices; Rural ecotourism; Community-based tourism; Sustainable 

development; Malaysia 
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PURPOSE AND BACKGROUND 

The accelerating urgency of sustainability across global sectors has made environmental practices 

a critical concern in tourism development, especially in ecotourism destinations reliant on natural 

resources and local community engagement. In Malaysia, rural tourism is increasingly recognized 

as a strategic avenue to advance the Sustainable Development Goals (SDGs), particularly those 

targeting clean energy, responsible consumption, and climate action. Against this backdrop, the 

study investigates green practice implementation at Min House Camp, a community-based 

ecotourism initiative located in Kubang Kerian, Kelantan. 

The primary objective is to explore the drivers, benefits, and institutional support 

associated with green tourism operations at this grassroots level. Despite numerous frameworks 

encouraging sustainable tourism, actual adoption among small rural enterprises remains 

inconsistent, hampered by financial limitations, scalability concerns, and lack of technical 

knowledge. This research aims to address such gaps by providing empirical insights into a 

localized success story Min House Camp as a representative model for eco-innovation in homestay 

operations. The study is guided by three specific objectives: 

1. To identify key success factors in the implementation of green practices. 

2. To examine the benefits derived from green practice adoption. 

3. To explore the forms of institutional and governmental support influencing sustainability 

outcomes. 

 

 

 

LITERATURE REVIEW  

Green practices within tourism and hospitality involve a spectrum of operational strategies that 

minimize environmental impact. These include energy conservation, waste management, water 

efficiency, and sustainable sourcing. Scholars such as Graves & Sarkis (2018) and Budeanu et al. 

(2016) highlight that such practices not only reduce ecological footprints but also improve 

stakeholder satisfaction and market competitiveness. In Malaysia, the institutional push toward 

sustainability gained momentum after the 1997 economic downturn, supported by national 

frameworks such as the National Green Technology Policy (2009) and the Malaysia Plans. 

However, community-based ecotourism ventures remain understudied. Studies by Kunjuraman et 

al. (2022) and Patwary et al. (2023) argue that transformational leadership, local empowerment, 

and strategic collaboration are pivotal in overcoming implementation barriers in rural contexts. 

This case builds on past research by exploring real-time sustainability operations and leadership 

dynamics within a Malaysian homestay model, contributing to the growing discourse on grassroots 

sustainable tourism. 
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METHODOLOGY  

This study adopts a qualitative case study approach, focusing on Min House Camp’s operational 

model. The methodology encompasses: 

1. Semi-structured interviews have been conducted with five staff members and seventeen 

tourists to capture diverse perceptions of green practices. 

2. Non-participant observation has been done on-site by visits documenting eco-friendly 

features such as solar lighting, composting systems, water-saving fixtures, and community 

interactions. 

3. Secondary data analysis has been reviewed using the organizational reports, certification 

documents, media coverage, and promotional materials to triangulate findings. 

 

Thematic analysis, following Braun & Clarke’s (2021) six-phase protocol, was used to 

interpret data. Atlas.ti software facilitated pattern recognition and ensured analytical rigor. Ethical 

considerations, including informed consent and data confidentiality, were upheld throughout.  

 

 

RESULTS AND DISCUSSION 

Three interrelated themes emerged as critical success factors for sustainability at Min House Camp 

can be classified into three main elements; (i) Environmental Ethics and awareness: Sustainability 

is deeply embedded in daily operations, influencing both staff behaviour and guest experiences. 

Practices such as waste segregation and plastic minimisation reinforce environmental 

consciousness, (ii) Visionary leadership: The founder, Puan Wan Noriah Binti Wan Ramli, played 

a transformative role in cultivating a green culture. Her passion for environmental preservation 

galvanised staff and community participation and reflects the concept of green transformational 

leadership and (iii) Strategic promotion and institutional recognition: External validation through 

ASEAN certifications and MOTAC support enhanced credibility and tourist interest. Media 

exposure further positioned the camp as a model for sustainable rural tourism. 

Benefits were multifaceted into economic gains through reduced utility costs and increased 

tourist retention, enhanced differentiation in an increasingly eco-conscious market and 

strengthened community ties through agropreneurship, inclusive sourcing, and local employment. 

Yet, challenges persist, including limited funding for infrastructure upgrades, resistance to 

behavioural change, and scalability barriers—issues that demand sustained policy intervention and 

stakeholder collaboration. 
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CONCLUSION 

The findings affirm that even small-scale rural homestays can significantly contribute to 

Malaysia’s sustainability agenda through conscientious operational choices and strategic 

partnerships. Min House Camp stands out as a living prototype of grassroots sustainability, 

demonstrating that leadership vision, local empowerment, and institutional backing are vital to 

green innovation in tourism. For policymakers and tourism developers, this case underscores the 

importance of tailored support mechanisms (grants, training, certification access), recognition and 

promotion of community-led sustainability models and collaboration across public-private and 

civil society sectors. Future studies should consider comparative analyses across different 

Malaysian states and longitudinal assessments of green practices’ socio-economic impacts on host 

communities. 
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ABSTRACT 

This study examines the relationship between occupational stressors and the mental well-being of 

teachers in Malaysia. It focuses on work overload, role conflict, financial stress, and work-life 

balance as influencing factors. Using a quantitative cross-sectional design, data were collected 

from 298 teachers across Malaysia via purposive sampling. The data analysis employed descriptive 

statistics, reliability testing, and Pearson’s correlation analysis using SPSS. The findings indicate 

that all four occupational stressors exhibit significant positive relationships with teachers' mental 

well-being. Work overload emerged as the most influential factor (r = 0.744, p < 0.001), followed 

by work-life balance (r = 0.724, p < 0.001), role conflict (r = 0.714, p < 0.001), and financial stress 

(r = 0.688, p < 0.001). These results highlight the necessity of addressing workplace stressors to 

enhance teachers’ psychological well-being. In particular, structured workload management 

programs (e.g., redistribution of tasks and time management training) and institutional support 

systems such as counseling services and financial literacy workshops are recommended to reduce 

stress and promote resilience among teachers. The study emphasizes the importance of integrating 

such targeted interventions into policy and practice to strengthen psychological health in 

educational settings. 

Keywords: Occupational Stress, Teachers' Mental Well-being, Work Overload, Role Conflict, 

Work-Life Balance 
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PURPOSE AND BACKGROUND 

In response to increasing challenges in the Malaysian education sector, this study investigates how 

occupational stressors affect the mental well-being of teachers. Prior literature suggests that stress, 

burnout, and psychological distress are prevalent among teachers due to factors like excessive 

workloads, conflicting roles, financial constraints, and poor work-life balance. The Malaysian 

education system is currently experiencing several critical challenges, including large class sizes, 

a shortage of qualified teachers in certain subject areas, frequent curriculum reforms, and high 

administrative demands that divert teachers’ focus away from teaching. Additionally, issues such 

as limited career progression, pressure to meet performance targets, and inadequate mental health 

support further exacerbate stress levels among educators. However, much of the existing research 

has examined teacher stress in general terms without adequately distinguishing the specific 

stressors that most strongly influence teachers’ mental health. In particular, studies have tended to 

emphasize workload and role conflict, while financial stress and work-life balance challenges—

both highly relevant in the Malaysian context of rising living costs and heavy family 

responsibilities remain underexplored. This study aims to fill the gap by quantitatively analyzing 

the association between these variables, thereby informing educational policies and interventions 

that promote teachers’ psychological health. 

 

 

METHODOLOGY  

This study employed a quantitative cross-sectional survey design to examine the relationship 

between occupational stressors (work overload, role conflict, financial stress, and work-life 

balance) and teachers' mental well-being in Malaysia. This design was selected to allow data 

collection at a single point in time, which is efficient for hypothesis generation (Wang & Cheng, 

2020). 

A total of 298 teachers from various educational sectors (government, private, and others) 

across Malaysia participated. The inclusion criteria required respondents to be aged 18 years and 

above with at least one year of teaching experience. Purposive sampling was used due to its cost-

effectiveness and relevance to the study objectives (Showkat & Parveen, 2017). The sample size 

was determined using the N:q rule (Jackson, 2003), with 20 parameters (20 items to measure five 

variables) requiring a minimum of 200 respondents. 

Data were collected via an online questionnaire, consisting of 20 items (4 items per 

variable) adapted from validated sources. A 5-point Likert scale (1 = strongly disagree to 5 = 

strongly agree) was used. Instruments were sourced from De Bruin & Taylor (2006), Heo et al. 

(2020), Aamir & Hira (2011), and Tennant et al. (2007). 



                                                   Fakulti Hospitaliti, Pelancongan dan Kesejahteraan (FHPK), 

Universiti Malaysia Kelantan 

10 ï 11 September 

240 
 

SPSS version 29 was used for data analysis. Descriptive statistics summarised 

demographic data and variable scores. Cronbach’s alpha tested reliability (α ≥ 0.70 deemed 

acceptable). Pearson’s correlation analysis was used to assess relationships between the variables. 

 

 

 

RESULTS AND DISCUSSION 

This study aimed to examine the influence of occupational stressors—namely work overload, role 

conflict, financial stress, and work-life balance—on the mental well-being of teachers in Malaysia. 

A total of 298 teachers participated in the survey, with the majority being female (71.5%), aged 

between 23–27 years (31.5%), and working in the government sector (82.9%). Most respondents 

had 3–5 years of teaching experience (37.6%) and held a bachelor’s degree (68.8%). 

Descriptive statistics revealed that teachers generally reported moderate levels of perceived 

stress and mental well-being, with mean scores ranging from 3.28 to 3.78 across all variables. 

Work overload scored the highest mean among the independent variables (up to 3.68), indicating 

that many teachers experience heavy workloads, including extended working hours and missed 

personal time. Mental well-being scores ranged from 3.59 to 3.78, suggesting a moderate but 

concerning level of psychological wellness among respondents. 

The reliability analysis using Cronbach’s alpha demonstrated strong internal consistency 

for all variables, with values ranging from 0.850 to 0.887, confirming that the questionnaire items 

used were both consistent and dependable. Notably, financial stress showed the highest internal 

consistency (α = 0.887), highlighting its stability as a predictor variable. 

The correlation analysis showed that all four occupational stressors were positively and 

significantly correlated with mental well-being. Among them, work overload had the strongest 

correlation (r = 0.744, p < 0.001), followed by work-life balance (r = 0.724), role conflict (r = 

0.714), and financial stress (r = 0.688). These coefficients fall within the strong correlation range 

(r > 0.70), indicating robust relationships between stressors and teachers’ mental health outcomes. 

From a practical standpoint, these magnitudes are substantial enough to justify targeted 

interventions. For example, reducing workload pressures and improving work-life balance could 

meaningfully improve psychological well-being, while financial stress management programs may 

also yield significant benefits for teacher resilience. 

These findings are consistent with previous literature. For instance, Weigl et al. (2016) and 

Dewi et al. (2021) both identified work overload as a key factor influencing job-related tension 

and psychological strain, supporting the finding that teachers’ workload significantly impacts their 
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mental well-being. Similarly, the work of Wu and Norman (2006) emphasized the role of role 

conflict in increasing job stress, aligning with this study’s result that such conflict is a significant 

stressor for teachers. Financial stress has also been recognized in earlier studies by Kim and 

Garman (2004) and Sultana et al. (2024) as a strong predictor of mental health problems, which 

this study confirms in the teaching context. Lastly, Alterman et al. (2013) also support the claim 

that poor work-life balance significantly affects employee mental health, a conclusion reaffirmed 

by this study. 

Limitations must be acknowledged when interpreting these findings. First, the study 

employed a cross-sectional design, which restricts the ability to draw causal inferences about the 

direction of relationships between stressors and mental well-being. Longitudinal or experimental 

designs would provide stronger evidence for causality. Second, the reliance on self-reported data 

introduces the possibility of common method bias and social desirability effects, as participants 

may underreport stress or overstate their coping abilities. Third, the sample—while diverse—was 

drawn primarily from government schoolteachers, which may limit generalizability to private-

sector educators or other regions in Malaysia. 

In summary, this study provides strong empirical evidence that occupational stressors, 

especially work overload, have a significant negative influence on the mental well-being of 

Malaysian teachers. The magnitude of the correlations suggests that the relationships are not only 

statistically significant but also practically meaningful, warranting specific interventions. These 

results underscore the importance of addressing these stressors through targeted initiatives such as 

workload redistribution, time management training, and institutional support services, alongside 

broader policy reforms. Ensuring better work-life balance, reducing excessive workloads, and 

promoting financial security among teachers may play a vital role in improving their overall well-

being and, ultimately, the quality of education delivery. 

 

 

 

CONCLUSION 

This study has demonstrated that occupational stressors—work overload, role conflict, financial 

stress, and work-life balance—are significantly associated with the mental well-being of teachers 

in Malaysia. The findings confirm that all four stressors contribute to psychological strain, with 

work overload emerging as the most influential factor. Teachers reported moderate levels of stress 

and mental well-being, indicating a need for immediate attention and intervention. 

By aligning with previous studies, this research strengthens the argument that occupational 

stress in the education sector must be taken seriously. To address these challenges, policymakers 
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and school administrators should implement specific measures, such as limiting maximum 

teaching hours per week to prevent excessive workloads, providing administrative support staff or 

digital tools to reduce teachers’ non-teaching tasks, establishing clear role expectations and 

communication channels to minimize role conflict between teaching, administrative, and 

extracurricular responsibilities, introducing financial planning workshops and access to counseling 

services to help teachers manage financial stress effectively, and promoting flexible scheduling 

and family-friendly policies (e.g., childcare support or leave arrangements) to improve work-life 

balance. 

Addressing these stressors through targeted policies and institutional practices is not only 

essential for safeguarding teachers’ mental health but also for sustaining the quality and 

effectiveness of Malaysia’s education system. Future research could expand by testing the 

effectiveness of such interventions or examining stressors across different educational levels and 

contexts to deepen the understanding of teacher well-being in Malaysia. 

 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study contributes to the growing body of literature on occupational stress and mental health 

by providing empirical evidence from the Malaysian education sector. Specifically, it highlights 

the significant impact of work overload, role conflict, financial stress, and work-life balance on 

teachers’ mental well-being. The findings expand current understanding by contextualizing these 

stressors within the Malaysian school environment, offering localized insights that are valuable 

for both researchers and practitioners. 

In Malaysia, work overload is often intensified by large class sizes, which can exceed 40 

students in urban schools, and by frequent curriculum reforms that require teachers to adapt lesson 

plans and teaching materials with limited preparation time. Role conflict is common as teachers 

are not only responsible for classroom teaching but also for co-curricular activities, community 

programs, and administrative reporting through digital platforms such as the Sistem Pengurusan 

Sekolah (SPS). Financial stress can be particularly acute among early-career teachers, whose 

entry-level salaries may not keep pace with the rising cost of living in urban areas, forcing some 

to take on private tutoring or side income to supplement their earnings. Meanwhile, work-life 

balance is challenged by cultural expectations that teachers be available outside of school hours 

for parent consultations, extracurricular coaching, and responding to student or administrative 

requests through WhatsApp or other digital channels. These contextual realities underscore how 

the Malaysian school environment uniquely shapes the stress–well-being relationship. 
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From a practical standpoint, the study provides useful implications for educational 

stakeholders, including policymakers, school administrators, and mental health professionals. 

Interventions such as limiting maximum teaching hours, assigning administrative assistants, 

clarifying role expectations, offering financial literacy workshops, and promoting family-friendly 

policies should be prioritized. These measures can reduce occupational stress and enhance 

teachers’ psychological resilience, leading to improved job satisfaction, reduced burnout, and 

better educational outcomes for students. 

Moreover, the study reinforces the need for continuous monitoring of teachers’ well-being 

and the establishment of mental health support systems within schools. Addressing these stressors 

through proactive organizational strategies will not only support individual teacher welfare but 

also strengthen the overall quality and sustainability of the education system in Malaysia. 
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ABSTRACT 

The mental well-being of university lecturers is a critical factor influencing their professional 

effectiveness and overall job satisfaction. Academicians often face high workloads, research 

pressures, and administrative responsibilities, which can lead to stress and negatively impact their 

mental health. This study investigates the relationship between different coping strategies—

problem-focused coping, emotion-focused coping, avoidance-focused coping, and religious-

focused coping and the mental well-being of lecturers at Universiti Malaysia Kelantan (UMK). A 

cross-sectional survey was conducted among lecturers from 10 faculties at UMK, employing a 

structured questionnaire to collect quantitative data. A total of 237 responses were analyzed using 

descriptive statistics, reliability and validity tests, and Pearson’s correlation analysis via SPSS 

version 29. The findings indicate that all four coping strategies are significantly correlated with 

mental well-being. Problem-focused coping exhibited the strongest positive correlation (r = 0.597, 

p < 0.001), followed by religious-focused coping (r = 0.540, p < 0.001), emotion-focused coping 

(r = 0.460, p < 0.001), and avoidance-focused coping (r = 0.290, p < 0.001). These results 

underscore the importance of adaptive coping mechanisms, particularly problem-focused and 

religious-focused strategies, in enhancing lecturers' mental well-being. This study contributes to 

the existing literature by providing empirical evidence on the role of coping strategies in academic 

settings. The findings have practical implications for university administrators and policymakers 

to develop targeted interventions, such as stress management programs and mental health support 

systems, to foster a healthier work environment for lecturers. Future research could explore the 

influence of these coping mechanisms in diverse higher education institutions, both public (IPTA) 

and private (IPTS), to gain a broader understanding of mental well-being among academicians. 

Keywords: coping strategies, problem-focused coping, emotion-focused coping, mental well-

being, university lecturers 
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PURPOSE AND BACKGROUND 

The well-being of employees has gained increasing attention in professional settings, particularly 

in academia, where occupational stress is prevalent (Jeffrey et al., 2014). Well-being encompasses 

mental, physical, and emotional health, all of which influence job performance and satisfaction. 

Recent studies highlight a concerning decline in well-being among educators, with university 

lecturers experiencing heightened stress levels due to demanding workloads, research 

expectations, and administrative responsibilities (Qudah et al., 2019). A UK-based survey of 3,004 

educators reported that 78% experienced stress, 36% suffered burnout, and 51% had difficulty 

sleeping, with senior academic leaders facing even higher risks of mental health issues (Education 

Support, 2023). Similarly, stress-related disorders such as anxiety and depression among 

university lecturers have been reported at significantly higher rates compared to other professions 

(Renn, 2018). 

Chronic workplace stress can undermine lecturers’ mental well-being, reducing 

productivity, job satisfaction, and overall institutional performance (Kang & Sidhu, 2015; 

Adewale et al., 2017). Effective coping strategies are crucial in mitigating these effects, yet 

lecturers employ both adaptive and maladaptive mechanisms. While problem-focused coping, 

social support, and self-care strategies enhance resilience and psychological well-being (Pansuo 

& Paul, 2021), avoidance-based and emotion-focused coping mechanisms may exacerbate stress 

and contribute to mental health deterioration (Iqbal & Kokash, 2011; Fadel et al., 2019). Despite 

growing research on academic well-being, there remains a gap in understanding the effectiveness 

of specific coping strategies in different educational contexts, particularly in Malaysia. This study 

aims to examine the relationship between four key coping strategies—problem-focused, emotion-

focused, avoidance-focused, and religious-focused coping—and mental well-being among 

lecturers at Universiti Malaysia Kelantan (UMK). By identifying which coping mechanisms 

contribute most to well-being, the study provides valuable insights for developing institutional 

policies and targeted interventions that enhance lecturers’ mental health, resilience, and job 

satisfaction in higher education. 

 

 

METHODOLOGY  

Study Design 

A quantitative study utilizing a cross-sectional self-administered questionnaire survey is a widely 

used method in research to gather data from participants at a single point in time. This approach 

allows researchers to collect data from a large sample size efficiently, providing a snapshot of 

participants’ attitudes, behaviours, or characteristics at a specific moment (Creswell & Creswell, 

2018). By using a self-administered questionnaire, respondents complete the survey 
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independently, which can reduce interviewer bias and encourage honest responses, particularly on 

sensitive topics. The cross-sectional design, while limited in its ability to establish causality, is 

effective for identifying relationships between variables and addressing the research objectives 

within a limited time frame (Sedgwick, 2014). This method is also cost-effective and suitable for 

studies that aim to describe or compare phenomena across different groups. Consequently, it is a 

practical approach for exploring patterns or associations in fields such as social science, education, 

and healthcare research. 

Target Population 

The population refers to the entire group of people, events, or interesting objects that the researcher 

wants to take into account and draw conclusions from (focused on sample statistics). In this study, 

lecturers at the Universiti Malaysia Kelantan (UMK) have been chosen. There are 535 academic 

staff at UMK as of May 2024. 

Sample Size 

According to Memon et al. (2020), the sample size is the total number of respondents who will 

participate in the research. For this research, all active academic staff will be included as a sample 

of respondents. 

Sampling Method 

This research employed a census as a sampling method which is a survey that studies every 

member of a population. Researchers collected the list of all UMK academic staff with their email 

addresses at the UMK website then used email delivery to collect data from respondents. 

Data Collection 

Data collection is the main systematic technique for collecting data through observation, interview, 

questionnaire, or survey. In addition, data collection is a crucial phase in the research process, and 

the chosen methods must align with the research objectives and the specific issues being 

investigated. Primary data is a type of data collected by the researcher directly and the data is the 

result of the respondents who answered the questionnaire. In this study, cross-sectional 

questionnaires survey was distributed to lecturers at the University of Malaysia Kelantan to 

achieve the research objectives. 

In this study, the primary data was collected via an online questionnaire using Google 

Forms using email of all academic staff at the UMK. Researchers made an introduction on the 

purpose of the research and request the lecturers to participate in the survey. Reminders were sent 

twice for every two weeks to increase response rate to those lecturers who had not yet completed 
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the survey. This method can save costs and save time, while respondents can also answer at their 

leisure and without pressure to respond immediately, the response may be more accurate. 

Research Instrument 

A research instrument is considered to be valid when it measures what it is intended to measure 

(Nunnally, 1978). A reliable and valid research instrument is crucial to research since it may be 

utilized to generate accurate and trustworthy responses. The research instrument in the form of a 

questionnaire is suitable for use in our study. This method reduces the time and costs associated 

with data collection from multiple respondents, making it an essential technique for gathering 

feedback. The questionnaire items consist of five questions on problem-focused coping, six 

questions on emotion-focused coping, six questions on avoidance-focused coping, six questions 

on religious-focused coping and eight questions on mental well-being among employees. 5-point 

Likert scale was used to measure each item from 1-strongly disagree to 5-strongly agree. Table 1 

shows all the 31 items and sources of the items. 

Data Analysis 

The process of assessing the information gathered is called data analysis. Usually, it comprises 

applying analytical abilities to the data generated to find trends, correlations, or patterns. Statistical 

Programmers for Social Science (SPSS) Version 29, was used by the researchers to analyze the 

data for descriptive, reliability and validity, and Pearson’s correlation analysis. 

 

 

RESULTS AND DISCUSSION 

The demographic profile of the 237 respondents revealed a predominance of female participants, 

comprising 60.8% of the sample, while males made up 39.2%. In terms of age, the majority were 

between 31 to 50 years old (70.5%), followed by younger respondents aged 18 to 30 years (22.4%). 

The religious background was overwhelmingly Muslim (95.8%), reflecting the broader 

demographic context of Malaysian public universities. Regarding marital status, most respondents 

were married (62.0%), while 35.9% were single. From an academic perspective, nearly half of the 

respondents held a PhD (47.7%), followed by 26.6% with Master’s qualifications. A very small 

proportion were professionals without academic degrees (1.3%). Participants represented various 

faculties, with the Faculty of Hospitality, Tourism and Wellness (FHPK) and the Faculty of 

Language Studies and Humanities (FBI) being the most common. In terms of work experience, 

the most frequently reported tenure at Universiti Malaysia Kelantan (UMK) was between 3 to 5 

years (28.3%), reflecting a relatively early to mid-career academic cohort. 
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In examining coping strategies, the results showed that religious-focused coping was most 

widely adopted, with the highest average score (M = 4.62). This reflects a strong reliance on 

spiritual beliefs and practices as a means to manage stress and maintain psychological resilience. 

Problem-focused coping followed closely (M = 4.40), indicating that many lecturers actively 

sought solutions to address their stressors. Emotion-focused coping had a moderate mean score 

(M = 3.92), while avoidance-focused coping was the least utilized (M = 3.26), suggesting that 

disengagement or avoidance behaviors were less favored. The overall mean score for mental well-

being was 4.30, demonstrating that most respondents experienced a moderately high level of 

psychological wellness. Participants generally reported feeling optimistic, connected to others, and 

positive about themselves. Instrument reliability was found to be excellent, with all measurement 

items showing high internal consistency. Factor loadings exceeded 0.69 for all items, and 

Cronbach’s alpha values ranged from 0.85 to 0.94, confirming the robustness of the survey 

instrument and its alignment with the study’s objectives. 

Correlation analysis revealed meaningful relationships between all four types of coping 

strategies and mental well-being. The strongest positive relationship was observed between 

problem-focused coping and mental well-being (r = 0.597), indicating that individuals who take 

active steps to manage challenges tend to enjoy better mental health. Religious-focused coping 

also showed a strong positive association (r = 0.540), reinforcing findings from previous studies 

such as Abdel-Khalek (2010), which highlighted the importance of spirituality in emotional 

regulation, particularly in Muslim populations. Emotion-focused coping showed a moderate but 

significant positive relationship with mental well-being (r = 0.460), suggesting that expressing 

feelings and seeking emotional support contributes to psychological stability. On the other hand, 

avoidance-focused coping exhibited a weaker positive relationship (r = 0.290). While this strategy 

may offer temporary relief, its lower effectiveness indicates that it should not be overly relied 

upon, as it may impede long-term well-being. In conclusion, the findings suggest that problem-

focused, religious-focused, and emotion-focused coping strategies play a significant role in 

enhancing the mental well-being of academic staff. Among these, problem-focused coping 

emerges as the most effective approach, while religious coping appears to be particularly relevant 

within the Malaysian cultural context. Conversely, avoidance-focused coping, although still 

positively correlated, demonstrates limited impact and should be addressed in future mental health 

interventions through the promotion of more constructive coping mechanisms. 

 

 

CONCLUSION 

This study examined the relationship between four coping strategies—problem-focused, emotion-

focused, avoidance-focused, and religious-focused—and the mental well-being of academic staff 

at Universiti Malaysia Kelantan (UMK). Data were collected from 237 lecturers across ten 
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faculties using a 31-item questionnaire and analyzed with SPSS. Findings revealed that UMK 

lecturers generally experience moderate to high mental well-being, with problem-focused coping 

being the most commonly adopted strategy during stressful situations. The study faced limitations, 

including the use of a cross-sectional design, which restricts causal inference, and a sample limited 

to UMK staff, affecting generalizability. Challenges also included respondent recruitment, privacy 

concerns, and data analysis constraints. To improve future research, recommendations include 

expanding the study to other institutions (IPTA/IPTS), enhancing questionnaire design, and 

improving participation strategies. Practically, the study highlights the need for lecturers to 

maintain work-life balance, prioritize well-being, and apply effective coping techniques to enhance 

both personal and organizational outcomes. 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

 

This study offers practical insights for higher education institutions to develop effective mental 

health support systems. It also serves as a reference for academic management in planning 

resilience-building programs that promote healthy work-life balance and well-being among 

lecturers. 
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ABSTRACT 

Ecotourism offers meaningful opportunities to connect with nature while promoting sustainability, 

yet many potential visitors face barriers due to a lack of accessible and mobile-friendly digital 

tools. This paper presents the design and evaluation of Wonder of Jorak (WOJ), an accessible web-

based platform aimed at enhancing local ecotourism through mobile services. Mobile services such 

as responsive design, real-time location-based recommendations, and intuitive touch interfaces 

allow seamless access anytime and anywhere, enhancing user autonomy. This work showcases the 

potential of combining accessible web technologies with mobile service integration to foster 

inclusive ecotourism solutions. The platform contributes to wider ecotourism participation and 

supports sustainable tourism development by bridging digital accessibility. The findings 

underscore the importance of web platform with design thinking in promoting access and 

enhancing the overall ecotourism experience. 

Keywords: Ecotourism, Mobile services, Digital accessibility, Web-based platform, Sustainable 

tourism 

 

 

PURPOSE AND BACKGROUND 

Ecotourism promotes responsible travel to natural areas, aiming to conserve the environment, 

support local communities, and foster cultural preservation. While ecotourism destinations often 

possess unique ecological and cultural value, many local areas remain unnoticed due to limited 
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digital visibility and insufficient tailored information. Digital platforms that integrate mobile 

services offer an essential opportunity to bridge this gap by providing accessible, real-time, and 

user-friendly tools to discover ecotourism sites. 

Tourists are able to access the web-based platform through mobile services to enhance the 

experience of discovering unfamiliar destinations. This research explores the design and 

evaluation of Wonder of Jorak (WOJ), an accessible web-based platform enhanced with mobile 

services, targeted at facilitating ecotourism discovery within a local area often unknown to 

outsiders. Mobile services are an efficient tool when it comes to time saving for tourists to access 

required information. 

WOJ integrates Geographic Information System (GIS) capabilities through Google Maps 

to enhance visitors’ engagement in planning their trips. The platform aims to increase digital 

visibility and information accessibility for lesser-known local areas, thereby enriching the overall 

visitor experience and promoting sustainable exploration of this underutilized ecotourism 

destination. 

While most digital initiatives focus on well-known sites and broad geographic reach, this 

study targets lesser-known, local ecotourism areas that often lack digital representation. This paper 

centres on the design and evaluation of WOJ using design thinking approach to develop a tourism 

platform for local ecotourism. 

 

 

METHODOLOGY  

This study used a design thinking approach to guide the design, development, and testing of the 

WOJ web-based platform. The design thinking approach has five stages which are empathy, 

define, ideate, prototype and test. The goal of this study is to explore the design of a web-based 

platform with mobile services using design thinking approach for ecotourism in a local area. A 

questionnaire was given to users after they tried out the platform. There were 15 participants, 

enough to gather meaningful feedback while covering different perspectives. Quantitative data 

from questionnaires were analyzed using descriptive statistics to analyse the overall system 

effectiveness and areas for improvement.  

 

 

RESULTS AND DISCUSSION 
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This project aims to present the design science approach conducted in designing a web platform 

for ecotourism, Wonder of Jorak (WOJ). In the empathy stage, several students in local areas and 

small business owners were interviewed and site visits were conducted to understands their needs 

and feelings regarding the efforts to promote Jorak as a tourism destination. This has led to the 

need to present clearer travel information and have easy-to-follow guide features including the 

support for local businesses. In the define stage, Jorak has a lack of presence not only physically 

but also online, a challenge for visitors and locals to easily access more accurate and 

comprehensive information on some of Jorak's main attractions and heritage. However, Jorak is 

not like an established tourist site, where to get Jorak's digital footprint is very minimal, which has 

the effect of limiting its visibility and any potential to bring in more visitors. It leads to the need 

of a dedicated Jorak tourism web platform. In the ideate stage, Mukim Jorak is able to be 

transformed into a destination in ecotourism by combining the uniqueness of its rich historical 

heritage with various innovative and experiences. The structure and usability of the website design 

is implemented in the prototype stage where it is integrated with Google Map, a mobile service 

that enable digital visibility on the local businesses in Mukim Jorak. Insights from users are 

captured in the testing stage.  

The evaluation of the WOJ (Wonder of Jorak) web platform via a structured questionnaire 

reveals several key insights pertinent to the development of digital tools aimed at promoting 

Mukim Jorak, a lesser-known ecotourism destination. 86.7% of respondents were university 

students. The high clarity ratings for the information provided on the platform demonstrate that 

WOJ effectively addresses the challenge of digital invisibility faced by many small-scale 

destinations. A majority (92.8%) found the information provided to be very clear or somewhat 

clear. Clear, concise, and relevant content can significantly enhance users’ ability to plan trips and 

explore local attractions, thus contributing to more sustainable and informed tourism practices. 

Despite these strengths, user feedback indicates areas where the platform can be refined, 

particularly regarding visual design and accessibility features. Around 7.1% of respondents rated 

the visual presentation as poor, and open-ended feedback indicated a desire for improvements in 

the design and feature to enhance accessibility and user friendliness. This diversity in user 

expectations emphasizes the need for continuous iteration based on direct user input as in the 

design thinking process employed in this study. Enhancing usability and incorporating suggested 

features will be essential for broadening the platform’s appeal and effectiveness. 

Practical recommendations emerge for stakeholders and developers alike based on these 

findings. Web platform that caters a new destination must prioritize iterative design improvements 

and expand functionalities to support local businesses and sustainable tourism messaging. Thus 

design thinking process incorporated in the design and development assists in achieving the 

sustainable tourism. 
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Future researches should explore the needs of a wider range of users beyond the student 

population and assess the long-term impact of platform enhancements on tourism outcomes. 

Investigating advanced technological integrations such as augmented reality and artificial 

intelligence also promises to enrich the visitor experience and warrants further empirical inquiry.  

 

 
Figure 1. A screenshot from the WOJ. 

 

 

CONCLUSION 

This study presented the design of Wonder of Jorak (WOJ) using design thinking approach that 

enhance toward a sustainable ecotourism design. The approach contains five stages which are 

empathy on the current environment, define a problem that is feasible to be solved in that 

environment, ideate where brainstorming of solutions and selecting feasible idea for that problem, 

protoype to make the selected idea tangible and test the prototype with the relevant stakeholder in 

order to validate the solution. Key findings indicate that clear content resonates strongly with 

digitally active users. However, feedback on design and accessibility reflects the need for 

continuous refinement to broaden usability and appeal. 

These results highlight the value of combining mobile accessibility with a user-centered, 

design thinking approach to develop inclusive, sustainable tourism platforms. By addressing 

information clarity, cultural relevance, and iterative improvement, such digital tools can empower 

diverse users and support the preservation and promotion of local heritage. Limitations of this 

research include a relatively small, student-heavy sample and the reliance on quantitative 

questionnaire data without in-depth qualitative exploration. Future studies should expand 

participant diversity, conduct longitudinal evaluations to measure long-term impact, and explore 

advanced interactive technologies like augmented reality and gamification to further enhance 

visitor engagement. 
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CONTRIBUTION/PRACTICAL IMPLICATIONS  

This conference paper contributes to tourism technology by showcasing how a mobile-accessible 

web platform like WOJ advances tourism for emerging local destinations. By integrating digital 

tools such as mobile GIS, user-centered design, and culturally relevant content, the platform 

exemplifies how technology can enhance destination visibility in lesser-known areas. For 

practitioners, the paper offers insights on implementing digital innovations that balance usability 

with local cultural alignment, emphasizing design thinking as an iterative development approach. 

It also underscores the value of digital platforms in supporting local businesses and sustainable 

tourism goals. Overall, this research contributes to advancing inclusive, and sustainable tourism 

technology, providing a replicable model for leveraging ICT to empower small-scale destinations 

and meet evolving traveler expectations in a digital age. 
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ABSTRACT 

Traditional weaving crafts in Malaysia, particularly Anyaman mengkuang, hold deep cultural 

significance but face the threat of decline due to urbanisation, generational shifts, and the 

dominance of mass-produced goods. This study explores an ongoing community-based tourism 

(CBT) development initiative in coastal Kelantan that integrates innovation and digital 

entrepreneurship to revitalise traditional weaving. Adopting a participatory action research 

approach, the project focuses on co-creation with local women weavers, capacity building in 

digital skills, and early-stage product and experience prototyping. The findings highlight initial 

opportunities for market diversification, digital storytelling, and cultural tourism branding, as well 

as challenges in digital adoption. This research contributes to sustainable tourism discourse by 

demonstrating how heritage-based innovation can be strategically integrated with digital 

entrepreneurship to create socio-economic opportunities for rural communities. 

Keywords: Community-Based Tourism, Traditional Weaving, Innovation, Digital 

Entrepreneurship, Malaysia, Sustainable Tourism 
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PURPOSE AND BACKGROUND 

Cultural heritage tourism plays a critical role in sustaining local identities and economies in rural 

areas. In Malaysia, traditional crafts such as Anyaman Suri—a distinctive weaving technique from 

Kelantan, are not only artistic expressions but also socio-economic lifelines for local communities. 

However, these crafts face significant challenges, including reduced interest among younger 

generations, competition from industrial goods, and limited market reach. Community-based 

tourism (CBT) is a participatory model in which local residents actively manage tourism activities, 

ensuring that economic and social benefits are retained within the community (Giampiccoli & 

Saayman, 2018). In the Malaysian context, natural resources, cultural heritage, and special events 

have been found to significantly influence both domestic tourism acceptance and tourism 

destination competitiveness (Abdullah F.A et al., 2022). When connected to cultural heritage, CBT 

serves as a vital platform for safeguarding traditional practices while simultaneously generating 

income (Goodwin, 2019). Innovation within traditional crafts typically involves product 

diversification, the integration of contemporary design elements, and the creation of hybrid 

cultural experiences (Basu, 2022). For weaving communities, such innovation may include 

experimenting with new patterns, colour palettes, and product types that appeal to modern 

consumer preferences, while preserving the authenticity of cultural identity. 

Tourism entrepreneurs must innovate continuously to survive in competitive markets by 

diversifying their products and integrating technology (Montanes-Del-Rio & Medina-Garrido, 

2023). Digital marketing and social media play a vital role in building resilience for cultural 

heritage tourism, as they engage tourists and enhance destination authenticity (Ahmad et al., 2024; 

Hussin et al., 2023). In Malaysia, rural micro, small, and medium-sized enterprises (MSMEs) 

benefit significantly from digitalisation workshops that strengthen digital literacy and 

entrepreneurship skills, particularly within community-based tourism (Murniati, 2021). 

Furthermore, the virtualisation of cultural assets—such as digital exhibitions—offers innovative 

methods to sustain heritage tourism, especially in the post-pandemic era (Fahd et al., 2022). Digital 

entrepreneurship has transformed the tourism landscape by enabling small enterprises to reach 

global audiences through cost-effective online platforms (Ndou et al., 2022). Social media, e-

commerce, and digital storytelling empower heritage entrepreneurs to brand their products, engage 

customers, and expand distribution channels (Ahmad et al., 2024). This paper examines an ongoing 

CBT initiative aimed at revitalising Mengkuang weaving through innovation in product design and 

the integration of digital entrepreneurship strategies. By embedding the craft within a tourism 

experience model, the project seeks to create sustainable economic opportunities while preserving 

cultural heritage. 
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METHODOLOGY  

This research employs a participatory action research (PAR) design to facilitate the ongoing 

development of a CBT model centred on Mengkuang weaving. Since the project is still in its 

formative stage, the focus is on designing and refining the CBT framework, rather than assessing 

full-scale outcomes. The methodology involves five phases: 

1. Needs Assessment and Stakeholder Mapping 

Interviews and informal discussions were conducted with local women weavers, 

community leaders, tourism officers, and NGOs to identify skills gaps, tourism 

potential, and cultural assets. 

 

2. Participatory Design and Co-Creation Workshops 

Collaborative workshops engaged weavers and tourism facilitators in designing 

weaving-based tourism products and experiences that combine traditional 

craftsmanship with contemporary appeal. 

 

3. Prototype Development 

Sample products and tourism experiences such as weaving demonstrations and 

homestay experiences were developed for limited testing in local markets and digital 

platforms. 

 

4. Capacity Building for Digital Entrepreneurship 

Introductory digital skills training covered social media branding, photography for 

products, and basic e-commerce setup to prepare participants for online market 

engagement. 

 

5. Ongoing Monitoring 

Preliminary feedback was collected from participants and early visitors to guide 

refinements to the CBT design before broader implementation. 

 

 

 

RESULTS AND DISCUSSION 

As of the current development phase, the project has achieved: 

a. The creation of three prototype product categories (home décor, fashion 

accessories, and cultural souvenirs). 

b. Initial branding concepts using Instagram and Facebook pages to 

showcase Mengkuang weavingstories. 
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c. Positive community response to the co-creation workshops, particularly in 

integrating modern colour palettes and patterns. 

 

The integration of innovation and digital entrepreneurship in this CBT initiative 

demonstrates potential for revitalising heritage crafts while generating rural economic 

opportunities. Aligning with Ndou et al. (2022), digital tools are not merely marketing channels 

but enablers of cultural storytelling and customer engagement. However, as indicated by Murniati 

(2021), capacity building must be sustained to overcome digital skill gaps, ensuring that rural 

artisans can fully leverage the benefits of online platforms. In this project, Challenges faced include 

limited digital literacy among older weavers, uneven internet access, and the need for more 

structured partnerships with tourism agencies. 

 

 

CONCLUSION 

While the project is still in development, early results suggestthat blending innovation with digital 

entrepreneurship can create a sustainable framework for cultural heritage tourism. Future phases 

should prioritise: 

a. Expanding digital skills training tailored to varying literacy levels. 

b. Strengthening partnerships with tourism boards and creative industry networks. 

c. Exploring hybrid models that combine physical and virtual tourism experiences. 

 

 

 

CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study contributes to the growing body of literature on cultural heritage tourism by 

integrating innovation theory, digital entrepreneurship frameworks, and community-based 

tourism principles into a single heritage revitalisation model. The focus on Mengkuang weaving 

offers a context-specific case that enriches scholarship on Southeast Asian rural tourism and 

intangible cultural heritage preservation. Methodologically, the participatory action research 

approach demonstrates how co-creation between artisans, tourism stakeholders, and researchers 

can accelerate capacity building and product innovation.The findings support and extend the 

application of digital entrepreneurship models in the cultural tourism sector by showing 

that digitalisation can be embedded at the early stages of heritage tourism product development, 

rather than only in post-launch marketing phases. 
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For tourism practitioners, the project highlights how small-scale rural enterprises can 

strategically integrate digital tools to broaden market access and enhance storytelling without 

compromising cultural authenticity. Policymakers may use this model to design targeted support 

programmes, such as digital literacy grants or infrastructure improvements, that address the needs 

of heritage-based MSMEs. By creating income-generating opportunities for rural women, the 

project also aligns with SDG 5 (Gender Equality) and SDG 8 (Decent Work and Economic 

Growth), positioning cultural heritage as a driver of inclusive development. 

Since the initiative is still in the development phase, future research should Evaluate long-

term impacts of digital entrepreneurship training on artisans’ income, business resilience, and 

market reach, Assess visitor experiences and perceptions of authenticity once the CBT model is 

fully implemented, Explore the potential of immersive technologies (e.g., VR weaving 

experiences, 360° virtual tours) to complement physical tourism and extend the reach 

of Mengkuang weaving to global audiences and Conduct comparative studies with other ASEAN 

heritage crafts to identify scalable best practices for heritage-based CBT. 
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ABSTRACT 

This study examines factors influencing youngsters to visit aesthetic café in Malaysia, focusing on 

social media influence, lifestyle, and ambiance. A quantitative approach was adopted, using online 

questionnaires distributed via purposive and convenience sampling to 361 respondents aged 

between 15–30 years old. Descriptive analysis indicated that all three factors were rated highly, 

with ambiance scoring the highest mean (M=4.16). Pearson correlation revealed strong positive 

relationships between all independent variables and visitation of youngsters to aesthetic café in 

Malaysia, with a score of social media influence (r=0.877), lifestyle (r=0.865), and ambiance 

(r=0.884). The findings highlight that aesthetically pleasing environments, combined with social 

media visibility and lifestyle alignment, significantly attract young customers. The results provide 

valuable insights for café operators to optimize design, marketing, and service strategies to meet 

the expectations of the younger demographic.  

Keywords: Youngsters, Aesthetic Café, Social Media Influence, Lifestyle, Ambiance 

 

 

 

 

PURPOSE AND BACKGROUND 

The global food and beverage (F&B) industry has been experiencing significant growth 

worldwide, with Asia rapidly emerging as a key growth region driven by globalization and shifting 

consumer demands. In Malaysia, the industry has witnessed the rising success of aesthetic café, 

many of which have become particularly popular among younger consumers. 
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mailto:h22a1004@siswa.umk.edu.my
mailto:h22a0989@siswa.umk.edu.my
mailto:h22a0971@siswa.umk.edu.my
mailto:h22a0992@siswa.umk.edu.my


                                                   Fakulti Hospitaliti, Pelancongan dan Kesejahteraan (FHPK), 

Universiti Malaysia Kelantan 

10 ï 11 September 

264 
 

The rapid growth of aesthetic café in Malaysia, particularly in urban areas, reflects shifting 

consumer preferences among younger generations. Millennials and Gen Z are drawn to visually 

appealing spaces that provide both social experiences and social media-worthy content. Despite 

this trend, there is limited research examining the specific factors driving youngsters to patronize 

such café. Without this insight, café owners might have struggled to create spaces that truly 

connected with young customers. 

In this context, an aesthetically pleasing design fosters a calm and relaxing atmosphere that 

encourages customers to stay longer. According to Khoiroh (2023), the ambiance of a café plays 

a vital role in attracting patrons and requires entrepreneurs to be creative in order to remain 

competitive. A key strategy involves using social media influences to drive more customers to 

aesthetic café. In fact, social media has emerged as a dominant platform for communication and 

self-expression. As noted by Albadri (2023), it serves as a virtual space where users engage with 

diverse topics, ranging from lifestyle and politics to entertainment. Consequently, analyzing social 

media content offers valuable insights into contemporary trends and behaviors. 

Apart from that, the lifestyle of individuals who prefer dining out will also be taken into 

consideration in enhancing the appeal of aesthetic café. Ramos et al. (2023) define lifestyle as 

being closely connected to socio-economic conditions, influenced by factors such as income and 

cultural background. It also reflects an individual’s motivations, values, and behavioral patterns in 

patronizing the aesthetic café. Another crucial factor is the ambiance of the café, which ensures 

that more customers are drawn in. Ambiance refers to the overall mood or atmosphere of a place 

and its impact on individual experiences (Edward et al., 2021). In the meantime, Omar and Rashid 

(2023) highlight those environmental elements such as lighting, music, scent, and spatial 

arrangement strongly influence consumer emotions and behaviors. 

This study addresses this gap by investigating three key determinants relying on social 

media influence, lifestyle, and ambiance and their relationships with visitation of youngsters to 

aesthetic café in Malaysia. The objectives are: (1) to examine the relationship between social media 

influence and visitation of youngsters to aesthetic café, (2) to examine the relationship between 

lifestyle and visitation of youngsters to aesthetic café, and (3) to examine the relationship between 

ambiance and visitation of youngsters to aesthetic café. Additionally, the study's findings will 

contribute to future research by providing foundational knowledge and an effective framework for 

exploring evolving trends and their intersection with social dynamics among contemporary youth. 
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METHODOLOGY  

A quantitative research design was employed. The population comprised of Malaysian youngsters 

aged between 15–30 years old. Using purposive and convenience sampling, data were collected 

via an online questionnaire distributed through social media platforms. The survey consisted of 

demographic questions and 15 items measuring the three independent variables relying on social 

media influence, lifestyle, and ambiance on a five-point Likert scale. The dependent variable was 

visitation of youngsters to aesthetic café in Malaysia. Reliability analysis yielded Cronbach’s alpha 

values above 0.94 for all constructs, indicating excellent internal consistency. Descriptive 

statistics, reliability tests, and Pearson correlation analysis were conducted using SPSS. 

 

 

RESULTS AND DISCUSSION 

Demographic Profile 

 

A total of 361 respondents were selected using purposive and convenience sampling methods. The 

survey revealed that 54% of the respondents were female and 46% were male. In terms of age, the 

majority (70.1%) were between 21 and 25 years old. Most respondents (77.6%) were currently 

living in urban areas, while 22.4% resided in rural areas. With regard to occupation, more than 

half (53.2%) were students. In addition, a large proportion (46.8%) reported earning a monthly 

income of less than RM2000. 

Reliability Analysis 

The topic of this study is “Factors Influencing Youngsters in Visiting Aesthetic Café in Malaysia”. 

The dependent variable (DV) is visitation of youngsters to aesthetic café in Malaysia, while the 

independent variables consisted of social media influence, lifestyle and ambiance. The scores for 

each construct are summarized below: 

 

Table 1: Reliability analysis for social media influence, lifestyle, ambiance and 

visitation of youngsters to aesthetic café in Malaysia 

 
Variable Description Cronbach’s Alpha 

DV Visitation of youngsters to 

aesthetic café in Malaysia 

0.96 

IV1 Social media influence 0.97 

IV2 Lifestyle 0.94 

IV3 Ambiance 0.97 
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Table 1 illustrates the results of the study which demonstrate that all constructs achieved 

excellent range indicating very high internal consistency. The dependent variable (DV) recorded 

a Cronbach’s Alpha of 0.96, showing excellent reliability. The first (IV1), second (IV2) and third 

(IV3) independent variables demonstrated excellent reliability, with scores of 0.97, 0.94, and 0.97, 

respectively. These findings confirm that the measurement items for each construct are consistent 

and reliable for use in this study.  

 

Pearson Correlation Coefficient Analysis 

 

Table 2: Pearson correlation coefficient analysis for social media influence, lifestyle, ambiance 

and visitation of youngsters to aesthetic café in Malaysia 

 

Variable Description Pearson Correlation 

IV1 Social media influence 0.877 

IV2 Lifestyle 0.865 

IV3 Ambiance 0.884 

 

Descriptive results showed high mean scores for social media influence (M=4.10), lifestyle 

(M=4.07), and ambiance (M=4.16), suggesting that all factors strongly appeal to youngsters. 

Ambiance emerged as the most influential factor, emphasizing the importance of cleanliness, 

decor, and mood-enhancing elements. Table 2 of Pearson correlation coefficient analysis revealed 

strong positive relationships between all independent variables and visitation of youngsters to 

aesthetic café in Malaysia with a score of social media influence (r=0.877, p<0.01), lifestyle 

(r=0.865, p<0.01), and ambiance (r=0.884, p<0.01). These findings support existing literature that 

highlights environmental design and social media visibility as critical drivers of café patronage 

among young consumers. 

 

 

CONCLUSION 

The study confirms that social media influence, lifestyle, and ambiance are significant 

determinants of youngsters’ visitation to aesthetic café in Malaysia, with ambiance being the most 

dominant factor. These insights enable the café operators to focus on creating visually appealing 

and comfortable environments, while leveraging social media marketing to attract and retain young 

customers. 
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CONTRIBUTION/PRACTICAL IMPLICATIONS  

This study contributes to the understanding of consumer behavior in the Malaysian café industry 

by identifying key drivers of visitation among the younger demographic. Practically, the findings 

guide the café operators in optimizing design aesthetics, enhancing service experiences, and 

implementing effective social media strategies. Future research can expand on this study by 

exploring other demographic groups or integrating qualitative approaches. 
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